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Nation-Wide  NR  A  Advertising  Drive 
Starts  Sept.  20  to  Speed  Sales 

Committees  Busy  in.  Many  Cities  as  Gen*  Johnson  Announces  Plan  to  Seek 
Increased  Volume  to  Help  Business  Firms  in  Employment  Efforts 

By  ROBERT  S.  MANN  November.  wl:en  prices  have  really  gone 


W  program  for  re-employment  driven 
thfocgb  to  completion,  efforts  are  turn- 
irg  to  an  equally  urgent  although  pre- 
tioasly  overshadowed  advertising  and 
ylling  phase  of  the  movement.  All 
through  the  nation  advertising  and  mer¬ 
chandising  men  are  being  enlisted  in  a 
vast  movement  to  carry  through  plans 
ior  a  stimulation  of  buying  which  is 
ckarly  seen  to  be  necessary  if  the  NRA 
plan  Is  to  result  in  a  long-term  upward 
trod. 

Formal  acknowledgment  of  this  ad¬ 
vertising  and  selling  phase  came  this 
nek  from  Gen.  Hugh  S.  Johnson,  Na- 
homl  Recovery  Administrator,  in  an 
iddrtss  to  the  Illinois  Federation  of 
Labor  at  the  Century  of  Progress  Ex¬ 
position  at  Chicago.  Gen.  Johnson  an- 
aouDCtd  the  opening  date  as  about  Sept. 
20,  and  emphasized  the  importance  of 
incTtased  buying.  As  a  matter  of  fact, 
SOUK  cities  are  not  waiting  for  that  date, 
but  have  started  or  will  start  their  cam¬ 
paigns  as  soon  as  possible. 

Other  cities,  including  those  which 
have  not  yet  started  organization  of 
their  advertising  forces,  will  be  reached, 
it  is  expected,  through  a  national  plan 
which  was  being  drawn  up  in  Washing- 
No  this  week  for  organization  as  soon 
u  details  could  be  approved. 

Throughout  the  nation  newspaper  ad- 
wtising  men  have  an  opportunity  to 
|i«  leadership  to  the  coming  movement 
-die  first  in  which  advertising  interests 
^.been  called  upon  to  give  their  spe- 
daKied  talents  to  the  drive  for  business 
WBwery.  Not  always,  however,  will 
leispapermen  allow  themselves  to  be- 
«»K  too  prominent,  since  there  is  every 
teire  to  avoid  giving  merchants  the  im- 
ireiion  ^t  the  movement  is  merely  a 
?ice-selling  scheme.  There  is  no  such 
Wd  evident,  obviously,  among  the 
Wing  merchants,  who  in  some  cities 
w  giving  their  time  and  efforts  with- 
wt  Mint  in  aid  of  the  NRA. 

Likewise,  however,  there  is  an  effort 
ffloog  thoughtful  advertising  men  to 
nwd  careless  mingling  of  explanatory 
W  with  straight  selling  copy,  lest  the 
get  the  idea  that  it  is  being  urged 
Jor  the  sole  benefit  of  the  mer- 
And  while  in  some  cities  the 
NoV’  slogan  has  been  used  of 
*^diere  is  a  distinct  effort  at  present 
that  phrase  as  carrying  undesir- 
®le  implications.  Instead,  copy  appeal- 
to  the  reader’s  self-interest  is  to  be 
pvtn  the  preference. 

^  drive  for  more  confident  spending 
®  “u  accumulated  needs,  is  designed  to 
the  canvass  for  consumer  mem- 
NRA.  Parades,  holidays,  and 
wal  demonstrations  are  among  the 
^  tinned.  In  general  the  serious 
IS  to  be  combined  with  a  cele- 
of  the  achievements  already 
U  in  the  warfare  on  depression. 
}®dianapolis,  for  instance,  NRA 
placed  their  new  employes  on 
ts  m  the  recent  parade  and  gave  the 
^Wlar  proof  that  additional  jobs 
*7' “"'K  created  and  filled. 

,  York  plans  are  being  de- 

under  the  direction  of  William 
chairman  of  the  advertis- 
Vps  Greater  New  York 

Committee.  He  is  aided  by  lead¬ 


ing  advertising  agency  men,  newspaper 
men,  and  department  store  men. 

't'he  New  York  advertising  plans, 
originally  based  on  a  start  Sept.  14, 
were  revised  late  this  week  to  conform 
to  the  Sept.  20  date  announced  by  Gen. 


already  tentatively  arranged,  he  said  it 
was  hoped  to  publish  several  times  that 
number,  probably  appearing  two  or 
three  a  week  for  most  of  the  fall. 

He  said  there  would  be  no  plea  to 
newspapers  for  free  space  for  the  whole 


The  Inoianapous  News 


The  Indianapolis  News  float  in  the  recent  NRA  Day  Parade  emphasizing  the 
daily  s  new  equipment,  purchased  at  a  cost  of  several  thousand  dollars.  A  new 
linotype  and  Ludlow  were  displayed  on  the  float. 

Johnson.  On  Sept.  13  there  will  be  a  campaign,  but  that  the  newspapers 
half-holiday  by  proclamation  of  both  the  would  be  asked  to  contribute  an  adver- 
mayor  and  the  governor,  and  a  huge  tisement  to  the  series  on  the  same  basis 
^  L  A  adherence  as  other  leading  industries, 

to  the  NRA.  This  will  be  closely  linked  While  department  stores  will  un- 
with  the  drive  for  consumer  signatures  doubtedly  increase  their  advertising,  es- 
to  the  NRA  pledge.  The  adverting,  specially  as  increased  sales  are  expected 
howev^,  will  be  delayed  until  the  20th.  to  show  an  August  gain  of  around  15 
r  ^^‘^^^ding  to  plans  out-  per  cent  or  more  as  compared  with 

lined  by  Mr.  IngersoU,  it  is  expected  to  August  of  last  year,  it  is  not  part  of 
unl^se  a  deluge  oi  advertising  state-  the  plan  to  have  the  NRA  arguments 

P"^‘“=  emphasized  in  selfing  copy.  Advertise- 
nnrtlnl  something  tangible  and  im-  rnents  signed  by  organizations  which  are 
portant  has  come  about  m  the  business  ^^t  directly  selling  goods  to  the  public 

Copy  was  being  prepared  this  week  • 

by  a  committee  consisting  of  Bruce  Bar-  dont  think  the  Buy  Nw, 

ton,  Frank  Irving  Fletcher,  Kenneth  ?PP®“‘  g„c«d  psychology,  said  Mr. 
Goode,  and  ThomL  L.  L.  Ryan,  well-  Ing^soll.  Instead  we  want  adyertise- 
known  advertising  men,  for  a  series  of  designed  to  increase  public  con- 

cooperative  advertisements,  designed  to  ^dence  without  which  there  can  be 
be  run  by  different  business  groups  such  recovery.  If  we  come  out  with 
as  the  commercial  banks,  through  the  statements  proving  that  times  are  better 
Clearing  House,  the  savings  banks  payrolls  have  been  increased  and 

through  their  association,  the  New  York  created  in  this  industry  and 

Stock  Exchange  and  Curb  Exchange,  that,  one  after  another,  and  with  other 
retail  associations  in  different  fields,  etc.  prooL  of  accomplishments  in  thp  busi- 

Another  committee  actively  at  work  ’tess  recovery,  we  are  more  apt  tp  have 
on  the  plan  consisted  of  John  Knox,  of  readers  feel  that  things  are  on  the  way 
W.  &  J.  Sloane;  Louis  Reisman,  of  tip. 

Bloomingdale’s ;  and  Joseph  H.  Appel,  “Where  there  is  no  code  for  a  whole 
of  John  Wanamaker’s,  representing  a  industry,  copy  may  list  the  firms  which 
larger  group  of  New  York  department  have  signed  the  blanket  agreement,  thus 
store  mea  making  a  direct  bid  for  business. 

Mr.  IngersoU  pointed  out  to  Editor  “In  this  move  to  encourage  buying, 
&  Publisher  that  the  plans  did  not  the  merchants  here  are  not  at  all  con- 
contemplate  a  short-lived  campaign,  but  cerned  with  immediate  business.  They 
a  continuing  eff®rt  for  two  or  three  have  already  made  large  gains  in  sales 
months  or  longer.  While  ten  or  a  volume.  What  they  are  most  interested 
dozen  advertisements  of  the  series  were  in  is  how  they  will  fare  in  October  and 


November,  wlien  prices  have  really  gone 
up.’’ 

The  advertising  committee  is  making 
newspaper  space  its  prinicipal  tool,  but 
urges  participating  organizations  to  mail 
announcements  to  their  own  lists  and 
use  any  other  medium  available.  Motion 
pictures  will  help  carry  the  message  to 
the  public.  Radio  appeals  will  be  made 
through  the  NRA  Speakers’  Bureau, 
which  is  separate  from  the  advertising 
division. 

In  the  national  field,  the  organization 
of  a  National  Advisory  Committee  oii 
Advertising  and  Publicity,  headed  by 
Edgar  Kobak,  of  New  York,  president 
of  the  Advertising  Federation  of  Amer¬ 
ica,  means  in  effect  “that  the  govern¬ 
ment  has  called  in  the  whole  advertising 
business  to  advise  it,’’  according  to  Mr. 
Kobak. 

He  told  Editor  &  Publihser  this 
week  that  he  wanted  suggestions  on  the 
NRA  buying  campaign  from  any  body 
in  the  advertising  field.  A  considerable 
number  of  suggestions,  he  added,  have 
already  been  received  and  forwarded  to 
Washington. 

Appointment  of  a  “general  sales  man¬ 
ager” — although  not  by  that  title — is 
one  recommendation  that  will  be  urged 
upon  the  NRA  as  a  means  of  getting 
action  at  once  in  all  parts  of  the  coun¬ 
try.  Mr.  Kobak  also  pointed  out  the 
importance  of  organizing  all  salespeople 
and  inspiring  them  with  the  opportunity 
for  doing  a  real  job  of  selling  under 
present  conditions. 

‘‘It  is  vastly  important  to  the  NRA 
to  get  advertising  and  selling  revived 
all  over  the  country,”  he  said.  “We 
want  to  avoid  the  ‘Buy  Now’  idea,  but 
we  must  ‘Sell  Now.’  Money  in  motion 
is  the  answer  to  our  problem.  If  every¬ 
body  would  buy  what  he  needs  and  what 
he  can  afford  to  buy,  the  NRA  program 
would  be  assured  of  success.” 

The  first  report  of  Mr.  Kobak’s  com¬ 
mittee  outlined  numerous  suggestions, 
including  the  following: 

“One  of  the  most  importpt  means 
for  increasing  consumer  buying  to  the 
extent  that  purchasing  power  is  avail¬ 
able  must  be  through  the  establishment 
of  public  confidence.  Confidence  is  to 
be  obtained  by  simple  rational  explana¬ 
tions  of  what  is  happening  and  how  real 
recovery  is  being  built  on  a  stable  basis. 
The  mass  of  consumers  need  a  simple 
explanation  of  the  economics  of  NRA. 
It  must  be  interpreted  to  each  man  and 
woman  in  terms  of  his  and  her  personal 
circumstances. 

“Articles  and  speeches  should  be 
written  from  any  individual  consumer 
viewspoints,  including  among  others: 
(a)  the  individual  who  has  just  re¬ 
ceived  a  raise,  (b)  the  individual  whose 
hours  of  labor  and  total  pay  check 
have  been  reduced,  (c)  the  individual 
out  of  work,  (d)  the  employer  of  tvvo 
or  three  men,  (e)  the  housewife,  (f) 
the  business  executive  (g)  the  farmer 
as  a  consumer. 

“We  recommend  that  all  earmarks  of 
the  Tiuy  now’  campaign  should  be 
avoided.  However,  we  believe  this  same 
effect  can  be  accomplished  by  the  in¬ 
direct  means  of  increasing  confidence, 
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Editor  &  Publisher  The  Fourth  Estate  for  September  9.  1933 


appealing  to  self-interest  and  the  pa¬ 
triotic  impulse. 

“The  committee  believes  that  every 
effort  should  be  made  to  avoid  boycott 
talk.  Unless  controlled,  many  speakers 
may  use  too  inciting  language. 

“Business  executives  and  industrialists 
are  not  as  well  sold  on  NRA  and  its 
objectives  and  possible  results  as  they 
ought  to  be.  They  are  busy  with  codes 
and  they  are  doing  their  best  to  comply, 
but  there  is  a  constant  selling  job  to 
be  done  in  this  direction. 

“Of  course,  we  recommended  such 
mechanical  points  in  the  handling  of 
publicity  as  small  box  editorials  in  news¬ 
paper  advertisements  to  be  used  by 
merchants,  copy  to  be  furnished  by 
NRA.  We  recommended  daily  box 
editorials  on  first  pages,  the  use  of  fea¬ 
ture  writers  and  columnists,  brief  copy 
for  imprints  on  private  business  state¬ 
ments,  letterheads,  etc.,  bulletins  for 
car  cards,  menus,  Pullman  cars,  etc., 
special  articles  for  women’s  sections  of 
newspapers  and  magazines,  the  help  of 
savings  banks  and  similar  institutions 
to  send  messages  to  people,  suggesting 
that  instead  of  saving  all  of  their  new 
money,  they  spend  some  of  it :  the  use 
of  radio  stars,  such  as  Amos  and  .Andy, 
the  Goldbergs,  etc. 

“We  emphasized  that  the  word  ‘revo¬ 
lution*  should  not  be  used  in  any  pub¬ 
licity.  We  may  be  going  through  an 
industrial  and  business  revolution,  but 
the  use  of  this  word  can  be  misinter¬ 
preted  by  many  and  do  more  harm 
than  good. 

“The  committee  feels  that  in  addition 
to  all  avenues  for  free  publicity  and 
propaganda,  the  NRA  should  use  paid 
advertising  in  the  various  media  avail¬ 
able — newspapers,  periodicals,  radio,  out¬ 
door  advertising,  etc.  The  proprietors 
of  advertising  media  are  experiencing 
just  as  great  business  difficulties  in 
these  times  as  the  proprietors  of  manu¬ 
facturing  concerns  and  others.  Like 
the  manufacturer  of  building  material, 
the  proprietor  of  an  advertising  medium 
must  spend  money  to  produce  the  prod¬ 
uct  which  he  sells.  It  would  not  appear 
fair  to  ask  firms  in  the  advertising  busi¬ 
ness  to  furnish  their  product  gratis  any 
more  than  is  expected  of  the  manufac¬ 
turers  of  other  commodities.  Display 
advertising  and  radio  advertising  should 
form  an  important  element  in  this  na¬ 
tional  educational  campaign  and  it  can 
be  done  properly  only  by  conducting  it 
on  a  planned,  paid  basis.  Advertising 
is  recognized  as  one  of  the  most  im¬ 
portant  factors  in  the  marketing  of 
goods  and  can  be  even  more  vital  in  the 
selling  of  an  idea  to  the  public.” 

V* ice-chairman  of  the  Advisory  Com¬ 
mittee  is  Miss  Helen  Rockey,  vice-pres¬ 
ident  of  the  A.F.A.  and  head  of  the 
Women’s  Club  Division. 

Others  invited  to  act  as  members  of 
the  committee,  most  of  whom  have  ac¬ 
cepted.  are: 

.\eu'  York  City — Bernard  Lichten- 
berg,  Alexander  Hamilton  Institute; 
Stuart  Peabody,  president  Association 
of  National  Advertisers;  C.  K.  VV’ood- 
bridge,  Arbuckle  Brothers ;  P.  L.  Thom¬ 
son,  Western  Electric  Company,  presi¬ 
dent  Audit  Bureau  of  Circulations ;  P. 
V.  D.  Lockwood.  New  York  Central 
Lines ;  Grover  A.  Whalen,  president 
Advertising  Club  of  New  York;  Miss 
Dorothy  E.  Swenson,  .\braham  & 
Straus;  Paul  E.  Murphy,  Frederick 
lx)eser  &  Company,  Inc. ;  Frank  W. 
Spaeth,  manager  Sales  Promotion  Di¬ 
vision.  National  Retail  Dry  Goods  As¬ 
sociation;  James  Goold,  Stern  Broth¬ 
ers  ;  A.  J.  McCosker,  Bamberger  Broad¬ 
casting  Service,  Inc.,  president  Na¬ 
tional  Association  of  Broadcasters ; 
John  W.  Elwood,  National  Broadcast¬ 
ing  Company:  Fred  Willis,  Columbia 
Breadcasting  System ;  William  A. Thom¬ 
son,  director  Bureau  of  Advertising, 
American  Newspaper  Publishers  Asso¬ 
ciation  :  Herbert  S.  Houston,  Cosmos 
Newspaper  Svndicate;  R.  C.  Hollis, 
The  News;  William  R.  Hearst,  Jr.; 
John  E.  Finneran,  Scripps-Howard 
Newspapers;  Louis  Wiley,  New  York 
Times;  John  Benson,  president  Amer- 
i^  Association  of  Advertising  Agen¬ 
cies;  F.  B.  Ryan,  Ruthrauff  &  Ryan, 


BUYING  DRIVE  URGENT,  SAYS  WHALEN 


“'T'HE  NRA  program  has  brought 
A  back  public  confidence  as  well  as  a 
return  of  buying  power.  Advertising  is 


Grover  Whalen 

one  of  the  most  important  factors  in 
carrying  on  the  recovery  movement. 
Only  through  intelligent,  carefully  plan¬ 
ned  advertising  can  the  public  get  an 
understanding  of  the  problems  that 
merchants  have  to  face  in  the  NRA 
program,  and  an  understanding  of  the 
factors  that  have  brought  the  present 
improved  business  conditions.” 

This  statement  was  made  to  Editor 
&  Publisher  by  Grover  Whalen,  chair¬ 
man  of  the  Greater  New  York  NRA 
organization.  Mr.  Whalen,  widely 
known  New  Yorker,  considers  the  NRA 
movement  sufficiently  urgent  that  for 
the  last  month  he  has  practically  given 
up  his  own  work  as  general  manager  of 
John  Wanamaker’s  New  York  store 
to  devote  himself  to  the  public  duties 
of  the  NRA  local  chairmanship — a  fact 
which  indicates  more  plainly  than  any¬ 
thing  he  could  say,  the  importance  he 
attaches  to  the  functioning  of  the  ad¬ 
ministration’s  program.  The  organiza¬ 
tion  he  has  built  up  now  occupies  a 
whole  floor  of  the  Hotel  Pennsylvania. 

“Now,  Mr.  Whalen,”  asked  the  inter¬ 
viewer,  “how  would  you  explain  to  the 

Inc. ;  H.  K.  McGann,  McCann-Erick- 
son,  Inc.;  Frank  J.  Reynolds,  Albert 
Frank-Guenther  Law,  Inc. ;  Frank 
Braucher,  Crowell  Publishing  Com¬ 
pany,  president  Periodical  Publishers 
Association ;  Henry  Lee,  Simmons- 
Boardman  Publishing  Corporation ; 
Stanley  R.  Latshaw,  Butterick  Publish¬ 
ing  Company,  president  Periodical  Pub¬ 
lishers  Institute;  Adolph  Schuetz,  Ster¬ 
ling  Engraving  Company,  president 
American  Photo- Engravers  Associa¬ 
tion;  H.  A.  Lyon,  Bankers  Trust  Com¬ 
pany,  president  Financial  Advertisers 
Association ;  Francis  H.  Sisson,  Guar¬ 
anty  Trust  Company  of  New  York, 


public  the  factors  which  impel  you  to 
take  on  all  thTs  personal  load,  and 
which  lead  you  to  urge  other  business 
men  to  give  their  time  and  effort  and 
money  to  the  NRA  cause?” 

Mr.  Whalen  smiled  rather  grimly. 
“It’s  a  matter  of  self  preservation  for 
the  business  man.  in  the  first  instance,” 
he  replied.  “We’ve  been  groping  along 
for  three  and  a  half  years,  looking  for 
a  way  out  of  the  depression.  Not  until 
President  Roosevelt  produced  a  plan, 
could  the  country  look  with  hope  to  the 
future.  The  plan  offers  an  opportunity 
for  self-government  of  business  with 
the  cooperation  and  aid  of  the  govern¬ 
ment.  These  factors  will  make  for  suc¬ 
cess  if  there  is  a  united  effort  on  the 
part  of  employers  as  well  as  employes. 

“Remember,  there  are  two  phases  of 
the  NRA  program,”  he  went  on.  “The 
first  consisted  in  getting  emplovers  to 
comply  with  the  President’s  agreement 
or  with  code  requirements.  Employers 
for  a  whole  month  have  been  doing  their 
part  by  increasing  employment  and  rais¬ 
ing  payrolls.  Second,  and  equally  Im¬ 
portant,  comes  the  phase  of  making  the 
consumer  understand  his  or  her  respon¬ 
sibility  in  the  matter  of  giving  support 
to  the  members  of  NRA.  Without  this 
the  whole  program  would  fall. 

“Well-planned  advertising  will  help 
the  public  understand  the  employers’ 
side  as  well  as  the  employes.’  It  will 
explain  that  prices  must  of  necessity 
rise,  and  that  the  President’s  agreement 
permits  price  increases  of  enough  to 
cover  the  additional  expense  caused  by 
the  provisions  of  the  agreement. 
Through  advertising  the  public  can  be 
made  to  realize  that  conditions  have 
improved  greatly,  and  that  buying  of 
needed  goods  on  a  more  confident  basis 
is  essential  to  continuance  of  the  pro¬ 
gram. 

‘‘No  doubt  when  the  public  under¬ 
stands  this  situation,  advertisers  gener¬ 
ally  will  receive  full  support. 

“Here  in  New  York  we  are  having 
the  merchants  tune  in  their  advertising 
with  the  cooperative  program  of  the 
NRA.  We  are  not  urging  a  ‘Buy  Now’ 
effort  for  one  or  two  days  or  any 
other  short  period,  but  we  are  trying 
a  carefully  planned  campaign  to  en¬ 
courage  a  consistent  buying  process 
which  will  make  itself  felt  for  months, 
or  rather,  for  the  full  period  of  the 
NRA  contracts.” 

president  American  Bankers  Associa¬ 
tion;  Roy  Dickinson,  Printers’  Ink; 

F.  C.  Kendall,  Advertising  &  Selling; 
James  Wright  Brown.  Editor  &  Pub¬ 
lisher;  Raymond  Bill,  Edward  Lyman 
Bill,  Inc. ;  Labert  St.  Qair,  Btirron 

G.  Collier,  Inc. ;  and  John  Flinn, 
of  the  Paramount  Pictures  Corpo¬ 
ration. 

New  England — George  W.  Danielson, 
Danielson  &  Son,  Providence,  R.  I. : 
F.  S.  Murphy,  Hartford  (Conn.) 
Times;  Arthur  L.  Poorman,  Providence 
(R.  I.)  Journal;  Norman  S.  Rose, 
Christian  Science  Monitor;  George  F. 

{Continued  on  page  21) 
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NRA  PREPARING  HUCf 
‘BUY  NOW*  drive 

Nationwide  Campaign  to  StimsUt, 

Trade  Being  Formulated _ No 

U.  S.  Funds  Available 
for  Advertising 

(By  telegraph  to  Editos  &  Pi  blishiiI 

W  ASHINCTON,  Sept.  7— Plans  fa, 

a  nationwide  cooperative  advertisfa! 
campaign,  coordinated  as  between  newt 
papers,  magazines,  radio  and  othe 
advertising  media,  scientifically  plannai 
to  tie  in  with  the  normal  business  ^ 
and  designed  to  create  a  vast  natioS 
market  for  products  now  being  turned 
out  under  the  Blue  Eagle,  were  raniS 
nearing  completion  as  this  week  drei 
to  a  close. 

The  plan  is  being  developed  by  (Tharfa, 
Michelson,  Frank  R.  Wilson,  Charlei 
1'.  Horner  and  other  officials  of  the 
National  Recovery  Administration  inco- 
operation  with  leading  advertising  men 
of  the  country. 

Details  of  the  plan  will  not  be  made 
known  until  they  have  been  finally  ap¬ 
proved  by  Administrator  Hugh  S.  John¬ 
son  and  the  “Buy  Now”  campaign  b 
nearly  ready  to  get  under  way. 

According  to  Mr.  Michelson  the  plan 
does  not  contemplate  use  of  paid  ad¬ 
vertising  space  in  newspapers  or  any 
other  media,  because  the  administration 
has  no  appropriation  for  that  purpose. 

“It  would  be  fine  if  we  could  go  out 
and  spend  a  million  dollars  or  so  in 
advertising,”  said  Mr.  Michelson,  "but 
we  simply  haven’t  the  money.” 

He  said  the  administration  has 
ceived  offers  of  cooperation  from  many 
newspapers  which  have  signified  willing¬ 
ness  to  donate  space  in  the  “Buy  Now” 
campaign.  These  offers  are  greatly  ap¬ 
preciated,  he  said.  The  administration 
has  not  the  slightest  intention  of  bringing 
pressure  to  bear  against  those  news¬ 
papers  which  do  not  care  to  cooperpte 
or  which,  because  of  financial  difficulties, 
are  not  in  position  to  donate  space,  Mr. 
Michelson  said. 

.Advertising  layouts  are  being  pre¬ 
pared  by  the  agencies  now,  he  said,  and 
will  be  sent  to  newspapers  and  maga¬ 
zines  throughout  the  country. 

Mr.  Michelson  said  that  while  the 
administration  could  not  contract  for 
paid  space  in  newsp^rs,  it  was  ex¬ 
pected  that  the  “Buy  Now”  campagn  wiU 
result  in  a  great  stimulation  of  adver¬ 
tising  by  local  merchants,  which,  of 
course,  will  be  beneficial  to  the  news- 
apers. 

Economists  on  the  NR.A^  staff  are 
collecting  data  to  be  _  used  in  startiiv; 
the  campaign  and  during  it  which  wul 
enable  its  directors  to  time  the  vanous 
advertising  broadsides  with  naturfl 
business  cycles.  That  is,  an  attempt  wul 
be  made  to  stimulate  the  normal  up¬ 
turns  which  past  ex;xrience  has  shown 
occur  from  time  to  time,  and  to  s.mootn 
out  the  valleys.  It  is  believed  this  isto 
first  time  such  a  thing  has  bw 
attempted.  . 

Directors  of  the  campaign  also  are 
working  on  a  plan  to  prevent  pronte^ 
ing  in  connection  with  the  nationvw 
“Buy  Now”  movement.  This  is  regardeo 
as  of  particular  importance,  because  i 
merchants  take  advantage  of  the  siw- 
tion  bv  advancing  prices  unduly  t^' 
is  likelihood  of  a  buyers  strike  wludi 
will  be  disastrous  to  the  entire  recovert 

program.  .  . 

The  “Buy  Now”  campaign  is  not  ^ 
signed  merely  to  stimulate  buying  w  _ 
in  a  brief  period  of  time  .but  to  s^ 
a  long  and  steady  buying  P««^ 
which  will*  enable  manufacturers  to 
pose  of  the  products  made  as  a  res 
of  their  increased  activities  under 
various  codes.  _ 

TRADE  SHOW  IN  BINt^AMTON 

The  Binghamton  (N.  Y.) 
conduct  a  Progress  expositioii 
Oct.  30  and  continuinff  until  wo^ 
It  will  feature  five  different  sno^ 
food,  home  furnishing,  home  bui^ 
heating,  and  gas  and  electric  appl®*' 
and  offer  more  than  $2,000_  in  free 
chandise  to  persons  attending. 
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PUBLISHERS  OPPOSE  NEWSPRINT  CODE 

Definitions  Fought  on  Technical  Grounds — Proposed  Cost  System  Would  Advance  Price  Through 
Operation  of  Obsolete  Mills,  A.N.P.A.  Fears — Little  New  Employment  Seen  By  Labor  Head 
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WASHINGTON,  Sept.  7 — Strenu¬ 
ous  objection  by  daily  newsi«pcr 
publishers  to  certain  provisions  of  tlie 
newsprint  code  which,  they  fear,  will 
result  in  disproportionate  increase  in  the 
price  of  newsprint  and  in  application  of 
I  tariff  to  newsprint  in  the  event  they 
are  approved  by  President  Kooseveii 
ieatured  the  hearing  on  the  code  held 
in  the  Old  House  Office  Building  here 
yesterday. 

Deputy  Administrator  W.  W.  Pick¬ 
ard  presided  at  the  hearing.  The  code 
»t11  be  made  the  subject  of  further  con- 
ierences  between  Mr.  Pickard  and  his 
assistants  and  representatives  of  the 
newsprint  industry,  as  well  as  any  in¬ 
dustry,  labor  or  consumer  advisers  the 
Deputy  may  call  upnoii. 

The  newspapaer  objections  were  pre¬ 
sented  by  Elisha  Hanson,  counsel  for 
■be  American  Newspapaer  Publishers 
tssaiation,  and  Louis  G.  Caldwell,  for 
be  Chicago  Tribune  and  Nezu  York 
Daily  Neti's.  A  group  of  other  repre¬ 
sentatives  of  publishers  also  was  pres- 
mt  These  included: 

.\mon  G.  Carter,  Fort  IVortli  (Tex.) 
Slar-Telegram;  L.  B.  Palmer,  general 
Muiager,  A.N.P.A.;  Fraiak  E.  Tripp, 
'jannett  Newspapaers ;  Roy  C.  Holliss 
ffld  Max  Annenberg,  New  York  Daily 
Xews;  E.  F.  Antrim,  Chicago  Tribune; 
John  Coffin  and  T.  R.  White,  Hearst 
Newspapers;  J.  L.  Blake,  Scripps- 
Howard  Newspapaers;  E.  K.  Gaylord, 
Oklahoma  City  Oklahomonv;  J.  L. 
Mapes,  president,  and  Cranston  Wil- 
iiams,  secretary.  Southern  Newspaper 
Publishers  Association. 

Labor  advisers  to  Mr.  Pickard  were 
Major  (leorge  L.  Berry,  Mathew  J. 
Burns,  and  John  P.  Burke;  industry 
adviser,  C.  R.  McMillen,  and  con¬ 
sumers’  adviser,  Emil  Kekich. 

The  last  named  provided  the  only 
iaugh  at  the  hearing  when  he  suggested, 
m  behalf  of  the  Consumers’  Advisory 
Board  of  the  NR  A,  that  provisions  be 
ad(W  tp  the  ccade  prohibiting  false  ad¬ 
vertising  and  misbranding  of  products. 
Mr.  Hanson  said  the  newspap)ers  never 
Bad  any  difficulties  of  this  nature  with 
*wsprint  manufacturers,  but  certainly 
wuld  not  object  to  inclusion  of  pro- 
mions  of  this  nature  in  the  code. 
Thurlow  Gordon,  counsel  for  the  Asso- 
oation  of  Newsprint  Manufacturers, 
pleaded  for  time  to  “study”  the  con¬ 


sumer  proposals. 

Asi^  from  objection  by  labor  repre- 
smtatives  to  the  minimum  wage  pro- 
riaS**  code,  the  publishers  pro- 

's'W  the  only  opposition. 

A  new  code,  differing  in  a  number 

*  sr^rtant  resp)ects  from  that  sub- 
"“ttw  to  the  administration  a  month 

w*s  offered  at  the  hearing  as 

*  su^titute  for  the  earlier  code.  Copies 

iLi  code  had  been  made 

tl?*  *^*  i'ust  prior  to  the  hearing.  For 
^  reayn  Mr.  Hanson  was  given  a 
which  to  file  additional 

objections  made  by  the 
■sners  were  to  the  revised  defini- 


A.N.P.A.  Marshals  Argument  Against  Newsprint  Code  at  Washington  Hearing 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


tions  of  the  words  “newsprint”  and 
“industry”  and  to  an  appendi.x  naming 
a  number  of  trade  customs  and  prac¬ 
tices.  The  publishers  objected,  also  to 
what  they  regarded  as  ambiguous  pro¬ 
visions  calling  for  establishment  of  cost 
.systems  by  the  newsprint  industry  and 
to  a  clause  calling  for  “suitable  restric¬ 
tions”  on  importation  of  newsprint  if 
these  restrictions  are  judged  necessary 
after  an  investigation  under  section 
3  (e)  of  the  National  Industrial  Recov¬ 
ery  Act. 

The  proposed  definition  of  “news¬ 
print”  follows : 

“The  word  ‘newsprint’  is  used  in  this 
C(xle  with  the  same  meaning  with  which 
the  words  ‘standard  newsprint  paper’ 
are  used  in  paragraph  1672  of  the  tariff 
act  of  1922,  and  in  paragraph  1772  of 
the  tariff  act  of  1930.  Any  interpreta¬ 
tion  or  construction  of  the  words 
‘standard  newsprint  paper’  as  used  in 
said  acts  by  any  competent  administra¬ 
tive  or  judicial  authority  shall  apply 
also  to  the  word  ‘newsprint’  as  used  in 
this  code.” 


TO  effectuate  the  policies  of  Title  I  of  the 
National  Industrial  Recovery  Act,  the  fol¬ 
lowing  is  hereby  established  as  the  Code  of 
Fair  Competition  for  the  above  industry. 

ARTICLE  I.  Definitions 

1.  The  following  words  are  used  in  this 
Code  with  the  meanings  herein  set  forth: 

“Newsprint” — The  word  “newsprint”  is 
used  in  this  Code  with  the  same  meaning  with 
which  the  words  “standard  newsprint  paper” 
are  used  in  paragraph  1672  of  the  Tariff  .\ct 
of  1922,  and  in  paragraph  1772  of  the  Tariff 
Act  of  1930.  Any  interpretation  or  construc¬ 
tion  of  the  words  “standard  newsprint  paper” 
as  used  in  said  .Acts  by  any  competent  Ad¬ 
ministrative  or  Judicial  authority  shall  apply 
also  to  the  word  “newsprint”  as  used  in  this 
Code. 

“Industry” — The  manufacture  in  the  United 
States  from  pulpwood,  wood  pulp  and/or  other 
stock  of  newsprint  and  all  special  dutiable 
papers  (as  distinguished  from  “standard 
newsprint”,  described  above),  other  than 
rotogravure,  when  such  special  papers  are 
manufactured  and  sold  for  regular  and  con¬ 
tinuous  use  in  the  making  of  regular  editions 
of  daily  newspai^rs. 

“Person”  to  include  individual,  partner¬ 
ships,  corporations,  and  associations,  except  as¬ 
sociations  not  for  profit. 

“Member” — A  person  engaged  in  such  in¬ 
dustry. 

“Act” — National  Industrial  Recovery  Act. 
“Administrator” — National  Recovery  Admin¬ 
istrator. 

“Administration” — National  Recovery  .Ad¬ 
ministration. 

“The  Association” — Association  of  News¬ 
print  Manufacturers  of  the  United  States. 

“The  Ckide  Authority” — The  body  herein 
created  charged  with  authority  to  administer 
this  Code. 

ARTICLE  11.  Organization 
I.  This  Code  is  proposed  by  and  shall  be 
administered  through  the  Association. 

2.  The  members  of  the  Advisory  Commit¬ 
tee  of  the  Association,  together  with  such 
other  person  or  persons  as  the  Administrator 
may  designate  shall  be  known  as  the  Code 
Authority  of  the  Industry,  hereinafter  re¬ 
ferred  to  as  “The  Code  Authority”.  The  per¬ 
sons  designated  by  the  Administrator  shall  be 


The  “industry”  definition  follows : 

“The  manufacture  in  the  United 
States  from  pulpwood,  wood  pulp 
and/or  other  stock  of  newsprint  and 
all  special  dutiable  papers  (as  distin¬ 
guished  from  ‘standard  newsprint’  de¬ 
scribed  above),  other  than  rotogravure, 
when  such  special  papers  are  manufac¬ 
tured  and  sold  for  regular  and  continu¬ 
ous  use  in  the  making  of  regular  edi¬ 
tions  of  daily  newspapers.” 

Declaring  it  to  be  “wholly  irrele¬ 
vant,”  Mr.  Hanson  moved  to  eliminate 
the  second  sentence  of  the  “newsprint” 
definition.  If  a  definition  is  necessary, 
he  said,  there  could  be  no  better  one 
than  that  proposed  in  1922  by  Repre- 
.sentative  Fordney,  then  chairman  of 
the  House  Ways  and  Means  Commit¬ 
tee.  This  definition  declared  newsprint 
to  be  “that  form  of  printing  paper  on 
which  newspapers  are  published.” 

Mr.  Hanson  also  asked  that  refer¬ 
ences  in  the  “industry”  definition  to 
“special  dutiable  papers”  and  to  “regu¬ 
lar  editions”  be  stricken. 

“Certainly,  the  use  of  the  words  ‘du- 


advisory  members  without  vote. 

3.  The  Code  Authority  is  charged  gen¬ 
erally  with  tbe  duty  of  administering  this  (Tode 
and  shall  have  such  power  as  shall  be  neces¬ 
sary  therefor  together  with  such  other  powers 
and  duties  as  are  herein  prescribed. 

ARTICLE  III.  Hours  of  Labor 

1.  The  operating  schedule  of  paper  ma¬ 
chines  shall  not  exceed  144  hours  per  week. 
Pulp  mills  shall  operate  a  sufficient  period 
to  produce  the  pulp  necessary  to  supply  the 
pawr  machines. 

Beginning  with  the  second  full  week  after 
the  approval  of  this  Code,  and  continuing 
thereafter,  each  newsprint  mill  shall  empio 
such  numlwr  of  hourly  paid  employes  as  will 
result  in  an  average  weekly  employment  of 
all  such  employes  not  in  excess  of  40  hours 
per  man  per  week  over  a  period  of  four  suc¬ 
cessive  calendar  weeks  with  the  following  ex¬ 
ceptions; 

(a)  Such  limitations  shall  not  apply  to  em¬ 
ployes  regularly  engaged  in  an  executive  or 
supervisory  capacity,  and  outside  salesmen. 

(h)  Such  limitations  shall  not  apply  to 

employes  engaged  in  emergency  repair  or  main¬ 
tenance  work,  boiler  house  employes,  electrical 
power  employes,  filter  plant  employes,  but  in 
no  case  shall  such  employes  be  required  or 
permitted  to  work  more  than  168  hours  or 
any  period  of  four  successive  calendar  weeks. 

(c)  Such  limitations  shall  not  apply  to 

watchmen,  but  in  no  event  shall  they  be  em¬ 
ployed  more  than  8  hours  in  any  one  day. 

(d)  In  continuous  process  operations,  such 
limitations  shall  not  apply  to  crews  operating 
pa|Mr  machines  or  pulp  digesters  or  grinders, 
while  engaged  at  tbe  end  of  a  machine  run, 
in  washups,  changing  wires  and  machine  cloth¬ 
ing.  and  in  otherwise  preparing  for  the  sue 
ceeding  run;  nor  to  highly  skilled  operators 
when  the  cessation  of  operations  would  result 
in  serious  loss  or  would  deprive  other  workers 
of  employment. 

2.  At  the  end  of  each  calendar  month, 
every  member  shall  report  to  the  Code  Au¬ 
thority,  in  such  detail  as  it  may  require,  the 
number  of  man-hours  worked  in  that  month, 
under  exceptions  (b)  and  (c)  above,  and  the 
ratio  which  said  man  hours  bears  to  the  total 
number  of  man-hours  of  labor  of  the  same 
class  during  said  month. 

(Continued  on  page  32) 


liable’  and  ‘of  regular  editions’  must 
be  eliminated  because  of  vagueness  and 
uncertainty,”  said  Mr.  Hanson.  “They 
have  no  business  in  this  code,  because 
if  the  meaning  of  the  law  is  to  govern, 
the  law  provides  for  the  free  entry  of 
‘standard  newsprint  paper’  for  all  edi¬ 
tions.  Paper,  the  chief  use  of  which  is 
for  newspapers  is  not  dutiable.” 

Taking  up  the  costing  sections  of  the 
code,  Mr.  Hanson  asserted  it  was  in¬ 
conceivable  that  domestic  manufacturers 
can  increase  their  prices  to  make  possi¬ 
ble  employment  of  additional  workers 
unless  the  price  of  imported  newsprint 
is  arbitrarily  increased,  either  by  execu¬ 
tive  action  under  the  National  Indus¬ 
trial  Recovery  Act,  or  by  reversal  of 
policy  by  Congress. 

Increased  labor  costs  as  a  result  of  the 
code  would  not  raise  the  cost  of  news¬ 
print  more  than  30  cents  a  ton,  Mr. 
Hanson  said.  At  the  outside,  he  said, 
even  granting  the  increased  minimum 
wages  asked  by  labor,  the  cost  could  not 
rise  above  $1  per  ton.  Yet,  he  pointed 
out,  under  the  code,  manufacturers  could 
increase  prices  from  $10  to  $15  per  ton. 

“Not  only  could  they  do  it,  but  they 
would  be  obligated  to  do  it,”  he  said. 
“And  it  would  be  worth  a  tidy  sum  to 
them,  for  the  period  of  the  code,  to 
bring  back  into  production  every  obso¬ 
lete  mill  in  the  United  States  and  pay 
each  one  of  them  a  bonus  for  operating. 
In  fact,  it  is  not  exaggeration  to  say  that 
the  higher  they  could  run  the  costs  in 
some  of  these  mills,  the  more  they  could 
gouge  out  of  the  consuming  public.” 

The  controversial  tariff  clause  reads : 

“The  Code  Authority  (set  up  to  ad¬ 
minister  the  code)  shall  secure  current 
information  concerning  the  competition 
in  domestic  markets  of  imported  news¬ 
print.  and  if  it  .shall  find  that  such  news¬ 
print  is  being  imported  into  the  United 
States  in  substantial  quantities  or  in¬ 
creasing  ratio  to  domestic  production 
and  on  such  terms  or  under  such  condi¬ 
tions  as  to  render  ineffective  or  seriously 
endanger  the  maintenance  of  this  code 
it  .shall  complain  to  the  President  pur¬ 
suant  to  the  provisions  of  section  3(e) 
of  the  National  Industrial  Recovery  Act 
and  petition  for  suitable  restrictions  on 
the  imjwrtation  of  such  newsprint.” 

“To  invoke  the  provisions  of  section 
3(e)  under  the  conditions  as  they  now 
exist,  and  must  continue  to  exist,  would 
be  tantamount  to  nothing  more  nor  less 
than  threatening  ruin  to  the  daily  news¬ 
paper  publishing  business  of  this  coun¬ 
try,”  Mr.  Hanson  said. 

“No  more  striking  monopolistic  effort 
could  be  cited  than  this  attempt  of  a 
small  group  of  manufacturers,  who  ad¬ 
mittedly  cannot  supply  half  of  this  coun¬ 
try’s  needs,  to  set  up  a  control,  through 
this  code,  of  the  price  structure  of  news¬ 
print  paper  and,  while  seeking  to  control 
it  at  home,  they  reserve  the  right  to 
sell  abroad  at  any  price,  without  any  re¬ 
striction  whatsoever. 

“We  realize  the  difficulty  of  their 
situation.  It  is  not  of  their  making, 
nor  is  it  of  ours.  Even  so.  no  one 
(Contintted  on  page  32) 
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PEEK  DENIES  ADVOCATING  SLASHES 
IN  ADVERTISING  TO  CUT  COSTS 

Views 


Reports  That  Agricultural  Adjustment  Administration 
Were  a  Menace  to  Paid  Space  Called  Unfounded — Not 
Particularly  Concwned  With  Appropriations 


A.  D.  WALUNG  PROMOTED 

Arthur  J.  Sinnott,  editor  of  the 
Newark  Evenitig  News,  has  announced 
the  appointment  of  Alfred  D.  Walling 
as  assistant  city  editor.  Hal  Sharkey  is 
Walling’s  successor  as  sports  editor. 
William  Taylor  has  been  named  assist¬ 
ant  state  editor. 


PRESS  CODE  hearing 
MAY  BE  ON  SEPT.  22 


Date  Tentatively  Set,  But  Will  Depeij 
On  What  Progrecs  U  Made  On 
20  Printing  Code*  Start¬ 
ing  Sept.  18 


(By  telegraph  to  Editok  &  Publisher) 

WASHINGTON,  Sept.  7— Reports 
to  the  effect  that  Administrator 
George  N.  Peek,  of  the  Agricultural 
Adjustment  Administration  believes  that 
advertising  costs  should  be  reduced  as 
one  step  in  the  reduction  of  the  cost  of 
distributing  food  products  are  unfounded. 

Apparently  such  reports  were  the  re¬ 
sult  of  speculation  which  followed  a 
radio  speech  by  Mr.  Peek  made  Sept. 
1  in  which  he  declared  that  distribution 
costs  must  come  down;  that  there  is 
too  much  of  a  spread  between  the 
amount  received  by  the  farmer  for  his 
products  and  the  price  paid  by  the  con¬ 
sumer. 

As  a  matter  of  fact,  Mr.  Peek  did  not 
mention  advertising  in  that  speech  and 
any  construction  of  it  in  the  light  of  a 
recommendation  for  reduction  of  adver¬ 
tising  appropriations  is  erroneous. 

“I  made  no  reference  to  advertising  in 
that  speech  and  I  attempted  to  make 
none,”  Mr.  Peek  told  Food  Field  Re¬ 
porter. 

The  Agricultural  Adjustment  Admin¬ 
istration  has  no  particular  concern  with 
advertising  appropriations.  It  was  made 
clear.  No  one  there  has  indicated  an 
opinion  that  too  much  money  is  being 
spent  in  advertising  or  that  advertising 
is  wasteful,  except  Assistant  Secretary 
Tugwell,  who  made  some  reference  to 
the  question  in  his  book,  “The  Industrial 
Discipline  and  the  Commercial  Arts.” 
Mr.  Tugwell  is  out  of  the  city  at  this 

time.  - 

Newspaper  publishers  and  adver¬ 
tising  men  were  aroused  this  week 
over  a  rumored  tendency  of  the 
Agricultural  Adjustment  Administra¬ 
tion  to  curtail  “superfluous  advertis¬ 
ing”  in  an  attempt  to  remove  some  of 


the  spread  in  price  of  foods  between  the 
time  they  leave  the  farm  until  the> 
reach  the  consumer. 

The  administration  hopes  that  by  ma¬ 
terially  reducing  the  cost  of  distribu¬ 
tion  and  merchandising,  which  was  in¬ 
terpreted  to  include  advertising,  a  big¬ 
ger  slice  of  the  ultimate  price  of  the 
product  will  go  to  the  farmer. 

In  addition  to  this,  it  w'as  reported, 
the  NR  A  is  anxious  that  food  prices 
shall  not  increase  too  rapidly,  and  it 
was  interpreted  that  one  means  of  keep¬ 
ing  prices  on  a  corresponding  level  with 
wages  would  be  for  food  makers  to  cut 
their  advertising  appropriations. 

The  attitude  of  AAA  officials  has 
given  some  grounds  for  these  inter¬ 
pretations. 

George  N.  Peek,  AAA  administrator, 
in  a  recent  address,  said  “the  difference 
between  growing  food  and  processing 
and  distributing  it  is  ‘grotesque.’  ” 

He  dealt  at  length  with  America’s 
biggest  tobacco  company,  which,  he 
said,  made  a  net  profit  last  year  of 
$150,000,000,  almost  as  much  as  was 
paid  farmers  for  their  entire  tobacco 
crop. 

“^^’hen  you  get  a  situation  like  that.” 
he  said,  "with  the  big  distributors  of 
farm  crops  making  enormous  profits 
over  and  above  high  costs  of  distribu¬ 
tion,  at  a  time  when  farm  prices  are 
the  lowest  in  American  history,  it  is 
worth  looking  into. 

In  a  statement  to  the  United  Press 
this  week  Mr.  Peek  said :  "I  don’t  care 
how  much  the  manufacturer  advertises, 
but  I  am  worried  about  his  high  dis¬ 
tributing  costs.” 

things  as  sliced  bread,  fancy 


publisher  for  years  of  Wallace’s  Farmer, 
also  has  stressed  repeatedly  the  neces¬ 
sity  for  keeping  the  spread  low. 

In  an  address  before  the  American 
Institute  of  Co-operation  in  Raleigh, 
N.  C.,  last  month.  Secretary  Wallace 
declared  he  was  opposed  to  the  adver¬ 
tising  of  any  special  crop  because  it 
merely  diverted  demand  from  some 
other  crop. 

Mr.  Wallace  also  declared  that  in¬ 
creased  distribution  costs,  represented 
by  advertising  and  improved  packaging 
costs,  merely  put  an  additional  burden 
on  the  farmer  and  consumer. 

“For  a  time,”  he  said,  “it  may  be  true 
that  citrus  fruits  and  dairy  products  can 
be  substituted  for  the  starches  and 
meats  of  the  middle  west;  maybe  some 
of  this  substitution  is  well  warranted; 
but  campaigns  to  persuade  customers  to 
eat  more  of  this,  that  and  the  other 
cannot  all  be  successful. 

“.Ugain  and  again  I  have  been  told 
by  different  cooperatives  that  solution 
of  their  problem  consisted  in  bringing 
to  the  attention  of  the  public  the  merits 
of  their  particular  products  and  brands. 

“To  my  most  recent  visitor  who 
argued  this  I  suggested  that  what  we 
really  ought  to  do,  then,  is  to  endow  a 
laboratory  at  Johns  Hopkins  for  re¬ 
search  in  the  possibilities  of  enlarging 
the  human  stomach.” 

The  advanced  art  of  advertising  did, 
however,  come  in  for  criticism  by  As¬ 
sistant  Secretary  of  Agriculture  Tug- 
\vell  in  his  book,  “The  Industrial  Dis¬ 
cipline.”  Super  salesmanship  and  super 
advertising  both  had  their  part,  he  said, 
in  creating  the  boom  which  collapsed 
in  1929. 

Hope  that  manufacturers  and  mer¬ 
chandisers  now  forming  codes  under 
NRA  will  include  such  definitions  of 
quality  and  standards  that  “high  pres¬ 
sure”  and  exploitation  of  shoddy  goods 
will  be  eliminated  from  advertising,  was 
expressed  in  San  Francisco  Sept.  6  by 
Mr.  Tug\vell  in  an  interview  with  the 
United  Press. 

Tugwell,  recognized  as  a  key  figure 
in  President  Roosevelt’s  “New  Deal” 
Government,  denied  he  was  considering 
a  plan  under  which  tobacco,  food  and 
other  industries  would  give  up  half  of 
fheir  national  advertising  as  economic 
waste  and  apply  the  money  on  the  agri¬ 
cultural  department’s  scale  of  payment 
to  farmer  and  employe. 

He  admitted,  however,  that  he  was 
watching  keenly  the  whole  advertising 
structure  of  the  nation’s  business,  espe¬ 
cially  as  it  affected  the  purchasing 
power  of  the  public. 

“I  have  never  objected  to  advertising 
as  such  except  when  it  is  improperly 
used,”  he  said.  “It  seems  to  me  there 
ar»*  two  ways  of  using  it  improperly. 
One  of  these  is  when  it  is  used  as  an 
adiunct  to  other  forms  of  high  pres¬ 
sure  salesmanship  to  protect  businesses 
against  proper  price  policies. 

“In  general,  there  are  two  ways  of 
persuading  customers  to  buy — one  is  by 
giving  them  goods  at  low  prices  and 
the  other  is  by  persuading  them  to  buy 
even  at  high  prices. 

“Advertising  can  serve  an  excellent 
function  in  increasing  volume  of  sales 
and  so  lowering  costs  and  permitting 
low  prices  to  prevail.  When  it  is  used 
for  this  purpose  there  can  be  no  possible 
objection  to  it. 

“The  other  improper  use  of  advertis- 


JUUAN  MASON  OUT  AS 
N.  Y.  POST  EDITOR 


Ralph  Renaud  Also  Resign*  ■ 
Paper  Will  Appear  in 
New  Format  on 
Sept.  14 


Julian  S.  Mason,  editor  of  the  New 
York  Evening  Post,  and  Ralph  Renaud, 
executive  editor,  resigned  Sept.  7,  ac¬ 
cording  to  reliable  information  obtained 
by  Editor  &  Pubusher. 

At  the  same  time  it  was  learned  that 
starting  Sept.  14  the  Evening  Post  will 
change  its  style  and  format,  and  appear 
as  a  smaller  size  newspaper.  It  was 
emi^sized  that  it  will  not  be  a  “tgbloid” 
newspaper,  competing  with  the  EKaily 
News  and  Mirror. 


(Special  to  Editor  &  Publishm) 
Washington,  Sept.  7— The  public 
hearing  on  the  daily  newpaper  publish, 
ers’  code  submitted  to  the  NRA  b> 
the  American  Newspaper  Published 
Association  has  been  tentatively  set  for 
Sept.  22,  before  Deputy  Administrator 
Lindsay  Rogers.  The  hearing  probablr 
will  be  held  in  the  auditorium  of  tb 
Department  of  Commerce. 


The  administration  has  definitely  sa 
for  hearing  20  codes  involving  tht 
allied  printing  industries,  including  the 
graphic  arts,  for  hearing  before  Deputt 
Rogers  ^ginning  Sept.  18.  Whethe 
the  A.  N.  P.  A.  code  will  come  on  for 
hearing  Sept.  22  depends  upon  tht 
progress  made  on  the  20  codes.  If  it 
is  impossible  to  close  the  other  hear 
ings  by  the  22d,  the  A.  N.  P.  A.  code 
is  expected  to  go  over  until  the  fol¬ 
lowing  week. 

The  20  codes  of  the  allied  printing 


Successors  to  Mr.  Mason  and  Mr.  _ _ 

Renaud  have  not  been  made  known,  industries  have  been  divide^"into  *thr« 
although  an  announcement  will  be  made  major  groups :  publishing,  manufactur- 
soon.  ing,  and  service,  as  follows: 

The  only  personnel  changes  that  will  Publishing:  book  manufacturing  tea 
be  made  will  be  in  the  editorial  depart-  book  publishing,  city  directory  publish¬ 
ment,  Editor  &  Pubusher  learned  ing,  periodical  publishing,  play  publish- 

The  price  of  the  paper  will  remain  ’ —  - 

the  same — three  cents. 

All  features  now  in  the  Evening  Ppst 
will  be  continued. 

Evening  Post  executives  believe  the 


ing,  advertising-newspaper;  manufactur¬ 
ing:  loose  leaf,  label,  lithographic, 
photo-lithographic,  music  printing,  ticket 
and  coupon,  greeting  card,  security  en¬ 
graving  and  printing;  service:  photo- 


new  paper  will  prove  to  be  a  new  de-  engraving,  electrotyping  and  stereotvo- 

_ _  A _ : _ 1 _ 1? _ 'T'l _  BMRV  _ 1  _J _ 


parture  in  American  journalism.  They 
objected  to  the  word  “experiment”  in 
comiection  with  the  change. 

Rumors  that  Mr.  Mason  would  re¬ 
sign  have  been  current  since  the  death 
of  Cyrus  H.  K.  Curtis  last  June.  Mr. 
Curtis  was  head  of  the  Curtisc-iMartin 
Newspapers,  which  included  the  Post. 

Mr.  Mason  has  been  with  the  Post 
as  editor  since  1926.  Previously  he  was 
managing  editor  of  the  New  York 
Fierald  Tribune  and  editor  of  the 
Chicago  Evening  Post. 

Mr.  Renaud  was  formerly  managing 
editor  of  the  New  York  World. 

The  Evening  Post  is  New  York’s 
oldest  daily,  founded  in  1801.  It  has 
had  a  notable  career  and  has  had  many 
famous  men  as  editors  and  publishers, 
including  Alexander  Hamilton,  who 
founded  the  paper;  William  Cullen 
Bryant,  E.  L.  Godkin,  Oswald  Garrison 
Yillard  and  Henry  White. 

It  was  purchased  by  Cyrus  H.  K. 
Curtis  in  1924. 


ing,  typesetting,  and  advertising  typog¬ 
raphy. 

It  is  expected  that  the  codes  filed 
by  the  National  Editorial  Association 
and  the  United  Typothetae  of  America 
will  be  heard  during  the  same  period. 


OLWELL  PARADE  CHAIRMAN 


STAIR  DEFENDS  BANK  CONDUCT 
Did  Not 


Declares  Father  Coughlin 
Choose  to  Learn  Facts  on  Closing 

Defending  his  conduct  as  president 
ot  the  Detroit  Bankers  Company,  E.  D. 
Stair,  publisher  of  the  Detroit  Free 
Press,  told  the  one-man  grand  jury 
investigating  bank  closings  on  Sept. 
6  that  he  did  not  wish  to  "bandy  words 
with  a  man  so  devoid  of  truth  and 
honor  as  Father  Coughlin.” 

Testifying  two  weeks  ago.  Father 
Coughlin  had  declared  that  Mr.  Stair 
as  president  of  the  Bankers  Company 
had  signed  reports  which  he  knew  to 
be  false  and  that  he  had  published  in 
the  Free  Press  faked  records  purport¬ 
ing  to  show  that  the  priest  had  specu¬ 
lated  on  the  stock  market. 


N.  Y.  Publishers  Cooperating — Alb 
vertiser*  Fall  into  Une 

Publishers  and  advertising  men  in 
New  York  are  cooperating  in  the  huge 
NRA  parade  to  be  held  on  Sept.  13. 

Lee  Olwell,  publisher  of  the  Sew 
York  Evening  Journal,  has  accepted  the 
chairmanship  of  the  publishers’  divi¬ 
sion.  Mr.  Olwell  could  not  be  reached 
to  elucidate  plans  for  the  publishers’ 
part_  in  the  parade,  and  NRA  officials 
in  New  York  were  uncertain  as  to  what 
the  publishers  would  contribute.  The 
chairmanship  of  the  publishers’  division 
was  uncertain  up  to  Thursday.  Roy 
Howard,  chairman  of  the  board 
Scripps-Howard  Newspapers,  was  orig¬ 
inally  announced  as  chairman.  Later 
Capt.  J.  M.  Patterson,  New  York 
Daily  News,  was  named,  but  the  deaft 
of  his  mother  in  Chicago  prevented 
him  from  executing  the  task. 

Frank  J.  Reynolds,  of  Albert  Frank- 
Gunther  Law,  Inc.,  has  accepted  the 
chairmanship  of  the  advertising 
vision.  Mr.  Reynolds  said  a  meeting 
of  agency  men  was  to  be  held  Sept  8 
to  organize  for  the  event.  He  said  if 
from  2,000  to  3,000  agency  men  partici 
pate  in  the  parade  “we  will  be  doing 
well.” 

The  parade  committee  announcemenU 
said  that  at  least  200,000  are  expected 
to  participate  in  the  parade.  No  floats 
or  cars  are  to  be  allowed. 


ROTHERMERE  IN  CANADA 

_  Lord  Rothermere,  publisher  of  Lo*" 

“Father  Coughlin  could  have  obtained  don  Daily  Mail,  and  other.  British  pu^ 
the  facts,  but  he  did  not  choose  to,”  '■  --  '*■ — * — ’  ^ 

Mr.  Stair  concluded. 


wrappers  and  intricate  delivery  systems,  ftig  is  that  or  persuading  people  to  buy 
he  said,  all  have  taken  their  part  of  the  shoddy  or  deletorious  goods.  There  is 


consumers'  dollar,  so  that  the  farmer 
now  is  not  getting  his  fair  share. 

Officials  insist^  that  “superfluous 
advertising”  is  only  a  part  of  the  whole 
problem,  and  that  no  suggestions  have 
been  made  by  any  AAA  official  con¬ 
cerning  smaller  advertising  by  any  in¬ 
dividual  industry. 

Secretary  of  Agriculture  Wallace, 


nothing  for  any  honest  and  reputable 
firm  to  fear  in  anyone’s  opposition  to 
advertising  which  attempts  to  persuade 
people  to  purchase  such  products.” 

Tugwell  stopped  briefly  in  San  Fran¬ 
cisco  during  a  tour  of  western  a^i- 
cultural  department  and  forestry  units. 
He  is  en  route  to  the  Imperial  Valley 
in  southern  California. 


lications  arrived  in  Montreal,  .SfPl- 
from  Quebec  where  he  visited  jjU 
Anglo-Canadian  pulp  and  paper  nul^ 
He  arrived  in  Quebec  from  Engla™ 
last  week.  Discussing  the  industry  i® 
an  interview  he  said  he  could  see  no 


NEW  TEXACO  DRIVE 

The  Texas  Company,  Los  Angeles, 

announced  last  week  its  Greater  Fire  —  -  --- -  .  .  .  ^ 

Chief  anti-knock  non-premium  gasoline  promise  of  an  early  rise  in 
in  a  new  campaign  appearing  in  a  large  of  nevysprint.  With  that  °  ®  ^ 

list  of  newspapers  in  eight  Western  modities,  newsprint  Pfjees  ^ 

states.  Spot  color  pages  in  metropoli-  consumption  and  until  busin 
tan  dailies  and  black  and  white  adver-  tions  improve  newspapers  ana 

tisements  were  used.  The  campaign  zines  will  be  unable  to  use  o  ^ 

was  prepared  by  the  Los  .Angeles  office  like  the  amount  of  paper  Y 
of  Hanff-Metzger  Co.  of  California.  few  years  ago,  he  remarked. 
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argues  secrecy  vital  to  A.B.C.  AUDITS 

Tracing  History  of  Movement,  Newspaper  Executive  Declares  Present  Rules  on  Outside  Investiga¬ 
tions  Have  Destroyed  Protection  Built  Up  by  A.B.C.  Members  Since  1914 


Advertising,  as  we  know  it  to* 

.  day,  grew  from  the  “Blue  Goose” 
or  “White  Horse”  picture  in  front  of 
avems,  by  slow  stages,  the  next  step 
luiiig  a  stationary  sign  on  the  entrance 
^taring  the  proprietor’s  name,  then  the 
business  card,  followed  by  the  hand  bjjl, 
tben  the  turning  point  when  newspapers 
and  periodicals — having  reader  interest 
vrhich  furnished  the  potent  selling  power 
on  which  business  depends  today— were 
tnlistei  This  newly  found  and  much 
valued  powerful  sales  agency  by  which 
production  would  be  controlled,  sales 
darted,  and  markets  expanded  at  will, 
brought  new  problems  for  advertisers 
and  publishers  to  solve  if  the  structure 
should  endure. 

As  advertising  grew  in  voluine, 
scoundrels  and  crooked  promoters  re¬ 
leased  their  schemes,  and  their  adver¬ 
tisements  appeared  along  with  the  hon¬ 
est  copy.  The  buying  public  and  the 
honest  advertiser  began  filing  complaints 
»ith  the  authorities  and  publishers; 
cognirance  was  taken  by  the  post  office 
department  which  started  investigations ; 
voluntary  vigilance  committees  were  or¬ 
ganized  in  many  localities  and  in  1911 
laws  dealing  with  false  advertising  were 
placed  in  the  statutes  of  Minnesota  and 
Ohio. 

Local  advertising  clubs  throughout 
the  country  formed  their  own  vigilance 
committees  and  a  National  Vigilance 
Committee  was  formed  by  the  Asso¬ 
ciated  Adertising  Clubs  of  the  World. 
The  public  continued  to  clamor  for  pro¬ 
tection  and  by  1916,  22  states  had 
adopted  legislation  tencling  to  curb  fra.u- 
dulent  advertising. 

While  the  .Associated  Advertising 
Clubs  of  the  World  and  the  local  ad- 
rertising  clubs  were  giving  their  titpe 
and  thousands  of  dollars  to  the  “Truth 
n  Advertising"  movement,  another 
problem  of  equal  if  not  greater  im¬ 
portance  to  the  advertiser  in  this  scheme 
of  selling  was  claiming  his  attention. 

Circulation,  the  essential  element  of 
productive  advertising,  needed  study, 
analysis,  and  some  unit  of  measure¬ 
ment.  In  the  early  days  before  news¬ 
papers  were  found  to  be  the  real  mer¬ 
chandisers.  publishers  derived  their 
revenue  largely  from  their  circulation 
tales.  .As  advertising  grew  and  revenue 
from  this  source  became  fa  greater 
factor,  circulation  became  a  new  aiid 
powing  problem  for  the  publishers  and 
ilso  for  the  advertiser.  “Net  paid” 
circulation  was  what  the  advertiser  was 
interested  in — for  free  distribution,  qot 
having  the  reader  habit  interest,  is  of 
little  more  value  than  circular  distri¬ 
bution. 

With  the  increasing  revenue  from  ad¬ 
vising  and  print  paper  comparatively 
®eap,  cirplation  revenue  became  of 
JKo^ry  importance  to  newspapers  and 
of  little  or  no  moment  to  periodicals. 
The  late  Victor  Lawson  bought  out  his 
usoMates  in  the  Chicago  Daily  News 
®  July  1876  and  established  the  price 
ot  one  cent  for  the  paper 
E-  \y.  Scripps  started  the  Penny 
rr«r  m  Cleveland  in  1878,  and  the 
Star  was  established  in 
jwO  with  a  price  of  2  cents  a  copy, 
renodical  publishers,  sensing  the  great 
opportunity  of  cutting  their  subscription 
»les  costs,  offered  the  newspapers  club- 
^^^■^ttRements.  The  sales  expense 
ot  Doth  the  newspapers  and  magazines 
L  ”  shouldered  by  the  newspaper, 
^'  Periodicals  profited  by  the  in- 
"net  paid”  circulation  furnished 
oy  the  newspaper. 

Net  paid  circulation”  was  demanded 
1 L  .  ^‘ivertiser  and  interpreted  by 
^  individual  publisher.  The  Amer- 
w  Advertisers’  Association  undertoo’x 
and  audit  publishers’  cir- 
lifw**'*  ^^ifEout  standardized  defini- 
fuWe.*™  ''ossifications,  the  effort  wa.« 

Premiums  worth  several  times  as 


By  O.  V.  FRAGSTEIN 

Director  of  Circulation,  Milwaukee  Journal 


much  as  the  subscription  price  were 
offered  at  cost  or  given  free.  Many 
“net  paid”  subscription  lists  were  sup¬ 
plied  by  mercantile  establishments  at 
the  cost  of  10  cents  and  15  cents  a 
name  to  the  publisher. 

The  problem  was  too  large  for  the 
A  A.  A.  or  individual  advertisers,  so 
a  number  of  advertisers,  agency  men 
and  publishers  got  together  early  in 
il914  and  formed  the  Audit  Bureau  of 
Circulations.  Committees  were  ap¬ 
pointed  to  define  “net  paid”  and  to 
classify  circulation.  Early  return  of 
publishers’  statements  to  the  bureau  in¬ 
dicated  the  great  necessity  for  the  work. 
Circulation  records  consisted,  in  many 
cases,  of  names  on  the  mailing  lists,  a 
memo  on  wrapping  paper  of  the  total 
carrier  draw  and  a  charge  in  bulk  for 
street  and  dealer  sales.  During  August, 
1914,  the  nucleus  of  an  auditing  staff 
was  being  employed.  After  the  first 
publishers’  statement  blanks  were 
mailed  out  publishers  began  to  compre¬ 
hend  what  was  wanted  and  that  records 
would  have  to  be  maintained  if  the  plan 
were  to  succeed. 

Permanent  records  which  would  give 
the  information  required  in  the  A.  B.  C. 
forms  were  few,  so  circulation  record 
books  containing  the  classifications  de¬ 
fined  by  the  Bureau  were  installed. 
But  unfortunately  subsidiary  and  sup¬ 
porting  records  were  not  prescribe, 
making  the  audits  more  difficult  and 
expensive  and  often  questionable.  In¬ 
stallation  of  A.  B.  C.  circulation  record 
books  was  objected  to  as  being  an 
added  expense,  but  in  many  cases  the 
classifying  of  circulation  to  fit  the  con¬ 
trol  record  led  to  discovery  of  dis¬ 
crepancies,  shortages,  and  waste  which 
turned  the  expense  into  a  profitable  in¬ 
vestment  and,  incidentally,  gave  the 
term  “net  paid”  now  and  greater  im¬ 
portance. 

The  Bureau  recognized  the  impossi¬ 
bility  of  gathering  all  the  detail  of 
procedure  and  facts  covering  premiums, 
prizes,  bonuses,  rebates  to  dealers,  and 
allowances  which  might  affect  circula¬ 
tion  during  the  auditor’s  stay,  unless 


publishers  co-operated  by  keeping  com¬ 
plete  files  of  their  own  efforts  and  also 
of  their  contemporaries. 

Rules  and  regulations,  as  they  were 
adopted  and  applied,  caused  division  of 
opinion  among  the  publishers — particu¬ 
larly  of  newspapers.  Publishers  whose 
operations  were  affected  by  the  rules 
felt  the  Bureau  was  inimical  to  their 
interests.  Others  felt  that  the  Bureau’s 
auditing  operations  fell  short  of  their 
expectations  and  that  outside  investi¬ 
gations  to  augment  book  audits  were 
necessary.  The  Bureau  recognized  the 
necessity  of  outside  investigations  but 
the  dues  charged  were  insufficient  to 
undertake  the  additional  work  and  ex¬ 
pense.  The  pressure  from  publishers 
who  desired  the  improvement  continued 
to  grow  and  during  1917  plans  were 
formulated  to  increase  publishers’  dues 
in  an  attempt  to  improve  the  audit 
service. 

The  new  schedule  of  dues  was  sub¬ 
mitted  to  the  membership  and  adopted. 
The  auditing  force  was  increased  and 
two  or  three  outside  investigators  were 
made  available  to  publishers  who  in¬ 
sisted  upon  this  service  during  the  audit 
of  their  city.  A  per  diem  charge  was 
made  for  outside  investigation,  prevent¬ 
ing  many  from  demanding  it.  In  some 
cities  the  charges  by  competing  pub¬ 
lishers  were  sufficiently  important,  in 
the  opinion  of  the  Bureau  management, 
to  warrant  outside  investigation  at  the 
Bureau’s  expense. 

The  economic  question  of  financing 
the  work  is  a  natural  issue.  Publisher 
members  all  pay  dues,  but  have  divided 
opinions  on  the  subject.  Many  feel 
that  the  A.  B.  C.  rules  and  regulations 
are  difficult  to  comply  with,  and,  as 
the  advertiser  is  the  beneficiary  of  the 
reports  and  audits,  the  advertiser  should 
pay  all  bills.  Other  publishers,  par¬ 
ticularly  those  in  cities  having  more 
than  one  newspaper  recognize  the  po¬ 
tential  value  of  the  A.  B.  C.  to  them¬ 
selves  and  willingly  pay  their  dues  to 
maintain  the  service.  There  is  still 
another  group  which  thinks  that  the 
dues  are  still  too  small  to  give  the 


Marvin  H.  McINTYRE.  secre¬ 
tary  to  President  Roosevelt, 
returned  for  an  hour  recently  to  the  job 
he  held  27  years  ago,  cit>’  editor  of  the 
Asheinlle  (N.  C.)  Citizen.  The  photo 
shows  Mr.  McIntyre  seated  at  the  city 
desk  in  the  Citizen  news  room  with 
members  of  the  news  and  editorial  staff 
grouped  about  him. 

In  the  picture  are,  standing,  from  left 
to  right:  Glen  W.  Naves,  reporter; 
James  Best,  reporter;  Douglas  Eller, 


reporter ;  Walter  S.  .Adams,  manager 
of  the  Citizen  and  the  Times ;  Bright 
W.  Padgitt,  reporter;  Robert  H. 
McKee,  city  editor;  George  W.  McCoy, 
state  news  editor ;  Paul  Jones,  sports 
editor ;  H.  W.  Link,  telegraph  editor ; 
O.  C.  Dawkins,  Sunday  editor  and 
LeRoy  Simerly,  assistant  sports  editor. 
Seated,  left  to  right:  Robert  Lath^, 
editor,  and  Mr.  McIntyre.  Several  mem¬ 
bers  of  the  staff  were  not  present  when 
this  picture  was  made. 


Bureau  sufficient  working  capital  to 
audit  circulation  as  they  would  have  it 
done,  and  they  are  willing  to  pay  what¬ 
ever  amount  is  necessary  for  such  im¬ 
provement.  This  minority  group  feels 
that  sufficient  outside  investigation  to 
cover  the  entire  field  is  necessary,  so 
each  audit  is  proven  by  physical  in¬ 
vestigation,  making  it  comparable  to 
audits  in  other  branches  of  business. 

The  objection  to  outside  investiga¬ 
tion  by  the  A.  B.  C.  came  to  an  issue 
during  the  18th  annual  convention 
Oct.  22  and  23,  1931,  when  a  news¬ 
paper  publisher  member  presented  the 
following  resolution: 

“Resolved,  that  the  Audit  Bureau  of 
Circulations  shall  not  maintain  confiden¬ 
tial  relations  with  the  subscribers  of  a 
newspaper,  with  its  carriers,  its  news¬ 
dealers  or  any  employe  of  the  news¬ 
paper,  except  in  such  specific  cases  as 
in  the  judgment  of  the  l»ard  are  neces¬ 
sary,  and  in  such  cases  the  publisher 
shall  be  afforded  the  usual  opportunity 
of  a  hearing  before  the  board.” 

This  resolution  and  two  others  came 
before  the  convention  on  Oct.  23.  The 
other  two  resolutions,  from  the  Adver¬ 
tiser  and  the  agency  divisions,  upheld 
the  necessity  of  outside  audits  for  the 
maintenance  of  the  bureau’s  standards. 
The  resolutions  commSttee  submitted 
none  of  the  three  resolutions,  but  pro¬ 
posed  that  the  convention  endorse  Chap¬ 
ter  E,  Article  I,  Section  I  of  the  Bu¬ 
reau’s  rules,  which  had  been  on  the 
books  for  four  years.  This  rule,  which 
was  approved  as  the  committee  re¬ 
quested,  reads  as  follows: 

“When  an  audit  shows  variations 
from  the  figures  shown  in  publishers’ 
statements,  it  is  the  duty  of  the  Bureau 
to  give  to  the  publisher  full  informa¬ 
tion  in  detail  for  a  thorough  and  satis¬ 
factory  investigation  as  to  when  and 
why  deductions  were  made,  but  that 
does  not  mean  that  the  A.  B.  C.  must 
necessarily  furnish  the  source  of  infor¬ 
mation.  The  publisher  in  such  cases 
has  the  right  to  appeal  to  the  manag¬ 
ing  director,  and  in  case  of  an  unsatis¬ 
factory  outcome,  has  the  right  to  appeal 
to  the  board  of  directors  which  m^y, 
at  its  discretion,  refer  the  matter  to 
the  advisory  committee  of  his  division 
which  shall  sift  the  facts  and  recom¬ 
mend  a  decision  to  the  board  of 
directors.” 

The  motion  as  carried,  approved  the 
procedure  of  the  Bureau  in  the  matter 
of  outside  investigations,  and  authorized 
no  change. 

Ordinarily  matters  adopted  or  re¬ 
jected  by  vote  at  the  general  session 
would  remain  in  status  quo  until  the 
next  annual  gathering,  but  now  the 
forces  which  objected  to  secret  outside 
check  to  corroborate  book  figures  con¬ 
tinued  their  efforts,  bringing  enough 
pressure  on  the  directors  to  cause  that 
body  to  schedule  a  special  meeting  on 
Feb.  4,  1932,  when  the  secrecy  clause 
was  killed. 

What  motivated  publishers  to  permit 
the  destruction  of  the  only  source  of 
information  available  to  protect  them 
and  the  advertiser  from  fraud  by  un¬ 
scrupulous  competition  has  not  been 
explained. 

.A  synopsis  of  the  effect  of  eliminating 
the  secrecy  clause  follows: 

1.  All  distributing  and  sales  forces 
may  be  given  notice  that  any  informa¬ 
tion  they  give  to  competing  circulation 
organizations  or  the  A.  D.  C.  will  come 
back  to  the  accused  and  cause  dismis¬ 
sal  and  possibly  additional  penalty. 

2..  The  dealer  who  is  loaded  witfi 
more  copies  than  he  can  sell  and  is 
permitted  no  returns,  or  is  limited  to 
five  per  cent,  necessitating  his  paying 
for  the  balance  of  unsold,  which  may 
range  up  to  20  per  cent,  depending  upon 
his  income,  and  ability  to  pay — 
(Continued  on  page  33) 
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ST.  PAUL  NEWS  IS  SOLD 
BUT  WILL  CONTINUE 

Dispatch  Foregoes  Merger  Because 

of  Public  Demand  and  Appeal 
of  Employes — Howard 
Kahn  Remains 

(.By  telegraph  to  Editor  iit  Publishes) 

St.  Paul,  Sept.  6 — The  Dispatch 
Pioneer  Press  Company  has  bought  its 
competitor,  the  St.  Paul  Daily  News. 

"The  original  intention  was  to  merge 
these  two  properties  to  a  morning,  eve¬ 
ning  and  Sunday  combination  for  the 
City_  of  St.  Paul,'’  said  Leo  E.  Owens, 
president  and  publisher  of  the  Dispatch 
and  Pioneer-Press,  Inc.  “There  was 
such  an  insistence  on  the  part  of  the 
public  of  the  City  of  St.  Paul  for  the 
retention  of  the  Daily  News  and  the 
maintenance  of  an  independent,  com¬ 
petitive  newspai)er  that  the  owners  of 
the  Dispatch-Pioneer  Press  Company 
decided  to  continue  the  Daily  News  as 
a  separate  and  entirely  independent  and 
competitive  unit. 

"The  appeal  of  the  employes  of  the 
News  for  the  retention  of  their  jobs, 
together  with  the  public  interest  in 
maintaining  employment  under  the 
NR.\  plan  proved  decisive  in  convinc¬ 
ing  the  Dispatch-Pioneer  Press  Com¬ 
pany  to  maintain  the  News  indepen¬ 
dently  as  a  competitor  of  its  evening 
edition,  the  Dispatch. 

"This  is  an  adventure  in  journalism 
and  a  unique  situation  in  which  an 
attempt  is  being  made  to  meet  the  new 
conditions  economically  and  retain  the 
competitive  features  of  a  dual  news¬ 
paper  situation. 

"The  Daily  News  will  remain  as  an 
independent  newspaper  under  the  con¬ 
tinued  editorial  direction  of  Howard 
Kahn.  The  same  organization  will  re¬ 
main,  but  the  former  stockholders  of 
the  News,  N.  W.  Reay  and  C.  R.  Ber- 
tolet,  will  retire.  A  new  corporation 
has  been  formed  to  take  over  the  Daily 
News  and  operate  it  as  an  independent 
corporation,  and  it  will  remain  in  its 
own  plant. 

Under  the  head,  “The  Daily  News 
Carries  On,”  the  paper  published  the 
following  statement  ^pt.  6: 

“In  giving  instructions  for  the  edito¬ 
rial  conduct  of  the  paper  to  Howard 
Kahn,  who  has  been  retained  as  editor, 
Leo  Owens,  president  of  the  Dispatch- 
Pioneer  Press  Co.,  made  this  brief  state¬ 
ment: 

“  ‘You  are  to  conduct  a  paper  of  fear¬ 
less  independence.  You  are  to  fight  for 
a  better  St.  Paul.  You  are  to  continue 
to  advocate  the  policies  for  which  you 
have  stood  in  the  past.  The  public  by 
its  interest  in  the  continuance  of  the 
Daily  News  has  definitely  indicated  its 
approval  of  the  paper.  There  will  be  no 
interference  on  our  part  in  your  edito¬ 
rial  policy.’ 

“The  competitive  fight  to  make  the 
Daily  News  St.  Paul’s  outstanding 
newspaper  will  go  on.  The  staff  of  the 
Daily  News  asks  the  public  for  its 
direct  support  to  make  this  possible. 

“The  Daily  News  will  continue  its 
uncompromising  stand  against  vice, 
graft  and  political  crookedness.  Its 
watchword  will  be  honesty  and  fairness. 

It  will  try  sincerely  to  permit  even  those  ^ 
who  oppose  its  views  to  be  heard.  ' 

“During  the  33  years  of  its  life,  the 
Daily  News  has  been  untrammeled  by 
precedents  or  prejudices.  It  will  con-  ' 
tinue  to  be  that  kind  of  a  paper.  It  has 
made  mistakes  in  the  past,  but  they  have 
been  honest  mistakes. 

“Its  readers  have  generously  admit-  ’ 
ted  that  a  newspaper  is  entitled  to  its  ' 
individual  views  upon  matters  pertain-  ' 
ing  to  the  public  welfare,  so  long  as  they  , 
are  given  full  opportunity  to  form  their 
own  opinions  through  an  impartial  and  ' 
adequate  display  of  facts. 

“That  this  policy  has  been  acceptable  ' 
is  evident  from  the  insistent  request- that 
the  Daily  News  be  continued. 

“Employes  of  the  organization  ask  the 
citizens  of  St.  Paul  to  accept  their  sin-  I 
cere  gratitude  for  the  emj^tic  expres-  i 
sions  which  have  resulted  in  the  paper’s  i 
continuation.  They  also  express  their  I 
heartfelt  thanks  to  the  new  owners  who  i 
gave  them  a  friendly  and  complete  hear-  i 


ing  and  acceded  to  their  request  that  the 
paper’s  existence  should  not  be  ended.” 

Upon  the  first  reports  of  the  impend¬ 
ing  merger,  the  Daily  News  staff  had 
aroused  public  opinion  by  appeals  per¬ 
sonally  and  over  the  radio.  The  re¬ 
sponse  was  convincing,  and  buoyed  by 
the  hope  of  increased  fall  and  winter 
business,  the  News  staff  continued  as 
formerly  under  the  new  owners. 

A.  P.  EDITORS  MEET  OCT.  26 

National  Two-Day  Gathering  to  Be 
Held  at  French  Lick  Springe 

A  national  meeting  of  editors  and 
managing  editors  whose  newspapers  are 
members  of  the  Associated  Press,  to¬ 
gether  with  A.  P.  news  executives, 
news  editors  and  bureau  managers,  will 
be  held  Oct.  26-27  at  French  Lick 
Springs,  Ind.,  it  was  announced  this 
week. 

This  meeting  was  projected  at  the 
A.  P.  annual  meeting  in  New  York 
last  .\pril.  Its  purpose  is  to  analyse 
the  A.  P.  news  report  methodically. 

Plans  for  the  meeting  were  made  at 
a  meeting  in  Chicago  June  20,  when 
committees  were  appointed  to  study  va¬ 
rious  phases  of  A.  P.  news  activity,  in¬ 
cluding  the  Washington  report,  domestic 
report,  foreign  news,  markets,  sports, 
features  and  pictures,  style,  makeup,  and 
pony  service. 

C.  D.  Honce,  A.  P.  executive  news 
editor,  told  Editor  &  Pubusher  this 
week  that  these  committees  are  study¬ 
ing  their  subjects  in  order  to  make  a 
report  at  the  October  meeting. 

Editors  and  managing  editors  have 
been  asked  by  the  A.  P.  to  send  infor¬ 
mation  as  to  whether  they  can  attend 
the  meeting  to  Oliver  Owen  Kuhn, 
Washington  (D.  C.)  Star. 

HGHTING  LABOR  UNIONS 

Lob  Angeles  Times,  Foe  of  Closed 

Shop,  Supporting  NRA  Program 

The  Los  Angeles  Times,  foe  of  union 
labor’s  closed  shop,  has  charged  in  a 
series  of  editorials  that  American  Fed¬ 
eration  of  Labor  agents  have  become 
opportunists  under  the  NRA  in  carry¬ 
ing  their  policies  into  open  shop  terri- 
tory. 

The  Times  was  dynamited  with  a  loss 
of  20  lives  as  a  result  of  a  bitter  war¬ 
fare  with  organized  labor  in  1910.  Gen¬ 
eral  Harrison  Gray  Otis  was  then  the 
publisher.  Harry  Chandler  is  publisher 
now. 

In  an  interview  with  the  United  Press 
this  week  Ralph  Trueblood,  managing 
editor,  said: 

“The  Times  is  supporting  the  Na¬ 
tional  Recovery  Administration’s  pro¬ 
gram.  It  is  opposing  what  it  and  most 
friends  of  the  open  shop  believe  to  be 
a  willful  misrepresentation  and  misin- 
terpretion  by  the  A.  F.  of  L.  of  the 
labor  sections  of  the  industrial  code” 

CHANGES  IN  CANANDAIGUA 

Donald  T.  Fraser  has  resigned  as 
editor  and  managing  editor  of  the 
Canandaigua  (N.  Y.)  Daily  Messenger. 
Leon  J.  McCarthy,  co-publisher,  suc¬ 
ceeds  Mr.  Fraser  as  editor.  Gilbert 
Brewer  has  joined  the  editorial  staff, 
while  Miss  Mabel  P.  Blanchard  has 
been  transferred  from  the  business  of¬ 
fice  to  the  social  department.  Miss 
Anne  Hill  succeeds  Miss  Blanchard  in 
the  business  department. 

AIDING  NRA  DRIVE 

Publishers  of  both  Oakland,  Cal., 
newspapers  are  participating  personally 
in  the  NRA  campaign  in  their  city. 
J.  R.  Knowland,  publisher,  Oakland 
Tribune,  is  in  charge  of  the  public  re¬ 
lations  division  and  Richard  A.  Car¬ 
rington,  Jr.,  publisher,  Oakland  Post- 
Enquirer,  heads  the  education  division 
in  the  Oakland  NRA  organization. 

NEW  FACSIMILE  KEYBOARD 

reproduction  of  the  standard  key- 
Ixiard  used  on  line  composing  machines 
is  being  distributed  without  charge  by 
the  Intertype  Corporation.  It  is  in¬ 
tended  for  students,  apprentices,  and 
others  who  may  be  interested  in  the  ar¬ 
rangement  of  keys  on  these  machines. 


BOSTON  RECORD  BUYS  PRESSES 

The  Boston  Record  has  ordered  two 
steel  sextuple  press  from  the  Wood 
Newspaper  Machinery  Corporation,  oi 
the  same  design  as  those  recently  made 
by  Wood  for  the  London  Daily  Mirror, 
Both  papers  are  tabloid. 

EQUIPMENT  MAKERS 
ADOPT  CODE 

Regulation  Approved  By  Assn.  Di¬ 
rectors  Get  Members’  O.  K.  With 

Minor  Changes — Used  Machin¬ 
ery  Plan  Included 

Members  of  the  National  Printing 
Equipment  Association  met  in  New 
York  last  week  and  approved  a  code  for 
their  industry  under  the  National  Re¬ 
covery  law. 

The  code,  with  the  exception  of  a  few 
changes  in  phraseology,  is  the  same  as 
that  previously  adopted  by  the  board 
of  directors.  'The  plan  for  dealing  with 
the  used  machinery  problem,  which  was 
a  part  of  the  original  code,  was  also 
adopted  by  the  members  with  minor 
changes.  I'he  code  and  the  used  machin¬ 
ery  plan  were  printed  in  the  Aug.  19 
issue  of  Editor  &  Publisher. 

Fifty  persons  were  present  at  the 
New  York  meeting.  They  discussed  the 
code  13  hours. 

The  officers  of  the  association  were 
designated  as  the  committee  to  nego¬ 
tiate  for  NRA  acceptance  of  the  code. 
They  are  Arthur  Bentley,  president  of 
the  Miehle  Printing  Press  Manufactur¬ 
ing  Company,  president ;  Thomas  R. 
Jones,  president  of  the  American  Type 
Founders  Company,  vice-president; 
Joseph  T.  Mackey,  executive  vice-presi¬ 
dent  of  the  Mergenthaler  Linotype 
Company,  treasurer,  and  James  E.  Bten- 
net,  president  of  the  Babcock  Printing 
Press  Manufacturing  Company,  secre¬ 
tary,  .  . 

A  list  of  members  of  the  association, 
recently  issued,  follows : 

Acme  Multi-Color  Co.,  American  Type 
Founders  Co.,  Babcock  Printing  Press  &  Mtg. 
Co.,  Russell  E.  Baus,  Berry  Machine  Co., 
Boston  Wire  Stitcher  Co.,  Brandtjeen  & 
Kluge,  Inc.,  Challenge  Machinery  Co.,  Cham¬ 
bers  Brothers  Co.,  Chambon  Corp.,  Chandler 
&  Price  Co..  Claybourn  Corp.,  Cleveland 
Folding  Mche.  Co.,  Cline  Electric  &  Manu¬ 
facturing  Coj  Cochrane-Bly  Co.,  C.  B.  Cott¬ 
rell  &  Sons  Co.,  Cross  Paper  Feeder  Co. 

Davidson  Perforator  Coip.,  Dexter  Folder 
Co.,  J.  E.  Doyle  Co.,  C.  W.  Gorton,  John  Grif¬ 
fiths  Co.,  Inc.,  Hacker  Manufacturing  Co., 
Harris-Seybold-Potter  Co.,  Heidelberg  Printing 
Mach.  Corp..  Intertype  Corp.,  Kohler  Brothers. 
Lanston  Mono^pe  Machine  Co.,  H.  &  L. 
Levy,  Liberty  Folder  Co.,  Lindbladh  Corpora¬ 
tion,  Ludlow  Typpgraph  Co. 

Mergenthaler  Linotype  Co.,  Miehle  Printing 
Press  &  Mfg.  Co.,  Miller  Printing  Machinery 
Co.,  Morgans  &  Wilcox,  E.  G.  Myers,  New 
Era  Manufacturing  Co.,  Ostrander-Seymour 
Co.,  Printers  Mat  Paper  Supply  Co.,  Printing 
Machinery  Co.,  F.  P.  Rosback  Co.,  H.  B. 
Rouse  fir  Co.,  J.  H.  Schroter  fit  Brother,  Inc., 
Chas.  W.  Stevens  Co.,  "r.  W.  fit  C.  B.  Sheri¬ 
dan  Co. 

Simcoe  Manufacturing  Co.,  Smyth  Manu¬ 
facturing  Co..  Southworth  Machine  Co..  U. 
P.  M.  Kidder  Press  Co.,  Webendorfer-Wills 
Co.,  F.  Wesel  Manufacturing  Co.,  Wm.  Gogen- 
heimer,  Inc.,  W.  S.  Wamock  Co..  Hamilton 
Mfg.  Co.,  John  Waldron  Corp.,  Teletypesetter 
Corp.,  J.  L.  McKettrick,  Montgomery  fit 
Bacon,  Wanner  Co.,  C.  B.  Haywood  Co. 

HELD  AS  NRA  VIOLATOR 

Atlantic  City  Cle  aner  Advertised  He 
Was  Working  Under  Code 

(By  telegraph  to  Eniros  St  Puslisrex) 

Atlantic  City,  Sept.  7 — Samuel  Os- 
trofsky,  first  in  the  state  and  possibly 
the  nation  to  be  arrested  as  a  Blue 
Eagle  violator,  was  held  in  $2,500  bail 
for  Atlantic  County  Grand  Jury  action 
yesterday,  under  the  state  law  against 
advertising  misrepresentation. 

Ostrofsky,  owner  of  a  cleaning  and 
dyeing  establishment,  is  formally  ac¬ 
cused  of  “inducing  the  public  to  deal 
with  him  through  misleading  and  de¬ 
ceptive  advertising  and  posters  indicat¬ 
ing  that  he  signed  the  blanket  code  and 
was  living  up  to  it.” 

NRA  SIGNERS  ADVER-HSE 

Under  the  heading,  “We  Will  Do 
Our  Part,  Mr.  President,”  the  Detroit 
Tree  Press  printed  two  pages  contain¬ 
ing  the  names  oi  Detroit  business  men 
ill  its  want  ad  section  recently. 


COPLEY  HEADS  MED 
AT  CHICAGO 

Optimism  Expressed  in  Opening  Ai 
dress  by  Col,  Copley,  Who 
Will  Entertain  Group 
Over  Weekend 

Chicago,  Sept.  6 — thorough  du. 
cussion  of  current  newspaper  publishi* 
problems  marked  the  fourth  ai^ 
convention  of  executives  and  manaetn 
of  Illinois  and  California  newspa^ 
owned  by  Col  Ira  C.  Copley  here^ 
week  at  the  Stevens  Hotel.  ^ 

Following  the  Friday  session  tht 
group  will  make  a  tour  of  inspection  a 
Copley  newspaper  plants  at  Auroa 
Elgin  and  Joliet.  On  Saturday,  ti 
executives  and  their  wives  will  be  euesti 
of  Col.  and  Mrs.  Copley  at  an  old- 
fashioned  chicken  fry  at  their  Auron 
residence. 

Col.  Copley,  in  his  opening  address 
yesterday,  sounded  an  optimistic  kej-npte 
regarding  the  business  outlook.  Guest 
speakers  at  the  four  morning  sessions 
included  O.  C.  Harn,  managing  director 
of  the  Audit  Bureau  of  Circulations; 
Charles  Younggreen,  vice-president  ol 
Reincke-Ellis-Younggreen  &  Finn,  local 
advertising  agency ;  Charles  McCabe, 
central  division  manager  of  the  United 
Press ;  L.  M.  Barton,  manager  of 
Major  Market  Newspapers,  Inc.;  Ed- 
water  Elliott,  vice-president  of  l^urity 
First  National  Bank  of  Los  Angeles; 
M.  C.  Mogensen,  president  of  M.  C. 
Mogensen  &  Co.,  Paul  West,  Los 
.Angeles  office  of  Mogensen  Cqjnpany; 
C.  R.  Tichenor,  New  York  office,  and 
C.  K.  Gittini^s,  who  substituted  for  C.  .\. 
Johnson,  Chicago,  who  was  ill. 

Clark  F.  Waite,  president  of  Soudi- 
ern  California  Newspapers  Associate 
was  presiding  officer  of  the  convention 
sessions.  Capt.  Robert  Henderson  was 
in  charge  of  convention  arrangements. 
Talks  covering  various  phases  of  news¬ 
paper  publishing  were  given  by  tjie 
following  executives  of  Copley  papers: 

.A.  \V.  Shipton,  Springfield  (III) 
State  Journal;  R.  Eaton  Fedon,  Elgin 
(Ill.)  Courier-News;  John  F.  Lux, 
Joliet  (Ill.)  Herald-News;  A.  IC 
Whyte,  Lester  G.  Bradley  and  Moms 
A.  Penter,  San  Diego  (Cal.)  Union- 
Tribune;  John  J.  Berry,  Redondo 
(Cal.)  Breeze;  Charles  D,  Chaffee, 
circulation  director,  S.  C.  N,  A;  E. 

F.  Elfstrom,  Alhambra  ((3aL)  Pott- 
Advocate;  F.  M.  James,  treasurer, 
Copley  Press,  Inc.;  W.  S.  Kellogg, 
Glendale  (Cal.)  News-Press;  Phil 
Knox,  Monrovia  (Cal.)  News-Pilot; 
William  Shea,  Culver  City  (Cal.)  otw- 
News;  A.  L.  Waite,  San  Pedro  (Cal.) 
Nezvs-Pilot.  A.  M.  Hirsh,  Auron 
(Ill.)  Beacon-News,  was  unable  to  at¬ 
tend  because  of  illness. 

The  California  contingent  of  pub¬ 
lishers  and  their  wives  made  the  trip  to 
Chicago  in  three  private  cars.  Accoin- 
panying  Col.  and  Mrs.  Copley  were  their 
daughter,  Mrs.  W.  W.  Wilboume,  and 
two  sons,  William  and  James. 

W.  T.  DEWART,  JR.,  MARRIES 

William  T.  Dewart,  Jr.,  secreHry 
of  the  New  York  Sun,  Inc.,  was  mar¬ 
ried  Sept.  2  to  Mrs.  Catharine  .Ah- 
brook  Smith,  daughter  of  Mrs.  Fr^ 

G.  Tallman,  of  Wilmington,  Del.  ihe 
marriage  was  performed  at  the  sum¬ 
mer  home  of  Mr.  and  Mrs.  TallmMon 
'Tallman-Friendly  Island,  near  Ato- 
andria  Bay,  N.  Y.  Mr.  Dewart  is  the 
son  of  William  T.  Dew^rt. 

of  the  New  York  Sun,  and  Mrs.  Ik- 
wart.  His  brother,  Thomas  W.  Dewart, 
was  best  man  at  the  ceremony. 

GARD  JOINS  DALLAS  NEWS 

Wayne  Gard  has  resigned  as  lecturtf 
in  journalism  at  Drake  Universii^  w 
join  the  ^itorial  staff  of  the  Dww 
Nevus.  He  previously  was  connW*® 
with  the  Associated  Press,  the  Cht^^ 
Daily  News,  and  the  Des  MotnesMr 
ister  and  Tribune,  and  he  has 
frequent  contributor  to  Vantty 
Current  History,  the  North  Ament 
Rcz‘ie7u,  and  other  magazines. 
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MOWRER  quits  GERMANY:  SAYS  NAZIS 
WOULDN’T  GUARANTEE  HIS  SAFETY 

Correspondents  Punished  For  WritinR  Truth,  He  Declsures — 13 
Have  Been  Forced  to  Quit  Berlin  by  Censorship — 
Gunther  Assigned  to  Berlin 


IX  a  letter  read  to  the  Foreign  Press 
Association  in  Berlin  this  week,  Ed¬ 
gar  Ansel  Mowrer,  Chicago  Daily  News 
correspondent,  disclosed  why  he  and  12 
other  foreign  correspondents  have  had 
to  quit  Berlin  since  Chancellor  Adolf 
Hitler’s  regime  began.  Although  not 
saying  so  in  so  many  words,  Mowrer 
intimated  that  he  was  in  danger  of  phys¬ 
ical  violence  liad  he  stayed  in  Germany. 

After  ten  years’  service,  Mowrer  is 
being  transferred  by  his  newspaper  to 
Tokyo,  Japan.  He  is  now  on  his  way 
to  America.  Mowrer  recently  resigned 
the  presidency  of  the  Foreign  Press  As¬ 
sociation  in  order  to  effect  the  release 
from  jail  of  Dr.  Paul  Goldman,  Berlin 
correspondent  for  the  Vienna  Nene 
frtie  Presse,  who  had  been  arrested  by 
the  Hitler  government.  The  association 
oo  Tuesday  elected  Norman  Ebbutt  of 
the  London  Times  as  Mowrer’s  suc- 
cessor. 

Informed  indirectly  that  his  life  was 
in  danger,  Mowrer  advanced  his  depar¬ 
ture  from  Germany  one  week  and  in  his 
letter  disclosed  that  the  Hitler  govern¬ 
ment  had  declined  to  assure  his  safety 
as  Daily  News  correspondent.  He  ex¬ 
plained  the  circumstances  in  this  letter 
addressed  to  the  correspondents’  associ¬ 
ation: 

‘The  German  government  was  at  any 
time  able  to  oust  me  as  an  undesirable 
foreigner.  It  did  not  care  to  do  this. 
The  German  government  wished,  on  the 
one  hand,  to  create  the  impression  that 
the  foreign  press  in  Berlin  was  com¬ 
pletely  free  and  independent.  On  the 
other  hand,  it  wanted  to  bring  about  the 
departure  of  those  correspondents  whose 
knowledge  of  the  situation  in  Germany 
was  great  enough  to  make  them  impervi¬ 
ous  to  German  propaganda. 

“The  German  government  did  not 
say  ‘Recall  Mowrer  or  we  will  throw 
him  out,’  but  it  did  say,  ‘Recall 
Mowrer,  because  we  can  no  longer 
guarantee  his  personal  safety.’ 

“Perhaps  there  was  some  truth  in  this 
hint.  It  is  quite  well  known  that  the 
official  German  government  cannot  al¬ 
ways  control  the  various  party  organi¬ 
zations. 

“But,  anyway,  it  is  a  singular  event 
in  diplomatic  history  for  regularly  con¬ 
stituted  authorities  of  a  country  to  have 
to  admit  that  they  are  unable  to  grant 
prrtection  to  foreign  journalists. 

“Following  the  warning  that  I  was 
no  longer  safe,  the  American  govern¬ 
ment  and  the  American  representatives 
«ked  me  to  hasten  my  departure.  Had 
I  disregarded  their  wish  and  stayed 
on— and  if  something  had  really  hap¬ 
pened  to  me — the  German  government 
would  have  been  able  to  disclaim  re¬ 
sponsibility.  Therefore,  I  had  no  choice 
but  to  go.” 

Mowrer  listed  the  following  as  among 
the  fpreign  correspondents  who  had 
been  compelled  to  leave  Germany  be¬ 
muse  they  could  no  longer  freely  work 
there: 

Frederick  Kuh,  United  Press,  New 
lork. 

Edward  Deuss,  International  News 
h«nxe.  New  York. 

Raphael  Abramovitch,  Jewish  Daily 
Fowrd,  New  York. 

Henrik  Bendz  Dagens,  Nyheder,  Co- 
Denmark. 

Goesdemans,  Telegraph,  Am- 
Holland. 

r  Heller,  Illustrated  Courier, 
Poland. 

JofRcnsen,  Social-Demokraten, 
•-openhagen,  Denmark. 

n,i*vr  Jewish  Morning  Jour- 

New  York. 

Ti*!!***'^  Adolfph  Nilsson,  Gotheburg 
,^fh®nhurg,  Sweden, 
^stchinsky,  Jewish  Daily 
P  York. 

Social-Demokraten, 

n^’  .Sweden. 

tarlil  Wasserbaeck,  press  at- 

the  Austrian  legation  in  Berlin. 


The  following  correspondents  have 
been  subjected  to  personal  theft  and 
a  search  of  their  homes : 

Lili  Keith,  Izvestia,  Moscow,  U.  S. 
S.  R. 

Nareck  Krizer,  Robotnik,  Warsaw, 
Poland. 

Araaon  Schaffalitzky,  Derlingske 
Tidende,  Copenhagen,  Denmark. 

Mowrer  concluded  his  letter  with  four 
points : 

1.  That  the  German  government 
does  not  persecute  foreign  correspond¬ 
ents  because  they  write  untruth,  but 
because  some  of  the  truths  they  write 
arc  unpleasant. 

2.  That,  on  the  contrary,  foreign 
correspondents  here  take  the  greatest 
pains  to  hnd  and  write  the  truth,  but 
that  the  German  government  refuses 
to  realize  that  a  decent  correspondent 
cannot  suppress  news  or  write  propa¬ 
ganda. 

3.  That  foreign  correspondents  here 
have  done  everything  they  could  to 
maintain  good  relations  with  the  Ger¬ 
man  government  and  interpret  Ger¬ 
man  actions  in  the  fairest  way. 

4.  Mowrer  concluded:  “If  it  proves 
nevertheless  impossible  for  foreign 
correspondents  in  this  country  to 
write  what  must  be  written,  then  the 
best  thing  to  do  is  to  pack  up  and 
leave.  A  thousand  times  better  to  dis¬ 
solve  the  association  of  foreign  corre¬ 
spondents  than  allow  it  to  be  coerced 
into  conformity.” 

John  Gunther,  formerly  Daily  News 
correspondent  in  Vienna,  has  replaced 
Mowrer  in  Berlin. 

NAZIS  APOLOGIZE  FOR  SLAP 

Kaltenborn’s  Son  Struck  For  Failure 
to  Salute  Nazi  Flag 

The  German  government  has  officially 
apologized  for  the  attack  on  Rolf  Kalt- 
enborn,  16-year-old  son  of  H.  V.  Kalt- 
enborn,  former  associate  editor  of  the 
Brooklyn  Eagle.  The  boy,  with  his 
father,  mother  and  sister,  was  stand¬ 
ing  on  Leipziger  street  in  Berlin  Sept. 
1,  while  a  detachment  of  Nazi  storm 
troops  carrying  the  swastika  flag  was 
passing. 

He  was  slapped  by  a  young  civilian 
when  he  failed  to  salute. 

“I  seized  his  assailant  and  marched 
him  along  the  street,  seeking  a  police¬ 
man  to  place  him  under  arrest,”  Mr. 
Kaltenborn  stated  in  a  radio  dispatch 
to  the  Eagle  from  the  steamship 
Kungsholm,  upon  which  the  family  is 
returning  from  Germany.  “A  storm 
trooper  approached  me  and  defended  the 
actions  of  the  man  who  had  slapped 
Rolf  and  argued  that  the  assault  was 
justified. 

“Despite  my  exhibition  of  my  Amer¬ 
ican  passport,  the  crowd  jeered  and 
became  menacing.  On  account  of  the 
presence  of  my  wife  and  daughter,  I 
decided  to  release  Rolf’s  assailant  in 
Older  to  avoid  a  street  brawl.” 

Mr.  Kaltenborn,  in  reporting  the  in¬ 
cident  to  the  American  consul  general, 
requested  that  no  official  action  be 
taken,  since  the  boy  was  not  hurt  and 
the  family  was  leaving  Germany  that 
evening.  A  relative  in  Berlin  reported 
the  event  to  the  government,  which  at 
once  apologized  and  repeated  its  rul¬ 
ing  that  foreigners  were  not  required 
to  give  the  Nazi  salute. 

BEEBE  WRITING  COLUMN 

The  New  York  Hierald  Tribune  Syn¬ 
dicate  is  preparing  to  distribute  a  new 
paragraph  column,  “This  New  York,” 
written  by  Lucius  Beebe,  feature  and 
drama  writer  for  the  Herald  Tribune. 
Samples  are  now  being  sent  out  and 
puhrication  will  begin  in  October.  The 
column  will  be  concerned  mostly  with 
New  York  Mayfair  activities  and  will 
not  be  concerned  with  Broadway  or 
organized  society  as  such. 


ELLIOTT  ROOSEVELT  JOINS 
LOS  ANGELES  EXAMINER 

ELLIOTT  ROOSEVELT,  son  of 
President  Roosevelt,  joined  the 
editorial  staff  of  the  Los  Angeles  Ex¬ 
aminer  as  its  aviation  editor,  Aug. 
25,  and  his  articles  are  appearing  in 
all  the  Hearst  newspapers. 

The  President’s  son  was  general 
manager  of  the  Gilpin  Air  Line  in 
Los  Angeles  for  several  months  but 
resigned  after  he  had  gone  to 
Nevada  to  establish  residence  for 
the  divorce  obtained  by  his  first 
wife.  He  has  had  many  hours  in 
the  air  as  passenger,  as  observer  on 
technical  flights  and  at  the  controls. 

STORM  SWAMPS  PRESS 
IN  TEXAS  VALLEY 

Dailies’  Plants  Damaged  in  McAllen, 
Brownsville  and  Harlingen — Power 
Lines  Down — Crop  Damage 
Set  at  $15,000,000 

{Special  to  Editor  &  Publisher) 
Houston,  Tex.  Sept.  6 — Scores  of 
newspaj^r  men  and  cameramen  from 
all  sections  of  Texas  and  out  of  the 
state  were  rushed  to  the  storm  stricken 
Rio  Grande  Valley  area.  Houston  alone 
sent  six  men.  Other  Texas  cities  had 
from  two  to  four  men  staff  men  on  the 
ground.  Houston  and  Galveston  on  the 
Texas  coast  were  not  touched  by  the 
gale. 

A  story  of  ruin  and  disaster  in  one 
of  the  richest  agricultural  areas  in  the 
United  States  was  brought  here  Tues¬ 
day  night  by  Jack  Fowler,  member  of 
the  editorial  staff  of  the  Brownsville 
Herald,  who  battled  his  way  in  an  auto¬ 
mobile  from  Brownsville  over  highways 
deep  in  water. 

“The  ruin  is  almost  impossible  of  de¬ 
scription,”  he  said. 

“Small  houses  have  been  smashed  to 
kindling  wood  in  the  three  cities  which 
apparently  bore  the  brunt  of  the  storm — 
Brownsville,  Harlingen  and  Sanbenito. 
Fronts  of  brick  buildings  have  been 
battered  to  pieces.  Debris  is  every¬ 
where.” 

The  towns  were  without  water  and 
power  was  gone  for  the  most  part. 
Because  of  the  tremendous  rain  which 
fell  for  many  hours  and  the  general 
destruction  of  business  houses,  grocery 
stocks  had  been  damaged,  but  it  was 
impossible  to  ascertain  when  he  left 
whether  a  serious  food  crisis  existed 
The  crop  damage  is  estimated  at  a 
minimum  of  $15,000j(XX). 

Newspaper  publishing  plants  at 
McAllen,  Brownsville  and  Harlingen 
were  badly  damaged  by  the  flood  waters 
and  high  winds.  Power  and  electric 
lines  were  blown  down,  making  it  im¬ 
possible  for  newspapers  in  the  storm 
area  to  resume  publication  for  several 
days. 

One  or  two  valley  papers  were  able 
to  run  off  extras  Wednesday,  but  the 
other  plants  will  be  out  of  commis¬ 
sion  probably  for  several  more  days  at 
least. 

News  and  photographs  of  the  Sept. 
3  Florida  storm  were  gathered  by  the 
Miami  (Fla.)  Daily  News  through  the 
use  of  a  plane,  auto  and  amateur  radio. 

Disrupted  wire  communications  ham¬ 
pered  the  work  of  news  gathering  for 
south  Florida  papers,  since  lines  were 
snapped  by  the  heavy  blow. 

VVilliam  S.  Matthews  and  Cecil  R. 
Warren,  reporters,  left  for  the  storm 
area  early  the  night  of  the  storm,  pro¬ 
ceeding  as  far  north  as  Stuart,  where 
the  bridge  over  the  St.  Lucie  river  was 
rendered  impassable  through  debris. 
Ben  Prout,  rewrite  man  for  the  news¬ 
paper.  and  Ernest  Bennett,  photogra¬ 
pher,  went  into  the  storm  area  the 
morning  after  the  blow  in  a  plane 
chartered  by  the  Associated  Press  and 
Daily  News,  proceeding  as  far  as 
visibility  and  weather  would  permit. 

Ralph  Willits,  photographer,  assigned 
to  the  Palm  Beach  area,  was  first  to 
establish  communications  with  the 
office. 


20%  STAFF  INCREASE 
ON  RICHMOND  DAILY 

Richmond  New»-Le»der  H«»  289 

Employes  Under  NRA  Compared 
With  239  in  1929 — Editorial 
Staff  on  40-Hour  Week 

{Special  to  Editor  &  Publisher) 

Richmond,  Va.,  Sept.  4 — Formal 
adoption  of  the  publisher’s  code.  Sept. 
1,  after  a  month  of  preparation,  found 
the  Richmond  (Va.)  Neivs-Leader  cem- 
forming  to  all  its  requirements,  with 
289  persons  on  the  payroll,  as  com¬ 
pared  with  239  on  July  1,  1929,  when 
business  was  at  the  pre-depression  peak. 

Every  worker  on  the  paper,  other 
than  the  major  executives  and  the  “out¬ 
side  men,”  who  do  not  come  under  the 
provisions  of  the  code,  is  now  on  a 
maximum  40-hour  week,  at  an  average 
wage  much  above  the  minimum  pre¬ 
scribed  by  the  Recovery  .Act.  The  in¬ 
crease  in  employment  above  1929  is 
more  than  20  per  cent. 

Most  of  the  reporters  and  copy  read¬ 
ers  have  been  put  on  a  flat  5-day  week. 
The  hours  of  the  other  reporters,  of 
the  accounting,  clerical  and  miscellan¬ 
eous  workers  have  been  reduced  to  a 
maximum  of  40  hours. 

Adoption  of  the  system  in  the  com¬ 
posing  room  of  the  News-Leader  was 
facilitated  by  the  fact  that  Richmond 
Typographical  Union  No.  90  in  Jan¬ 
uary  of  this  year  voluntarily  introduced 
the  5-day  week  for  its  members,  in 
order  to  give  work  to  unemployed 
printers,  in  accordance  with  the  policy 
of  the  1.  T.  U.  All  compositors,  ad- 
loom  men  and  make-up  men  of  the 
News-Leader  have  been  on  a  5-day 
week  since  that  time,  except  in  the  few 
instances  where  emergency  work  or 
the  absence  of  qualified  men  required 
six  days’  work.  The  stereotypers  and 
the  pressmen  have  now  gone  completely 
on  the  40-hour  week. 

HOOKER  GOES  TO  CHICAGO 

BecomcB  Secretary  of  PubliiherB’ 
Assn.,  After  Long  Service  In  Spokane 

Chicago,  Sept.  6— Will  G.  Hooker, 
secretary  of  the  Pacific  Northwestern 
Newspaper  Association,  Spokane,  Wash., 
has  been  elected  secretary  of  Chicago 
Local,  A.N.P..A.,  to  succe^  Martin  V. 
Kelly,  who  resigned  last  April  to  be¬ 
come  manager  of  the  Publishers’  Asso¬ 
ciation  of  New  York  City.  Mr.  Hooker 
will  assume  his  new  duties  Oct.  2,  S. 
T.  Thomason,  president  of  the  Chicago 
Newspaper  Publishers  Association,  an¬ 
nounced  today. 

Mr.  Hooker  will  be  succeeded  by- 
Eugene  F.  Bitler,  who  the  last  16  years 
has  been  with  the  advertising  depart¬ 
ment  of  the  Spokane  Spokesman 
Rernezo. 

Eastern  publishers  have  now  selected 
as  labor  negotiators  three  Spokane  men 
formerly  employed  by  the  Spokesman 
Review  or  Chronicle.  Harvey  J.  Keljy, 
now  chairman  of  the  A.N.P.A.  Special 
Standing  Committee,  received  his  first 
newspaper  training  on  the  Spokane 
Chronicle  and  was  secretary  of  the 
Pacific  Northwest  Newspaper  Associa¬ 
tion  from  the  time  of  its  organization  in 
1920  to  January,  1926,  when  the 
A.N.P.A.  assigned  him  to  the  India- 
nanolis  office. 

Martin  V.  Kelly,  now  executive  secre¬ 
tary  of  the  Publishers  Association  of 
New  York  City,  began  newspaper  work 
in  the  Review-Chronicle  National  Ad¬ 
vertising  Department.  He  is  a  brother 
of  Harvey  Kelly  and  went  from  Spo¬ 
kane  to  the  Cincinnati  Publishers’  Asso¬ 
ciation  and  then  to  the  Chicago  local, 
.A.N.P.A.,  and  this  year  to  the  New 
York  Publishers’  Association. 

Mr.  Hooker’s  first  newspaper  ex{*ri- 
ence  was  with  the  Spokane  Chronicle. 
He  succeeded  Harvey  Kelly  as  secre¬ 
tary  of  the  P.N.N.A.  in  1926  when 
Kelly  went  to  Indianapolis.  All  three 
received  training  in  labor  negotiations 
under  the  guidance  of  J.  F.  Young, 
business  manager  of  the  Spokane 
Spokesman  Review,  who  has  been  presi¬ 
dent  of  the  P.N.N.A.  since  its  organiza¬ 
tion. 
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N.  Y.  STORES  REPORT  FIRST  DOLLAR 
VOLUME  GAINS  SINCE  MAY,  1930 

August  Sales  of  20  Reporting  Stores  Show  Two  to  30  Per  Cent 
Increases,  According  to  Herald  Tribune  Survey — ^Aggressive 
Advertising  Planned,  Retail  Dry  Goods  Assn.  Man  Says 


The  Nctv  York  Herald  Tribune’s 
monthly  survey  of  retail  business  by 
Harvey  E.  Runner,  special  department 
store  and  retail  merchandising  writer, 
published  Wednesday  of  this  week, 
showed  that  retail  sales  in  August 
brought  the  larger  department  stores  and 
specialty  shops  in  metropolitan  New 
York  their  first  gains  in  dollar  sales  in 
more  than  three  years.  The  stores  sur¬ 
veyed  were  in  New  York,  Brooklyn  and 
Newark  and  showed  a  gain  of  9.5  per 
cent  in  dollar  sales  over  August,  1932, 
the  best  record  made  since  May,  1930, 
when  the  Federal  Reserve  district  re¬ 
ported  an  increase  of  5.2  per  cent.  The 
Herald  Tribune  figure  will  probably  be 
within  1  per  cent  of  the  Federal  Reserve 
figures  for  the  month,  when  they  are 
released  later. 

Every  one  of  20  stores,  except  one 
which  announced  sales  as  approximately 
equal  to  those  of  last  August,  reported 
business  for  the  month  as  exceeding  dol¬ 
lar  figures  of  a  year  ago.  Individual 
gains  ranged  from  a  low  of  2  per  cent 
to  a  high  of  30  per  cent. 

The  month  started  off  optimistically 
enough  with  dollar  sales  keeping  just 
ahead  of  1932  figures  and  showing  a  3 
per  cent  gain  for  the  first  half  of  the 
month.  Few  merchants,  according  to 
the  survey,  anticipated  the  sharply  in¬ 
creased  volume  of  business  which  came 
in  the  last  two  weeks.  Sales  in  the  last 
half  of  the  month  were  maintained  even 
during  the  extended  spell  of  inclement 
weather  and,  on  days  when  the  weather 
was  favorable,  brought  single  day  in¬ 
creases  in  individual  stores  up  as  high 
as  75  per  cent  over  a  year  ago. 

Anticipation  of  higher  prices  coupled 
with  the  pent-up  desire  to  replenish  de¬ 
pleted  needs  and  together  with  the 
stimulation  of  employment  and  the  im¬ 
provement  in  general  business  were  held 
to  be  the  factors  responsible  for  the  big 
improvement  in  the  retail  trade.  Furni¬ 
ture  departments  and  home  furnishings 
divisions  were  most  often  responsible  for 
the  biggest  sales  gains. 

Business  to  date  in  September,  the 
stores  agreed,  was  being  maintained  at 
the  same  high  rate  that  featured  the 
close  of  August. 

As  a  result  of  the  marked  improve¬ 
ment  in  August  business  retail  mer¬ 
chants  throughout  the  country  are  opti¬ 
mistic  for  further  gains  during  the  re¬ 
mainder  of  the  year  and  are  planning 
aggressive  and  intensive  sales  efforts 
which  will  bring  about  an  increase  in 
newspaper  advertising  linage  during  the 
closing  half  of  1933,  according  to  Frank 
Spaeth,  manager  of  the  sales  promotion 
division  of  the  National  Retail  Dry 
Goods  Association,  in  an  interview  with 
Mr.  Runner  last  week. 

The  expanding  use  of  newspaper  lin¬ 
age  would  begin  shortly  after  Labor 
Day,  Mr.  Spaeth  said,  as  the  stores  will 
naturally  give  the  recovery  administra¬ 
tion’s  consumer  buying  campaign  their 
closest  support.  Analyzing  figures  on 
planned  expenditures  submitted  by  200 
department  stores  and  women’s  specialty 
shops  throughout  the  country — figures 
on  publicity  costs  during  the  first  six 
months  of  1933  compared  with  the  first 
half  of  1932  and  on  planned  expenditures 
for  advertising  for  the  last  half  of  the 
current  year — Mr.  Spaeth  declared  that 
“quite  generally  the  planned  decreases 
of  advertising  percentage  showed  a 
gradual  rather  than  a  drastic  readjust¬ 
ment  to  a  more  reasonable  and  profit¬ 
able  ratio.  There  were  only  a  few  ex¬ 
ceptional  cases,”  he  said,  “where  stores 
apparently  intended  with  one  broad 
sweep  to  cut  their  percentages  as  much 
as  30  to  40  per  cent  under  last  year’s 
figures.  In  view  of  coming  events,” 
he  emphasized  that  he  believed  “any 
such  drastic  readjustments  on  the  part 
of  a  great  number  of  stores  would  likely 
prove  to  be  a  serious  error  in  judg¬ 
ment.” 

As  for  what  happened  in  the  first 


half  of  1933  compared  with  a  similar 
period  in  1932,  and  the  lessons  to  be 
learned.  Mr.  Spaeth  found  two  general 
conclusions : 

1 —  Department  stores  of  all  sizes  in 
all  sections  of  the  country  have  been 
successful  in  keeping  a  decidedly  better 
control  over  total  publicity  costs. 

2 —  Many  stores  have  reduced  their 
total  publicity  percentages  more  in  line 
with  profitable  operations. 

More  than  50  per  cent  of  the  re¬ 
porting  stores,  he  said,  told  of  reduc¬ 
tions  in  their  newspaper  percentages 
for  the  first  six  months  of  1933,  com¬ 
pared  with  the  same  period  of  1932. 
The  remaining  stores,  he  added,  had 
maintained  their  percentages  or  else 
slightly  increased  them.  Contrary  to 
the  usual  findings  during  the  last  three 
years,  he  pointed  out  that  only  in  a 
few'  isolated  instances  had  either  news¬ 
paper  or  total  publicity  percentages  been 
increased  to  a  degree  which  would  in¬ 
dicate  loose  control  over  the  budget. 

About  60  per  cent  of  the  reporting 
stores,  Mr.  Spaeth  said,  decreased  their 
total  publicity  percentage,  10  per  cent 
of  them  doing  so,  he  said,  in  the  face 
of  an  increase  in  their  newspaper  per¬ 
centage.  It  has  been  found,  he  con¬ 
tinued,  that  there  is  a  close  relation¬ 
ship  between  store  dollar  sales  and 
newspaper  linage.  Illustrative  of  this 
point,  he  gave  out  the  following  table: 


-Federal 

Reserve 

tNews- 

Dollar 

Paper 

Month 

Sales 

Linage 

February  . 

.  —25 

—24.4 

March  . 

—27 

April  . . 

—  5.6 

-May  . 

—  2.7 

June  . 

—  0.4 

July  . 

—  2.7 

*  Nation-wide 

iigures.  t Figures 

for  twenty 

large  cities,  not  including  New  York  City. 

A  part  of  this  improved  showing, 
especially  for  July,  Mr.  Spaeth  said, 
reflected  definite  gains  in  volume  over 
the  amount  anticipated. 


CONVENTION  POSTPONED 


Newapaper  Asaociation  Managera 

Will  Meet  After  Code  Hearinga 

Because  of  the  hearings  in  Washing¬ 
ton  in  the  near  future  on  the  newspaper 
and  printing  codes,  the  annual  conven¬ 
tion  of  Newspaper  .Association  Man¬ 
agers’,  Inc.,  scheduled  for  Sept.  12- 
14  at  the  Hotel  Sherman  in  Chicago 
has  been  postponed  indefinitely.  The 
announcement  was  made  this  week  hy 
John  E.  Long,  president  of  the  group. 

W.  N.  Hardy,  manager  of  the  Penn¬ 
sylvania  Newspaper  Publishers’  .Associ¬ 
ation,  John  Meyer,  secretary.  Inland 
Daily  Press  .Association,  and  G.  L. 
Caswell,  manager  Iowa  Press  .Associa¬ 
tion,  were  appointed  to  represent  the 
Newspaper  .Association  Managers  at 
the  code  hearings. 

.A  convention  of  the  group  will  be 
called  at  the  Hotel  Sherman,  Chicago, 
immediately  following  the  code  hear¬ 
ings. 


KURY  TO  WASHINGTON 

Fred  H.  Kury,  financial  editor,  Pitts- 
burf/h  Press,  has  been  appointed  W’ash- 
ington  correspondent  for  the  Press, 
succeeding  Leo  R.  Sack,  newly  ap¬ 
pointed  Minister  to  Costa  Rica.  He 
started  his  newspaper  career  with  the 
old  Pittsburgh  Dispatch,  w'iting  tlie 
first  daily  aviation  column  in  the 
United  States.  He  served  until  1919 
in  the  Army  Air  Service.  He  joined 
the  Press  as  a  reporter  and  later  be¬ 
came  a  feature  writer  and  assistant  city 
editor. 


DAILY  APPOINTS 

The  Theis  &  Simpson  Company,  Inc., 
New  York,  has  been  appointed  national 
advertising  representative  of  the  War- 
sa^^’  (Ind.)  Union,  effective  immediately. 


EDITOR  &  PUBLISHER  . 
CALENDAR 

Sept.  11-14 — Financial  Advertisers 
Assn.,  meeting,  Waldorf-Astoria, 
New  York. 

Sept.  17-18 — Interstate  Circulation 
Managers’  Assn.,  meeting.  Hotel 
Daniel  Boone,  Charleston,  W.  Va. 

Sept.  22 — Board  of  Directors, 
Audit  Bureau  of  Circulations  meet¬ 
ing,  New  York. 

Sept.  23 — Texas  Circulation  Man¬ 
agers’  Assn.,  20th  annual  convention. 
Buccaneer  Hotel,  Galveston. 

Sept.  26-29 — Advertising  Specialty 
National  Assn.,  meeting,  Stevens 
Hotel,  Chicago. 

Sept.  26-29 — Direct  Mail  Advertis¬ 
ing  Assn.,  meeting.  Hotel  Sherman, 
Chicago. 

Sept.  28  —  Southern  Circulation 
Managers’  Assn.,  meeting,  Pensacola, 
Fla. 


SHOPPING  NEWS  CODE 
SUBMITTED  TO  NRA 

Highest  Standards  of  Business  Prac¬ 
tice  and  Truth  In  Advertising 
Pledged — Unfair  Practices 
Defined 

By  George  H.  Manning 

( Washington  Correspondent, 

Editor  &  Publisher) 

Washington,  Sept.  6 — Maintenance 
and  enforcement  of  "the  highest  stand¬ 
ards  of  business  practice  and  truth  in 
advertising’’  is  pledged  in  the  code  for 
the  “advertising-newspaper  industry,” 
filed  with  the  National  Recovery  Ad¬ 
ministration  by  the  American  Shopping 
News  Publishers’  Association,  Inc. 

Altogether'  the  code  contains  four 
unfair  trade  practices,  including  that 
outlawing  untruthful  advertising.  Sell¬ 
ing  of  any  service  or  commodity  at  less 
than  the  cost  of  production ;  inducing 
breach  of  contracts  or  agreements, 
espionage,  imitation  of  trade  names,  or 
enticement  of  employes  for  the  purjxise 
of  injuring  a  competitor,  and  willful 
or  malicious  defamation  of  competitors 
or  the  disparagement  of  competitors’ 
products,  policies,  equipment,  or  per¬ 
sonnel,  are  the  other  practices  banned 
hy  the  code. 

The  code  carries  a  provision  under 
the  unfair  trade  practices  .section  de¬ 
claring  that  “every  member  of  this  in¬ 
dustry  shall  be  bound  to  maintain  and 
enforce  the  highest  standards  of  busi¬ 
ness  practice  and  truth  in  advertising.” 

-A  4()-lK)ur  wce'<  is  provided  for  em¬ 
ployes  other  than  executives  and  out¬ 
side  salesmen.  Wages  of  mechanical 
employes  will  be  the  same  as  those 
approved  in  the  printing  industry  and 
the  photo-engraving  industry. 

A  minimum  wage  of  $15  per  week 
is  provided  for  office  employes.  Car¬ 
riers  are  classed  as  part-time  employes 
and  are  not  subject  to  the  minimum 
wage.  Carriers  must  be  at  least  12 
years  of  age  and  minimum  ages  must 
conform  to  those  required  by  the  vari¬ 
ous  states  which  have  minimum-age 
laws. 

Carriers  will  be  paid  for  not  less 
than  three  hours  in  any  day  worked 
and  will  not  work  more  than  18  hours 
in  dny  one  week.  The  labor  will  be 
confined  to  week  days  and  will  not 
conflict  with  school  hours.  A  mini¬ 
mum  wage  of  25  cents  per  hour  is  pro¬ 
vided  for  carriers.  Part-time  em¬ 
ployes,  other  than  carriers,  must  be  paid 
at  least  40  cents  per  hour. 

Another  provision  of  the  code  binds 
those  subscribing  to  it  to  “maintain 
highest  standards  of  employment,  to 
promote  the  health,  safety  and  moral 
well-being  of  all  emploj’es.” 

A  cost  accounting  system  acceptable 
to  the  administrative  agency  set  up  to 
administer  the  code  must  be  established 
by  all  subscribers  to  it. 


WILKE  MAKE-UP  EDITOR 

L.  A.  Wilke,  former  city  editor  of 
the  Fort  Worth  (Tex.)  Press,  and  re¬ 
cently  suburban  editor  of  the  Cleveland 
Press,  has  been  made  make-up  editor 
of  the  Press. 


HUGE  PRUNE  CAMPAIGN 
STARTS  THIS  WEEK 

California  Growers  Launch  Big|t,l 
Drive  with  More  Than  Double 
Last  Year’s  Appropriation 
— Dailies  on  List 


(Special  to  Editor  &  Publisher) 

San  Francisco,  Sept.  A — The  fall- 
winter  national  advertising  campaign  on 
California  prunes,  sponsored  by  the 
United  Prune  Growers  of  California, 
started  this  week.  Norton  W.  Mogge 
is  advertising  manager.  This  year’s 
appropriation  will  be  more  than  double 
last  year’s  expenditure.  .A  diversified 
advertising  program,  based  upon  the 
preliminary  budget,  calls  for  newspa¬ 
pers,  national  magazines,  farm  papers, 
trade  papers  and  poster  advertising  in 
various  Eastern  markets,  supported  bj 
full  supply  of  store  and  window  dis¬ 
play  material  and  a  merchandising  stag 
of  dealer  service  men. 

Metropolitan  newspapers  will  be  used 
in  New  York  City,  Chicago,  Boston, 
Philadelphia,  Kansas  City  and  Pitts¬ 
burgh.  There  is  a  possibility  that  the 
newspaper  campaign  will  be  extended 
to  other  cities  as  soon  as  the  size  of  the 
prune  crop  and  actual  deliveries  are 
definitely  known. 

The  magazine  campaign  begins  with 
a  four-color  page  featuring  prune  reci¬ 
pes  in  the  October  issue  of  Good  House¬ 
keeping,  followed  by  pages  in  color  and 
half  pages  in  black  and  white  in  that 
magazine  and  Ladies’  Home  Journal, 
McCall’s,  Woman’s  Home  Companion, 
True  Story,  Sunset  Magazine  and  Child 
Life  running  from  October  to  -April. 

The  agricultural  field  is  an  important 
{irune  market  and  will  be  reached  with 
national  and  sectional  farm  magazines, 
including  Country  Gentleman,  Farm  and 
Panch,  Progressh'e  Tanner  and  South- 
rrn  Kuralist,  Oklahoma  Tanner-Stock¬ 
man,  California  Cultivator  and  Pacific 
Rural  Press. 


Two-sheet  posting  is  scheduled  for 
the  Chicago  Elevated  and  New  York 
Elevated  and  subway  system  station 
platforms.  The  Philadelphia  Rapid 
Transit  Lines  and  Boston  Elevated  and 
subway  system  are  also  being  us^ 
This  posting,  employing  two  striking 
designs  in  color,  will  run  from  Oct.  15 
to  Feb.  15.  Appro.ximately  15  large 
Eastern  markets  will  have  a  three 
months’  showing  of  24^  sheet  posters 
during  the  months  of  November,  Jan¬ 
uary  and  March. 

In  order  to  intensify  demand  in  tte 
foreign  field,  which  normally  takes  50 
per  cent  of  the  export  prune  tonnage, 
a  larger  advertising  fund  has  1^ 
authorized  for  use  in  the  United  King¬ 
dom.  Advertising  will  also  6e  used  ni 
Sweden,  handled  in  close  cooperation 
with  Stockholm  office  of  Lord  » 
Thomas. 


Trade  paper  advertising  and  dealer 
ervice  men  will  follow  up  the  advff- 
Ising  with  retailers.  Dealer  service 
xecutives  left  San  Francisco  several 
ays  ago  to  supervise  service  in 
rn  cities.  John  Love  will  make  nis 
kinter  headquarters  in  Boston,  in  gcO" 
ral  charge  of  New  England  and  upptf 
Cew  York  State.  John  Leonard  wu 
cork  from  Chicago  headquarters,  ^ 
acting  brokers,  wholesalers,  cM 
tores  and  retailers  in  the  Chicago  ar» 
klfred  Gabrielson  will  supervise  d^ 
ervice  in  the  New  York  City  nic^ 
olitan  area.  Others  will  cuperviw  o®" 
larly  in  Pittsburgh  and  Kansas  City- 
The  advertising  campaign  has  ^ 
lanned  by  Mr.  Mogge,  in  conjund 
cith  San  Francisco  office  of 
rhomas.  Mr.  Mogge  left  San  h 
isco  Sept.  7  for  New  York  and  ^ 
rn  cities  to  see  the  workings  ot 
rn  campaign.  . 

More  than  95  per  cent  of  the 
ornia  prune  tonnage  pays  ® 
ising  charge,  which 
roximated  $2.10  per  ton.  The 
igures  from  United  States  DeparW® 
f  Agriculture  and  the  Califoma 
Top  Reporting  Service  give  Calito 
prune  crop  of  186,000  tons  for 
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WAGE  CUTS  RESTORED 
IN  CLEVELAND 

ett  I  and  Plain  Dealer  Rescind 

*  March  Cuts — P.  D.  Chapter  Will 
Join  City  Editorial  Group 
Under  Modified  Bylaws 

(By  telegraph  to  Editor  &  Publisher) 

Cleseland,  O.,  Sept.  7— The  Clcve- 
Igni  Plain  Dealer  and  the  Cleveland 
Seti'S  managements  this  week  an¬ 
nounced  restoration  of  pay  cuts  made 
during  the  bank  holiday.  On  the  Plain 
Dealer  all  cuts  including  those  of  25 
per  cent  have  been  restored,  executives 
except^-  On  the  News  employes  who 
were  cut  IS  per  cent  had  their  former 
pav  restored  and  those  who  were  cut 
20  and  25  per  cent  had  15  per  cent  re- 
tpmed.  The  Press  restored  its  cuts 
some  time  ago. 

At  a  meeting  of  the  Plain  Dealer 
Editorial  Employes’  Association  Sept.  7, 
the  following  was  adopted :  “Resolved, 
That  the  Plain  Dealer  Editorial  Em¬ 
ployes’  Association  shall  affiliate  with 
tht  Qeveland  Editorial  Employes’  Asso¬ 
ciation  as  the  Plain  Dealer  Chapter  of 
that  association,  and  that  said  affiliation 
shall  be  effective  upon  the  adoption  of 
amendments  to  the  constitution  and  by¬ 
laws  of  the  Cleveland  Editorial  Em¬ 
ployes’  Association  providing  for  the 
following : 

“Section  (blank) — A  majority  vote 
of  the  members  of  the  association,  said 
majority  embracing  at  least  one-third  of 
the  membership  of  each  chapter,  shall  be 
required  to  make  effective  any  action  by 
the  association  on  the  following  sub¬ 
jects: 

“1.  Wage  scales. 

"2.  Hours  of  work. 

“3.  .Assessments,  dues  and  initiation 
fees. 

"4.  .Affiliation  with  any  other  organ- 
iation  or  organizations. 

“5.  .Amendments  to  the  constitution 
and  by-laws  of  the  Clevelanh  Editorial 
Employes’  .Association. 

“Be  it  further  resolved  that  in  the 
event  such  affiliation  of  the  Plain  Dealer 
Editorial  Employes’  .Association  with 
the  Cleveland  Editorial  Employes’  Asso¬ 
ciation  is  effective,  the  executive  com¬ 
mittee  of  the  Plain  Dealer  Editorial 
Employes’  Association  shall  be  the  rep¬ 
resentatives  of  the  Plain  Dealer  Chapter 
on  the  executive  committee  of  the 
Qeveland  Editorial  Employes’  .Associa¬ 
tion.” 

Ralph  J.  Donalnson  presided  at 
the  meeting  and  Larry  Hawkins  was 
made  temporary  secretary-treasurer. 
Balloting  in  the  Plain  Dealer  office  to 
select  three  executives  begins  Friday. 
If  the  general  organization  amends  the 
constitution  and  by-laws  adopted  Sept. 

2  in  accordance  with  the  Plain  Dealer 
organization,  the  paper’s  chapter  will 
be  automatically  affiliated  with  the  gen- 
tral  body  and  the  Plain  Dealer  com¬ 
mittee  will  become  the  representatives 
of  the  paper’s  chapter  on  tne  executive 
committee  of  the  general  body. 

ATOther  general  meeting  of  news- 
laper  workers  interested  in  the  forma¬ 
tion  of  the  Qeveland  Editorial  Em¬ 
ployes  Association  will  be  held  Sunday 
tftemoon,  according  to  A.  H.  Roberts, 
of  the  News,  temporary  president, 
chosen  Sept.  2. 

The  N ews  reports  the  following  three 
coiTOitteemen  selected  in  accordance 
with  plans  outlined  at  the  Sept.  2 
I  I-  L.  Kenen,  political  writer ; 
^  Fehlhaber,  political  writer ;  and 
2™  Haas,  one  of  the  committee  which 
“^med  the  code  tentatively  adopted, 
inus  fv  96  members  of  the  News  staff 
membership  cards. 

not  1  Dealer  editorial  staff  has 
t  selected  their  committeemen.  A 
***  Tuesday,  but  the  at- 
^  was  light.  No  organization 

X  Trt  perfected,  but  one  may  be 
raied  Thursday  afternoon  when  com- 
I  may  be  selected.  No  report 

membership  signatures  in  the  Plain 
Rain?  D°*^*?”**^*'®*'  made. 

sidS",f?u 

w  at  the  Tuesday  meeting. 

Press  reports  the  following  com- 


PRINCE  TOKUGAWA  ARRIVES  IN  U.  S. 

Pact  on  Rural  Circulation  Deletes 
Specific  Prices  on  Magazine 
Clubs — Quotes  New 
Monthly  Rate 

Several  changes  have  been  made  in 
the  agreement  adopted  recently  by  daily- 
newspapers  of  Alabama  covering  mail 
circulation  prices  and  mactices,  noted 
in  its  original  form  in  Editor  &  Pub¬ 
lisher  of  Aug.  26. 

.An  additional  rate  covering  one- 
month  subscriptions  has  been  provided, 
quoting  75  cents  for  daily  and  Sunday 
subscriptions,  and  50  cents  for  six-day 
orders. 

Bargain  period  rates  for  annual  sub¬ 
scriptions  are  set  at  $5.00  for  daily  and 
Sunday,  seven  issues  weekly,  and  at 
$3.50  for  six-day  papers,  even  though 
they  publish  a  Sunday  and  omit  a  week¬ 
day  issue. 

The  provision  covering  commissions 
to  subscription  representatives  has  been 
amended  by  adding  “or  other  induce¬ 
ments’’  to  the  rule  that  no  bonuses, 
prizes,  transportation  allowances,  or 
s^lsrics  shsll  be  offered 

I^ince  lyes&to  Xokngaws,  former  president  of  the  Japanese  House  of  Peers^  A  new  section  covering  the  Birmihg- 

shown  being  interviewed  as  he  amved  in  San  Francisco,  recently,  aboard  ham  papers  reads  as  follows: 
the  Chichibu  Maru  enroute  to  England  to  renew  old  friendships.  He  “The  Birmingham  papers  may  em- 
also  intends  to  visit  the  World  s  The  Prince  ruled  the  Japanese  House  ploy  not  more  than  two  solicitors  to 

of  Peers  for  thirty  years.  He  first  visited  America  in  1882  just  after  completing  work  on  a  full-time  basis  on  a  straight 
his  studies  in  England.  While  here  Prince  Tokugawa  will  deliver  a  radio  salary  or  salary  and  commission  as 
_ address  on  friendly  relations  between  United  States  and  Japan.  agreed  upon  by  all  Birmingham  papers, 


mitteemen  chosen  by  ballot :  Garland 
Ashcraft ;  Lloyd  White ;  and  Robert 

Bordner.  White  is  labor  editor;  Ash-  Ud  Sent  21  man  whose  principal  work  is  conhned 

craft  is  an  assignment  writer  and  .  ’“'P  ‘  _ _ 

Bordner  ic  a  rnnv  reader  and  art  (By  te/effra/>fc  to  Editor  &  Publisher)  to  mail  subscriptions  as  defined  above, 
editor  ^  ^  Washingtox.  Sept.  7-The  hearing  The  ban  on  contests,  insurance 

The  Press  oroanization  arrnrdiner  to  broadcasting  industry  code  policies,  premiums,  and  other  induce- 

I  iS  Wh  te  tem^ra^v  Lcreta^l  S  the  NRA  last  week  by  the  ments  than  the  paper  itself  was  modified 

the' Associatfon^  ha^sLLd  uo  ^^edi  ^'ational  Association  of  Broadcasters  by  striking  out  the  specific  price  pre- 
orial  emn  oves  ®  ^  has  been  set  for  Sept.  20  in  the  caucus  viously  quoted  on  magazine  clubs.  The 

A  H  pXrJs  of  the  News  and  Gar  of  the  new  House  of  Representa-  sentence  now  reads  :  “During  the 

I  j  A  u  °  a  a  tives  office  building.  months  of  October,  November,  and  De¬ 

land  .Ashcraft  of  the  Press  attended  a  Hearing  on  the  periodical  publishing  cember,  1933  (to  be  discontinued  there- 
meeting  of  .Akron  editorial  employes  nearing  on  me  periwicai  pupiisning  .  offerud  a  rlnh  of 

last  Fridav  nioht  and  r*>norted  an  ^ode.  Originally  scheduled  for  Sent.  14  after)  _ there  mav  _be  offered  a  club  of 


RADIO  CODE  HEARING  SET 


ploy  not  more  than  two  solicitors  to 
work  on  a  full-time  basis  on  a  straight 
salary  or  salar>-  and  commission  as 
agreed  upon  by  all  Birmingham  papers, 
their  names  to  be  filed  with  the  arbitra¬ 
tor.  Other  papers  signing  this  agree- 


Will  Be  Held  Sept.  20 — Periodical  ment  may  employ  not  more  than  one 


man  whose  principal  work  is  confined 
to  mail  subscriptions  as  defined  above.’’ 
The  ban  on  contests,  insurance 


meeting  of  .Akron  editorial  employes 
last  Friday  night  and  reported  an 


under  wa7  simiHr^'to  the  ^t  the  Willard  Hotel,  has  been  post-  magpines  at  a  price  in  addition  to  the 
ZTn  rilveHnd  ^  poned  to  Sept.  21.  It  will  be  held  in  special  rates  quoted  above.’’  . 


one  in  Cleveland. 


AKRON  STUDIES  ORGANIZATION  "'^Ttirradio  broadcasting  code  prohibits  Papers  signing  this  agreement  are  of- 
Strouse  of  Timet-PreRi  Presides  At  broacasting  of  any  advertising  of  or  in-  ^ered  the  privilege  of  buying  the  same 
M  t-  f  FJ-f  •  I  M  formation  concerning  lotteries  or  similar  magazines  at  the  same  wholesale  price. 

Meeting  of  Editorial  Men  schemes.  This  would  eliminate  a  prac-'  the  privilege  of  offering  them  to 


the  auditorium  of  the  Department  of 
Commerce. 


.An  additional  section  provides  that 
“It  is  further  agreed  that  unless  all 


^  a.*  C  PJ’a.  ♦  I  lUIIIiailUIl  C4J11UC111U1K  lUllCl  ICd  Ul  MllUiCtl  .Vs  •  e  re  •  i  . 

Meeting  of  Editorial  Men  schemes.  This  would  eliminate  a  prac-'  'Y'th  the  privilege  of  offering  them  to 

.Akron,  Sept.  6 — Organization  of  ^  thorn  in  the  side  the  subscriber  at  the  same  retail  price 

iRwspaper  editorial  workers  in  Akron  newspaper  publishing  business.  Birmingham.  Montgomery,  and  Mo- 

is  awaiting  the  report  of  a  committee  Another  trade  practice  in  the  code  ^  papers,  that  all  papers  will  discon- 
ot  four  named  to  study  the  situation  prohibits  a  broadcaster  from  claiming  tinue  the  use  of  magazines  as  induce- 
and  the  Cleveland  organization  with  service  a  character,  scope  or  *  .  .  j  ♦  j 

a  view  to  recommending  a  program  for  be  substantiated  ,  To  the  provision  that  checks  dat^ 

Akron-  .  ,  e  ru  ,  by  sjicific  evidence.  It  also  prohibits  ^en  d^s  from  date  of  issue  may  be 

The  committee,  imposed  of  Charles  ^^batVs.  discounts,  refunds  or  commis-  focepted  m  payment  for  subscriptions. 


Howard  and  Glen  Hancock  of  the  Bea- 

con  Journal  and  Jack  Reed  and  William  _ j _ 

Shenkel  of  the  Thnes-Press.  has  not  DICKSON  JOINS  DAILY 

met  but  IS  expected  to  within  the  next  ______ 

few  days.  Head*  New  Division  on  Chicago 

Don  Strouse  of  the  Times-Press  was  Herald  and  Examiner 

temporary  chairman  at  the  original  (By  telegraph  to  Editor  &  PuBLisHp) 
meeting,  which  was  attended  by  about  Chicago,  Sept.  7 — .A  new  division 
80  percent  of  the  editorial  workers  in  within  the  local  advertising  department 
the  city.  of  the  Chicago  Herald  and  Examiner 


the  new  agreement  states  that  “no  spe¬ 
cial  effort  is  to  be  made  to  secure  ten- 
day  post-dated  check  subscriptions.” 

OBREGON  JOINS  MACHADO 

Exiled  Editor  of  Cuban  Paper  Leaves 
Philadelphia 

(By  telegraph  to  Editor  &  Publisher) 
Philadelphia,  Sept.  7 — Jose  Emilio 
Obregon,  an  editor  without  a  newspa¬ 
per,  a  banker  without  a  bank,  and  in  a 


the  city.  of  the  Chicago  Herald  and  Examiner  Obregon,  an  editor  without  a  newspa- 

-  has  been  formed  and  is  now  in  opera-  pgr,  a  banker  without  a  bank,  and  in  a 

DICKINSON  HEADS  PRINTERS’  INK  ^^*lBam  H.  Murphy,  advertising  sense  a  man  without  a  country,  bade 

Rov  Dickinson,  for  15  vears  a  mem-  clirector,  announced  today.  This  staff  fareweU  to  Philadelphia  _  today,  looked 
her  6f  the  staff  of  Priniers’  Ink.  was  ".h'ch  concentrate  on  ^ate  street  into  the  future  uncertainly  and  con- 

advanced  from  vice-president  to  presi-  advertising  exclusively,,  has  been  placed  fessed  his  bewilderment  with  the  swift- 


den"  of  the  PrimeV  ’  iT  ^  A.  Dickson,  formerly  ness  of  affairs  in  Cuba. 

vice-president  of  Mitchell-Faust  Adver-  Mr.  Obregon.  exiled  edi 


Company  this  week,  succeeding  the  late 
John  Irving  Romer.  G.  A.  Nichols. 


vice-president  of  Mitchell-Faust  Adver¬ 
tising  .Agency  Company  of  Qiicago. 


Mr.  Obregon,  exiled  editor  and  pub¬ 
lisher  of  El  Murcurio  in  Havana,  son- 


'managing  editor,  was  made  '  editor  of  Si’*’!’® f 


K.  Mr  pZer  in  Counsellor.  rardo  Machado,  and  head  of  the  Ma- 

that  nlace  (T  B  1  arrabee  was  ad-  Under  the  new  plan  the  Herald  and  chado  family  in  exile  in  the  United 

that  P  3ce.  L.  ‘  .  Examiner  will  provide  the  services  of  a  States,  left  for  Montreal  today  to  join 

vanced  to  be  managing  e  .  '  picked  group  of  men  experienced  in  re-  fiis  father-in-law.  His  mother-in-law 

to  e  associ  •'  tail  advertising  and  merchandising  to  already  has  joined  her  husband  in  Mon- 

Douglas  Tavlor  continues  as  vice-presi-  advertisers  Mr.  treal.  Is  we  1  as  other  members  of  the 

Lawrence  as  .secretary,  Murphy  stated.  Mr.  Dickson  was  for-  family, 

and  Daiid  Marcus  as  treasurer.  merly  w-ith  the  Hearst  Newspapers.  A  tall  man,  about  50,  partly  gray, 

„  -  distinguished  in  appearance,  he  was 

NEW  FRESNO  SEMI-WEEKLY  PUBLISHER  INJURED  calm  as  he  started  on  another  leg  of  his 


and  David  Marcus  as  treasurer. 

NEW  FRESNO  SEMI-WEEKLY 

The  Fresno  (Cal.)  Post  appeared  as 


Murphy  stated.  Mr.  Dickson  was  for¬ 
merly  w’ith  the  Hearst  Newspapers. 

PUBLISHER  INJURED 


As  a  result  of  being  struck  by,  his  exile  in  another  country. 


a  semi-weekly  newspaper  Sept.  5.  The  own  automobile,  E.  E.  Shortt,  owner  “What  are  you  going  to  do  now  ?”  he 
initial  issue  contained  16  pages  ef  news  of  the  Southampton  (Ont.)  Beacon,  a  was  asked. 

and  advertising,  with  a  15,()00  circula-  weekly,  is  in  the  General  Hospital  at  “We  don’t  know,”  he  said.  “It  all 

tion  claimed  by  its  management.  The  Owen  Sound,  Ont.,  with  a  broken  col-  depends  on  Machado  and  his  plans.” 
newspaper  is  controlled  by  C.  A.  Olsen,  lar  bone  and  concussion  of  the  brain.  Following  his  arrival  here  several 

Fresno  business  man,  through  the  Shortt  was  cranking  his  car  and  had  weeks  ago,  Mr.  Obregon  tried  in  vain 


Fresno  Post  Publishing  Company. 


left  it  in  gear. 


to  reach  his  newspaper  by  telephone. 
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TRIBUNE  SYNDICATE 
MOVING  TO  N.  Y. 

Serrice  Will  Be  Reincorporated  A* 
Chicago  Tribune-New  York  Newt 
Syndicate,  Inc. — Crawford  Con¬ 
tinues  As  Manager 


Chicago  Tribune  Syndicate  and  Press 
Service,  Inc.,  is  to  be  re-incorporated 
under  the  name  Chicago  Tribune-New 
York  News  Syndicate,  Inc.,  and  head¬ 
quarters  are  to  be  moved  from  Tribune 
Tower,  Chicago,  to  the  New  York 
Daily  News  Building  in  Ney\;  York 
within  the  next  two  weeks. 

Arthur  W.  Crawford  will  continue 
as  manager.  Mrs.  Mollie  Slott  Levin¬ 
son,  assistant  to  Mr.  Crawford,  will 
be  transferred  from  the  Chicago  office 
to  New  York.  The  syndicate’s  ship¬ 
ping  department  will  be  maintained  in 
Chicago  because  of  its  central  location. 
Harry  Simmons  will  remain  in  charge 
of  this  department. 

The  Tribune-New  York  News  syn¬ 
dicate  was  organized  more  than  25  years 
ago  by  the  Chicago  Tribune  and  now 
is  serving  more  than  500  daily  news¬ 
papers. 

Co^cident  with  the  establishment  of 
s>'ndicate  headquarters  in  New  York 
and  in  line  with  its  expansion  program, 
is  the  announcement  of  seven  new 
comics  in  color  for  publication  Oct. 
1,  1933,  in  half-page  or  tabloid  page 
sizes.  These  comics  were  selected  by 
a  committee  consisting  of  Walter 
Berndt,  Tribune  cartoonist,  E.  H. 
Miner,  New  York  News  art  director, 
and  C.  D.  Batchelor,  New  York  Daily 
News  cartoonist.  Cartoons  by  80 
artists  were  considered  before  a  final 
selection  was  made. 

The  new  comics  include  two  of  gen¬ 
eral  appeal,  one  for  the  “teen”  ages, 
and  four  juveniles.  They  are  designed 
for  Sunday  and  weekend  issues  and  will 
be  sold  both  in  black  and  white  and 
color. 

The  cartoon  titles  and  their  authors 
are : 

"A  Strain  on  the  Family  Tie,”  by 
Gaar  Williams,  “Sweeney  &  Son,”  by 
A1  Posen;  “Streaky,”  by  Gus  Edson; 
“Teenie  Weenies,”  William  Donahey : 
“Little  Joe,”  by  Edwin  I^ffingwell: 
“On  the  Wing,”  by  Zack  Mosley;  and 
“White  Boy,”  by  Garrett  Price. 

FORD  DEALERS  START  DRIVE 


Large  List  of  Newspapers  Being  Used 
la  Four  Western  States 

The  authorized  Ford  dealers  in  Cali¬ 
fornia,  Nevada.  Arizona  and  Southern 
Oregon  released  a  new  advertising 
campaign  ^pt.  1  in  large  list  of  metro¬ 
politan  daily  papers  in  the  four  states. 
Mats  have  also  been  prepared  so  that 
weekly  papers  in  smaller  communities 
can  tie  in  with  the  campaign  by  solicit¬ 
ing  local  Ford  dealers. 

The  program  is  the  result  of  a  two- 
year  study  of  the  low-priced  car  mar¬ 
ket.  Copy  will  stress  that  the  1933 
Ford  V-8  is  the  biggest  in  the  low- 
pric^  field  by  actual  measurement,  that 
it  gives  from  1754  to  20  miles  per  gal¬ 
lon  of  gasoline,  and  other  points  in  its 
favor. 

The  newspaper  schedule  will  be  sup¬ 
plemented  by  a  radio  program  call^ 
“The  Merrymakers,”  to  be  released 
over  Columbia-Don  Lee  chain  for  one 
hour  ever>'  Sunday  night  at  9  p.  m., 
beginning  Sept.  3. 

The  San  Francisco  office  of  McCann- 
Erickson,  Inc.,  has  prepared  and  will 
handle  the  campaign.  The  agency  also 
plans  to  conduct  an  intensive  dealer 
campaign  at  point  of  sale,  incorporating 
many  features  of  a  highly  localized 
nature.  Striking  window  displays  will 
be  used. 


COLORADO  GROUP  TO  MEET 

Publishers  of  Colorado  daily  newspa¬ 
pers  will  meet  for  an  all-day  conference 
in  Colorado  Springs  Sept.  20.  Call  for 
the  meeting  was  issued  by  Walter 
Walker,  publisher  of  the  Grand  Junc¬ 
tion  Setitinel,  as  temporary  chairman  of 
a  preliminary  meeting  of  daily  editors 
held  in  July. 


A.  B.  C.  MEETING  POSTPONED 

Board  of  directors  of  the  Audit  Bu¬ 
reau  of  Circulations,  who  were  sched¬ 
uled  to  meet  Sept.  15  in  New  York 
City,  will  hold  the  meeting  Sept.  22,  ac¬ 
cording  to  P.  L.  Thomson,  president 
of  the  A.  B.  C. 


NEWS  DEALERS*  CODE 
HITS  FAVORITISM 

News  Distributors’  Plan  Prohibits 

Publishers  From  Offering  Papers 
At  Less  Than  News  Stand 
Price 

(.Special  to  Eoitok  &  Publishes) 

Washington,  D.  C.,  Sept.  7 — The 
Blind  Newsdealers  Association  of  New 
York  and  the  Cosmopolitan  News  Deal¬ 
ers  Association  have  decided  to  see 
v/hat  they  can  do  about  price  fixing 
by  means  of  a  code  filed  with  the  NKA. 

In  addition,  they  would  bar  news¬ 
boys  under  14  from  the  business  and 
set  up  a  48-hour  week  for  everybody 
else. 

Newspaper  publishers,  they  think, 
should  banned  from  offering  their 
papers  directly  to  the  public  at  any  rate 
less  than  the  newsstand  price  “or  in 
combination  with  any  other  item  which 
would  tend  to  reduce  the  price  or  to 
give  any  special  privileges  to  certain 
news  dealers.” 

The  dealers  demand,  moreover,  that 
the  retail  price  of  all  papers  at  news¬ 
stands  shall  be  high  enough  to  give 
them  a  minimum  profit  of  33  1-3  per 
cent  and  not  less  than  one  cent  jier 
copy.  They  also  want  full  return  privi¬ 
leges,  and  to  prevent  any  publisher, 
distributor  or  dealer  from  invading  the 
territory  served  by  an  established  news 
dealer. 

Pay  at  the  rate  of  not  less  than  30 
cents  an  hour  is  contemplated  in  the 
code  for  dealers  over  16,  while  those 
between  14  and  16  would  get  a  minimum 
of  25  cents  an  hour  and  would  be 
limited  to  24  hours  work  a  week. 

C.  OF  C.  REPRIMANDED 

Philudeipbia  Record  Criticize*  Group 
for  False  NRA  Statement 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Sept.  4.— The  Phila¬ 
delphia  Chamber  of  Commerce  was 
cali^  to  task  for  its  “ballyhoo  booster 
spirit”  by  the  Philadelphia  Record  Sept. 
2  after  the  newspaper  disproved  the 
Chamber’s  report  that  all  business 
houses  on  two  central  city  streets  had 
enrolled  in  the  NRA. 

A  survey  by  the  Record,  published 
Aug.  31,  showed  that  16  establishments 
had  not  joined.  As  a  result  of  the 
Record  story,  written  by  Mac  Parker, 
the  majority  of  the  stores  displayed 
Blue  Eagles  the  following  day.  Com¬ 
menting  editorially,  the  Record  stated 
the  Chamber  had  “been  too  quick  on  the 
trigger  to  announce  TOO  per  cent  co¬ 
operation’  ”  and  urged  it  to  “keep  its 
eye  open  for  civic  drawbacks,  publicize 
these  and  fight  them."  It  added :  “Say¬ 
ing  that  all  stores  have  joined  NR.\ 
stops  progress.  Saying  that  16  have 
not  stimulates  action,  gets  things  done.” 

WHAT!  NO  MASSACRE? 

The  London  Daily  News  picking  up 
for  its  noon  radio  broadcast  recently  an 
item  regarding  the  prisoners’  outbreak 
at  the  Suffolk  County  House  of  Cor¬ 
rection,  at  Deer  Island,  near  Boston, 
called  Major  George  F.  A.  Mulcahy, 
master,  on  the  radio  telephone  for  addi¬ 
tional  details  including  number  killed 
and  number  escaped.  The  English  re¬ 
porter  was  assured,  however,  that  the 
trouble  was  not  serious  and  that  there 
were  no  fatalities. 


EXPOSING  NEW  “RACKET” 

Chicago  Evening  American  last  week 
started  a  series  intended  to  reveal  a 
racket  whereby  hotels  and  apartment 
houses  worth  millions  are  being  leased 
on  court  order  to  promoters,  despite 
opposition  of  receivers  and  bondholders. 
The  series  is  to  run  for  some  time  and 
is  expected  to  reveal  specific  cases  of 
concern  to  Chicago’s  bondholders. 


FORSYTHES  VISIT  NEW  YORK 


Victor  Forsythe  (left),  creator  of  the 
“Joe  Jinks”  comic  strip  for  United 
Feature  Syndicate,  and  Mrs.  Forsythe, 
photographed  on  their  arrival  at 
Newark  airport,  Aug.  27,  for  a  visit  in 
New  York.  With  them  is  pilot  of  their 
plane.  The  Forsythes  live  in  San 
Marino,  Cal. 


CAMPBELL  SUCCEEDS 
COLLINS  IN  L.  A. 

Appointed  Managing  Editor  of  Her¬ 
ald  and  Express — Has  Served 
Paper  Since  It  Entered  Eve¬ 
ning  Field  in  1911 

.■\pi)ointment  of  John  B.  T.  Canq)- 
bell  as  managing  editor  of  the  Los  An¬ 
geles  Herald  and  Express,  succeeding 
the  late  Edwin  R.  Collins,  who  died 
suddenly  Aug.  28,  was  announced  Sept. 
1  by  Dr.  Frank  F.  Barham,  publisher 
of  the  newspaper. 

Campbell  has  been  on  the  staff  of 
the  Herald  and  Express  ever  since  its 
establishment  as  an  evening  newsjiaper 
in  1911.  He  had  served  successively 
as  city  editor,  news  editor  and  acting 
managing  editor.  Assisting  him  will  be 
Wesley  M.  Barr,  who  has  served  20 
years  on  the  paper,  as  city  editor  and 
associate  editor,  the  latter  the  position 
he  now  holds.  Barr  will  continue  to 
supervise  the  public  relations  and  pub¬ 
lic  service  department  of  the  paper,  as 
well  as  its  radio  broadcasts. 

A  native  of  California.  Campbell 
started  his  newspaper  career  as  a  cub 
on  the  San  Francisco  Chronicle.  For 
three  years  he  edited  the  Tucson 
(Ariz.)  Citizen,  and  in  1911  went  to 
Los  .Angeles  to  become  the  first  city 
editor  of  the  Evening  Herald.  He  is 
the  author  of  “Rose  of  Los  .Angeles,” 
and  other  stories. 


W.  J.  FLANIGAN  RETIRES 

Wailter  J.  Flanigan.  Newark  (N. 
J.)  Evemng  News  critic  of  the  theatre 
and  music  for  31  years,  retired  Sept. 
2.  He  began  his  work  on  the  staff 
Sept.  1,  1901.  He  was  born  in  Bing¬ 
hamton,  N.  Y.,  and  was  educated  there 
and 'at  Cornell  University.  He  began 
newspaper  work  on  the  Syracuse  Post- 
Standard  as  drama '  critic.  In  his  long 
years  of  service  he  acquired  a  great 
number  of  friends  among  the  great  in 
music  and  theatrical  circles.  Ill  health 
forced  his  retirement. 


NEVIN  SUFFERS  STROKE 

John  E.  Nevin,  well-known  Wash¬ 
ington  correspondent,  is  seriously  ill  at 
Walter  Reed  Hospital,  Washington.  He 
suffered  a  paralytic  stroke,  but  late  this 
week  was  reported  improved,  with  a 
fair  chance  of  partial  recovery. 

MELIA  ON  WASHINGTON  POST 

Joseph  F.  Melia  has  assumed  the 
duties  of  advertising  director  of  the 
Washington  Post.  Mr.  Melia  was  for 
fifteen  years  advertising  director  of  the 
Buffalo  Evening  News  and  later  pub¬ 
lisher  of  the  New  York  American. 


BILLBOARD  INDUSTRY 
SUBMITS  CODE 


Proposals  Promise  to  Eliminate  Si|s. 
boards  Obstructing  Views  — 
Would  Eliminate  Decoration 
of  Roadside  Tree* 

By  George  H.  Manning 
(IVashinoton  Correspondent, 

Editor  &  Publisher) 
Washington,  Sept.  7 — A  promise  to 
eliminate  sign  boards  which  obstruct 
beautiful  vistas  along  public  highway! 
or  which  constitute  traffic  hazards  is 
carried  in  a  code  submitted  to  the  Na¬ 
tional  Recovery  Adininistration  by  the 
outdoor  advertising  industry. 

The  code  also  would  eliminate  dec¬ 
oration  of  roadside  trees,  fences  and 
rocks  by  enthusiastic  outdoor  advertis¬ 
ing  artists.  The  industry's  code  of 
ethics  follows : 

“The  industry  is  mindful  of  tlie  in¬ 
terest  of  the  general  public  in  road¬ 
side  conditions,  and  desires  that  the 
business  of  the  industry  as  it  relates 
to  rural  areas  will  at  all  times  be  rep¬ 
resentative  of  the  best  in  the  public 
interest,  and  to  that  end  declares  its 
jKilicy  to  be ; 

“1.  No  advertising  structure  will  be 
located  or  maintained : 

“(a)  Within  the  right-of-way  of  any 
highway  or  public  road;  or 

“(b)  Upon  private  or  public  prop¬ 
erty  without  a  lease  or  consent;  or 
“(c)  Upon  the  inside  of  curves  or 
in  the  vicinity  of  railroad  or  railway 
crossings  or  highway  intersections  in 
such  a  manner  as  to  create  an  obstruc¬ 
tion  of  view  constituting  a  hazard  to 
traffic;  or 

“(d)  Continued  in  operation  which 
is  not  in  good  physical  condition,  ^uiw- 
lent  in  strength  to  the  specifications  of 
the  Outdoor  Advertising  Association  of 
America,  Inc.,  or 

“(e)  So  as  to  obstruct  a  beautiful 
vista  or  the  panoramic  view  of  natural 
beauties  of  landscapes;  or 

“(f)  So  as  to  encroach  directly  ujwn 
the  related  amenities  of  an  histoncal 
monument,  shrine,  relic,  or  object,  or 
place;  or 

“(g)  Which  will  directly  encroach  or 
intrude  upon  the  beauty  or  dignity  of 
the  approaches  and  entrances  to  Federal, 
State  or  County  Parks. 

“2.  No  advertising  copy  of  any  char¬ 
acter  will  be  posted,  painted,  placed  or 
affixed  in  any  way  upon  rocks,  trees, 
fences  or  barricades. 

“3.  No  advertising  structure  owned 
or  operated  by  a  subscriber  will  displ^ 
copy  which  is  critical  of  the  laws  of 
the  United  States  or  any  State,  or 
which  induces  a  violation  of  Federal 
and^r  State  laws,  or  which  is  offen¬ 
sive  to  the  moral  standards  of  the  c» 
munity  at  the  time  the  copy  is  offeiw 
for  display,  or  which  is  false,  mislead¬ 
ing  or  deceptive.” 


QUITS  BROADCASTING 

Toronto  Star  Station  Sign*  Off  Whw 
Forced  to  Reduce  It*  Power 

The  Toronto  Star  discontinued  br^d- 
casting  over  its  radio  station  Crt.' 

The  newspaper  says : 

Radio  Commission  announced  its  pwiO 
of  permitting  privately  owned 
of  not  more  power  than  1(X)  w^ts  tne 
Star  reviewed  very  thoroughly  tne^' 
sible  future  of  such  a  station  m  l 
onto.  For  a  time  we  entertained  w 
hope  of  continuing  CFCA  under  suen 
a  license,  but  the  reduced 
seriously  restricts  the  area_ 
w'ell  as  imposing  other  disadvantage 
that  the  conclusion  has  been  to^ 
on  our  minds  that  there  is  not  a 
while  future  for  such  a 
Toronto  in  competition  with  the  go 
ernment’s  local  station  of  a  power 
5.000  watts  and  with  the  treasury  « 
the  dominion  behind  it.” 


FOWLER  JOINS  U.  P. 

Gail  A.  Fowler  has  joined  the 
land  bureau.  United  Press,  as  My 
tor.  He  formerly  was  with  the  or- 
kane  (Wash.)  Press. 
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The  New  York  Times, 

Times  Square, 

New  York. 

Gentlemen;— The  New  York  Times  has  been 
again  selected  by  us  for  advertising  our 
VACUMATIC  FILLER  pen  in  the  1933  Fall  campaign, 
beginning  early  in  September. 

This  indicates  the  satisfactory  results 
we  obtained  during  June,  when  The  New  York 
Times  was  used  exclusively  in  a  test  campaign, 
conducted  in  five  of  our  largest  cities, 
to  determine  the  effect  of  business  revival 
on  sales  of  higher  grade  pens.  In  New  York 
City,  in  which  The  New  York  Times  was  the 
only  newspaper  to  carry  our  advertising,  the 
sales  increase  was  337%. 

We  are  pleased  to  include  The  New  York 
Times  in  our  Fall  schedule,  which  we  believe 
will  be  additionally  effective  due  to  the 
use  of  dominating  space  in  the  Rotogravure 
Section. 

Yours  very  truly. 


Eastern  Division  Sales  Manager 


Sales 

increased 

337% 

through  one 
newspaper 


R-  Franz:  GS 


I  Net  paid  sale  of  The  New  York  Times 
I  for  six  months  ended  March  31,  1933: 

I  AVERAGED  466,836  weekdays, 

I  759,736  Sundays 
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EDITORS  HAND  OUT  ASSIGNMENTS  BUT 
WOMEN  WRITERS  SET  OWN  STYLE 

Quality  in  Writing  Will  Release  Them  From  “Silk  and  ChifiFon” 
Meshes,  Says  Genevieve  Forbes  Herrick  in  Analyzing 
Status  of  Women  in  Newspaper  Work 


LEACH  TO  WASHINGTON 

Paul  Leach,  Chicago  Daily  Xeu’s  po¬ 
litical  writer,  has  been  transferred  to 
W  ashington  tor  four  months  as  Wash¬ 
ington  correspondent,  succeeding  Leroy 
T.  \'ernon,  who  is  returning  to  the 
home  office  to  write  local  political  news. 


(Special  to  Edito*  &  Publishes) 

Chicago,  Sept  5 — The  place  of 
women  in  journalism  was  told  with 
utmost  candor  by  Genevieve  Forbes 
Herrick,  a  member  of  the  Chicago  Tri¬ 
bune  W  ashington  staff,  in  a  lecture  here 
today  under  the  auspices  of  the  Chicago 
W^oman’s  Club  at  A  Century  of 
Progress. 

Mrs.  Herrick  declared  that  some¬ 
where  “between  the  sugar  and  the  acid” 
lies  the  truth  about  women  in  journal¬ 
ism.  She  summed  up  their  status  by 
asserting  that  newspaper  work  affords 
woman  "a  limited  field,  but  a  fertile 
one.”  She  endeavored  to  give  her  audi¬ 
ence  a  true  picture,  minus  the  gilt  and 
glamour,  of  women  reporters  and  their 
place  in  everyday  journalism. 

“Somewhere  between  ignorant  opti¬ 
mism  and  smart  cynicism  lies  realism,” 
said  Mrs.  Herrick.  “Always  we  must 
balance  our  trials  against  our  triumi^s. 
How  fast  and  how  far  the  coming  wo¬ 
men  in  journalism  go  depends  first  of 
all,  upon  themselves,  their  equipment, 
their  sincerity.  Also  upon  the  editors 
who  give  them  assignments.  Those  as¬ 
signments  depend  upon  what  the  editor 
thinks  you  want;  so  their  future  de¬ 
pends  in  no  small  extent  on  you  women, 
as  well  as  men. 

“I  am  not  crying  for  a  new  deal  for 
women  in  journalism.  I  think  they’ve 
had  a  pretty  good  deal.  I  do  hope,  how¬ 
ever,  that  they  realize  that  it  is  a  dif¬ 
ferent  deal  from  the  men. 

“Typewriters  are  sexless.  If  she 
can’t  get  a  story  as  well  as  a  man,  let 
a  woman  scoop  ’em  on  her  typewriter. 
Let  her  strive  to  write  all  her  news 
better  than  as  many  men  as  she  can.  Let 
her  write  the  way  the  world  says  a  man 
writes;  not  the  way  a  man  says  a  wo¬ 
man  writes.” 

Mrs.  Herrick  voiced  a  protest  against 
“the  technique  that  extols  a  women  in 
her  job,  merely  because  she  is  a 
woman.”  She  cited  the  fact  that  when¬ 
ever  a  wonsm  pioneered  and  became  the 
first  woman  florist,  the  first  dentist  or 
iceman,  she  was  treated  by  the  papers 
not  as  news,  but  as  woman’s  news. 
Whereas  when  the  lady  doctor  or  law¬ 
yer  did  something  notable,  it  often  be¬ 
come  not  feminine  news,  but  news,  and 
a  man  was  assigned  to  write  the  story. 

“Women,  I  maintain,  first  got  their 
newspaper  jobs  not,  necessarily,  because 
the  editor  thought  they  could  do  a  cer¬ 
tain  piece  of  work  better  than  a  man, 
but  because  a  man  didn’t  want  to  do  a 
certain  piece  of  work,”  said  the  Tribune 
writer.  “Having  got  her  job  in  order 
to  spare  a  man  the  task  of  writing  about 
the  way  Mrs.  Jones  combed  her  hair, 
woman,  in  order  to  hold  that  job,  con¬ 
tinued  to  write  about  the  way  Mrs. 
Brown  and  Mrs.  Smith  comb^  their 
hair.  The  spiral  started  to  wind.  The 
editor,  seeing  her  work,  gave  her  more 
of  the  same  kind.  The  more  she  did, 
the  further  she  got  from  anything  else. 
The  woman’s  angle  in  journalism  be¬ 
came  hopelessly  enmesh^  in  silk  and 
chiffon.  And  the  silken  adjective.  That, 
of  course,  was  her  fault.  For  an  editor 
may  give  you  your  assignment,  but  you 
give  yourself  your  style.” 

Mrs.  Herrick  asserted  that  women’s 
writing  often  needs  a  “tingle.”  She 
pointed  out,  as  a  general  rule,  the  edi¬ 
torial  writing  sanctum  is  closed  to 
women.  Likewise  is  the  financial  page, 
and  sports. 

“The  19th  amendment  did  not  work  a 
miracle  of  adding  a  woman  political 
writer  to  the  staff  of  eve^  newspaper,” 
she  remarked,  “but  it  did  give  a  few 
women  a  chance  to  do  a  few  stories  on 
political  personalities.  Note  I  say  polit¬ 
ical  personalities;  political  policies  are 
still  written  on  the  masculine  typewrit¬ 
ers.  But  then  the  political  policies  are 
still  formulated  by  masculine  poli¬ 
ticians.” 

Mrs.  Herrick  stated  that  of  the  390 
newspaper  reporters  admitted  to  the 


press  gallery  in  Washington,  22  are 
women. 

“Of  course,  in  addition  to  these  22 
women  in  the  press  gallery,  there  are 
scores  of  writing  women  in  Washing¬ 
ton.  Mrs.  Roosevelt  has  done  them 
great  service,  indirectly,  but  definitely, 
by  raising  their  status.  Under  some 
previous  regimes  the  woman  reporter 
was  treated  like  an  upper  servant  when 
she  went  to  the  White  House  in  hei  of¬ 
ficial  capacity.” 

Mrs.  Herrick  explained  that  the 
President,  in  his  study,  represents  the 
political  side  of  the  Executive  Mansion. 
The  President’s  wife,  in  her  sitting 
room,  represents  the  non-political  side. 
No  political  question  must  ever  be 
brought  to  her  forum,  she  said. 

To  Ishbel  Ross  of  the  New  York 
Herald  Tribune,  Mrs.  Herrick  paid  the 
compliment  of  being  the  best  example 
of  newspaperwoman  today  in  contrast  to 
the  by-gone  eras  of  the  “sob  sister”  and 
girl  reporter. 

“Miss  Ross,”  she  said,  “can  do  a 
man’s  job,  not  in  a  feminine  way,  but 
what  is  much  more  significant,  and  dif¬ 
ficult,  in  both  a  businesslike  and  lady¬ 
like  way.” 

ARMISTICE  IN  RADIO  FEUD 


CAPITAL  GOODS  HELD 
VITAL  TO  RECOVERY 


New  Orleans  Item  Locates  Missing 

Son  of  Station  Manager 

(By  telegraph  to  Editob  &  Publisheb) 

New  Orleans,  La.,  Sept  5 — News¬ 
papers  and  radio  stations  in  New  Or¬ 
leans,  long  antagonistic  because  of  al¬ 
leged  “pirating”  of  news  by  the  sta¬ 
tions,  buried  the  hatchet  this  w^k  to 
effect  the  return  of  Michael  Pritchard, 
16-year-<Md  son  of  Captain  Arthur 
Pritchard,  manager  of  Radio  Station 
WWL,  who  ran  away  from  home  be¬ 
cause  he  had  “failed  school  examina¬ 
tions.” 

A  photograph  in  the  New  Orleans 
Item  resulted  in  the  boy  being  found 
in  Opelousas,  La.,  nearly  2(W  miles 
from  New  Orleans,  24  hours  after  he 
disappeared.  Policemen  in  the  Louis- 
ianna  town  recognized  Michael  from 
the  three-column  cut  appearing  in  the 
Item  and  held  him  until  Captain  Prit¬ 
chard  arrived. 

That  night  Station  WWL,  which 
had  broadcast  descriptions  of  the  boy 
to  no  avail,  thanked  the  Item  over  the 
air  for  the  newspaper’s  co-operation. 
Charles  E.  Campbell,  assistant  city  edi¬ 
tor  of  the  Item,  was  responsible  for 
the  youth’s  picture  appearing  in  the 
first  edition  of  the  Item  which  the 
policeman  saw  the  day  following  young 
Pritchard’s  disappearance. 

RETURN  TO  HAVANA 

Because  of  the  new  uprising  in  Cuba, 
Robert  Casey  and  Arthur  Evans,  staff 
writers  for  tne  Chicago  Daily  News  and 
Chicago  Tribune  respectively,  were  im- 
m^iately  ordered  to  return  to  Havana 
this  week.  Evans  left  from  Chicago  on 
Tuesday  and  Casey,  returning  to  Chi¬ 
cago  by  way  of  the  Mississippi  river  on 
a  government  barge,  left  the  boat  at 
Greenville,  Miss.  He  received  word 
that  his  paper  was  sending  a  special 
plane  to  carry  him  back  to  Cuba.  Casey 
was  writing  a  series  of  articles  con¬ 
cerning  the  rebirth  of  river  traffic  on 
the  Mississippi  when  he  received  word 
by  wireless  of  the  new  Cuban  uprising. 
Both  Casey  and  Evans  covered  the  re¬ 
cent  overthrow  of  the  Machado  govern¬ 
ment. 


Harvard  Bulletin,  Criticising  U.  S. 
Program,  Says  New  Investments 
Based  on  Confidence 
Are  Essential 


Contrary  to  ideas  widely  held,  the 
consumption  of  food,  clothing,  household 
furnishings,  and  miscellaneous  merchan¬ 
dise  by  the  mass  of  our  people  has  not 
suffered  any  sharp  falling  off  since 
1929,  according  to  a  report  entitled 
“The  Behavior  of  Consumption  in  Busi¬ 
ness  Depression,”  published  last  week 
by  the  Harvard  Business  School.  It  is 
thought  that  the  standard  of  living  has 
declined,  as  regards  housing  and  fuel, 
but  according  to  the  figures  submitted 
the  physical  quantities  of  goods  other 
than  fuel  actually  used  up  in  the  process 
of  living  has  not  declined  more  than 
about  10  per  cent. 

Consumption  of  producers’  goods,  on 
the  other  hand,  has  declined  drastically 
from  the  levels  existing  in  the  preceding 
period  of  prosperity. 

The  report  was  prepared  by  Arthur 
R.  Tebbutt,  instructor  in  statistics  at 
the  school. 

After  reciting  statistics  for  many 
kinds  of  goods,  the  Harvard  bulletin 
says  rn  conclusion: 

“Judging  the  character  of  stagnation 
in  business  solely  on  the  basis  of  con¬ 
sumption,  we  find  that  the  depression  is 
marked  by  sharply  reduced  consumption 
of  producers’  goods.  That  the  way  out 
of  depression  is  to  increase  the  con¬ 
sumption  of  producers’  goods  seems  evi¬ 
dent,  and  only  in  this  way  can  balanced 
recovery  take  place. 

“At  the  present  time,  however,  if  such 
a  balanced  recovery  does  occur,  it  does 
not  seem  likely  that  it  can  be  attributed 
in  any  large  part  to  the  current  activi¬ 
ties  of  the  Administration.  Founded  on 
the  misconception  that  actual  consump¬ 
tion  of  consumers’  goods  must  have  de¬ 
clined  drastically  during  the  depression, 
and  using  erroneously  the  movements  of 
the  Federal  Reserve  Board  index  as  a 
measure  of  such  consumption,  present 
measures  have  apparently  as  their  main 
purpose  the  raising  of  the  level  of  con¬ 
sumption  by  the  mass  of  our  people. 
Such  an  object  is  to  be  commended,  of 
course,  over  the  long  run.  ...  Of  im¬ 
mediate  significance  is  the  balanced  re¬ 
covery  of  business.  ...  To  get  business 
back  to  normal  means  that  we  must 
have  an  increase  in  the  production  of 
producers’  goods.  Such  an  increase 
will  require  new  investments  of  capital, 
and  these  will  take  place  only  as  con¬ 
fidence  is  inspired  among  the  investing 
public  in  the  soundness  and  permanency 
of  the  recovery.” 

COMPTON  PROMOTED 

The  Saz’annah  (Ga.)  Morning  News 
has  announced  the  promotion  of  Edward 
Compton,  for  many  years  a  reporter  on 
the  "paper,  to  editorial  writer.  He  suc¬ 
ceeds  Thomas  Gamble,  mayor  of  Savan¬ 
nah  who  has  been  doing  editorial  work 
on  the  Morning  News  since  September, 
1932,  when  Dan  G.  Bickers,  the  editor, 
became  ill.  Mr.  Bickers  died  recently. 
The  Morning  News  also  announced  that 
in  the  future  H.  V.  Jenkins,  publisher, 
has  assumed  the  title  of  editor  also. 


A  MESSAGE  TO  F.  D.  R. 

The  employes  of  Hale  Bros.’  depart¬ 
ment  store,  San  Francisco,  sponsored  a 
4-colinnn,  15-inch  advertisement  in  San 
Francisco  Examiner  Sept.  4  headed  “A 
Message  to  President  Franklin  D. 
Roosevelt.”  This  expressed  apprecia¬ 
tion  for  NR  A  benefits  and  was  paid 
for  by  voluntary  contributions  from 
employes. 


HOST  TO  DAILIES 

Members  of  the  Ontario  Provincial 
Dailies  .Association,  comprising  small 
city  papers,  were  guests  of  the  Kitch¬ 
ener  (Ont.)  Recoil  recently  at  a  com¬ 
bined  business  and  recreation  gathering. 
A  dinner  was  served  in  the  evening  at 
which  W.  J.  Motz,  Record  managing 
director,  president  of  the  Ontario  Dai¬ 
lies  Association,  presided.  The  Hon. 
W.  D.  Euler,  president  of  the  Kitch¬ 
ener  daily,  welcomed  the  guests. 


The  GREATEST 


OF  1 

r 

ALL 

Dorothy 


■  B  try  to  pubUih  wltb- 

AAIB.  out  the  AiwoUM 
Preu  •*  I  would  toy 
to  Eot  out  my  no. 

nlnf  nawtpopar  without  Dorothy  Dix 
Waltor  M.  Harriion,  OKLAHOMA  DAIIT 
OKLAHOMAN. 

"b  u  flzed  A  port  of  the  Ledfer  u  h  the 
peso  one  meitheed.  We  limply  oouldat 
do  without  it.*'— L.  T.  RuieeU,  NIWAU 
LKDOKR. 

“We  Uit  It  11  in  mat  ilonc  with  our  leiiid- 
wire  lerTlee.  In  ihort,  it  ii  ]uit  ib^  ia- 
diipeniible.”  — MUwea  Oweni,  AnOUlTA 
HERALD. 

“After  the  moat  oireful  lubieribar  euTia 
we  hive  ever  undertaken  we  found 
Dorothy  Dlz  leidi  lU  of  our  feitana  li 
breadth  of  appeal."— Oeo.  H.  Armiteid 
HARTFORD  COURANT. 

“Outitandlnc  amonc  all  feitium."— W.  P. 
Plummer,  ALBANY  KNICKERBOCKER 
PRESS. 

“Bait  feature  of  Iti  kind  in  Amailei.''- 
Paul  Bellamy,  CLEVELAND  PLAH 
DEALER. 

“The  boat  woman’i  feature  publiibid."— 
W.  H.  B.  Fowler,  SAN  FRANCISCO 
CHRONICLE. 


featurei.“— BUNNEAPOUS  JODRNA 


“If  we  had  not  had  the  ezperieaet,  le 
would  not  have  beUeved  it  pouibit  tMt 
any  woman— for  that  matter,  any  eompup 
of  women— eould  day  after  diy  prodon 
lueh  illumlnatinc,  helpful,  interaranc  lad 
itlmulatlnc  oommenti  on  the  treat  plan 
rama  of  life."  —John  Stewart  Bryan,  RICH¬ 
MOND  NEWS  LEADER. 

“We  place  It  dally  under  an  etxhneolaaB 
ribbon."— R.  H.  Hont,  SOUTH  BBRD 
TRIBUNE. 


“The  beet  ilncla  feature  which  we  huy."- 
J.  P.  FUhbum,  ROANOKE  TIMES- WORLD. 

"The  wideit  read  of  any  feature  la  oor 
entire  paper.  We  would  not  think  of  ne- 
eontlnuint  it  under  any  elreumitaaooi.  * 
C.  E.  Palmar.  ELDORADO  NEWS. 

“Mora  humanly  Intareatint  to  and  tea- 
ilitontly  road  by  both  man  and  womjn 
than  any  feature  I  have  yet  leen.  ^  a- 
Nlcholion,  NEW  ORLEANS  TIMIt- 
PICAYUNE. 

“The  da  luxe  feature  of  the  matrupellttB 
ai  weU  ai  the  country  newipaper.  It  B  » 
treateat  drculation  buUder  known.  — 
TAMPA  MORNINa  TRIBUNE. 

“Baoently,  wa  taatad  thli  faatnia  by  leiv- 
int  it  out  of  tha  paper  for  a  we» 
circulation  department  reported  hunajim 
of  eomplainU."-MONTOOMERY  JOVB' 
NAL. 

“The  premier  feature  of  lU  kind  in  eveiT 
particular.  It  la  tha  moat  popu^ 
our  inbaeribari  and  widely  read  m 
men  &nd  woman  throuf  bout  our  airaiiiw 
Uon/*— KRIS  TIMKBv 

“We  wouldn't  diicontlnna 
any  amount  of  monay.*'— M.  M. 
WICHITA  BEACOM. 

«<Baft  raportar  llaiM/*— Arthur  Brltbaui. 
HBW  TOZUL  JOUlWAIa. 

“Banka  flnt  in  reader  intanM  !»<■( 
featuree."— ROCHESTER  TIMES-UHIOH. 

"Aa  Ions  aijfou  eo“tlnM  to  eyjodleteJJ 
feature!  tha  VindlcaUwwlU  not  bi 
thorn."— YOUNGSTOWN  VINDIOATOE. 

“Boat  of  tha  wrltUn  f«*turai  Int^ln^ 
Imsuasa." — Haddon  Ivlni.  HUDSON  DU- 
PATCH. 

“Tha  one  feature  InMpwa^ 
woman’!  paaa.”— POUObBJBBPBII  dTA»" 
EKTERPRIM. 

“Wa  never  leave  out  Dorothy 
woman  raadori  won’t  let  ui.  — HdMu-Ttm 
(ONT.)  HERALD. 

"Wa  have  never  uiad  a  feature 
10  ready  an  approval  nor 
interait  haa  been  lo  luitalned.  — COLo*" 
BIA  RECORD. 

bSy“«JSs^iSt.^J^^AW™‘ss2iaf 

LEDGER 

SYNDICATE 

Philadelphia!  Pa. 
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ADVERTISING  WILL  PLAY  BIG  PART 
IN  ‘NEW  DEAL’  BUSINESS  CHANGES 

Creation  of  Demand  Before  Supply  It  a  Problem  Facing  Industries 
— New  Ideas,  New  Methods  Needed — New  Market 
Data  Wanted  from  Newspapers 


By  GEORGE  A. 


mentals  do.’ 


This  laconic  sentence  summarizes  the 


S.  N.  Becker 


views  of  S.  N.  Becker,  secretary-treas¬ 
urer  of  Me J unkin  Advertising  Com¬ 
pany,  Chicago,  as  expressed  in  an  inter¬ 
view  with  Editor  &  Publisher. 
It  is  Mr.  Becker’s  belief  that  in 
the  present  period  of  economic  recon¬ 
struction  and  political  “new  deals,’’ 
with  unprecedented  conditions  arising 
over  night,  business  men,  particularly 
those  engaged  in  the  manufacture  and 
sale  of  so-called  “established”  products, 
arc  faced  with  the  need  of  developing 
new  selling  methods  to  take  the  place  of 
old.  Newspapers  and  advertising 
agencies  can  play  an  important  part  in 
disseminating  this  “new  thought,”  he 
said. 

Mr.  Becker  contends  that  far-rcach- 
ing  changes  in  business  thought  will  re¬ 
verse  the  time-honored  economic  theory 
of  “supply  and  demand”  to  the  paradoxi¬ 
cal  situation  of  “demand  and  supply.” 
It  is  better  business,  he  thinks,  for  the 
sales  department  to  find  out  w-hat  the 
public  wants  and  then  have  the  manu¬ 
facturer  make  that  product,  than  to 
first  develop  a  product  and  try  to  sell  it 
by  obsolescent  methods. 

“By  this  new  method  of  .creating  de¬ 
mand  before  supply,  the  sales  organiza¬ 
tion,  in  cooperation  with  the  advertis¬ 
ing  department,  can  show  the  people 
they  can  now  purchase  something  they 
have  always  w’anted  to  buy  at  a  price 
they  can  afford  to  pay,”  he  said. 

“Every  long  established  industry  is 
challenged  today,”  declared  Mr.  Becker. 
“Apathy  on  the  part  of  those  who  say 
‘we  never  did  this  before’  will  force 
them  out  of  the  race.  Creation  of  new 
products  in  any  industry  or  business, 
and  the  awakening  of  the  public  to 
active  consciousness  of  these  products, 
by  means  of  unique  merchandising  and 
attractive  advertising,  will  bring  money 
out  of  hoarding  and  result  in  eventual 
general  prosperity.” 

He  suggested  the  following  four- fold 
program  be  adopted  by  every  manufac¬ 
turer  in  business  today :  ( 1 )  analysis  of 
the  business;  (2)  analysis  of  the  prod¬ 
uct;  (3)  investigation  of  the  potential 
market;  (4)  application  of  the  new 
principles  found  to  the  product.  The 
importance  of  each  manufacturer  car¬ 
rying  out  this  analysis  himself  was 
pointed  out. 

“The  problem  of  an  industry  is  one 
Mparate  and  distinct  from  that  of  any 
individual  corporation  in  that  industry,” 
remarked  Mr.  Becker. 

At  this  point  he  injected  into  the  pic- 
tme  the  advertising  agency  as  an  un¬ 
biased  and  neutral  party,  which  is 
familiar  with  all  types  of  merchandising 


BRANDENBURG 

and  advertising  methods,  both  old  and 
new,  and  can  best  decide  what  the 
mappfacturer  needs  to  do  to  increase 
his  business. 

Cooperation  of  newspaper  publishers 
is  also  essential  to  an  effective  program 
of  business  reconstruction,  Mr.  Becker 
explained. 

“Newspapers,”  he  said,  “can  be  a  big 
help  in  pulling  business  out  of  this  de¬ 
pression  by  keeping  up-to-date  infor¬ 
mation  on  local  market  conditions  and 
developing  sales  potentials  for  various 
commodities  sold  to  consumers.  Market 
research  data  furnished  by  the  news¬ 
papers  to  agencies  and  advertisers  is  of 
more  value  than  circulation  and  linage 
figures.  In  my  opinion,  analysis  of  news¬ 
paper  reader  interest  will  prove  more 
important  than  mere  circulation  in  the 
future” 

Concerning  the  relationship  of  ad¬ 
vertising  to  merchandising  in  connection 
with  his  proposed  four-fold  program, 
Mr.  Becker  said  that  everything  is  not 
advertisablc,  and.  therefore,  a  given 
product’s  field  must  be  established  be¬ 
fore  a  sales  campaign  is  projected. 

Application  of  “new  thought”  in  busi¬ 
ness  methods  will  be  reflected  in  adver¬ 
tising  practices,  Mr.  Becker  stated.  He 
mentioned  that  more  attention  is  being 
paid  today  to  advertising  than  ever  be¬ 
fore.  Successful  advertising  must  be 
positively  convincing  as  to  the  service, 
cause  or  merits  of  the  item  advertised, 
he  asserted. 

The  trouble  with  business  today,  ac¬ 
cording  to  Mr.  Becker,  is  that  too  few 
men  who  have  graduated  from  schools 
and  colleges  have  gone  back  and  studied 
“new  thoughts  and  methods”  that  can  be 
applied  to  old  firms.  There  are  ex¬ 
ceptions  to  this  statement,  he  admitted, 
citing  numerous  examples  where  a 
product  has  been  brought  back  into  the 
public  spotlight  by  a  change  in  package 
style,  or  some  new  and  unusual  method 
of  merchandising.  In  each  instance, 
he  said,  these  new  ideas  have  resulted  in 
increased  profits  to  the  men  who  have 
dared  to  “step  out.” 

He  referred  to  the  bread  industry  in 
which  some  progressive  thinker  created 
a  new  interest  in  bread  by  slicing  the 
loaf  and  thereby  making  it  more  appeal¬ 
ing.  Meat  packers  now  slice  bacon  and 
wrap  the  slices  in  cellophane,  he  said, 
thus  enhancing  a  product  which  was 
formerly  sliced  from  a  slab  at  the 
butcher  shop.  Hams  are  now  prt^ared 
so  they  are  ready  to  be  sliced,  without 
the  housewife  having  to  go  to  the  trou¬ 
ble  of  baking  a  ham.  Other  specialties 
in  food  have  been  developed  to  create 
new  public  interest  and  acceptance,  re¬ 
sulting  in  new  business  and  increased 
profits,  he  said. 

“Even  the  banking  business  has 
changed,”  he  continued.  “In  the  old 


Nearly  a  Million 

Better  Consumers 

• 

Memo,  re  strong  Providence 
market:  nearly  a  million 
people  (more  than  half  in 
metropolitan  area)  consume 
13%  more  goods,  39% 
more  food  per  cap.  than 
American  average. 


Providence  Journal  &BulletiR 

Oamuuana  NaotngundX.  i*  taniaaCNaiter 


days  closed  banks  liquidated.  Today 
they  reorganize,  convert  partial  depos¬ 
its  to  capital,  and  endeavor  to  liquidate 
the  frozen  assets  over  a  period  of  time.” 

“In  each  case  mentioned  the  funda¬ 
mentals  have  remained  the  same,”  he  as¬ 
serted,  “but  business  applications  of 
them  have  changed.” 

“The  automobile  industry  is  an  out¬ 
standing  example  of  what  can  be  done 
to  change  supply  and  demand  to  demand 
and  supply  under  present  economic  con¬ 
ditions.  Despite  the  depression,  motor 
car  builders  have  courageously  gone 
ahead  each  year  and  improved  their  cars 
until  today  one  can  hardly  resist  the 
beautifully-styled  and  mechanically- 
perfected  cars.  The  automobile  indus¬ 
try  has  created  demand  ahead  of  supply. 

Another  significant  case  of  breaking 
away  from  the  beaten  path  was  cited  by 
Mr.  Becker,  who  referred  to  the  fore¬ 
sight  of  Otto  Schnering,  president  of 
Curtiss  Candy  Company,  Chicago.  Mr. 
Schnering  recently  analyzed  the  candy 
market  and  found  the  need  for  a  less 
expensive  bar.  He  immediately  brought 
out  a  penny  bar  that  has  met  with  such 
phenomenal  success  that  the  company 
has  added  6,000  employes  to  its  payrolls 
to  meet  the  demand. 

“Otto  Schnering  analyzed  the  mar¬ 
ket  for  his  product,  found  that  candy 
bars  were  in  demand,  but  nickels  were 
scarce,”  said  Mr.  Becker.  “So  he  made 
a  smaller  bar  of  the  same  high  quality 
and  sold  it  for  a  penny.  The  public  re¬ 
sponse  has  more  than  justified  his 
business  judgment.” 

“The  idea  of  new  methods  for  old 
firms  is  not  new  in  itself,”  concluded 
Mr.  Becker.  “Stylists  for  men’s  and 
women’s  apparel  have  created  a  new 
yearly  market  for  clothes  by  changing  the 
styles,  otherwise  we  would  still  be  wear¬ 
ing  boxed  coats  and  mutton-leg  sleeves.” 

Mr.  Becker  is  peculiarly  fitted  for  his 
work  in  the  field  of  advertising.  After 
attending  the  University  of  Chicago, 
John  Ruskin  University  and  Columbia 
University,  specializing  in  business  ad¬ 
ministration,  he  became  an  efficiency  ex¬ 
pert  in  Chicago  and  New  York  City. 


Later  he  entered  the  advertising  busi¬ 
ness,  becoming  associated  with  the  Qb. 
cago  office  of  Lord  &  Thomas.  For 
the  past  13  years  he  has  been  with  thj 
Mejunkin  Advertising  Company.  His 
training  and  knowledge  are  particularly 
suited  to  the  agency  business.  He  is 
also  a  guest  lecturer  in  business  eco¬ 
nomics  at  various  universities. 


BUYS  SECOND  RADIO  STATION 

Portland  Oregonian  It  Now  Op«n|. 
ing  Stations  KGW  and  KEX 

A  second  radio  station  was  acquired 
by  the  Portland  Oregonian  last  wett 
when  the  Federal  Radio  Commission 
approved  the  transfer  of  KEX  from  the 
National  Broadcasting  Company  to  the 
Oregonian  Publishing  Company.  The 
Oregonian  has  operated  KGW  since  tl# 
pioneer  days  of  broadcasting  and  it  has 
been  the  principal  outlet  for  NBC  pro¬ 
grams  in  Portland. 

KEX  is  the  most  powerful  station  in 
the  Pacific  northwest.  The  two  stations 
will  be  operated  from  consolidated  stu¬ 
dios  in  the  Oregonian  building.  Paul  R, 
Heitmeyer,  manager  of  KGW,  will 
direct  both  stations. 


SHEPPARD  HEADS  NEW  GROUP 

C.  J.  Sheppard  has  resigned  as  ad¬ 
vertising  manager  of  the  Miami  (Fla.) 
Herald  to  assume  active  management  of 
the  Metropolitan  Newspaixr  Retailer 
Association,  a  new  organization.  Its 
purposes  will  be  announced  shortly,  Mr, 
Sheppard  told  Editor  &  Publisher,  on 
his  arrival  in  New  York  this  week  to 
establish  offices. 


CHANGE  IN  SAN  ANTONIO 

George  E.  Smith,  formerly  manager 
of  the  Corpus  Christi  (Tex.)  Caller,  has 
become  national  advertising  manager  of 
the  San  Antonio  Express  and  Evening 
News.  J.  B.  Higdon,  formerly  advenis- 
ing  manager  of  the  Express  and  News, 
is  now  engaged  in  other  work.  John 
E.  McComb  has  returned  to  the  Ex¬ 
press  and  News  as  local  display  adver¬ 
tising  manager. 


PERSONNEL— LIST  OF  ADVERTISING  AGENCIES 


New  York — Cont’d 


NEW  YORK  CITY 

CONTINUED 

BASS.  HENRY,  ADVERTISING 
AGENCY 
1261  Broadway. 

Telephone  Murray  Hill  4-0439, 
Production  Mfr.^AX 
Proprietor — Henry 


18  East  48tb  Stn 
Branch  (^ca-^B« 
Prealdent— Charlea 
Vice-Preeidenl — Ph 
Space  Buyer  St  Proj 
John  J.  Schwed. 

Art  iMroctor — IrvinJI 
Account  Executives 
Jerome  Sill. 

Ethel  Streuiand. 
^llip  O.  Ollmd 
Radio  Dept. — Jerooj 
Recofnition:  APA; 


BELL  ADVCRTISINQ  CO.,  INC. 
1334  Broadway. 

Telephone  Pe.  6-1148. 

General  Mrr.— John  Paul  StadL 


BENTON  A  BOWLES,  INC. 


BATTEN.  BARTOi 
A  OSBORN.  INtr 
383  Madiaon  Avej 
Tel.  £1.  3-5800. 

Branch  Offleat — 

Chii-afo.  lllinoli  , 

Mlnneapolii.  Mid 
Bolton.  MasiarhJ 
Pittiburgh.  Penn 
Chairman  of  the  B| 

Btuce  Bartoa 
Prealdent — Wllllani 
Vice-Prei.  A  Oener! 

Roy  8.  Duritine. 

Vlcw-Preildent  A  ' 

.  R.  Feland. 

Tice-Presldent — Al< 

(Buffalo  office). 

R.  L.  Hunt  (Pil 
Barten.  Duut^ 

Corporation.  Ci 
Vice-Prealdanii — 

(liarlai  J.  Babcoi 
A.  D.  ChlquolDa, 

N.  W.  Emerioo  < 

O.  F.  Oouga. 

Paul  M.  Hollliter. 

Stacy  W.  Page. 

8.  H.  Buiaar. 

Maurice  ColleUe. 

Clarence  L.  Davit  (Buffalo 
Ralph  B.  Campball. 

(Mlnoeapollt  oflke). 

Cheater  E.  Baring. 

Recretary — F.  M.  Lawrance. 

Aii't  TraaturM — T.  Arnold  Rau. 
Aii't  Sacretary— H.  A.  Holloway. 
New  BuataMii  Manager— 

George  T.  Eager. 

Radio  Dapi. — Arthur  Pryor,  Jr. 
Space  Buyera— 

F.  M.  Lawrence. 

R.  C.  Duffy. 

H-  C.  Brandau. 

W.  J.  O'Donnell. 


Tells  Who 

— To  See  — To  Wire 
— ^To  Phone  — To  Write 

space  buyer,  ...  account  executive*  ... 
radio  executive,  ...  anybody  and  every¬ 
body  you  contact  in  advertuing  agencie,. 
Alphabetically  ...  geographically. 

Ptnonnel  -  List  of  Advertising  Agencies 
i*  the  only  agency  perM>nnel  Mrvice  iuued 
monthly.  Give,  current  information. 

Economical— only  a  fraction  of  the  coM 
of  trying  to  maintain  your  own  agency 
liM.  Efficient — cut*  direct  mail  and  per- 
tonal  Mlling  coat*. 

Order  today  from 

STANDARD 
RATE  &  DATA  SERVICE 

536  Lake  Shore  Drive 
CHICAGO 


BLACKETT,  SAHPLE.  HUB- 
MERT  AND  GARDNER.  INC, 
330  W.at  42nd  8tn.L 
Chairman — Herbart  8.  Oardoir. 
l*reildenl — E.  Frank  HumstrL 
Vlce-Praa.— WlUiaia  J.  NnU. 
HtcreUry — J.  Gian  Stmpla. 
Treasurar — Hill  Blackatt. 

Aai’t  Treat. — Dwight  L  Moatr«. 
Madia  A  Retaarch  Dlractor— 
Frad  H.  Kankal. 

Dlractor— C.  H.  Clark, 
tlon  Mgr. — D.  L.  Moaam. 
Exaoutlvat— 

AahanhuriL 


Ahon. 


Tormiy. 
A:  APA 


Id  Strati, 
"thland  4-81M. 


Gordon  Ayair. 

— JoMpk  finelLI 
ivai— 


Maada.  ^ 

).  r.  Sterai.  Sir. 

npa:  apa:  abp 
la:  noab;  ABC. 

UPSON  CO.,  INC.. 


— Myw  Latiar. 

f.  Smith., 
t*nf — O.  L.  Sjt- 


CoBtneU. 

BMOCiUtloa;  ANPA:  APA:  ABP; 
PPA. 


BIRCH-FIELD  *  CB.,  INa 
11*  WMt  4Mi  BUmL 
Pm.  Hit  a  Tnuumc — 
ChirlM  A.  Binli-Pteld. 


RwocnUloo;  ANPA:  APA. 
OfaintMCi:  NOAB:  ABC. 

BLAKER  ADVERTISIR* 
INC. 

IS,  But  41U 

OMwU 


PMititoM  Hmr  B.  B^ 


Are  you  ready 
for  ANY  Peak 
Load  in  Your 
Composing  Room? 


IF  NOT,  INVESTIGATE  THE  MODEL  G 

THE  ONE  MACHINE  THAT 


INTERTYPE 
IS  DESIGNED  TO  HANDLE  PEAK  LOADS 


Any  composing  room  should  have  the  type  of  equipment 
that  will  handle  its  maximum  or  peak  requirements,  rather  than 
merely  its  average  requirements. 

It  is  impractical  in  many  instances  for  composing  rooms  to 
invest  in  a  machine  that  is  designed  for  big  display  only  or  for 
headletter  composition  only. 

The  New  Model  G  Intertype  Combination  72-90  Channel 
Mixer,  however,  can  be  kept  busy  on  straight  matter  or  it  can 
be  kept  busy  on  headletter  or  display  type.  It  can  handle  the 
overflow  of  either  large  or  small  type. 

As  a  Text  Machine:  The  New  Model  G  is  fully  as  fast  as  any 
line  composing  machine  designed  for  text  matter  exclusively. 

As  a  Display  Machine:  The  New  Model  G  carries  full-width 
SO^point  caps  and  lower  case  in  its  new  extra-wide  72-channel 
main  magazine. 

The  New  Model  G  is  simplicity  itself  and  is  without  mechani¬ 
cal  complications.  It  is  a  practical,  versatile,  every-day,  every- 
minute  money  maker  for  the  progressive  publisher  and  printer. 
It  is  always  ready  to  handle  any  peak  load. 


This  picture  shows  the  simplicity  of  the 
Model  G  assembling  mechanism.  By  means  of 
a  light-touch  lever  (1) ,  the  operator  changes 
instantly  from  one  face  or  size  of  type  to  an¬ 
other.  Note  the  short  drop  of  the  matrices 
from  the  magazines  to  the  matrix  delivery 
belt.  This  short  drop  is  one  good  reason  why 
the  Model  G  is  as  fast  as  any  other  Intertype. 


360  FURMAN  STREET  •  BROOKLYN,  N.  Y. 


Chicago,  130  North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  Los  Angeles, 
1220  South  Maple  Avenue;  San  Francisco,  152  Fremont  Street;  Boston,  80  Federal 
Street;  Canada,  Toronto  Type  Foundry  Co.,  Ltd.  Distributors  Throughout  the  World 


Set  on  the  Intertype  in  Ideal  News  and  Goudy  Bold 
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E  D  I 

WORLD  CONFUSION 

LL  news  from  Germany,  save  that  which  is 
smuggled  out  by  correspondents  working  clan¬ 
destinely,  is  suspect.  It  regular  correspondents 
do  not  bend  the  knee  to  Hitler,  favoring  his  propa¬ 
ganda,  they  risk  being  driven  from  the  country. 

Proof  of  this  lies  in  the  case  of  Edgar  Ansel 
Mowrer,  the  able  and  thoroughly  responsible  cor¬ 
respondent  of  Chicago  Daily  News.  He  has  been 
compelled  to  leave  Germany,  being  reassigned  by  his 
editor  to  Tokio,  because  of  his  insistence  on  writing 
the  truth.  The  Hitler  regime  did  not  face  the  facts 
squarely,  as  might  be  expected,  but  sneakingly  rep¬ 
resented  that  Mr.  Mowrer  should  leave  because  the 
Government  of  the  Nazis,  which  pretends  to  be  a 
stalde  government,  could  not  guarantee  his  personal 
safety.  What  bosh !  Thirteen  other  foreign  writers 
liave  been  forced  to  leave  Germany  by  Hitlerites, 
including  Frederick  Kuh  of  United  Press  and  Ed¬ 
ward  Deuss  of  International  News  Service. 

We  can  never  remember  a  peace  time  era  wherein 
there  were  so  many  ixDwerful  influences  at  work  to 
hamper  world  news  gathering  and  to  deceive  the 
reading  public.  All  Russian  news  is  controlled  at 
the  source.  In  Italy,  the  Mussolini  censor,  while 
claiming  to  give  reporters  increased  liberty,  is  busy 
every  day  with  sly  means  to  suppress  anything  that 
is  unfavorable  to  the  government.  This  censor,  by 
the  way,  is  Count  Galeazzo  Ciano,  husband  of  Mus¬ 
solini’s  daughter,  Edda.  All  letters  and  telegrams 
continue  to  be  under  censorship  at  Rome  and  when  a 
newspaper  correspondent  files  anything  which  is  not 
agreeable  to  II  Duce  the  copy  is  conveniently  “lost”. 
Protests  that  the  correspondents  have  filed  about 
destroyed  copy,  or  spiked  dispatches,  are  ignored. 

The  news  situation  in  the  Far  East  continues 
difficult.  There  is  no  news  writer  in  Japan  who 
is  not  conscious  of  the  overshadowing  power  of  the 
Government  to  control  what  he  sends  out.  Little 
independent  writing  is  seen  from  that  quarter.  And 
China,  weak  and  struggling  as  she  is,  nevertheless 
seeks  to  maintain  censorship  over  press  dispatches  in 
the  hope  of  creating  favorable  public  impressions 
abroad. 

All  of  which  means,  of  course,  that  weak  govern¬ 
ments  cannot  bear  the  glare  of  publicity.  Rulers 
want  to  hang  onto  their  scepters,  political  zealots 
want  to  succeed  whether  they  do  or  not,  bankers 
want  to  protect  their  loans,  industrialists  want  to 
continue  their  exploitation,  nationalist  spirit  must  be 
served,  and  to  these  ends  the  news  must  flatter  no 
matter  how  greatly  it  distorts  public  opinion  and 
contributes  to  the  vast  human  confusion. 

Some  day,  conceivably,  an  intrepid  historian  will 
pay  a  deserved  tribute  to  the  honest  news  writers 
of  this  age  who  have  not  bent  the  neck  to  dictators, 
but  have  bravely  taken  all  of  the  risks  incident  to 
their  mission  of  factual  reporting. 

The  Chicago  Tribune’s  order  for  a  34-unit 
press,  to  cost  $1,250,000  and  to  print  in  four 
colors,  is  a  bright  spot  in  our  skies. 

SHOPPING  NEWS  PRACTICE 

E  have  read  with  some  amusement  the  code 
soberly  sent  to  Washington  by  the  so-called 
shopping  news  publications.  It  offers  some 
of  the  customary  Blue  Eagle  pledges  in  regard  to 
hours  and  pay  and  mentions  such  evil  practices  as 
raiding  the  accounts  of  each  other  and  that  sort 
of  thing.  But,  naturally,  the  code  contains  nothing 
about  the  vicious  methods  which  some  of  these  give¬ 
away  sheets  employ  against  established  local  news¬ 
papers — institutions  which  serve  their  communities 
in  ways  vastly  more  vital  than  as  mere  carriers  of 
store  announcements. 

Now  that  corrupt  and  anti-social  business  prac¬ 
tices  are  on  the  carpet  some  one  ought  to  speak  up 
in  meeting  about  local  advertiser  cabals  which 
frame  up  a  shopping  news  experiment  to  break  local 
newspaper  advertising  rates,  all  in  the  name  of 
“competition.”  We  have  in  mind  as  we  write  two 
instances  wherein  local  advertisers  are  demanding 
that  local  newspaper  rates  shall  be  cut  by  from 
15  to  50  per  cent,  and  in  both  cases  a  shopping  news 
publication  is  held  as  a  club  over  the  heads  of  the 
newspaper  publishers.  This  comes  right  in  the 
midst  of  the  NRA  crusade  to  inflate  production 
costs.  In  one  case,  to  our  certain  knowledge,  if  the 
rates  were  cut  to  suit  the  demands  of  the  local  ad¬ 


vertisers  the  newspaper  would  in  all  likelihood  be 
forced  to  suspend.  To  kill  such  a  newspaper  at 
this  time  would  be  like  putting  out  the  street  lamps 
of  the  city,  or  shutting  up  the  public  schools,  or 
erecting  bars  upon  the  main  thoroughfares,  for  the 
newspaper  in  question  is  the  very  heart  and  soul  of 
community  life,  supplying  the  news  and  civic  leader¬ 
ship  which  a  town  must  possess  to  hold  its  place  in 
the  American  scheme. 

The  shopping  news  as  a  co-operative  butcher  bill 
is  reasonably  innocuous,  except  as  it  may  publish 
fraudulent  and  misleading  advertising.  But  a  shop¬ 
ping  news  which  is  put  forth  as  a  competitor  of  a 
local  daily  newspaper  is  a  sham  and  a  fake  and,  in 
our  view,  jolly  well  might  come  under  the  ban  of 
unfair  business  practice  set  up  by  the  President’s 
"New  Deal.” 

News  pictures  of  an  aziator  urithing  in  death 
agony  as  his  grounded  plane  blazes,  shock  good 
newspaper  taste,  yet  may  serz'e  humane  ends  by 
zvaming  the  public  and  encouraging  safety  meas¬ 
ures. 

THRICE  OMITTED 

ERE  arc  three  excerpts  from  the  Labor  Day 
address  of  Gen.  Hugh  S.  Johnson,  deserv¬ 
ing  the  scrutiny  of  members  of  the  Fourth 

Estate : 

(1)  “It  is  hard  enough  to  get  as  many  as  five 
people  to  agree  to  the  same  thing,  let  alone  five 
million.  You  cannot  make  people  agree  by  a  penal 
statute.  Agreement  is  concert  of  action.  The  one 
way  to  get  that  is  by  leadership  and  information.” 

(2)  “The  radio  and  moving  pictures  have  enabled 
the  i>eople  to  know  instantly  what  is  going  on  and 
more  nearly  every  year  to  think  and  act  as  one.” 

(3)  “We  have  thousands  of  complaints  (about 
failure  of  employers  to  live  up  to  Blue  Eagle 
pledges.)  We  shall  go  to  each  man  complained  of 
to  find  out  the  facts  and  explain  patiently  his  obliga¬ 
tions.  If,  after  that,  there  is  no  compliance,  we 
shall  let  the  people  know.  Our  first  and  chief  reli¬ 
ance  is  in  the  force  of  public  opinion.” 

From  these  statements  we  suppose  it  might  be 
fair  to  assume  that  XR.\  will  exchi^i  e''  em'diiy 
radio  and  motion  pictures  to  bring,  not  only  5,000,- 
000  people  into  line  for  the  Blue  Eagle  program, 
but  the  whole  interested  population.  On  that  basis 
Gen.  Johnson  would  not  need  to  beg  any  more  pages 
of  free  advertising  from  newspapers,  and  perhaps 
newspapers  need  not  continue  to  report  the  industrial 
codes  and  the  General’s  speeches  in  full  (the  Labor 
Day  oration  filled  six  columns).  Does  Gen.  John¬ 
son  really  believe  motion  pictures  and  radio  can  do 
the  job?  Have  they  in  the  past  done  so  much  to 
make  people  THIN  K? 

The  first  and  second  times  -the  chief  of  NRA 
omitted  newspapers  from  the  recovery  picture,  in 
public  adddresses,  we  charitably  assumed  it  might 
be  but  a  careless  oversight  by  a  sadly  overworked 
public  official.  The  third  omission,  in  the  Chicago 
fair  talk,  seemed  deliberate.  We  hope  we  are  mis¬ 
taken  in  this  conclusion. 

President  Roosevelt  repeatedly  has  said  that  he 
was  at  a  loss  to  find  words  to  appraise  the  value 
of  the  work  newspapers  have  done  in  support  of  the 
national  recovery  plan.  We  think  he  meant  what 
he  said.  He  might  well  mean  it,  for  never  in  our 
experience  have  we  seen  comparable  press  unanimity 
in  behalf  of  a  political  cause,  except  in  time  of  war. 
Because  of  the  stupendous  issues  at  stake  news¬ 
papermen  will  continue  to  do  their  public  duty  faith¬ 
fully.  Whether  it  is  acknowledged  by  the  National 
Recovery  Administration  really  is  of  small  moment, 
though  temporarily  unpleasant.  Thoughtful  and  sin¬ 
cere  people  are  thinking  these  days,  not  of  fallible 
men,  but  of  grave  causes. 


I  A  L 

NOTHING  TO  FEAR 

HERE  has  been  some  disquieting  talk  a 
Washington  and  elsewhere  about  official  fed¬ 
eral  interference  with  legitimate  advertising 
practices.  One  report  this  week  was  that  officials 
of  the  Agricultural  Department  were  asking  food 
and  tobacco  distributors  to  cut  their  advertising  ap¬ 
propriations  in  half  to  reduce  the  price  spread  b^ 
tween  the  original  producer  and  ultimate  consumer 
Editor  &  Publisher’s  information  is  that  no  such 
suggestion  was  made  or  contemplated.  Our  inquiry 
leads  us  to  believe  that  the  administration  is  con¬ 
scious  of  the  value  of  advertising  as  a  driving  force 
in  commerce  and  trade,  of  vital  importance  to  the 
recovery  plan.  Fraudulent,  misleading,  anti-social 
advertising  is  under  attack  at  Washington,  as  every 
honest  newspaiierman  in  the  country  would  want  it 
to  be,  but  we  believe  that  legitimate  advertising  has 
nothing  to  fear. 

Good  readers  may  not  be  good  zoriters,  but 
cz'ery  good  zvriter  is  a  good  reader. 

OUTSIDE  AUDITS 

ELDOM  have  we  seen  such  dispassionate  argu- 
ment  on  the  relations  of  newspaper  publislKrs 
with  the  .■Vudit  Bureau  of  Circulations  as  that 
marshaled  in  other  columns  of  this  issue  by  0.  V. 
Fragstein,  director  of  circulation  of  the  Milvmktt 
Journal.  That  Mr.  Frag  stein’s  thesis,  opposition 
to  the  Bureau’s  abolition  of  secret  outside  investi¬ 
gations  of  circulation  conditions,  runs  counter  to 
the  most  recently  expressed  view's  of  the  newspaper 
industry,  makes  his  presentation  the  more  effective 
Present  rules  of  the  Bureau  covering  outside  in¬ 
vestigations  have  destroyed  the  value  of  the  A.BjC 
to  publishers,  he  maintains.  The  requirement  that 
publishers  seeking  an  outside  investigation  of  thdr 
competitors’  circulation  furnish  the  bureau  an  esti¬ 
mate  of  the  amount  of  alleged  inflation  raises  a 
barrier  that  cannot  be  surmounted,  he  believes. 
Evidence  that  would  convince  the  experienced  pub¬ 
lisher  of  skullduggery  by  his  opiiosition  would  not 
as  a  rule  warrant  any  exact  conclusions  as  to  the 
quantity  of  circulation  put  on  the  books  by  such 
measures,  but  such  exact  conclusions  are  what  the 
Bureau  requires  before  stirring  hand  or  foot  of  its 
investigating  force.  It  is  evident  that  last  year’s 
solution  of  the  secret  investigation  problem  left  the 
question  still  unsolved. 

Editor  &  Publisher  shares  the  field’s  aversion 
to  secrecy,  but  it  also  has  always  maintained  that  an 
audit  must  be  an  audit  and  not  a  sham.  If  secrecy 
is  needed  to  attain  that  primary  end,  then  secrecy 
should  be  provided,  with  proper  safegruards  against 
abuse.  There  is  nothing  impractical  in  that  pro¬ 
gram.  Mr.  Fragstein’s  ideas  merit  the  careful  study 
of  all  A.B.C.  interests,  so  that  the  next  solution 
will  hold  more  promise  of  permanency  and  will  not 
sacrifice  the  mission  for  which  the  A.B.C.  was  estab¬ 
lished.  The  matter  is  important,  but  it  is  not  at 
this  moment  the  most  important  item  for  newspaper 
consideration.  It  should  be  thoroughly  discussed 
in  public  and  private,  in  the  calm  mood  of  Mr.  Frag¬ 
stein,  before  it  is  again  brought  before  an  A.B.C 
convention  for  action. 

Whatever  ean  be  done,  in  fairness  to  readers, 
looking  to  increased  rez'enue  from  the  circula¬ 
tion  department,  is  not  only  good  business  but 
good  journalism,  for  our  press  is  too  dependent 
on  advertising. 

ST.  PAUL  DAILY  NEWS 

SALE  of  St.  Paul  Daily  News  this  week  is  tbe 
final  chapter  in  the  Ashbaugh  “Clover  Leaf 
newspaper  group  of  20  years  ago,  served  in 
its  day  by  some  of  the  ablest  newspapermen. 

It  was  magnanimous  and  excellent  public  spirit 
on  the  part  of  the  purchaser,  the  Dispatch  Pioneer 
Press  Co.,  controlled  by  the  Ridder  Brothers,  to 
heed  the  appeal  of  the  News’  staff  to  continue 
their  employment  and  maintain  the  identity  of  the 
newspaper  as  a  competitor  of  its  evening  editoo. 
St.  Paul  Dispatch.  So,  the  News  will  remain  as 
an  independent  newspaper  under  the  editorial  dlre^ 
tion  of  Howard  Kahn. 

It  is  an  interesting  and  valuable  experiment,  very 
much  in  the  spirit  of  the  day,  and  Editor  A 
LisHER  wishes  it  success. 
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PURELY  PERSONAL 

JOHN  A.  PARK,  publisher.  Raleigh 
(N.  C)  Times,  is  spending  his  vaca- 
jion  at  Lake  Lure,  N.  C. 

E.  D.  Stair,  publisher  of  the  Detroit 
Cfft  Press,  and  Mrs.  Stair,  were 
j-wng  the  Detroit  notables  who  occu- 
-ijd  taxes  at  the  first  day  of  the  racing 
'rogram  of  the  Michigan  State  Fair  at 
petroit  Sept.  2. 

Leigh  Danenberg,  publisher.  Bridge- 
(Conn.)  Sunday  Herald,  and  Mrs. 
amenberg  are  the  parents  of  a  daugh¬ 
ter,  born  Aug.  31  at  the  Norwalk, 
Conn.,  Hospital. 

\V  P.  Hughes,  publisher  of  the 
Comcil  Bluffs  (la.)  Nonpareil,  has  re¬ 
turned  from  a  vacation  trip  which  in¬ 
cluded  a  trip  to  A  Century  of  Prog- 
tess  at  Chicago. 

George  D.  Carney,  co-publisher, 
fort  Smith  (Ark.)  Southwest  Ameri¬ 
can  &■  Times  Record,  has  been  re¬ 
elected  chairman  of  the  executive  com¬ 
mittee,  Fort  Smith  Traffic  Bureau. 

A.  \V.  Huckle,  publisher.  Rock  Hill 
(N.  C.)  Herald,  has  Ireen  named  di- 
r^or  of  re-employment  for  his  city. 

Joseph  Rawley,  publisher  of  the 
High  Point  (N.  C.)  Enterprise  and  the 
Burlington  (N.  C.)  Times-News,  has 
just  been  appointed  by  Gov.  J.  C.  B. 
Ehringhaus  to  the  State  Board  of  Con- 
senation  and  Development. 

G.  B.  Heal,  editor.  Salt  Lake  T ribune, 
has  returned  from  a  vacation  spent  in 
Utah. 

V.  Y.  Dallman,  editor  the  Springfield 
Illinois  State  Register,  was  inducted 
into  office  as  collector  of  internal  reve¬ 
nue  for  the  eighth  Illinois  district 
^pt  1. 

Grover  Hall,  editor,  Montgomery 
(Ala.)  Advertiser,  is  a  candidate  to 
succeed  himself  as  probate  judge  of 
Montgomery  County. 

Harry  Whaley,  former  publisher. 
Ml.  Vernon  (Mo.)  Lawrence  County 
Record,  has  taken  over  the  editor’s 
chair  again.  His  son,  Charles  Whaley, 
who  has  been  editor  for  some  time,  has 
mo\’ed  to  San  Diego,  Cal.,  with  his 
family. 

Hon.  Hugh  Ike  Shott,  publisher  of 
the  Bluefield  (W.  Va.)  Evening  Tele¬ 
graph,  was  among  the  speakers  at  the 
fourth  annual  meeting  of  the  Lilley  Re¬ 
union  Association,  which  met  recently 
it  Flat  Top,  W.  Va. 

J.  M.  Gale,  publisher,  Yuma  (Ariz.) 
Sentinel,  and  Mrs.  Gale  are  parents  of 
a  son,  Thomas  Clifford  Gale. 

P.  M.  Dees,  editor,  Winnsboro  (S. 
C)  News-Herald,  addressed  the  local 
merchants’  association  Sept.  1  on  the 
NRA  program. 

Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch,  is  spending 
his  vacation  on  Long  Island. 

Joel  M.  Bird,  co-publisher,  Bryson 
City  (N.  C.)  Times,  has  been  elected 
president  of  the  alumni  association 
of  the  North  Carolina  School  for  the 
Deaf.- 

J.  E  Brown,  editor  of  the  Newnan 
(Ga.)  Herald,  and  Mrs.  Brown  cele¬ 
brated  their  fiftieth  wedding  anniver- 
»ry  recently.  No  ceremonies  or  fes- 
hvities  marked  the  occasion  and  Editor 
Brown,  who  is  also  mayor  of  Newnan, 
ri^rked,  “It  was  just  another  day  in 
procession  of  years.” 

IN  THE  BUSINESS  OFRCE 
14  F.  ROBINSON,  general  man- 
.  '  *Brr,  Salt  Lake  Tribune,  his  son, 
•rtnm,  a  member  of  the  Tribune's  edi- 
*orul  staff,  and  another  son,  William, 
•re  on  a  motor  tour  of  California. 

Mullin,  business  manager, 
hit  Tribune  and  Telegram,  and 
_•  .5?"  are  on  a  motor  tour  of  the 
iMle-west.  Before  returning  they 
^orld°s*F  as  Chicago  and  visit  the 

rtJ' business  manager  of 
jnol,,  ^  f^fich.)  Evening  Recorder, 
citv  A**  *  ^ofary  club  luncheon  in  that 
W  T  ■ 

•  J.  Foster,  advertising  manager. 


Marshall  (Mich.)  Evening  Chronicle, 
and  Mrs.  Foster  were  recent  visitors  at 
A  Century  of  Progress  Exposition 
in  Chicago. 

Miss  Mabel  E.  Bodmer  has  returned 
to  work  in  the  Utica  (N.  Y.)  Gbsenvr- 
Dis  patch  business  office  after  five 
weeks  in  St.  Luke’s  Hospital,  where 
she  underwent  an  operation. 

Howard  Shamban,  classified  adver¬ 
tising  representative  of  the  Boston 
American  and  Sunday  Advertiser,  is  on 
vacation  in  New  York  and  later  will 
go  to  Chicago  to  the  World  Fair. 
Manuel  Sherman,  rental  manager  of  the 
American  and  Sunday  Advertiser,  is 
spending  his  vacation  in  New  York  and 
Atlantic  City. 

Joseph  H.  Jordan,  business  man¬ 
ager,  Duluth,  (Minn.)  News-Tribune, 
has  been  appointed  vice-chairman  of  the 
Duluth  NRA  committee. 

R.  V.  Williams,  formerly  of  the 
Spartanburg  (S.  C.)  Herald,  has  joined 
the  advertising  staff  of  the  High  Point 
(N.  C.)  Enterprise. 

Walter  Bligh,  formerly  of  the 
Holyoke  (Mass.)  Transcript-Telegram, 
has  joined  the  advertising  department 
of  the  Rochester  (Mass.)  Herald. 

Andrew  B.  Turnbull,  general  man¬ 
ager,  Green  Bay  (Wis.)  Press-Gazette, 
and  president  of  the  Oneida  Golf  &  Rid¬ 
ing  club,  was  recently  honored  at  a 
testimonial  dinner,  being  presented  with 
a  silver  plaque  by  members  of  the  club 
in  recognition  of  his  club  work. 

Cyrus  H.  Favor,  a  graduate  of 
Franklin  college,  Franklin,  Ind.,  last 
June,  has  been  named  district  circula¬ 
tion  manager  of  the  Orange  (N.  J.) 
Daily  Courier. 

Ed  J.  Hancock,  manager  of  the 
Greensburg  (Ind.)  Daily  Ncu's,  has 
been  making  a  vacation  trip  to  San 
Diego,  Cal. 

IN  THE  EDITORIAL  ROOMS 

SAMUEL  S.  SCHWAB',  managing 
editor,  Philadelphia  Public  Ledger, 
started  his  vacation  on  Labor  Day. 

William  E.  Woods,  managing  editor, 
Utica  (N.  Y.)  Observer-Dispatch,  is 
on  vacation. 

A.  C.  Ballantine.  managing  editor, 
Calgary  (Alta.)  Albertan,  has  resumed 
his  duties  after  a  holiday  at  Banff. 

Frpk  Smethurst,  managing  editor, 
Raleigh  (N.  C.)  News  and  Observer, 
has  been  appointed  to  a  special  board 
to  review  the  claims  of  North  Caro¬ 
lina  veterans  by  General  Frank  T. 
Hines,  of  the  U.  S.  Veterans’  Adminis¬ 
tration. 

Qayton  Fritchey,  managing  editor  of 
the  Baltimore  Post,  is  visiting  John 
Sikes,  editor  of  the  Edenton  (N.  C.) 
News.  They  formerly  worked  together 
on  the  .Pittsburgh  Press.  Fritchey 
served  as  guest  conductor  of  Mr.  Sikes’ 


j  FOLKS  WORTH  KNOWING  | 

Francis  KESTER,  winner  of  the 
first  prize  of  $250  in  the  United  Ar¬ 
tists’  national  contest  for  ship  news  and 
marine  reporters, 
held  in  connec¬ 
tion  with  that 

company’s  screen 
production  of  Max 
Miller’s  “I  Cover 
the  Waterfront”, 
was  born  on  a 
cattle  ranch,  but 
moved  to  San 

Francisco  at  the 
time  of  the  Span- 
i  s  h  -  American 
War.  Here  he 
had  his  first  in- 
Francis  Kester  troduction  to  the 
sea  and  ships. 

The  old  whalers  especially  appealed  i 
to  him,  even  while  he  was  in  high 
school.  His  first  offshore  voyage  was 
to  the  South  Seas,  and  he  roamed  about 
Australia  and  New  Zealand  for  two 
years,  seeing  considerable  of  the  mining 
sections.  Then  back  to  sea,  with 
stretches  ashore  for  art  school. 

Then  he  entered  newspaper  work  on 
the  San  Francisco  Examiner,  eventually 
becoming  marine  reporter.  He  served 
in  the  Navy  during  the  World  War. 

He  was  a  chief  census  enumerator  in 
1920  and  joined  the  staff  of  the  Oak¬ 
land  Tribune  in  1921,  and  has  been  their 
waterfront  reporter  ever  since.  He  lec¬ 
tures  on  marine  and  archaeological  sub¬ 
jects,  and  has  twin  hobbies  of  arch¬ 
aeology  and  paleontology.  Mr.  Kester 
has  been  field  director  on  three  arch¬ 
aeological  expeditions  and  was  instru¬ 
mental  in  bringing  to  the  attention  of 
Dr.  Ralph  Chancy,  paleontologist  for 
the  Carnegie  Institution,  the  now  famous 
redwood  fossils  of  St.  Lawrence  Island, 
which  determined  the  existence  of  the 
pre-historic  Bering  Sea  land  bridge. 

column,  “A  Spot  of  Tea  With  John 
Sikes”,  last  week. 

Miss  Syril  Lee,  schools  reporter, 
Philadelphia  Evening  Ledger,  concluded 
a  series  entitled,  “Vacation  in  the  Play¬ 
grounds,”  reviewing  summer  activities 
in  the  city’s  play  centers,  on  Labor 
Day. 

E.  Lewis  Knowles,  city  editor  of  the 
Staunton  (Va.)  Evening  Leader,  and 
Mrs.  Knowles  are  spending  a  part 
of  their  vacation  at  Virginia  Beach,  Va. 

Charles  E.  Blake,  of  the  editorial 
.staff  of  Chicago  American,  is  in  Ashe¬ 
ville,  N.  C.,  gathering  material  for  a 
series  of  special  articles  for  his  news¬ 
paper. 

James  B.  Stickley,  city  editor.  Provi¬ 
dence  (R.  I.)  Journal,  is  spending  a 
two-week  vacation  at  Benna  Brae, 
CTiarlestown,  R.  1. 

(Continued  on  next  page) 
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Tarzan 


The  Bungle  Family 

by  Harry  Tuthill,  is  one  of  the  few  comics  that  maintains 
the  highest  standard  of  quality  year  after  year. 

The  Bungle  Family 

is  always  funny.  Tuthill’s  baloons  have  established  them¬ 
selves  in  the  hearts  of  millions  of  Americans  as  the  last  word 
in  comic  character  conversation. 

The  Bungle  Family 

is  available  in  a  few  cities  still,  in  daily  strip  and  Sunday 
color  page.  If  your  territory  is  open,  find  out  what  some 
editors  who  have  used  Bungle  Family  for  years  are  thinking 
about  it. 

The  McNaughC  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
Preiident 


This  amazingly  popu¬ 
lar  newspaper  feature  by 
Edgar  Rice  Burroughs 
was  first  released  in 
January  1929. 

Its  advent  was  heralded 
by  only  modest  an¬ 
nouncements.  But  its 
appeal  to  the  public  was 
so  instant  and  so  secure 
that  it  forthwith  swept 
the  nation. 

Today  Tarzan  is  read 
avidly  in  two  hundred 
and  thirty-five  news¬ 
papers. 

Every  reader  wants 
Tarzan.  Every  news¬ 
paper  desiring  to  gain 
and  to  hold  readers 
needs  Tarzan. 

For  terms  and  samples 
of  Tarzan  daily  and 
Sunday  write  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  E]ast  42d  Street,  New  York 
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Haynes  Trebor,  city  editor.  Flushing 
(X.  V.)  \orth  Shore  Journal  is  on 
vacation  at  Cape  Cod. 

Lou  Marsh,  sports  editor,  Toronto 
Daily  Star,  and  L.  M.  McKecknie,  re¬ 
porter  of  the  Toronto  Evening  Tele¬ 
gram,  covered  the  Harmsworth  Trophy 
races  at  Detroit  for  their  respective 
papers. 

Janies  Garrett,  head  of  the  art  de- 
pantment,  Philadelphia  Daily  Neves; 
\Villiani  C.  Faust,  assistant  pictorial 
editor.  Philadelphia  Public  Ledger,  and 
Harry  L.  Hewes,  Public  Ledger  re¬ 
porter.  were  among  the  judges  who 
picked  “Miss  Pennsylvania”  .-Vug.  3il  to 
represent  the  state  at  the  Atlantic  City 
Beauty  Pageant  held  this  week. 

O.  L.  “lack”  Brownlee.  Sioux  City 
(la.)  Tribune  editorial  writer,  has  re¬ 
turned  from  a  vacation  at  the  Chicago 
World's  fair. 

Hugh  Hughes,  associate  editor,  Utica 
(X.  V.)  Daily  Press,  and  Mrs.  Hughes, 
have  retumeci  from  a  visit  to  Wales. 

Florence  Fisher  Parry,  columnist, 
Pittsburgh  Press  sjKike  on  “Life  Begins 
at  Forty"  before  the  Women's  Group 
of  the  Pennsylvania  Electric  Associa¬ 
tion  at  the  annual  convention  at  Bed¬ 
ford  Springs.  Pa.,  recently. 

Pierre  van  Paasen,  noted  Canadian 
journalist  and  special  correspondent  for 
the  Halifax  Chronicle,  is  on  a  19,000 
mile  tour  which  will  take  more  than 
four  months.  Mr.  van  Paasen  will  visit 
the  southern  part  of  Russia.  From 
Russia  he  plans  a  journey  into  Man¬ 
churia,  Mongolia  and  Chinese  Turke¬ 
stan. 

P.  Findley  and  Burdette  Kindig 
have  joined  the  Sioux  City  (la.)  Tri- 
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I'une  editorial  staff.  Mr.  Findley  for¬ 
merly  was  with  the  Phoenix  (Ariz.) 
Republican  and  Chicago  Herald  & 
Examiner. 

Alfred  Jervis,  reporter,  .4sbury  Park 
( X.  J.)  Press,  is  in  a  serious  condi¬ 
tion  at  Hazzard  Hospital  following  a 
nervous  collapse. 

Edgar  Steinbrenner  and  Merle  Bur¬ 
nett  have  been  added  to  the  Sioux  City 
(la.)  Journal  editorial  department. 
Both  formerly  acted  as  college  cor¬ 
respondents. 

J.  Baldwin  Burwell,  night  desk  editor 
of  the  Staunton  (Va.)  News  Leader, 
accompanied  by  his  family  have  re¬ 
turned  from  a  vacation  spent  in  Atlantic 
City  and  other  points. 

Joseph  C.  Doyle,  city  editor,  Holyoke 
(Mass.)  Transcript-Telegram,  is  spend¬ 
ing  his  vacation  in  Chicago  attending 
A  Century  of  Progress. 

Roger  Fleming  has  resigned  from  the 
financial  staff  of  the  Buffalo  Times  to 
resume  his  studies  in  the  School  of 
Journalism  in  Ohio  Wesleyan  Univer¬ 
sity,  Delaware,  O. 

D'Arcy  Marsh,  editorial  writer,  Cal¬ 
gary  (Alta.)  Albertan,  addressed  the 
Knights  of  the  Round  Table  there  re¬ 
cently  on  “Impressions  of  the  Confer¬ 
ence  of  the  Institute  of  Pacific  Rela¬ 
tions  at  Banff.” 

W.  W.  Edgar  and  Douglas  D.  Mar¬ 
tin,  of  the  Detroit  Free  Press  staff, 
covered  the  international  boat  races  on 
the  St.  Clair  river,  near  Detroit,  over 
the  Labor  Day  week-end. 

Fred  Michalove.  reporter,  .Asheville 
(X.  C.)  Times,  edited  the  first  edition 
of  the  .\sheville  Cosmic  club’s  news¬ 
paper. 

James  McGarrigle.  formerly  of  the 
Philadelphia  Ezvtung  Bulletin,  and 
James  Brady,  former  Philadelphia  Eve¬ 
ning  Ledger  photographer,  have  joined 
the  Ledger  photographic  staff. 

John  T.  Brown,  state  editor,  Phila¬ 
delphia  Public  Ledger,  who  starts  his 
vacation  Sept.  17.  accompanied  by  Mrs. 
Bfown.  will  visit  three  of  their  chil¬ 
dren  in  the  service  of  the  Catholic 
Church. 

Thomas  L.  Cullen,  of  the  city  staff, 
Bridgeport  (Conn.)  Post,  returned 
Sept.  1  on  the  Aquitania  from  the  Boy 
Scout  World  Jamboree  held  this  sum¬ 
mer  at  Godollo,  Hungary.  Cullen  is  a 
field  commissioner  of  the  Boy  Scouts 
of  America  and  a  veteran  Scout 
executive. 

Paul  L.  Gould  and  Larry  Donahue 
of  the  Proifdenee  (R.  1.)  Evening  Bul¬ 
letin;  Ross  V.  Hersey  and  Kenneth  B. 
Roberts  of  the  Providence  Journal,  and 
Garret  Byrnes,  theatre  critic  of  the 
Journal  and  Bulletin,  are  on  vacation. 

Miss  Eloise  Owens,  for  the  past  year 
society  editor  of  the  Anaheim  ((^1.) 
Bulletin,  has  resigned  and  will  enter  the 
University  of  (California  at  Los  An¬ 
geles.  Mrs.  Harriett  Boyd  succeeds 
her. 

E.  R.  Clifford,  federal  building  re¬ 
porter,  Indianapolis  Star,  and  Harold 
Feightner,  political  writer,  Indianapolis 
News,  covered  the  state  convention  of 
the  American  Legion  in  Evansville, 
last  week.  Mr.  Clifford  will  leave  this 
week-end  for  a  vacation  in  Wisconsin* 

J.  H.  Heffron,  sports  editor,  Anaheim 
(Cal.)  Bulletin,  has  been  named  to  the 
committee  on  publications  for  the 
American  Legion,  department  of  Cali¬ 
fornia. 

Kenneth  Guentner  recently  joined  the 
reportorial  staff  of  the  Sioux  Falls 
(S.  D.)  .Argus-Leader. 

Fred  C.  Christopherson,  editorial 
writer,  Sioux  Falls  (S.  D.)  Daily  Ar¬ 
gus-Leader,  and  Mrs.  Christopherson, 
have  returned  from  Chicago  where 
they  attended  the  Century  of  Progress 
exposition.  En  route  to  Chicago  they 
stopped  at  Albert  Lea,  Minn.,  to  visit 
relatives. 

Murphy  McHenry,  former  managing 
editor,  Los  Angeles  Record,  and  Mrs. 
McHenry,  are  the  parents  of  a  son  boxfi 
Aug.  31  at  'McAllen,  Tex.  Mr. 
McHenry  is  general  manager  of  the 


International  Broadcasting  Co.,  S.  A., 
of  Mexico. 

Roger  Brown,  of  the  reportorial  staff. 
Sioux  Lulls  (S.  D.)  Daily  Argus- 
Leader,  is  recovering  from  a  severe  ill¬ 
ness,  caused  by  a  cold.  For  a  number 
of  days  he  was  confined  to  a  Sioux 
Falls  hospital. 

Charles  Weddle,  news  editor,  India¬ 
napolis  Times,  has  joined  the  Akron 
(O.)  Times-Press  staff. 

Dan  McCuarrie  represented  the  Salt 
Lake  Deseret  News,  and  Joel  Priest 
represented  the  Salt  Lake  Tribune  at 
the  three-day  hearing  on  a  proposed 
municipal  light  and  power  plant  for  Salt 
Lake  City,  which  recently  concluded. 

Winifred  Cooper  has  joined  the  Utica 
(X.  Y.)  Observer-Dispatch  reportorial 
staff. 

D.  A.  Tillinghast,  sports  editor, 
Greemnllc  (S.  C.)  News,  has  returned 
to  work  following  a  trip  to  the  World’s 
Fair  in  Chicago. 

Robert  Webber,  financial  e(iitor. 
Toronto  Evening  Telegram,  was  slightly 
injured  in  an  automobile  accident  near 
Toronto  last  week. 

Richard  Thornburgh,  night  city  edi¬ 
tor,  Philadelphia  Public  Ledger,  was 
acting  city  editor  in  the  recent  absence 
on  vacation  of  Herman  J.  Elliott,  who 
visited  the  Century  of  Progress  Ex¬ 
position  at  Chicago. 

Paul  Loring,  cartoonist,  Providence 
(R.  I.)  Evening  Bulletin,  and  Mrs 
Loring,  are  the  parents  of  a  son  born 
recently. 

Miss  Renee  Berg,  society  editor  of 
the  Bayonne  (N.  J.)  Times,  is  con¬ 
cluding  a  vacation  stay  on  Cape  Co<L 
Mass. 

George  V.  Mather,  of  the  Albion 
(Mich.)  Evening  Recorder  editorial 
staff,  is  serving  on  the  publicity  com¬ 
mittee  of  the  NR  A  organization  m 
charge  of  the  drive  in  that  city. 

William  C.  Richards,  of  the  Detroit 
Free  Press  staff,  covered  the  annual 
meeting  of  the  Xational  Association  ot 
Attorneys-General  at  Grand  Rapids. 
Mich.,  recently 

Samuel  Kaufman,  feature  writer  for 
the  Bayonne  (X.  J.)  Times,  has  re¬ 
turned  to  his  desk  after  a  motor  trip 
to  Yellowstone  National  Park. 

Henry  Pleasants,  Jr.,  reporter  and 
music  reviewer,  Philadelphia  Evening 
Bulletin,  studied  musical  composition  on 
his  vacation  in  Budapest  and  wrote  a 
series  of  articles  on  life  there  on  his 
return. 

A.  M.  Smith  of  the  Detroit  N^s 
covered  the  convention  of  the  American 
Bar  Association  in  Grand  Rapids,  Mich  , 
Aug.  29-Sept.  1.  William  (i.  Richards 
of  the  Detroit  Free  Press,  and  Sam  B. 
McCool  of  the  Lansing  office  of  the 
Associated  Press  were  amoqg  out-of- 
the-city  newspapermen  covering  the  con 
vention. 


WEDDING  BELLS 

Gordon  S.  PULLIAM,  represen¬ 
tative  (Southeastern)  of  King 
Features  Syndicate,  to  Miss  Estelle 
Cocke,  of  Dallas,  'Tex.,  at  Dallas  re¬ 
cently. 

George  F.  Troy,  Jr.,  of  the  Provi¬ 
dence  (R.  1.)  Journal  city  staff,  to  Miss 
Weslene  J.  Dolloff,  of  Biddeford,  Me., 
in  Biddeford,  last  week. 

Miss  Dorothy  Stone,  secretary  to  E. 
S.  Beck,  Chicago  Tribune  managing 
editor,  to  Richard  Cooley,  of  Evanston. 
Ill.,  Sept.  2. 

Vincent  R.  Fowler,  Jr.,  of  the  edi¬ 
torial  staff.  South  Bend  (Ind.)  Tribune, 
to  Miss  C.  Mondalene  Johnson,  of  La- 
porte,  Ind.,  recently  in  Laporte. 

A.  A.  Amundson,  of  the  Sessions 
Printing  Co.,  Sioux  Falls,  and  son  of 
State  Senator  Amundson,  of  Colton,  S. 
D.,  to  Miss  Margaret  McCormick,  of 
the  Sioux  Falls  (S.  D.)  Argus-Leader 
staff,  recently. 

Frank  D.  Grist,  of  the  business  staff, 
York  (S.  C.)  Inquirer,  to  Miss  Eliza¬ 
beth  rist,  of  York,  last  week. 

Miss  Margaret  Dodson,  assistant  cir¬ 
culation  manager.  Grand  Junction 


(Colo.) Daily  Sentinel,  to  Donald  Sww 
son,  of  Grand  Junction,  Sept.  2  Sk 
has  resigned  from  the  daily.  '  * 

Meredith  Smith,  of  the  Ashehiw. 
(N.  C.)  Courier  staff,  to  Miss  ElizabftJ 
Sutton,  of  Windsor,  N.  (f.,  Aug.  29 
Charles  L.  Baum,  promotion  man. 
ager,  Portland  Oregon  Journal,  to  Mr 
Ida  Cunningham,  of  Alameda  Ki 
Sept.  S.  ’  ^ 


E.  Bartlett  Barnes,  of  the  disolat 
staff,  Stamford  (Conn.)  .Advocate  and 
son  of  .Arthur  S.  Barnes,  publish^ 
Bristol  (Conn.)  Press,  to  Miss  U™ 
B.  Cook,  of  Glenbrook,  Conn.,  .\up  % 
at  Glenbrook.  '  ’ 


Herbert  M.  Jackson,  Jr.,  of  the  edi¬ 
torial  staff,  Marianna  (Ark.)  Courier- 
Index,  and  son  of  the  publisher  of  tht 
daily,  to  Miss  Dorthea  Frazer  of 
Memphis,  Aug.  18,  at  Hot  Springs,  Ark. 

Miss  Annable  Miller  to  Jacob  Weven- 
berg,  publisher  of  the  Evcleth  (Mi'im.) 
Neii’s,  at  Milwaukee,  Sept.  3. 


PRESS  ASSOCIATION  NOTES 

WHITNEY  THARIN,  for  more 
than  three  years  in  the  Charlotte 
(N.  C.)  office  of  the  Associated  Press, 
has  been  transferred  to  the  Washing, 
ton  bureau.  He  will  assume  his  new 
duties  immediately. 

Hubbard  Keevy,  Associated  Press 
writer  at  Hollywood,  Cal.,  accom¬ 
panied  by  his  wife  and  son,  recently 
made  an  automobile  trip  to  Sioux  Falls, 
S.  D.,  to  visit  old  haunts.  Keevy  was 
formerly  with  the  Sioux  Falls  Argus 
Leader. 
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Rolrert  L.  Beard,  of  the  Cleveland 
(O.)  office  of  the  N.E..A.,  is  on  vaca¬ 
tion  in  Indianapolis.  He  formerly  was 
city  editor  of  the  Indianapolis  Times. 

Claude  J.  Markle,  head  of  the  Lan¬ 
sing,  Mich.,  bureau  of  the  United  Press, 
covered  the  annual  convention  of  the 
American  Bar  Association  at  Grand 
Rapids  recently. 

_  Charles  Bruce,  for  several  years 
night  editor  of  the  Maritime  Bureau, 
Canadian  Press,  at  Halifax,  will  join 
the  Head  Office  staff  of  the  Canadian 
Press  in  Toronto  on  his  return  from 
his  vacation.  George  C.  Murray,  tor- 
merly  city  editor,  Halifax  Chromck, 
and  day  editor  of  the  Canadian  Press, 
Halifax,  succeeds  him. 

Claude  H.  Wolff,  political  and  sports 
writer,  Indiana  bureau  of  the  Asso¬ 
ciated  Press,  and  Mrs.  Wolff,  are  on 
vacation  in  Chicago. 


ASSOCIATIONS 

MISS  NAN  M.  COLLINS,  presi¬ 
dent,  Philai)ELI'hi.\  Club  of  A> 
VEiRTisiNG  Women,  was  awarded  a  $10 
prize  Sept.  1  for  the  best  first  da/s 
accomplishment  in  the  Philadelphii 
drive  to  enlist  housewives  in  the  NRA 
consumer  army.  She  turned  in  iS56 
pledges  and  promised  5,000  more  withiD 
a  few  days. 

Newspaper  Men’s  Club,  Memphis, 
Tenn.,  presented  a  frolic  the  night  of 
Sept.  2  atop  the  Medical  Arts  Building. 
The  program  included  bridge,  dandng 
and  a  group  of  vaudeville  acts.  Supper, 
w’ith  beer,  was  served  at  midnight.  The 
club  will  be  host  Nov.  23  at  its  annal 
gridiron  dinner. 


SPECIAL  EDmONS 

Battle  creek  (Mich.)  ajm*- 

Journal,  24  pages,  Aug.  30,  Adver¬ 
tising  Dollar  Day  edition. 

Houston  (Tex.)  Post,  Aug.  30,  A 
page  tabloid  section  deveted  to  inter¬ 
ests  of  children  in  Houston  and  Texas. 
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Tulsa  (Okla.)  fVorld,  Sept.  3,  8-pag« 
rotogravure  section  for  the  Brown- 
Dunkin  Dry  Goods  Company  in  obser¬ 
vance  of  its  ninth  anniversary. 

Battle  Creek  (Mich.)  Enquirer-Sen 
22  pages.  Aug.  30,  Advertising  D<»“ 
Dav  edition. 


Buffalo  (N.  Y.)  Evening  News,  Ang 
8,  Buffalo  NRA  day  edition,  56  pag» 
Racine  (Wis.)  Jounrnal-Times,  lA 
age  edition,  recently  devoted  entireij 
J  Racine  NRA  merchants  and  maW 
icturers  and  to  news  concerai^  t» 
arious  ramifications  of  the  NRA. 


21 


Sn'tr- 
2.  Sl» 


fhebori 

lizabtth 
■  29. 

'  nian. 
fo  Mrs, 
Cal, 

display 
I'f,  and 
iblishtr 
>  Alice 
^ug.  26, 

he  edi- 
ouritr. 
of  the 
!er,  of 
IS,  Ark 
kVeyen- 
Mina) 


TES 

■  more 
larlottc 
Press, 
ashing- 
is  ne* 

Press 
accom- 
ecent^r 
c  Falls, 
ky  was 
^rgia 

rveland 
I  vaa- 
ly  was 
ima. 
e  Lan- 
Press, 
of  the 
Grwl 

years 
Bureai 
ill  join 
tnadian 
a  from 
V,  for- 
roniclt, 
Press, 

sports 
Asso- 
are  on 


presi- 
OF  A> 
I  a  $10 
t  daj^s 
delphia 
:  NRA 
,  2W 

within 

emphii, 
ight  of 
Liilding. 
lanchy 
Supper, 
It.  The 
annol 


Advef- 

30,  4- 
inter- 
Texas. 
8-pa«e 
Brovm- 
obsef- 

-NlM 

Dollar 

f,  Anj 
paget 

mtirelj 

mann- 
ng  die 
t. 


Editor  &  Publisher  The  Fourth  Estate  for  September  9,  1933 


nra  advertising  drive 

STARTS  SEPT.  20 

(Continued  from  page  4) 


Booth,  Worcester  Telegram-Gacctte ; 
Walter  E.  Myers,  National  Broadcast- 
jpg  Company,  president  Advertising 
Club  of  Boston ;  Eliot  L.  Wight,  United 
States  Envelope  Company,  Springfield, 
Mass.,  president  Direct  Alail  Advertis¬ 
ing  Association;  W.  L.  Sweet,  Rum- 
ford  Chemical  Works,  Providence,  R.  I., 
president  Manufacturers’  “Merchandise 
Advertising’’  Association;  Miss  Jean¬ 
nette  Carroll,  Bryant-Stratton  College, 
Providence,  R.  !•;  Miss  Cora  Geiger, 
Batten,  Barton,  Durstine  &  Osborn,  Inc., 
Buffalo,  N.  Y. 

Ohio — Charles  R.  Frederickson,  Amer¬ 
ican  Art  Works,  Inc.,  Coshocton,  Ohio; 
Harriet  Goodsite  Bersee,  LaSalle  & 
Koch,  Toledo,  Ohio. 

Pennsylvania — John  C.  Martin,  Phila¬ 
delphia  Public  Ledger;  H.  H.  Kynett, 
Aitkin-Kynett  Company,  president  Poor 
Richard  Club;  Clara  Zilleson,  Phila¬ 
delphia  Club  of  Advertising  Women; 
Rowe  Stewart,  Stewart-Jordan  Com¬ 
pany,  Inc.,  Philadelphia  Fred  A.  Healy, 
Curtis  Publishing  Company,  Philadel¬ 
phia;  Ralph  Leavenworth,  Westinghouse 
Electric  &  Manufacturing  Company, 
East  Pittsburgh. 

///woi'f— Charles  Daniel  Frey,  Charles 
Daniel  Frey  Company;  Col.  Frank 
Knox,  Chicago  Daily  News;  W.  E. 
Macfarlane,  Chicago  Tribune;  B.  L. 
Robbins,  Greneral  Outdoor  Advertising 
Company ;  Thorne  Donnelley,  Reuben  H. 
Donnelley  Corporation ;  G.  D.  Crain, 
Jr,  Advertising  Age;  J.  C.  Aspley, 
Dartnell  Corporation ;  Jessamine  Hoag- 
land;  E.  Frank  Gardiner.  Midland 
United  Company,  president  Public  Utili¬ 
ties  Advertising  Association ;  H.  F. 
Barrows,  Austin- Western  Road  Ma¬ 
chinery  Company,  president  National 
Industrial  Advertisers  Association. 

Michigan — Henry  T.  Ewald,  Camp- 
hell- Ewald  Company;  Miss  Mary 
Murphy;  Kern’s  Department  Store; 
Jacob  Albert,  Detroit  News,  chairman 
PfOTOtion  and  Research  Managers’  As¬ 
sociation. 

Missouri — William  C.  D’Arcy,  D’Arcy 
.Advertising  Company;  Mrs.  Erma  Per- 
ham  Proetz,  Gardner  Advertising 
.Agency;  E.  H.  McReynolds,  Missouri 
Pacific  Lines,  president  Advertising 
Gub  of  St.  Louis;  E.  Lansing  Ray, 
St.  Louis  Globe-Democrat;  John  Ring, 
Jr.,  John  Ring,  Jr.  Advertising  Com¬ 
pany;  Lou  E.  Holland,  Holland  En¬ 
graving  Company,  Kansas  City. 

Pacific  Coast  States — Walter  W.  R. 
May,  manager  Portland  Chamber  of 
Commerce,  president  Pacific  Advertising 
Qubs  Association;  J.  F.  Young,  Spo- 
iane  (Wash.)  Spokesman-Review; 
wrge  W.  Kleiser,  Foster  &  Kleiser, 
San  Francisco,  president  Outdoor  Ad¬ 
vertising  Association  of  America,  Inc. ; 
Ouiers  to  be  appointed  by  Mr.  May. 

C.  Allen,  Dakota  Farmer,  Aber- 

S.  D.,  president  Agricultural  Pub- 
lishers  Association ;  Marco  Morrow, 
^pper  Publications,  Topeka,  Kan.; 
Fred^O.  Bohen,  Meredith  Publishing 
L^pany,  Des  Moines;  Horace  C. 
D  I  ’  Publishing  Company,  St. 

Minn. ;  Ethel  B.  Scully,  Morris 
rox  &  Company,  Milwaukee;  IQtherine 
Mahool,  Baltimore;  Alvan  R.  Magee, 
f-ouisviUe  Courier- Journal,  president 
newspaper  Advertising  Executives  As- 
Wiation;  Turner  Jones,  Coca  Cola 
C^ny  Atlanta;  A.  M.  Cohen,  Na- 
^1  Newspaper  Enterprises,  Inc., 
^  a’  Tenth  District, 


Detroit  plans  big  drive 

ttltgrtpk  to  Editor  &  Publisher) 
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°^^P*rative  NRA  downtown  buyin 


sale  will  be  held  next  week  and  other 
plans  are  known  to  be  under  considera¬ 
tion. 

The  huge  NRA  parade,  held  on  the 
night  of  Sept.  1,  marked  the  climax 
to  the  NRA  campaign  in  Detroit  which 
already  is  beginning  to  show  beneficial 
results.  Practically  all  downto\\n  mer¬ 
chants  report  substantial  increases  in 
business  while  some  of  the  large  depart¬ 
ment  stores  have  reported  that  the  last 
14  or  IS  days  have  showed  the  greatest 
business  increase  this  year.  No  direct 
tie-ups  with  the  NRA  parade  and  cele¬ 
bration  were  made  by  merchants  here, 
mainly  because  the  program  was  held 
in  the  evening.  Of  the  15,000  persons 
in  the  parade  it  was  estimated  that 
7,000  represented  those  who  have  been 
reemployed  recently. 

Advertising  in  all  three  Detroit  news¬ 
papers  continues  to  show  increases.  The 
fact  that  this  time  of  the  year  ordinarily 
shows  a  drop  in  linage  indicates  that 
the  NRA  movement  is  going  across, 
advertising  executives  of  the  papers  say. 

Factory  employment  the  last  15  days 
in  August  was  the  highest  this  year,  a 
fact  that  is  certain  to  reflect  itself  in 
increased  buying  activities  and  the  use 
of  more  newspaper  space,  newspaper 
executives  say. 

More  new  passenger  cars  have  been 
sold  in  Detroit  during  the  first  eight 
months  of  this  year  than  were  sold  all 
of  last  year.  Ip  Wayne  countv  .34.763 
new  cars  were  delivered  up  to  the  epd 
of  August  as  compared  with  32,084  dur¬ 
ing  all  of  1932.  Normally  sales  drop  to 
three  or  four  hundred  cars  a  week  at 
this  time  of  the  year  but  new  registra 
tion  still  are  running  well  over  a  thou¬ 
sand  a  week,  indicating  that  the  buying 
wave  is  continuing  jjnabated. 

All  three  Detroit  papers  this  week  had 
completed  the  changes  necessary  to 
bring  them  into  conformance  with  the 
provisions  of  the  NRA  code. 

The  Detroit  News  and  the  Detroit 
Free  Press  placed  all  of  their  clerical 
help  on  the  40-hour  week  basis  and 
added  several  employes  to  their  staffs. 
In  the  editorial  departments  the  clerical 
help  was  placed  on  the  40-hour  week 
basis  while  the  few  reporters  on  the 
staffs  who  were  not  receiving  the  $35 
minimum  received  salary  increases 
above  that  figure. 

The  Detroit  Times  placed  all  of  its 
departments  on  the  40-hour  week  basis 
with  the  exception  of  executives.  In 
the  editorial  department  12  rejiorters, 
photographers  and  copy  desk  men  were 
added  to  the  staff. 


JOHNSON  ANNOUNCES  DRIVE 
tSpecial  to  Editor  Sc  Publisher) 

Chicago,  Sept.  5 — Gen.  Hugh  S. 
Johnson,  National  Recovery  Adminis¬ 
trator,  speaking  here  Labor  Day,  an¬ 
nounced  a  national  campaign  to  begin 
about  Sept.  20  to  convince  the  people 
of  the  “need  tex  buy  freely  and  to  begin 
at  once’’  as  a  means  of  supporting  the 
NRA  movement. 

“There  is  another  test  of  popular 
efficiency  at  hand,’’  said  (jen.  Johnson. 
“It  is  not  only  necessary  to  ‘Buy  under 
the  Blue  Eagle’;  it  is  necessary  to  buy 
now.  The  only  way  in  which  emoloyers 
can  support  higher  wages  and  shorter 
hours  is  by  better  business.  Unless  we 
have  an  immediate  increase  in  sales  it 
will  not  be  fair  to  ask  employers  to 
continue  their  sacrifice.  About  Sept.  20 
we  shall  begin  a  nation-wide  campaign 
to  try  to  convince  the  people  of  the  need 
to  buy  freely  and  to  begin  at  once — 
not  as  a  patriotic  duty,  but  as  a  prudent 
use  of  money. 

“While  it  will  be  part  of  our  job  to 
see  to  it  that  prices  do  not  go  up  onf 
bit  faster  than  costs,  and  to  move  at 
once  to  control  every  case  in  which  they 
do,  that  does  not  mean  that  prices  are 
not  absolutely  certain  to  increase.  You 
cannot  do  what  we  are  doing  on  every 
economic  front  without  increasing 
prices.  In  agriculture  we  are  working 
to  abolish  the  surplus  and  to  increase 
price  even  to  the  extent  of  taxing  to 
increase  it.  In  every  line  of  industry 
and  trade  these  higher  wages  are  opera¬ 
ting  to  increase  production  costs.  In 
finance  and  fiscal  policy  the  slighest 


move  toward  inflation  might  send  prices 
skyrocketing  overnight.  Every  force  in 
the  country  is  working  toward  increased 
prices  along  with  increased  wages  and 
employment.  In  other  words,  things 
are  going  to  be  more  valuable  than 
money  and  at  such  a  time  free-buying 
is  the  part  of  prudence. 

“There  is  in  this  country  an  enormous 
latent  buying  power.  Alongside  of  it 
is  an  even  more  enormous  latent  demand 
for  things.  Our  clothes  are  shabby,  our 
automobiles  rattle,  our  houses  are  un¬ 
painted  and  unrepaired.  We  need  nearly 
everything,  and  for  four  years  we  have 
been  buying  the  very  starvation  mini¬ 
mum.  We  were  afraid  to  buy  because 
prices  have  steadily  fallen  and  because 
we  were  all  afraid  of  losing  our  jobs. 
It  was  the  thing  to  do  in  a  downward 
spiral.  But  it  is  not  the  thing  to  do 
when  everything  is  going  the  other 
way.  Lower  prices — unemployment — 
save.  Higher  prices — re-employment — 
spend.  That  is  good  sense  and  good 
business  and  a  necessary  part  of  this 
program.” 


SALES  UP  IN  BOSTON 

(By  telegraph  to  Editor  &  Publisher) 

Boston,  Sept.  6 — Boston’s  luncheon 
to  Gen.  Hugh  S.  Johnson  Wednes¬ 
day  marked  this  city’s  tribute  to  the 
NRA  program,  which  is  bringing 
marked  increases  in  retail  sales  although 
no  formal  advertising  camiiaign  is  be¬ 
ing  undertaken. 

Federal  Reserve  reports  the  increase 
in  retail  sales  for  the  week  of  August 
21  over  same  last  year  was  22.4  per 
cent.  Retail  sales  for  .August  1  to  26 
this  year  were  20.2  per  cent  over  last 
year.  This  is  considered  a  remarkable 
showing,  for  the  first  quarter  this  year 
was  off  30  per  cent. 

Officials  claim  much  of  the  gain  is 
due  to  natural  buying  urge,  indicating 
better  conditions,  not  fear  of  increased 
prices.  Retail  advertising  is  showing  a 
marked  increase  in  the  majority  of 
Boston  newspapers.  Stores  are  stress¬ 
ing  price  advances,  many  giving  actual 
future  prices  on  specific  merchandise. 
Stores  are  crowded  on  special  sales. 

Consumer  N  R.A  membership  drive  has 
been  very  successful  in  all  New  Eng¬ 
land.  The  Blue  Eagle  is  now  in  the 
vast  majority  of  retail  stores. 

Boston  Mayor  is  to  proclaim  h?ilf 
holiday  in  all  city  departments  next 
Wednesday.  One  hundred  forty  thou¬ 
sand  school  children  will  receive  special 
descriptive  Blue  Eagle  booklet. 

Boston  Evening  American  is  pro¬ 
moting  an  NRA-Buy  Day  for  next 
Wednesday,  strongly  supported  by  the 
retail  trade,  public  officials,  etc. 

In  Dorchester  10,000  persons  took 
part  in  an  NRA  parade. 


TEN-MILE  PARADE  HELD 
(By  telegraph  to  Editor  &  Publisher) 

Des  Moines,  Sept.  6 — At  least  75,000 
persons  lined  downtown  sidewalks  of 
Des  Moines  to  see  the  Giant  NR.A 
parade  Aug.  28.  All  stores  closed  for 
the  day  at  3.30  P.  M. 

The  parade  itself  was  ten  miles  long 
and  estimates  as  to  the  number  of 
marchers  range  from  10,000  to  20,000. 
The  Blue  Eagle,  NRA,  and  Buy  Now 
slogans  predominated.  A  live  eagle, 
which  had  been  painted  blue,  was 
perched  on  the  hood  of  the  last  car  in 
the  parade. 

The  float  representing  the  United 
Retail  Merchants  of  Des  Moines  was 
one  of  the  outstanding  floats.  It  de¬ 
picted  the  public  buying  from  Uncle 
Sam  through  the  NR.A.  Marching  be¬ 
hind  were  one  thousand  retail  store 
employes. 

On  the  dry  ckaners’  float  was  an 
announcement  that  one  hundred  addi¬ 
tional  workers  had  been  hired  in  the 
city  and  wages  increased  30  per  cent. 

The  newspaper  float  represented  dif¬ 
ferent  classes  of  labor  and  profession 
all  pushing  on  a  gigantic  wheel. 

The  float  which  drew  the  greatest 
applause  was  one  which  reenact^  “The 
Spirit  of  ’76.” 

The  parade  launched  a  city  wide 
campaign  to  back  the  NRA  and  to  buy 


now.  Reports  from  retail  stores  indi¬ 
cated  immediate  results  in  sales  with 
Saturday  being  one  of  the  best  retail 
days  in  years. 


NEWSPAPER  FLOAT  WINS 

(By  telegraph  to  Editor  &  Publisher) 

Chattanooga,  Tenn.,  Sept.  5 — Tlie 
Chattanooga  Times  “Golden  Dome” 
float  won  first  prize,  a  silver  loving  cup, 
out  of  a  field  of  150  that  entered  Chat¬ 
tanooga’s  gigantic  Labor  Day-NR.A 
parade.  More  than  50,000  persons 
watched  the  parade. 

The  Times’  float  was  an  exact  replica 
of  the  golden  dome  that  tops  its  six- 
story  building.  A  copy  of  the  electric 
sign  that  flashes  from  the  Times  build¬ 
ing  was  displayed  from  the  rotunda  of 
the  float.  A  Blue  Eagle  banner  floated 
from  the  dome. 

Children  of  four  Times  employes 
were  seated  inside  the  golden  dome ; 
Gwendolen  Sue  Human,  Gene  .Austin 
Mealor,  Jackie  Boyd  Van  Hooser,  aixl 
Mary  .Ann  Newman. 

The  Chattanooga  News'  float  won  a 
blue  ribbon. 


HUGE  RALLY  IN  K.  C. 

{.By  telegraph  to  Editor  &  Publisher)  _ 

Kansas  City,  Mo.,  Sept.  6 — .A  quiet 
but  effective  NR.A  campaign  is  under 
way  in  Kansas  City.  Beginning  with 
a  huge  ra'ly  in  Convention  Hall,  the 
task  of  organization  has  proceeded 
rapidly.  .A  check  of  all  the  business 
houses  is  being  completed  this  week 
and  next  week  an  army  of  women  will 
begin  the  work  of  enlisting  consumers 
under  the  Blue  Eagle.  The  campaign 
is  under  the  generalship  of  C.  C. 
Peters,  veteran  merchant,  general  man¬ 
ager  of  the  Emery.  Bird,  Thayer  Dry 
Goods  Company.  It  is  estimated  that 
by  October  1  more  than  15.000  persons 
will  have  been  put  back  on  jobs. 


ADVERTISERS  EXPLAIN  NRA 

(By  telegraph  to  Editor  &  Publisher)  _ 

Indianapolis,  Ind.,  Sept.  6. — With 
the  “Buy  in  August”  campaign  ended 
by  the  calendar,  advertisers  of  this  mid- 
western  city  are  urging  their  custom¬ 
ers  to  “buy  now,”  or  to  “buy  before 
prices  go  up.”  The  Blue  Eagle  of  the 
NRA  is  appearing  in  practically  every 
display  advertisement  in  local  newspa¬ 
pers,  in  every  size  from  quarter -column 
to  full-page. 

Advertisements  of  the  better  stores 
have  stressed  anew  the  explanation  idea 
and  have  substituted  it  for  the  conven¬ 
tional  layout  of  cuts.  Department  stores 
have  used  long  explanations  of  the  ef¬ 
fect  of  the  code  on  manufacturers,  and 
on  the  possible  prices  of  the  fall  season, 
some  have  used  explanations  telling  that 
their  manufacturers  always  have  held 
out  for  a  living  wage  and  a  quality 
product  before,  and  that  the  NRA  does 
not  inflict  any  unusual  restrictions  on 
them. 

Advertisers  ran  the  Sunday  layout  of 
copy  in  the  Indianapolis  Star  to  include 
Labor  Day  also,  and  the  Star  was  heavy 
with  advertising  for  two  days. 

The  News  and  the  Times  both  had 
large  week-end  layouts. 

Since  Indiana  was  the  first  state  to 
hold  a  state- wide  NRA  rally  and  pa¬ 
rade,  nearly  three  weeks  ago,  spectacu¬ 
lar  actions  of  advertisers  and  mer¬ 
chants  have  quieted  here.  At  the  time 
of  the  celebration  there  was  a  parade 
five  miles  long  and  a  mass  meeting  in 
the  Butler  University  bowl.  New  mem¬ 
bers  of  the  NRA  placed  fl^ts  in  the 
parade  to  signify  ther  allegiance,  their 
new  plans  for  equipment,  employes, 
wages,  hours,  etc.  Some  firms  placed 
from  ten  to  seventy  new  employes  on 
trucks  and  hauled  them  in  the  parade 
as  proof  of  the  added  employment. 


RURAL  WRITERS  MEET 

More  than  100  correspondents  and 
their  families  attended  the  seventh  an¬ 
nual  reunion  of  rural  correspondents  of 
the  Conway  (Ark.)  Log  Cabin  Demo¬ 
crat  at  Vilonia,  recently.  The  Rev.  W. 
W.  Wood  of  Central,  presided.  Frank 
E.  Robbins,  editor,  announced  that  22 
correspondents  had  perfect  records  dur¬ 
ing  the  year. 
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'UR  OVN  VORLp 

or  Letters 


J  DAVID  STERN',  editor  and  pub- 
•  lisher  of  the  Philadelphia  Record 
and  publisher  of  the  Camden  (N.  J.) 
Courier  and  Post,  wrote  of  ‘‘The 
Renaissance  of  the  Editorial  Page”  in 
the  Aug.  26  Literary  Digest. 

“For  the  first  time  in  our  genera¬ 
tion,”  he  said,  “it  has  become  jwssible 
to  sell  a  newspaper  because  of  its  edi¬ 
torials,  not  in  spite  of  them.” 

The  depression  is  responsible  for  the 
change,  he  said.  “Lush  times,”  he  add¬ 
ed.  “scuttled  the  American  editorial 
page.”  together  with  the  “disappearance 
of  editor-ownership,”  which  made  news¬ 
papers  machines  for  making  money,  and 
“the  marked  increase  of  one-newspaper 
cities.”  which  made  newspapers  color¬ 
less. 

Mr.  Stern  criticized  newspapers 
which  do  not  realize  the  importance  of 
their  editorial  pages.  Their  inhibitions 
against  direct  editorial  comment  are 
unfounded  in  fact,  he  added,  as  the 
readers  appreciate  courageous  leader¬ 
ship. — J.  W.  P. 

*  «  * 

«*P)OCK  WALLOPER”,  by  Rich- 
ard  J.  Butler  and  Josejdi  Dris¬ 
coll,  is  the  saga  of  a  tough  guy.  Though 
Dick  had  emigrated  to  America  from 
England  at  a  tender  age,  he  remained 
an  Irishman  of  Irishmen,  accustomed 
from  the  cradle  to  meeting  trouble  with 
his  fists  and  a  dornick.  His  father 
was  a  barkeep  and  died  when  Dick  was 
fourteen,  leaving  him  to  slug  his  way 
through  school.  He  kept  on  slugging: 
punched  his  way  along  the  waterfront 
as  a  longshoreman,  courted  his  Mary 
by  beating  up  his  rivals,  and  with  his 
hard  fists  worked  up  from  being  a 
ward  heeler  under  Big  Bill  Devery  to 
as.<iemblyman  at  Albany  and  later  to 
such  cushy  jobs  as  superintending  the 
Bronx  Terminal  Market  for  Jimmy 
Walker.  He  knew  his  New  York.  He 
spoke  with  old  J.  P.  Morgan:  he  knew 
A1  Smith  from  the  wards:  Single  Tax 
George;  Nat  Goodwin;  Gaynor;  Sea- 
bury;  Teddy  Roosevelt;  Jerome  Trav¬ 
ers;  Governor  Whitman  and  President 
Harding’s  sisters — bums,  politicians, 
spendthrifts,  stoolies  and  statesmen — he 
knew  them  all  and  he  has  a  keen  mem¬ 
ory  for  scandalous  detail.  For  Big 
Dick  Butler  is  very  much  alive  to-day 
and  is  known  to  many  a  reporter. 

Those  who  remember  the  Harry 
Thaw  case  will  read  Butler  with  in¬ 
terest,  for  it  was  Big  Dick,  of  course, 
who  engineered  Thaw’s  escape  from 
Mattewan.  He  was  on  the  inside  of 
a  good  many  things.  He  sat  ten  paces 
from  Rosenthal  when  he  went  down 
before  Becker’s  guns  in  front  of  the  old 
Metropole  Hotel.  He  recounts  the  re¬ 
sultant  shake-up  of  the  Gaynor  admin¬ 
istration.  In  recent  years  he  played 
kingpin  in  the  bloody  longshoreman’s 
strike  of  1919.  He  is  a  colorful  in¬ 
dividual,  and  his  recollections  make 
good  reading.  There  are  interesting 
slants  on  the  Tenderloin,  on  the  labor 
racketeers,  and  a  particularly  vivid  de¬ 
scription  of  Big  Bill  Devery’s  grand 
political  excursion  when  the  General 
Slocum  nearly  had  to  climb  the  Pali¬ 
sades  to  avoid  the  seven  boats  lashed 
together  bearing  beer  and  the  Irish 
constituency  of  the  Ninth  District.  Big 
Dick  is  a  colorful  personality;  all  hard 
guys  are— the  Little  Caesars,  the  Ca¬ 
pones,  Billy  the  Kid,  and  the  Owney 
Maddens.  Owney  was  a  big  hero  to 
Dick.  Some  people  are  going  to  be¬ 
come  pretty  angry  with  Big  Dick.  He 
takes  his  roughneck  world  too  much  for 
granted.  Crooked  politicians,  hired 
killers,  _  and  dishonest  policemen  are 
heroes  in  Butler’s  category.  It  is  right 
to  stuff  ballot  boxes ;  to  fix  crooked 
judges;  to  hang  juries;  to  spring  your 
friends:  to  double  cross  your  pals,  and 
pull  planks  out  from  under  detectives 
on  construction  scaffoldings.  Never  do 
a  favor  for  a  friend.  Politics  is  a  lot 


of  fun  and  worry  but  not  much  money; 
but  never  pass  up  a  dollar  that  wants 
to  change  hands.  Don't  indorse  a 
check;  even  a  baby  knows  cash  is 
safer. 

There  is  Big  Dick’s  outlook,  the 
philosophy  of  a  tough  guy.  “Dock  Wal- 
ioi)er”  will  interest  those  who  have  a 
growing  conviction  that  this  city  has 
got  too  many  tough  guys  already  run¬ 
ning  its  destiny. — S.  P.  W.,  Jr. 

*  *  « 

“CT.\RTING  a  Small  Business,”  is 
the  title  of  a  pamphlet  by  Albert 
Fancher,  job  problems  editor  of  the 
Xew  York  Herald  Tribune,  which  the 
promotion  department  of  that  paper  has 
just  issued.  Fancher  wrote  the  pamph¬ 
let.  which  discusses  opportunities, 
sources  of  information,  the  question  of 
capital,  location  and  competition,  licenses 
and  permits  and  the  final  plan  for  be¬ 
ginning  a  new  business,  after  an  article 
along  the  same  lines  that  he  had  written 
for  the  Herald  Tribune  Magazine  pro¬ 
duced  an  unexpectedly  large  response. 

*  *  * 

“INDUSTRY  and  Society:  A  Socio- 
■■■  logical  Appraisal  of  Modern  Indus¬ 
trialism,”  in  the  American  Social  Sci¬ 
ence  Series  (Henry  Holt  &  Co.),  is  the 
attempt  of  Professor  A.  J.  Todd  of 
Northwestern  University  to  put  the 
Factory  System  in  historical  and  so¬ 
cial  perspertive  and  to  judge  the  popu¬ 
lar  conceptions  of  modern  Capitalism. 
Years  ago  Professor  Todd  wrote  on 
The  Scientific  Spirit  and  Social  Work; 
and  the  present  volume  is  a  fine  ex¬ 
ample  of  scientific  method  applied  to  a 
contemporary  and  complex  problem. 
The  author’s  method — and,  incidentally, 
the  interest  of  the  book  to  the  journal¬ 
ist — are  particularly  well  illustrated  by 
the  chapters  on  industrialism  in  Japan, 
China  and  India,  where  the  phenomena 
of  Big  Business  are  segregated  from  the 
conditioning  phenomena  of  the  Occident. 
“.\re  all  the  bad  things  that  we  con¬ 
sider  due  to  industry  in  the  West  pres¬ 
ent  in  the  East,  which  has  such  different 
surroundings  for  industry  and  has  in- 
dustrj'  in  a  different  stage?”  The  an¬ 
swer  is  based  on  an  intimate  first-hand 
knowledge  of  the  Orient. 

In  general  the  book  summarizes  and 
criticizes  both  the  ardent  defense  of  in¬ 
dustry  by  the  typical  business  writer  and 
the  varied  attacks  on  it  by  economic 
theorists.  Capek  and  Gandhi  and  Ber¬ 
trand  Russell  and  Stuart  Chase  and  the 
others  are  the  subject  of  the  opening 
chapters.  Then  the  historical  back¬ 
ground.  much  more  remote  than  the  In¬ 
dustrial  Revolution,  and  still  continu¬ 
ing  in  an  Agricultural  Revolution,  is 
sketched  to  correct  certain  misapprehen¬ 
sions.  The  growth  of  cities  and  the 
transformation  of  cities  into  economic 
producers  are  points  of  particular  in¬ 
terest  to  newspapermen.  Todd’s  social 

AN  EXPERT 
SERVICE 

will  eliminate  the  3uess- 
work  From  your  Cooking 
School. 

The"HoME  Economics" 

plan  is  complete  in 
every  detail. 

HOME  ECONOMICS 

SERVICE  CORPORATION 
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“DRYS”  NOW  HIDING  THEIR 
FACES  FROM  CAMERAS 

Richmond,  Va.,  Sept.  s— The 
Rev.  W.  B.  Jett,  of  Petersburg, 
Va.,  who  addressed  the  Prohibition 
Party  of  Virginia,  in  session  here 
this  week,  refused  to  pose  for  a 
reporter  for  the  Richmond  Times- 
Dispatch  until  he  had  covered  his 
face  with  a  handkerchief,  in  order, 
he  explained,  to  keep  his  picture 
from  appearing  in  the  Times-Dis- 
patch.  The  photographer  took  the 
picture,  however,  ’kerchief  and  all, 
and  the  paper  printed  it  on  the 
front  page,  together  with  an  explana¬ 
tion  of  the  handkerchief. 


training  forces  him  to  admit  that  indus¬ 
trialism  is  responsible  for  the  vicious 
“ideology”  that  includes  laissez-faire,  the 
supremacy  of  property  and  the  inherent 
selfishness  and  wealth-seeking  of  human 
nature. 

Then  he  files  a  demurrer  to  the  in¬ 
dictment  :  all  social  misery  is  not  the 
outcome  of  industrialism.  Demand  for 
labor,  activity  of  invention,  standards  of 
living  have  been  increased.  Child  labor 
was  far  worse  before  the  factory.  Crime 
is  not  correlated  with  industry:  non¬ 
industrial  cities  have  the  worst  records. 
Even  machine  monotony  may  be  inter¬ 
preted  as  a  mental  discipline.  One  so¬ 
cial  problem  after  another  is  examined 
to  discover  whether  there  is  any  causal 
connection  between  it  and  industrialism. 
The  chapter  on  the  Business  Cycle  is 
particularly  complete  and  up-to-date, 
including  recent  correlations  of  statistics 
of  birth-rate,  divorce  and  other  social 
phenomena  with  the  swing  of  the  trade 
cycle.  The  last  chapters  are  on  pro¬ 
posed  remedies  —  revolution,  peaceful 
evolutionary  labor  movement,  “consti¬ 
tutional  government  in  industry”  (illus¬ 
trated  by  the  Chicago  Men’s  Qothing 
Industry’s  agreement  for  unemployment 
insurance),  and  the  broader  types  of 
remedy.  In  the  chapter  on  Religion  and 
Industry  the  author  seems  to  take  too 


seriously  a  few  church  organizatioB  I 
reports  and  platforms.  On  the  wholtf  SS 
this  is  an  extremely  valuable,  instrnt.  I  U 
tive  and  stimulating  book. — R.  W.  t  '  ‘ 

ORD  comes  from  Conrado  I  * 
Massaguer,  famous  caricaturijjf 
that  he  is  planning  to  spread  propagaat  I 
for  his  native  land,  Cuba.  The  islani  | 
now  unsettled  by  revolution,  has  to  bt  ^ 
settled  for  the  next  winter  touring  so- 
son,  and  Mr.  Massaguer  intends  dobg 
his  share.  He  also  has  contracts  wit 
two  syndicates  and  the  New  Kon 
American.  Mr.  Massaguer’s  laos 
book  illustrating  was  done  for  “Peopk 
Worth  Talking  About,”  by  Cosmo  Ham¬ 
ilton  (McBride). 

*  *  * 

Twelve  articles  on  the  origin  acc 
development  of  the  money  system 
originally  written  for  the  Chioj: 
Tribune’s  financial  pages,  have  jiR 
been  issued  in  booklet  form  tte 
Tribune.  Rueben  D.  Cahn,  writer  ot 
economics  for  the  Tribune,  is  tin 
author. 

WWW 

A  STORY  about  bonefish  fishing  in 
Florida,  written  by  Bob  Bedar, 
Chicago  Tribune  outdoors  editor,  ha 
been  selected  by  four  college  professor-  I 
to  gd  into  a  new  textbook  on  English  | 
composition  for  college  freshmen  a-  I 
titled  “Models  and  Ideas.”  Mr.  Bedar  I 
has  also  recently  completed  a  new  book,  | 
“The  Devil  Bird,”  a  story  of  adven-  ! 
ture  in  South  America  and  a  companko  | 
volume  to  his  “The  Land  of  tht  | 
Takatu.”  I 


WINS  $1,000  VERDICT 

Jerry  Malin,  Amarillo  (Tex.)  Globt 
Sr  Netvs  sports  editor,  won  a  venta 
of  $1,000,  Aug.  31,  in  his  suit  against 
the  Chicago  White  Sox  and  the  Pitts¬ 
burgh  Pirates  for  their  failure  to  play 
an  exhibition  baseball  game  in  Amarillo 
last  April.  Malin,  who  promoted  die 
game,  had  sued  for  $1,300.  Offidals 
of  the  teams  cited  weather  conditions 
in  calling  off  the  game. 
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you  MEN  in  the  stereotype 
rooms  and  we  men  here  in  our 
laboratories  are  partners. 
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ing  better  printing  with  stereotypes. 
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Behind  our  laboratory  equipment  we 
are  always  bying  to  find  something 
that  is  new  and  better — to  pass  on  to 
you. 

This  spirit  is  what  has  helped  us  to  re¬ 
juvenate  the  dry  mat  industry  in  four 
short  years. 

And  we  know  that  we  will  only  sell 
mab  by  serving  you  and  the  industry. 
Whether  you  use  Burges*  Qrrome 
Mab  or  not,  the  facilities  of  the  Bur¬ 
gess  Laboratories  are  always  ready 
to  tackle  your  problems. 

Just  tell  us  what  they  are. 
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NEW  ENGLAND 

Was  First  to  Adopt  a  Completed  ‘‘Code’^o^ 
and  is  Among  the  First,  as  a  Regional 
Example  in  Its  Successful  Demonstration 

New  England  can  lay  claim  to  be  the  first  locality  in  the  United  States 
to  adopt  a  completed  code  to  the  National  Industrial  Recovery  Adminis¬ 
tration,  and  to  make  its  stipulations  effective. 


This  consisted  of  the  Textile  Code 
adopted  July  17th.  It  is  functioning 
in  this  busy  region,  with  pronounced 
success.  Since  its  inception,  accord¬ 
ing  to  late  reports,  at  least  twenty 
cotton  textile  mills  in  one  city  have 
had  a  10  per  cent  employment 
increase,  while  a  number  of  other 
mill  towns  report  increased  work 
for  thousands. 

In  another  section  of  New  England 
cotton  mills  increased  on  an  average 
of  15  per  cent  in  payrolls  the  first 
week  of  operation  under  the  textile 
code,  as  compared  to  the  week  before 
it  went  into  effect. 

Which  indicates  that  New  England 
not  only  has  made  economic  history 
in  scoring  another  “First,”  as  regards 
the  Code,  but  is  actively  proving  its 
claim  to  be  among  the  first  sections 
in  the  country  on  the  score  of  suc¬ 
cessful  results  in  practically  demon¬ 
strating  the  Code. 

This  is  as  it  should  be.  It  logi¬ 
cally  is  in  keeping  with  New  Eng¬ 
land’s  record  of  economic  leadership 


for  the  past  four  years.  For  prac¬ 
tically  all  that  time  this  section  has 
loomed  up  as  the  brightest  business 
“spot”  in  the  entire  nation. 

The  sustained  and  steadily  in¬ 
creasing  buying  power  created  by 
the  S}/2  million  people,  including  over 
3  million  wage  earners,  which  com¬ 
prise  this  huge  consumers’  market, 
is  an  Autumn  sales  prize  worth  any 
national  advertiser’s  closest  attention. 

Autumnal  sales  in  New  England 
also  are  going  to  make  “economic 
history”  in  volume  and  profit  as 
compared  to  past  autumns,  judging  by 
the  Summer’s  results  already  shown. 
Make  “new  highs”  for  your  cooler 
season  business  in  New  England,  via 
the  same  method  used  by  the  most 
successful  national  merchandisers — 
linage  in  these  52  dominant  news¬ 
papers,  issued  in  the  39  pivot  trade 
centers  of  New  England,  as  listed 
here.  Address  any  newspaper  named 
on  this  page  or  any  of  the  National 
Advertising  representatives  for  ad¬ 
ditional  marketing  information. 


The  Dominant  Newspapers  of  New  England 


MAINE— Population  797.433 


*Ban,or  News .  (M) 

'Portland  Preaa-Hcrald  Ezpreu, 

Sunday  Telatram .  (M3tE) 


Circu¬ 

lation 

33,734 

59,4M 


Ad  Rates 
3.5M  14.M4 

llnea  llnea 
.479  .475 


.34  .14 


NEW  HAMPSHIRE— Population  445,343 

'Concord  Monitor-Patriot .  (E)  4,744  .45 

ttKoene  Sentinel .  (E)  4,153  .434 

'Manchester  Union-Leader .  (MRE)  33,353  .15 


.43 

.435 

.13 


VERMONT— Population  354,411 

'Barre  Times .  (E)  4,445  .44  .43 

ttBrattleboro  Reformer .  (B)  3,534  .439  .43 

'Burlington  Free  Press .  (M)  14,443  .445  .445 

'Rutland  Herald .  (M)  13,135  .44  .44 


MASSACMUSBTTB  fdpnlatlon  4.344.414 

'Attleboro  Sun .  (E)  5,753  .44 

'Boston  Ere.  American .  (E)  344,337  .54 

'Boston  Sunday  Adrertlser .  (S)  424,474  .75 

'Boston  Globe .  (M4tE)  375.444  .94 

'Boston  Transcrl^ .  (E)  37,498  .25 

'Boston  Post .  (M)  345,137  .44 

'Boston  Post .  (S)  341,344  .55 

'Brockton  Enterprise .  (E)  34,741  .48 

'Fitchburg  Sentinel .  (E)  11,338  .44 

'HaTerblirGasette .  (B.)  15,944  .47 

tHolyoke  Transcript  8t  Telegram  (E)  14,431  .48 

'Lawrence  Eagle-Trlbuna .  (M8t£)  34,284  ,14 

'Lynn  Item .  (E)  17,474  .445 

'Lowell  CourIrr-CItiMn  and  Eve. 

Leader .  (M8tE)  19,813  .47 

'New  Bedford  Standard  Times 

and  Mercury .  (M8tE)  49,513  .14 

'New  Bedford  Sunday  Standard 

Timas .  (S)  34,445  .14 

'North  Adams  Tranacrl^ .  (B)  14,341  .45 


Ad  Rates 


*Pltttfleld  Eagle . 

Circu¬ 

lation 

18.334 

2,588 

llnet 

.86 

18,888 

llnet 

.86 

*Salem  Newt . 

24,854 

.88 

.87 

^Taunton  Gaaette . 

(E) 

8,748 

.85 

.835 

*Woroe«ter  Telegram  aad  Ere* 
alng  Gaaette . 

(MRE) 

lgg.715 

.28 

.25 

'Worcester  Sunday  Telegram _ 

(S) 

58.288 

.21 

.18 

RHODE  ISLAND— Populatloa  487*497 
*Pawtucket  Time* .  (E)  28,868 

.88 

.88 

'Providence  News-Tribune . 

(E) 

38,865 

.18 

.18 

'Westerly  Sun . 

(E8tS) 

4,882 

.84 

.84 

'Woonsocket  Call . 

(E) 

15,499 

.86 

.86 

OONMBCnCOT— Plepwlatlon  1,444.443 

'Bridgeport  Post  Telegram . 

(M8tE) 

37,423 

.13M 

^Bridgeport  Pott . 

(S) 

28,471 

.88 

*Danbury  Newt-Tlmet . 

(bi) 

7,333 

.86 

.85 

35,537 

.18 

.18 

*Hartford  Gouraat . 

(S) 

57,436 

.15  . 

.15 

tHartford  Timet . 

(E) 

57,442 

.15 

.15 

^Mlddletowa  Prett . 

(E) 

8,348 

.455 

.835 

Naugatuck  Newt . 

(E) 

5,528 

.835 

.835 

*New  Britain  Herald  . . . 

(E) 

14,228 

.44 

.48 

ftNew  Haren  Regltter . 

(E8cS) 

44,151 

.16 

.15 

*New  London  Day . 

(B) 

13,684 

.86 

.85 

*Norwalk  Hour . 

(E) 

7,333 

.845 

.445 

INorwlch  Bulletin  8t  Record . 

(MgtE) 

18.441 

.44 

.87 

'Stamford  Advocate . 

(E) 

11,294 

.445 

.455 

•Waterbury  Republlcaa  gt  Amer¬ 
ican  . 

(M8tE) 

24,448 

.44 

.88 

^Waterbury  Republlcaa  It  Amer¬ 
ican  . 

(EStS) 

31,448 

.88 

.88 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
rfGoTernment  Statement  Oct.  1,  1933. 

'A.B.C.  Publishers'  Statement  Apr.  1,  1933. 
tPubUshers’  AffldaTit  Apr.  I,  14m. 
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Circulation 


OCHS  FONDLY  RECALLS 
HIS  CARRIER  DAYS 


Regards  the  Work  at  “Fortunate 
Episode  in  My  Life,’’  He  Tells 
Chattanooga  Timet  Boys 
in  Letter 


ROTARY 

MAGAZINE  PRESSES 
For  Sate 


Two  Cottrell  rotary  magazine  presses. 
One  with  two  folders  for  64-page 
magazine  size  and  for  8>4*zll>4*  page. 
The  other  press  takes  16-page  text, 
covert  and  staples,  2-up,  page  size 
SX'zllX*.  These  presses  in  go^ con¬ 
dition  and  being  replaced  by  presses  of 
greater  speed  and  page  capacity. 
Address  The  Christian  Science  Pub¬ 
lishing  Society,  One  Norway  Street, 
Boston,  Massachusetts,  care  of  the 
Production  Department. 


GAVE  SALES  DEMONSTRATION 


One  of  the  finest  tributes  to  news¬ 
paper  boy  training  on  record  was  con¬ 
tained  in  a  letter  sent  recently  by 
Adolph  S.  Ochs,  publisher  of  the  New 
York  Times  and  Chattanooga  Times,  to 
carrier  boys  of  the  latter  paper.  It 
was  print^  in  the  first  issue  of  the 
Times  Carrier,  monthly  organ  which 
appeared  Sept.  1,  and  will  be  followed 
by  other  letters  from  prominent  Chat- 
tanoogans  who  have  found  their  early 
employment  as  newspaper  carriers  has 
been  of  great  value  to  them. 

Mr.  Ochs  wrote: 

"Abenia,”  Lake  George,  New  York, 
Aug.  17th,  1933. 

"Greetings  and  Salut.ations 
to  the  Carrier  Boys  of  the  Chatta¬ 
nooga  Times. 

‘T  am  proud  that  I  began  my  news¬ 
paper  career  as  one  of  your  guild. 

"Sixty-five  years  ago,  when  I  was  a 
boy  11  years  of  age,  my  first  acquaint¬ 
ance  with  a  newspaper  office  was  when 
I  was  given  a  newspaper  route  on  the 
Knoxville  Chronicle  at  Knoxville,  Ten¬ 
nessee. 

“I  had  to  appear  at  the  office  at  five 
o'clock  in  the  morning.  The  paper 
came  from  the  press  unfolded,  and  the 
carrier  boys  had  to  fold  the  papers  by 
hand.  There  were  50  papers  to  be  de¬ 
livered  on  my  route,  and  I  had  to  walk 
nearly  four  miles  to  deliver  them,  then 
home  for  breakfast  and  thence  to 
school.  _For  this  task  I  received  25 
cents  a  ^y  ($1.50  per  week). 

‘‘I  did  my  work  conscientiously,  and 
in  wet  weather  I  saw  that  the  paper 
was  put  in  a  dry  place.  In  those  days 
we  had  Carrier  Boys’  Christmas  Ad¬ 
dress,  and,  so  excellent  was  my  service 
on  my  route,  I  received  a  nice  little 
Christmas  present  from  every  one  on  my 
route.  One  of  the  notable  recollections 
of  those  days  is  that  Father  Ryan,  a 
Catholic  priest  at  Knoxville,  who,  per¬ 
haps,  had  been  a  carrier  boy  in  his 
boyhood,  gave  me  two  dollars  as  a 
Christmas  present. 

“My  work  was  not  a  matter  of 
choice,  but  it  was  a  welcome  little  con¬ 
tribution  to  my  family’s  needs.  I  thus 
learned  to  work,  be  helpful,  and  to  do 
my  work  conscientiously,  and  thus  at¬ 
tracted  the  attention  of  people  who  gave 
me  good-will  and  encouragement.  Now, 
as  I  look  back  upon  those  days,  I  re¬ 
gard  it  as  a  fortunate  episode  in  my 
life  that  I  began  so  early  to  work  and 
be  helpful  to  my  family. 

“I  wish  you  all  joy  in  your  work. 
Be  interested,  and  do  your  work  to  the 
best  of  your  ability.  Choose  good  com¬ 
pany,  and  try  every  day  to  learn  some¬ 
thing  useful.  Respect  yourselves  and 
you  will  win  the  respect  of  others.  Do 
not  spend  _  your  time  idly  looking  for 
opportunities.  "There  is  a  better  (±ance 
at  opportunity  if  you  apply  yourselves 
industriously  to  your  task.  Do  nothing 
that  will  make  your  mothers  ashamed 
of  you,  and  the  chances  are  that  op¬ 
portunity  will  be  looking  for  you,  and 
come  to  you  unsought  and  unobserved. 

“Your  faithfully, 
“Adolph  S.  (Dchs.’’ 


Birmingkam  Pott  Boyt  Competed 
at  Liont  Club  Luncheon 

An  unusual  type  of  luncheon  club 
entertainment  program  was  given  by  the 
Birmingltam  Post  circulation  depart¬ 
ment  recently,  when  three  finalists  in  a 
city  sales  tournament  gave  their  talks 
before  the  weekly  meeting  of  the  Lions 
Club. 

Jack  Tribble,  downtown  carrier,  won 
the  championship  in  competition  with 
James  Martin  and  Marshall  Hughes. 
He  was  awarded  a  silver  loving  cup. 
Charles  Guthrie,  Post  salesman,  act^ 
as  “housewife”  for  the  sales  presenta¬ 
tions.  The  three  finalists  were  chosen 
from  14  semi-finalists  who  won  contests 
held  in  various  sections  of  the  city,  in 
which  approximately  700  Post  carriers 
participated. 

R.  S.  Nix  is  the  Post’s  circulation 
manager. 


HELD  JUNIOR  WORLD  SERIES 

Presentation  of  the  pennant  emblem¬ 
atic  of  the  championship  of  the  Toledo 
Blade  Baseball  Leagues  for  1933  was 
the  climax  of  the  Blade’s  fourth  annual 
Junior  World  Series  recently  completed 
in  Swayne  field.  Commissioner  Louis 
Mauder  presented  the  pennant  to  Capt. 
Bill  Heinnemann  of  the  “Indians”,  whose 
victory  over  the  “Braves”  gave  them 
the  series,  two  games  to  one.  The 
series  climaxed  a  regular  schedule  of 
games  played  this  summer. 


200  Orphans  Saw  Circus 

More  than  200  orphans  from  the  five 
orphanages  of  El  Paso,  were  guests  of 
the  El  Paso  (Tex.)  World-News  and 
a  number  of  prominent  business  men  of 
the  city  at  the  matinee  performance  of 
the  A1  G.  Barnes  Circus,  Aug.  30.  In 
addition  to  the  orphans,  25  carrier  win¬ 
ners  in  a  circulation  contest  were  also 
the  guests  of  the  newspaper.  Morris  J. 
Boretz,  publisher,  personally  supervised 
the  party. 


62  Carriers  Visit  World  Fair 

Sixty-two  carriers  of  the  Omaha 
(Neb.)  World-Herald  representing 
towns  in  Nebra.ska,  Iowa,  Missouri, 
Kansas  and  South  Dakota  were  guests 
of  the  newspaper  on  a  four-day  trip  re¬ 
cently  to  the  Century  of  Progress, 
Chicago,  for  increasing  their  routes  dur¬ 
ing  a  three-week  campaign  which  ended 
.\ug.  23.  They  were  accompanied  by 
H.  C.  Arnold.  H.  H.  Mahler  and  James 
B.  Minor  from  the  newspaper. 


HOST  TO  250  CARRIER 

Two  hundred  and  fifty  carrier  boys 
of  the  Rochester  (N.  Y.)  Democrat  4 
Chronicle  had  a  big  day  Aug.  29,  whe: 
they  observed  Dernocrat  and  (Throniclt 
Day  at  the  Red  Wing  Stadium.  Wjjf, 
Post,  round  the  world  flier,  congratj. 
lated  John  Hymes,  who  took  top  honor; 
in  the  newspaper’s  salesmanship 
test,  and  the  boys  saw  the  Rochester 
Red  Wings  defeat  the  Buffalo  Bisons 
of  the  International  League.  Alben 
W.  Fell,  publisher  of  the  Democrat  4 
Chronicle,  and  a  committee  of  Rotary 
Club  members  accompanied  Post  to  the 
field. 


Sponsored  Food  Show 

The  Springfield  (Ill.)  State  Register 
recently  concluded  its  Food  Show  and 
Better  Homes  Exposition  held  during 
the  Illinois  State  Fair.  The  booths  pre¬ 
sented  30  different  exhibits.  A  free 
cooking  school  was  held  in  conjunction 
with  the  exposition.  Free  information 
on  home  making  and  samples  of  food 
were  given  to  the  visitors. 


Vermont  Group  ViziU  Chicago 

More  than  200,000  votes  were  cast 
in  the  15-week  contest  sponsored  by 
the  St.  Johnsbury  (Vt.)  Caledonian- 
Record  in  conjunction  with  local  mer¬ 
chants,  as  a  result  of  which  a  party  of 
24  spent  a  week  at  A  Century  of  Prog¬ 
ress  Exposition,  Chicago,  recently. 
Herbert  A.  Smith,  publisher,  and  his 
wife  accompanied  the  group. 


Sent  50  Carriers  to  Chicago 

Fifty  carriers,  winners  in  a  subscrip¬ 
tion  contest,  spent  three  days  at  the 
World’s  Fair  recently  as  guests  of  the 
Ft.  Wayne  (Ind.)  Journal-Gazette. 
Some  of  the  boys  were  also  winners  of 
district  prizes  and  other  awards  includ¬ 
ing  suits  of  clothing,  cash,  bicycles  and 
other  articles. 
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250  Carriers  Attend  Barbecue 

Tw’o  hundred  and  fifty  carrier  boys 
and  workers  in  the  circulation  depart¬ 
ment  of  the  Greenz’ille  (S.  C.)  News- 
Piedmont  gathered  at  Chick  Springs, 
S.  C.,  recently,  for  a  barbecue,  water¬ 
melon  slicing  and  general  good  time. 
They  were  entertained  with  magic  tricks 
by  the  “Mysterious  Howard.”  George 
Mackey  served  as  master  of  ceremonies 
and  arranged  details  of  the  outing. 


Continuing  Scorecard  Feature 

Although  the  Chicago  Cubs  manage 
ment  refiLses  to  divulge  the  numbers « 
the  Cub  players,  the  Chicago  bail; 
Times  continues  to  print  the  scorecari 
in  its  noon  edition  sold  at  the  ball 
park.  Numbers  of  the  visiting  player; 
are  printed,  and  the  Chicago  lineup  b 
given  without  numbers.  In  the  past  the 
Cubs’  numbers  have  been  juggled  to 
confuse  the  fans  who  do  not  care 
pay  10  cents  for  an  official  scorecard. 


1,000  Boya  Theatre’s  Guests 

More  than  a  thousand  newspaper 
boys  of  Worcester  and  vicinity  attended 
Poli’s  Theatre  in  that  city  recently  as 
the  guests  of  the  Worcester  (Mass.) 
Telegram  and  Gazette  and  the  theatre 
manager. 


Beloit  Boys  to  Chicago 

Fifty-five  carrier  boys  of  the  Btkii 
(Wis.)  Daily  Nezvs  were  guests  of  the 
newspaper  on  a  trip  to  the  World's 
Fair  at  Chicago  Sept.  1.  W.  Scott, 
assistant  circulation  manager,  was  ii 
charge.  This  trip  was  a  part  of  a 
program  of  picnics,  theatre  parties,  and 
dinners  for  carriers  under  the  direction 
of  R.  W.  McKinney,  circulation  man¬ 
ager. 


60  Carriers  Visit  Duluth 
Sixty  carriers  of  the  St.  Paul  (Minn.) 
Daily  News  were  the  guests  of  the 
newspaper  Aug.  27  on  a  trip  to  Duluth. 
A  dinner  at  a  large  hotel  and  a  boat 
ride  in  the  Duluth-Superior  harbor  were 
the  entertainment  features. 


Planning  Better  Homes  Exhibit 

The  Albany  (N.  Y.)  Knickerbocitr 
Press  and  Albany  Ez'ening  News  will 
sponsor  a  Better  Homes  Exposition  at 
the  Washington  Avenue  Armory  Oct.!)- 
14,  featuring  food,  heating,  home  fur¬ 
nishings,  electrical  and  gas,  home  build¬ 
ing  and  equipment  and  industrial  shows. 


Anderson  Carriers  Visit  Fair 

Fifteen  carriers  of  the  Anderson 
(Ind.)  Herald  were  guests  of  the  news¬ 
paper  on  a  three-day  trip  to  A  Century 
of  Progress,  Chicago,  recently.  "They 
were  transported  in  a  de-luxe  bus,  ac¬ 
companied  by  Philip  G.  Keltner,  circu¬ 
lation  manager,  and  J.  T.  Reed. 


Kenosha  Boys  Visited  Fair 

The  Kenosha  (Wis.)  Evening  Nm 
recently  was  hosts  to  its  carrier  and 
corner  boys  in  a  two-day  visit  to  tht 
Century  of  Progress.  Willis  H- 
Schulte,  circulation  manager,  was  in 
charge. 


Compiled  Rental  Directory 

The  Tulsa  (Okla.)  World,  Sept.  3 
announced  publication  of  the  second  an¬ 
nual  edition  of  the  Tulsa  rental  directory 
compiled  by  its  classified  depiartment. 


New  Sport  Make-up 

The  Toledo  Blade  has  adopted  a  new 
makeup  for  its  first  sports  page,  with  a 
folio  line,  “Toledo  Blade  Sport  News”, 
that  makes  the  page  resemble  a  separate 
section.  Shallow  two-column  pictures 
of  spot  sports  events  are  carried  on 
either  side  of  the  folio  line. 


Sponsored  Motorcycle  Race 

The  Lansing  (Mich.)  State  Journal 
and  the  Lansing  Motorcycle  club  spon¬ 
sored  the  eleventh  annual  national  mo¬ 
torcycle  “Jack  Pine  Run”  Sept.  4  and 
5.  Prizes  were  awarded  by  the  daily. 


400  Carriers  Visit  Chicago 

Four  hundred  carriers  of  the  Colum¬ 
bus  (O.)  Dispatch  made  a  trip  to  the 
Century  of  Progress,  Chicago,  recently 
as  the  guests  of  the  newspaper. 


Mechanically  Speakings 


If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  with  tnie- 
surfaced  plates  which  do  not  re¬ 
quire  so  much  impression  in  the 
printing. 


In  Boston^ 

you  will  find  proof  of  this  in 
the  papers  using  Wood  Mats. 


HiTtr 

Wood  Dry  Mats  •  THE  means  to  THE  end  •  Better  printed  pegs* 


FLONG  CORPORATION 

HOOSICa  FALLS.  N.Y 


BO^ 


Planning  Cooking  School 

The  Asheznlle  (N.  C.)  Citizen  Sr 
Times  will  sponsor  the  seventh  annial 
cooking  school  at  the  Plaza  Theatre  in 
Asheville  on  Sept.  25-28. 
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boy  welfare  urged 

ON  PUBUSHERS 

prMi^nt  J-  L.  Mapea  of  S.N.P.A. 

Saya  That  Unleaa  Public  Knowa 
of  Work,  Boy  Syatem  May 
Become  Extinct 

Publishers  were  urged  to  study  the 
necessity  of  newspaper  boy  welfare  in 
tixir  communities  in  a  bulletin  issued 
last  week  by  the  Southern  Newspaper 
Publishers’  Association,  under  the  au¬ 
thority  of  President  J.  L.  Mapes,  Beau¬ 
mont  (Tex.)  Enterprise  and  Journal. 

TTk  bulletin  cites  the  newspaper  boy 
provisions  in  the  proposecl  newspaper 
code  and  contrasts  them  with  tiie  child 
labor  provisions  of  the  President’s 
blanket  code,  and  adds; 

"There  has  always  been  an  obligation 
on  the  part  of  the  publisher  to  take  a 
great  interest  in  the  newspaper  boy. 
.\RA  conditions  have  not  made  that 
obligation  any  greater  but  every  indivi¬ 
dual  publisher  owes  a  duty  to  the  news¬ 
paper  industry  at  this  time  to  see  that 
newspaper  boys  are  encouraged,  pro¬ 
tected  and  aided  through  beneticial  in¬ 
terest  and  activities. 

"There  are  many  things  the  publisher 
can  do  to  build  up  a  splendid  newspaper 
boy  organization.  If  a  publisher  is  leav¬ 
ing  the  matter  entirely  to  the  circula¬ 
tion  manager  1  think  an  injustice  is 
being  done  the  circulation  manager. 
Encouragement,  advice  and  budget  al¬ 
lowances  should  be  offered  the  circula¬ 
tion  manager  to  carry  on  worthwhile 
newspaper  boy  activities.  W  elfare  work 
among  newspaoer  boys  pays  wonderful 
dividends  to  the  newspaper  outside  of 
duty  well  done  and  personal  satisfaction. 

"The  outstanding  American  newspaper 
man  in  newspaper  boy  welfare  work  is 
an  executive  of  one  of  our  own  member 
newspapers — Howard  W’.  Stodghill, 
business  manager  of  the  Louisi'ille 
iKy.)  Courier-Journal  and  Tinu’s. 
Wherever  mention  is  made  of  welfare 
work  among  newspaper  boys  there  is 
instinctive  thought  of  Howard  Stodg¬ 
hill.  In  his  own  Louisville  operation  he 
has  a  model  plan  which  any  publisher 
can  well  afford  to  investigate.  There  is 
no  newspaper  so  small  but  that  it  can 
get  helpful  suggestions  by  checking  up 
on  the  Louisville  operation. 

“It  is  my  personal  opinion  that  if 
newspapers  do  not  acquaint  the  public 
with  the  welfare  program  for  newspaper 
boys  and  by  all  means  execute  a  dehnite, 
constructive  program  on  their  individ¬ 
ual  newspapers,  we  may  soon  have  a 
condition  confronting  us  that  may  mean 
the  extermination  of  the  newspaper  car¬ 
rier  boy  under  18  years  of  age.” 

Samples  of  five  advertisements  de¬ 
signed  to  promote  newspajier  boy  wel¬ 
fare,  mats  of  which  may  In;  obtained 
from  Mr.  Stodghill  for  $1.  to  cover 
expenses,  were  mailed  with  the  bulletin. 


SEEKING  NRA  SLOGAN 

The  Birmingham  Post  is  conducting 
a  contest  to  obtain  a  slogan  of  three 
words,  each  of  which  begins  with  the 
letter  N,  R  and  A  in  that  order. 
Mer«y  as  an  illustration  the  Post  of- 
•“■s  the  phrase  “Never  Retreat, 
•America.”  The  person  submitting  the 
"mning  slogan  will  be  given  a  job  for 
une  week  as  a  cub  reporter  at  the 
MfA  minimum  salary  of  $14.50  per 
week. 

DAMAGE  SUIT  DISMSSED 

suit  of  Clara  Jacoby  and 
Adolph  Jacoby  against  the  Los  Angeles 
tvenmg  Herald  &  Examim'r,  seeking  a 
total  of  $41,250  for  personal  injuries 
*s  a  result  of  a  traffic  accident  early 
this  year,  was  dismissed  with  prejudice 
>n  Superior  Court.  Motion  to  iUmuiss 
w®'  IJ'wrie  by  the  plaintiff's  attorney. 

Irs.  Jacoby  was  said  to  be  an  exiiectant 
h’other  at  the  time  of  the  accident. 


DROPS  ROTO  SECTION 

Tl*  Boston  Traz’eler  has  discontinued 
amt  -  Saturday  roto  section, 

ris  place  has  a  page  of  pictures 
°  inside  pages,  under  the 
^fonnd  the  World  with 
ton  Traveler  Camera  Men." 


FiLM  PAPER  SUED 

Producer  Asks  $100,000  Damages 
From  Hollywood  Reporter 

Adverse  criticisms  and  editorial  com¬ 
ments  of  a  motion  picture,  “The 
Seventh  Commandment,”  published  in 
the  Hollywood  (Cal.)  Daily  Reporter, 
film  trade  paper,  damaged  the  film’s 
producer  to  the  extent  of  $100,000  it  is 
alleged  in  a  libel  suit  filed  in  Los  An¬ 
gela  Superior  Court  last  week.  The 
plaintiff  is  Dwain  Esper,  who  brought 
suit  against  the  Wilkerson  Daily  Corp., 
W.  R.  Wilkerson,  editor  and  publisher, 
and  Frank  Pope,  managing  editor. 

Esper  declares  his  picture  is  “educa¬ 
tional,”  but  the  Daily  Reporter  said  it 
"hits  a  new  low  level  of  morality,”  and 
is  “almost  as  dirty  as  its  advertising.” 
The  paper  in  another  article  suggested 
that  for  the  good  of  the  industry  film 
workers  should  take  matters  into  their 
own  hands  and  stop  the  making  of  such 
pictures  as  “Seventh  Commandment.” 

OCCUPIES  NEW  PLANT 

The  Albion  (N.  Y.)  Advertiser  ha» 
moved  into  a  new  fireproof  plant  in 
Platt  Street  of  that  city.  More  than 
2000  persons  inspected  the  plant  at  its 
formal  opening  recently.  P.  A.  Dra¬ 
gon  is  publisher  and  Jannie  A.  King  is 
editor. 


MARKS  GOLDEN  WEDDING 

Charlea  Ulrich,  Veteran  Newspaper 
Man,  and  Wife  Are  Honored 

CTiarles  Kenmore  Ulrich,  74,  who  was 
for  many  years  on  the  staff  of  the  old 
New  York  Herald,  under  James  Gor¬ 
don  Bennett,  and 
also  widely 
known  as  a  mo¬ 
tion  picture  edi¬ 
tor  and  writer, 
celebrated  the  fif¬ 
tieth  anniversary 
of  his  marriage, 
with  Mrs.  Carrie 
Cullum  Ulrich,  at 
their  home  in 
Long  Island  City, 
N.Y.,  on  Aug.  25. 
Following  a 
^  „  dinner  at  the 

Chasles  Ulrich  Lafayette  Hotel, 

Manhattan,  Mr.  and  Mrs.  Ulrich  were 
the  guests  of  honor  at  a  reception  at 
the  home  of  their  son,  Carl  C.  Ulrich. 
John  C.  Flinn,  formerly  of  the  Herald, 
was  toastmaster. 

Mr.  enrich  began  newspaper  work  on 
the  Cincinnati  Enquirer  in  1877,  and 
spent  several  adventuresome  years  along 
the  western  frontier  in  Texas  and 
Wyoming.  He  worked  in  Denver,  San 
Francisco  and  Chicago  before  joining 


the  New  York  Herald  in  1909.  He  left 
in  1917  to  join  Famous  Players-Lasky 
publicity  staff. 

He  retired  in  1931. 

LA  PATRIE  EXECUTIVES 

La  Patrie,  Montreal,  which  recently 
changed  ownership,  being  absorbed  by 
La  Presse,  announces  its  new  officials 
as  follows :  President,  Hon.  P.  R.  Du- 
Tremblay;  advertising  director,  P.  Gos- 
selin :  managing  editor,  O.  Mayrand ; 
Toronto  representative,  S.  L.  Rees. 
.Authority  of  the  court  has  b^n  re¬ 
ceived  by  directors  of  La  Patrie  Pub¬ 
lishing  Co.  to  call  a  special  meeting  of 
shareholders  of  the  company  to  ratify 
a  proposal  of  compromise  which  the 
board  of  directors  wishes  to  lay  before 
them.  No.  date  has  been  set  for  the 
proposed  meeting,  nor  has  any  indica¬ 
tion  been  given  as  to  the  nature  of  the 
compromise  to  be  submitted. 

PUBLISHERS  PLAN  OUTING 

The  Northwest  Daily  Press  Associa¬ 
tion  will  hold  an  outing  at  Pine  Beach 
Hotel,  Brainerd,  Minn.,  Sept.  15-17. 
hVed  Schilplin,  publisher  of  the  St. 
Cloud  (Minn.)  Times-Journal,  will  be 
host  to  the  publishers  at  a  luncheon 
Sept.  15  H.  E.  Rasmussen,  Austin 
(Minn.)  Herald,  is  in  charge  of  the 
outing. 


V  '  ' 


K.4..11H—  J— - 


OUT  OF  THE  "DOLDRUMS" 

When  old  sailing  ships  got  into  the  “Doldrums”  they  would  often 
drift  helplessly,  “in  irons,”  for  a  month  or  more — waiting  for  a  wind. 

A  powerful  tugboat  could  have  pulled  them  out  in  a  few  hours. 

The  Ciovernment  is  supplying  the  tugboat  to  pull  business  out  of  its 
Doldrums — with  the  result  that  Washington,  D.  C.,  has  become  the 
nerve  center  of  Business  Recovery  activity. 

All  of  which  is  making  this  prosperous  Washington  market  of  greater 
importance  than  ever. 

You  can  get  your  share  of  this  powerful  market  by  getting  your  message 
before  the  Times’  106,953  families — over  half  the  families  in  Washington. 


W 


ES 
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Represented  Nationally  by  the  Rodney  E.  Boone  Organization 
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DAILIES  GIVE  PARTY 
FOR  100,000  READERS 


SHAFFER  MUST  PAY  TAX 


Westchester  County  (N.  Y.)  Papers 
Stage  Big  Promotion  Event  at 
Rye  Playground  —  Park 
Records  Broken 


Eight  Westchester  County,  N.  Y., 
dailies  were  hosts  to  more  than  100,000 
readers  at  a  free 


L.  S.  Dayton 


amusement  park 
party  in  Playland, 
county-  owned 
playground  at 
Rye,  N.  Y.,  on 
Aug.  28.  The 
project,  staged  as 
good  will  promo¬ 
tion,  so  far  ex¬ 
ceeded  the  expec¬ 
tations  of  the 
park  management 
as  to  exhaust  the 
parking  facilities 
for  8,000  auto¬ 
mobiles. 


Free  tickets  for  the  various  fun  de¬ 
vices  were  published  for  a  month  in  the 
newspapers,  accompanied  by  promotion 
stories  and  pictures.  Among  the  con¬ 
cessions  offered  in  a  full  day  of  free 
entertainment,  besides  rides  on  twenty- 
eight  devices,  were  beach  bathing  in 
Long  Island  Sound,  fireworks  and  trans¬ 
portation  at  half  price.  About  40,000 
persons  were  carried  to  the  park  in 
chartered  buses. 

The  throng  broke  attendance  records 
in  the  history  of  the  park.  More  than 
27,000  frankfurters  were  sold,  and  the 
general  food  supply  was  completely  ex¬ 
hausted.  So  successful  were  the  park 
concessionaires  that  a  round  robin  of 
appreciation  was  forwarded  to  the 
newspapers. 

The  project,  the  largest  promotion  en¬ 
terprise  ever  undertaken  by  Westchester 
dailies,  entailed  arrangements  for  trans¬ 
portation  which  brought  more  than  200 
buses  an  hour  into  Playland.  Readers 
also  were  carried  to  the  park  by  special 
trains. 

The  event  was  arranged  by  L.  S.  Day- 
t(Mi,  managing  editor,  and  W.  W.  Car¬ 
ver,  circulation  manager,  of  the  Yon¬ 
kers  Herald  Statesman.  Other  papers 
taking  part  in  the  enterprise  were  the 
Mount  V  ernon  Argus ^  Tarry  town  Daily 
News,  Port  Chester  Item,  Ossining  Citv- 
zen-Register,  New  Rochelle  Standard 
Star,  Mamaroneck  Times,  and  the  White 
Plains  Reporter. 


CHAPUN  WITH  UNIVERSAL 

William  \V.  Chaplin,  city  editor  and 
for  years  reporter  of  the  New  York 
bureau  of  the  Associated  Press  has  re¬ 
signed  to  join  the  W'^ashington  staff  of 
Universal  Service.  Chaplin  has  served 
abroad  and  on  some  of  the  most  notable 
local  newspaper  stories  of  .the  last  ten 
years  for  the  .\ssociated  Press.  Born  in 
New  York  City,  he  was  a  student  in 
Brown  University  when  at  17  he  left 
school  for  war  service  abroad  with  the 
26th  Division.  Returning  with  wounds 
and  medals,  but  still  a  private,  he 
worked  on  various  New  York  state 
papers  until  1923  when  he  joined  the 
A.P. 


Former  Publisher  Assessed  $10,000 
on  Past  Income  by  U.  S. 

(.Special  to  Eoitux  &  Pubushek) 

Washington,  Sept.  5— Additional 
income  taxes  amounting  to  approxi¬ 
mately  $10,000  will  have  to  be  paid  the 
federal  government  by  John  C.  Shaffer, 
former  publisher  of  Louisville  (Ky.J 
Herald,  Denver  Times  atid  Rocky 
Mountain  News,  and  other  papers,  as 
a  result  of  a  decision  by  the  U.  S. 
Board  of  Tax  Appeals. 

The  case  came  before  the  board  upon 
appeal  of  Shaffer  after  the  Commis¬ 
sioner  of  Internal  Revenue  had  assessed 
deficiencies  amounting  to  slightly  more 
than  $13,000  in  Shaffer’s  income  taxes 
for  1924,  1925,  1927,  and  1928. 

The  controversy  centered  around  a 
number  of  financial  transactions  involv¬ 
ing  purchase  and  sale  of  the  Louisville 
Herald,  the  Denver  papers,  the  India¬ 
napolis  Star,  Muncie  (Ind.)  Star  and 
Terre  Haute  Star.  Shaffer  claimed  he 
should  be  permitted  to  deduct  from  his 
gross  income  for  the  several  years  up¬ 
wards  of  $900,000,  representing  losses 
sustained  in  the  various  transactions. 

Except  for  a  loss  of  $2,850  for  the 
year  1925,  the  board  upheld  the  com¬ 
missioner  and  decided  that  Shaffer’s 
losses  were  not  deductible. 


CIRCULATORS  TO  MEET 
IN  WEST  VIRGINIA 


Interstate  Group  Has  Big  Business 
Program  Based  on  Present-Day 
Problems — Officers  to  Be 
Elected 


STUDYING  RADIO  PROBLEM 


Newspaper  Executives  Consider 

Adopting  Minimum  Space  Rule 

Further  curtailiment  on  the  use  of  the 
newspaper  to  promote,  at  a  minor  ex¬ 
penditure  of  money,  public  interest  in 
radio  programs  w’hich  net  broadcasters 
large  sums  is  under  consideration  in  at 
least  one  metropolitan  center,  a  repre¬ 
sentative  of  Editor  &  Publisher  has 
learned. 

Newspaper  advertising  executives  are 
studying  ways  of  checking  the  practice 
of  using  a  two-inch  advertisement  in 
newspapers  to  build  up  a  program  on 
which  upwards  of  $300  for  each  broad¬ 
cast  is  spent.  This  practice,  particularly 
onerous  to  newspapers  in  political  adver¬ 
tising  activities  where  candidates  spend 
a  few  dollars  in  newspapers  and  hun¬ 
dreds  in  radio  broadcasting  and  then  ex¬ 
pect  the  press  to  carry  the  story  of  the 
broadcast  as  news,  was  described  by 
one  advertising  manager  as  another  ex¬ 
ample  of  radio’s  “leeching  on  the  news¬ 
papers.” 

One  of  the  proposals  under  considera¬ 
tion  is  to  start  action  through  providing 
that  a  two  column  by  five  inch  adver¬ 
tisement  be  the  minimum  size  copy  per¬ 
mitted  when  the  advertiser  seeks  to 
build  up  a  radio  program. 


CAUFORNIA  PRESS  DAY 

The  opening  day.  Sept.  1,  of  the 
California  State  Fair  at  Sacramento 
was  designated  as  California  Press  As¬ 
sociation  Day.  More  than  300  news¬ 
paper  people  and  their  families  were 
guests  of  Governor  James  Rolph,  Jr., 
and  the  Fair  Association  at  the  annual 
luncheon,  with  George  Creel,  regional 
director  of  NRA,  as  principal  speaker. 
President  Dan  Beebe  of  the  California 
Newspaper  Publishers’  Association 
headed  a  large  delegation.  Following 
the  luncheon  Mr.  Creel  addressed 
grandstand  crowds  on  .Administration 
objectives. 


CORRECTION 

-An  error  in  transmission  of  the  tribute 
paid  by  Carr  V.  Van  .Anda,  former 
managing  editor  of  the  New  York 
Times,  to  the  memory  of  the  late  Ches¬ 
ter  S.  Lord,  was  pointed  out  to  Editor 
&  Publisher  by  Mr.  Van  .Anda  this 
week.  Mr.  Van  Anda  was  quoted  as 
saying;  “The  thoughts  of  Chester  S. 
Lord’s  career,  as  recently  set  forth  in 
Editor  &  Publisher,  have  acquainted 
the  present  generation  of  journalists 
with  achievements  which  they  may  well 
strive  to  emulate.”  The  word  “thoughts” 
should  obviously  have  been  “facts.” 


NEW  SPORTS  WEEKLY 

Publication  of  Hoosier  Sports-Week, 
an  Indiana  tabloid  weekly  devoted  to 
sports  of  Indiana,  will  begin  about 
^pt.  15,  edited  by  Pete  Ellis,  sports 
editor  of  Vincennes  Sun-Commercial. 


The  Fall  convention  of  the  Interstate 
Circulation  Managers  .Association  will 
be  held  in  Charleston,  W.  Va.,  on  Sun¬ 
day,  Sept.  17  and  Monday,  Sept.  18. 

Business  sessions  will  open  Sunday 
evening  at  the  Pine  Manor  Country 
Club  with  a  round  table  get-together 
discussion. 

Business  sessions  will  continue  all  day 
Monday  at  the  Daniel  Boone  Hotel, 
convention  headquarters.  The  following 
topics  will  be  presented  on  the  morning 
program : 

1.  “Should  the  Editorial  or  Circula¬ 
tion  Department  have  control  of  county- 
correspondents  ?” — W.  P.  Wilson, 
Washington  (Pa.)  Observer  atid  Re¬ 
porter;  Fred  Weiler,  Allentown  (Pa.) 
Morning  Call;  E.  L  Woodward,  Phila¬ 
delphia  Record;  Frank  M.  Hetrick, 
.dltoona  (Pa.)  Mirror;  M.  J.  Murphy, 
Morgantown  (W.  Va.)  Dominion  Nejvs 
&  Post. 

2.  “What  .Action  are  You  Taking 
and  What  are  Your  Plans  to  Regain 
Lost  Circulation  in  View  of  the  Re¬ 
covery  Program?” — Ben  Bloom,  Pitts¬ 
burgh  Sun  Telegraph;  George  Evans, 
Charlestown  Daily  Mail;  J.  C.  Healy, 
Passaic  (N.  J.)  Herald-News;  Hilda 
Larson,  Tarentum  (Pa.)  Valley  Daily 
News. 

3.  “What  Method  is  Employed  to 
Control  Bad  Debts?  Do  Collection 
Agencies  Collect?  Does  it  Pay  to  Turn 
.Accounts  over  to  an  Attorney  ?” — 
William  Cotton,  Philadelphia  Inquirer; 
B.  V.  Rafferty,  Wheeling  (W.  Va.) 
Nett'S  Intelligencer ;  Paul  E.  MePeek, 
Easton  (Pa.)  Express;  John  G.  Wil¬ 
liams,  Bethlehem  (Pa.)  Globe  Times. 

4.  “Have  Trip  Contests  or  Prize 
Offers  Proven  More  .Appealing  to  Car¬ 
rier  Boys?”  E.  S.  Dobson,  Brooklyn 
(N,  Y.)  Times  Union;  R.  Sturman, 
Wilmington  (Del.)  Newspapers;  Fred. 
L.  Kendall,  Lancaster  ( Pa.)  News¬ 
papers;  George  Manning,  Sharon  (Pa.) 
News  Telegraph. 

.After  the  noon  luncheon,  the  after¬ 
noon  sessions  will  open  with  election 
of  officers.  This  will  be  followed  by 
a  “Best  Plan  Hour,”  during  which  the 
following  speakers  will  outline  their 
most  successful  plan  during  the  past 
year,  either  along  promotion  lines  or 
in  the  matter  of  service  or  economy : 
.A.  V.  -Ambrose,  Trenton  (N.  J.)  Times 
Advertiser;  H.  W.  Blackford,  Plaiiu- 
field  (N.  J.)  Courier  News;  R.  J.  Cor¬ 
rigan,  Philadelphia  Ledger;  O.  R. 
Lewis,  Washington  (D.  C.)  Times; 
Thomas  Dunkley,  Paterson  (N.  J.) 
Evening  News;  W.  L.  (iood,  Elizabeth 
(N.  J.)  Daily  Journal;  I.  Isenberg, 
Jersey  City  Jersey  Journal;  G.  W. 
Stabler,  Williamsport  (Pa.)  Grit;  Bruce 
H.  Walker,  Johnstown  (Pa.)  Tribune; 
Frank  D.  Woltz,  Hagerstown  (Md.) 


Herald  and  Mail;  L.  G.  Wheeler,  £n, 
(Pa.)  Dispatch-Herald. 

The  remainder  of  the  afternoon  win 
be  spent  in  general  discussion  at  which 
time  the  question  box  will  be  opench 
and  all  questions  deposited  therein  win 
be  discussed  on  the  floor. 

The  convention  will  close  with  tht 
official  banquet  Monday  evening,  wi4 
Governor  H.  G.  Kump  of  West  Vir¬ 
ginia  as  speaker  and  guest  of  honor. 

The  Interstate  Circulation  Managcn 
Association  includes  the  territory  gj 
Pennsylvania,  New  Jersey,  Maryliad, 
Delaware,  District  of  Columbia,  and 
West  Virginia.  John  H.  J.  Kuntj, 
Lcuuaster  (Pa.)  Intelligencer  Jounui 
atui  News  Era,  is  president,  and  Charle 
K.  Blasser,  York  (Pa.)  Dispatch,  h 
secretary. 


JOHNSON  STILL  SCHOOL  HEAD 


UN  AGE  AHEAD  OF  1932 

Concrete  evidence  of  the  upturn  in 
advertising  linage  was  reported  this 
week  by  W.  E.  Donahue,  Chicago 
Tribune  advertising  manager,  who 
stated  that  for  the  first  five  days  of  this 
month,  the  Tribune  showed  a  gain  in 
total  advertising  as  compared  with  the 
first  eight  months  and  five  days  of  1932. 
-At  the  end  of  .August  this  year,  the 
Tribune  was  behind  21,000  lines,  Mr. 
Donahue  stated,  but  it  had  gained  26,000 
lines  for  the  first  days  this  month,  put¬ 
ting  the  Tribime  1933  linage  ahead  for 
first  time  this  year  over  1932. 


“SPECIAL”  APPOINTED 

Burke,  Kuipers  &  Mahoney,  Inc, 
publishers’  representatives.  New  York, 
have  been  appointed  national  repre¬ 
sentatives  for  the  Michigan  City  (Ind.) 
News,  effective  immediately. 


AKRON'S 


Weekly  Payroll  Increased 
More  than  $140,376 


The  NRA  re-employment 
committee  rep>orts  a  weekly 
payroll  increase  by  218  of  the 
740  Akron  employers.  The 
increase  is  $140,370  above  the 
August  1  level. 


AKRON  BEACON  JOURNAL 


Trenton  Times  Permits  Sharing  d 
Time — New  Admission  Rules 

Don  -A.  Johnson,  who  recently  re- 
signed  as  director  of  the  Empire  State 
School  of  Printing,  Ithaca,  N.  Y,  to 
become  production  manager  of 
Trenton  (N.  J.)  Titnes,  has  bera  en¬ 
abled  to  continue  his  association  witii 
the  school,  it  was  learned  this  weeL 
The  committee  on  education  of  the  New 
York  State  Publishers’  .Associanon, 
through  its  chairman,  William  0.  Dap¬ 
ping,  Auburn  Citizen-Advertiser,  hu 
obtained  the  co-operation  of  James 
Kerney,  editor  and  publisher  of  the 
Trenton  daily,  to  that  end.  Mr.  John¬ 
son  will  periodically  visit  the  school  and, 
in  conjunction  with  Mr.  Dapping,  and 
Harry  G.  Stutz,  Ithaca  J ournal-Nevn, 
will  formulate  policies  and  continue  to 
direct  the  school. 

The  committee  decided  also  to  accept 
students  on  the  first  of  each  month 
during  the  school  year,  which  begins 
next  week.  No  changes  have  been 
made  in  faculty  or  curriculum,  except 
for  the  addition  of  training  on  the  tele¬ 
typesetter. 


ITALY  TO  HONOR  BUTLER 

Edward  H.  Butler,  editor  and  pub¬ 
lisher  of  the  Buffalo  Evening  Sm, 
will  receive  the  decoration  of  Cavaliete 
Ufficiale  della  Corona  d’ltalia  at  a  pub¬ 
lic  ceremony  in  Buffalo,  Oct.  28.  The 
decoration,  the  first  to  be  awarded  to 
a  citizen  of  Buffalo,  will  come  from 
King  Victor  Emanuel  of  Italy  in  rec¬ 
ognition  of  Mr.  Butler’s  friendship  fw 
Italy  and  for  Italians  in  the  Buffalo 
at  ea. 


U.  S.  JOB  FOR  SHERMAN 

-Arthur  B.  Sherman  of  New  Bedford, 
Mass.,  former  city  editor  of  the  Brock¬ 
ton  (Mass.)  Times,  New  Bedford 
(Mass.)  Times  and  New  Bedford 
Standard,  has  been  named  manager  of 
the  Fall  River,  Mass.,  Home  Owners 
Loan  Association  bank  by  officials  at 
Washington. 


SPONSORED  AIR  RACES 

More  than  200,000  spectators  wi^ 
sed  the  international  air  races  heldffl 
Chicago  under  the  auspices  of  the 
Chicago  Daily  Netvs,  Sept.  1-4. 


Now  in  more  than  125  newipop*^* 
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H  Y  NEWS  PROMOTING 

huge  pageant 

piily  SpoMoring  Jewish  Spectacle 
Cast  of  6)200— Much 
More  Elaborate  Than 
Chicago  Production 

One  of  the  greatest  spectacles  pro- 
^  in  modern  times,  “The  Romance 
of  a  People,”  a  pageant  of  Jewish^  his* 
(ofv  to  be  placed  before  the  public  at 
the^’Polo  Grounds,  New  York,  Sept. 

14  16  and  18,  is  being  sponsored  by 
the  Sew  York  Daily  News.  It  is  un-  ^ 
Ijtely  that  any  newspaper  has  ever  un¬ 
dertaken  a  more  ambitious  promotion 

'*The  spectacle  will  have  a  cast  of  6,200 
persons,  and  will  be  enacted  on  the 
l^est  stage  ever  built. 

The  pageant  was  originally  produced 
in  Oiicago  July  3  in  connection  vvith 
A  Century  of  Progress  exposition. 
Jewish  organizations  were  responsible 
for  it.  The  Chicago  Tribune  was  the 
sponsor  for  the  second  showing  on 
July  5.  . 

In  bringing  the  pageant  to  New 
York,  however,  a  new  and  much 
larger  cast  is  being  trained  and  the 
production  generally  is  on  a  much 
larger  scale.  Fifteen  carloads  of  lum¬ 
ber  are  being  used  to  construct  the 
stage,  whilch  will  represent  seven 
streets  in  Jerusalem,  rising  tier  on  tier 
to  a  five-story  apex  representing  the 
Temple  of  Solomon.  An  elaborate  am¬ 
plification  system  never  before  used  be¬ 
cause  of  its  expense  is  being  installed. 

Proceeds  from  the  event  will  go  for 
the  esublishment  of  German  Jews  in 
Palestine.  In  Chicago  a  net  of  $125,000 
(gross,  $225,000)  was  realized  for  this 
purpose.  It  is  likely  that  much  more 
will  be  raised  in  New  York.  Admis¬ 
sions  range  from  $1  to  $5,  with  loges 
of  ten  seats  selling  for  $100.  It  was 
announced  that  Samuel  RosofT,  New 
York  subway  contractor  and  chairman 
d  the  pageant  construction  committee, 
M  purchased  $100,000  worth  of  tickets. 

The  Polo  Grounds  has  a  capacity 
of  58,000  seats.  Filling  Madison  Square 
(jirden,  which  has  23,000  seats,  for  the 
Ws’  Golden  Gloves  tournament,  has 
always  been  considered  a  great  news¬ 
paper  feat. 

The  affair  is  receiving  unanimous  sup¬ 
port  of  New  York’s  many  Jewish  or¬ 
ganizations,  who  are  contributing  the 
large  number  of  clerical  workers  neces- 
ary.  Prominent  Jewish  citizens,  in- 
duding  Gov.  H.  H.  Lehman,  with  hun¬ 
dreds  of  others,  have  given  their  hearty 
endorsement  to  the  pageant.  Mayor 
John  P.  O’Brien  of  New  York  has  pro- 
daimed  Sept.  14  as  Jews’  Day. 

Two  floors  of  the  News  building  have 
been  given  over  to  the  business  of  pro¬ 
moting  the  event,  and  hundreds  of  vol¬ 
unteer  workers  are  busy  mailing  cir¬ 
culars,  making  contacts  with  Jewish  or- 
^zations,  and  organizing  the  sale  of 
tickets. 

Meyer  W.  Weisgal,  who  was  execu¬ 
tive  director  of  the  pageant  in  Chicago, 
u  also  superintending  the  job  in  New 
York  Mr.  Weisgal  is  a  well  known 
Zionist  and  has  a  large  following 
^ng  New  York  Jewry.  The  direc- 
ftonal  staff  under  Mr.  Weisgal,  which 
»  thoroughly  organized,  includes  Isaac 
van  Grove,  director  in  chief,  and  Leo 
Koro,  musical  director.  These  men,  as 
to!  as  many  others,  helped  with  the 
Qn^o  production. 

William  R.  Fritzinger,  editorial  pro- 
whon  manager  of  the  News,  is  in 
®arge  of  the  newspaper’s  part  in  the 
He  told  Editor  &  Pubushes 
u  *be  pageant  will  cost 

o™  $8^000  to  $85,000  by  the  time  it 
2^'  thing  that  seems  to 

Mr.  Fritzinger  is  the  possibility 
had  weather.  The  event  cannot  ^ 
P’^poned  b^use  the  Jewish  holidays 
■Jffl  immediately  afterwards,  and  after 
York  Giants  will 
to  play  baseball  at  the  Polo 
However,  no  rain  insurance 
bin*!!?'”  obtained  because  of  its  uncer- 
^  cost. 

.J'K^ngcr  said  that  in  his  13 
the  News  he  had  never  un¬ 


dertaken  such  an  ambitious  promotion 
program,  but  he  was  confident  of  its 
success.  It  was  originally  planned,  and 
announced,  he  said,  to  show  the  pa¬ 
geant  only  one  time  on  Sept.  14,  but 
soon  after  the  announcement  had  been 
made  the  response  had  been  so  over¬ 
whelming  that  it  was  decided  to  continue 
for  two  more  days. 

“The  Romance  of  a  People’’  depicts, 
in  the  form  of  a  pageant-drama,  the 
faith  and  destiny  of  the  Jewish  people 
from  their  beginning  to  the  present 
time.  The  episodes  follow  Biblical  and 
historical  records.  The  theme  is  sus¬ 
tained  by  invisible  singers  and  an  in¬ 


visible  choir  and  by  the  huge  visible 
cast. 

Mr.  Fritzinger  was  gratified  with  the 
manner  in  which  other  New  York 
papers  were  promoting  the  event 
through  publicity.  The  News  has  been 
giving  space  to  the  production  for 
many  weeks  through  news  stories  and 
pictures. 

WOOD  RETURNS  FROM  TOKIO 

Junius  B.  Wood,  Chicago  Daily  News 
foreign  correspondent,  returned  to  Chi¬ 
cago  this  week  from  Tokio,  enroute  to 
Europe,  where  he  will  assume  a  general 
post  in  the  Daily  News  foreign  service. 


NEW  POST  FOR  DITTMANN 

The  Milwaukee  Journal  has  an¬ 
nounced  the  appointment  of  William  F. 
Dittmann,  widely  known  advertising 
and  newspaperman,  as  advertising  man¬ 
ager  of  the  Journal’s  radio  station 
WTMJ.  Mr.  Dittmann  was  formerly 
with  the  Milwaukee  Herold  (German 
daily,  recently  discontinued)  and  was 
also  in  charge  of  advertising  for  the 
Milwaukee  Label  &  Seal  Co. 

PLANS  FOR  DAILY  DEFERRED 

Plans  of  Milo  Rowell,  Jr.,  to  estab¬ 
lish  a  daily  newspaper  at  Fresno,  Cal., 
have  been  deferred  until  a  later  date. 
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Advertising  Agencies 

AGENCIES  MAY  SIGN 
TEMPORARY  CODE 

Four>A  Issues  Substitute  Clauses 

for  President’s  Agreement,  by 
Wbicb  Advertising  Firms  May 
Get  Blue  Eagle  at  Once 

Pending  final  approval  of  the  XKA 
code  for  advertising  agencies,  agencies 
may  obtain  the  Blue  Kagle  by  signing 
the  President’s  Re-employment  Agree¬ 
ment,  or  “blanket  code”  with  certain 
changes,  it  was  announced  by  the 
American  Association  of  Advertising 
Agencies  this  week. 

The  changes,  which  have  l)een  ap¬ 
proved  by  General  Hugh  S.  Johnson  as 
an  election  by  the  \RA  under  Section 
13  of  the  President’s  agreement,  set 
new  rules  for  hours  and  minimum 
wages — rules  which  do  not  altogether 
correspond  with  those  in  the  proposed 
agency  code. 

One  change  calls  for  substitution  of 
the  following  for  paragraph  2  of  the 
President’s  agreement :  “Employes 
(other  than  factory  or  mechanical 
workers,  artisans,  outside  salesmen, 
CTeative  workers,  including  copywriters, 
idea  men,  artists,  and  watchmen)  shall 
not  be  employed  more  than  40  hours 
averaged  over  a  one-month 
I^riod.”  This  is  a  narrower  provision 
than  the  corresponding  clause  of  the 
proposed  agency  code  which  calls  for  a 
40-hour  maximum  for  “all  employes 
earning  at  the  rate  of  $35  a  week  or 
under.’’ 

The  second  change  calls  for  substi¬ 
tution  of  the  following  for  paragraph  6 
of  the  President’s  agreement :  “Em¬ 
ployes  in  this  industry  whose  place  of 
employment  is  located  in  a  city  or  in 
the  immediate  trade  area  of  such  city, 
the  population  of  which  is  over  500,000  • 
between  250,000  and  500,000:  and  less 
than  250,000,  shall  receive  not  less  than 
respectively  $15  per  week;  $14.50;  and 
$14  per  week.  VV'^here  the  place  of  em¬ 
ployment  is  a  town  of  less  than  2,50fi 
population,  all  wages  shall  be  increased 
by  not  less  than  20  per  cent;  provided, 
however,  that  this  shall  not  require 
wages  in  excess  of  $12  a  week.  Appren¬ 
tices  shall  receive  not  less  than  80  per 
cent  of  the  minimum  wages  herein  pre¬ 
scribed,  for  a  period  not  to  exceed  six 
weeks,  and  this  class  of  employe  shall 
not  exc^  5  per  cent  of  the  total  em¬ 
ployes  in  any  plant.  This  paragraph 
establishes  a  guaranteed  minimum  rate 
of  pay  regardless  of  whether  the  em¬ 
ploye  is  compensated  on  the  basis  of  a 
time  rate  or  on  a  piecework  perfor¬ 
mance.’’ 

The  minimum  wages  mentioned  are 
the  same  as  those  provided  in  the 
agency  code,  but  the  latter  permits  pay¬ 
ment  of  75  per  cent  of  minimum  wages 
to  messengers  and  learners  for  not 
more  than  six  months,  contrasting  with 
the  six-week  apprentice  provision  in 
the  temporary  code.  The  clause  for 
wage  increases  in  towns  of  less  than 
2.500  is  not  in  the  proposed  agency 
code,  but  is  taken  from  the  President’s 
agreement. 

Other  paragraphs  in  the  President’s 
agreement  ban  child  labor;  forbid  re¬ 
duction  of  salaries ;  call  in  general 
terms  for  salary  increases;  and  pledge 
signers  to  avoid  profiteering,  to  pat¬ 
ronize  NRA  members,  and  to  co¬ 
operate  in  arranging  permanent  codes 
by  industries.  One  paragraph  also  con¬ 
tains  a  pledge  to  adjust  prices  on  con¬ 
tracts  to  purchase  goods  at  a  fixed 
price,  when  the  XRA  program  causes 
increased  costs  for  the  sellers. 

A  letter  sent  to  advertising  agencies 
by  John  Benson,  Four-A  president, 
explains : 

“If  you  have  already  signed  the 
President’s  agreement,  you  may  oper¬ 
ate  according  to  the  substitute  provi¬ 
sions  without  further  ado. 

“If  you  have  not  already  signed  the 
President’s  agreement,  obtain  a  copy 
from  your  postmaster  and  insert  above 
your  signature  on  the  certificate  of 
compliance  the  last  paragraph  of  the 


substitute  order,  as  follows:  ‘To  the 
extent  of  NRA  consent  as  announced, 
we  have  complied  with  the  President’s 
agreement  by  complying  with  the  sub¬ 
stituted  provisions  of  the  code  submit¬ 
ted  for  the  Advertising  Agency  In¬ 
dustry.’ 

“When  the  President  signs  the  pro- 
]K)sed  ‘Code  of  h'air  Competition  for 
the  Advertising  Agency  Business’ 
which  was  filed  with  the  NRA  and 
sent  you  under  date  of  Aug.  23,  it  will 
supersede  the  President’s  agreement 
and  the  enclosed  substitute  order.  This 
may  take  some  time,  as  a  hearing  and 
other  formalities  are  required.  In  the 
meantime,  to  get  the  Blue  Eagle,  you 
must  sign  the  President’s  agreement. 

Canada  Dry  Advances  Phillips 

P.  D.  Saylor,  president  of  Canada 
Dry  Ginger  Ale,  Inc.,  announces  the 
appointment  of  Irving  Phillips  as  vice- 
president  in  charge  of  sales  and  adver¬ 
tising.  Mr.  Phillips,  who  came  from 
Park  &  Tilford  ten  years  ago  to  join 
the  Canada  Dry  sales  force,  was  placed 
in  charge  of  the  New  York  district 
within  two  years.  A  year  later  he  was 
made  assistant  sales  manager.  In  1929 
he  took  over  the  direct  delivery  service 
in  New  York,  becoming  eastern  sales 
manager.  He  stepped  from  this  post 
into  the  vice-presidency. 

Blatz  Using  Two  Agencies 

Hal  Johnson,  advertising  manager  of 
Blatz  Brewing  Company,  Milwaukee, 
announced  this  week  that  his  company  s 
beer  advertising  program  was  being 
directed  bv  two  advertising  agencies. 
Klau-Van  Pietersom-Dunlap  .Associates, 
Milwaukee,  is  handling  newspaper  ad¬ 
vertising  in  cities  outside  of  Chicago. 
H.  W.  Kastor  &  Son  Advertising  Corn- 
pany,  Chicago,  is  placing  beer  copy  in 
Chicago,  featuring  hotel  endorsements 
of  Blatz  beer. 

Two  Accounts  to  Frost 

The  Harry  M.  Frost  Company,  Bos¬ 
ton,  has  been  appointed  by  the  Prince 
Macaroni  Manufacturing  Company, 
Boston,  to  handle  the  Prince  account. 
Newspapers  and  radio  will  be  used. 
The  agency  will  also  handle  the  adver¬ 
tising  of  Dawson’s  Brewery,  Inc.,  of 
New  Bedford,  Mass.  Newspaper, 
radio  and  poster  advertising  will  b. 
used. 


Waxelbaum  Opens  Agency 

Benjamin  Waxelbaum,  representative 
of  Jewish  newspapers,  has  organized 
his  own  business  under  the  firm  name 
of  Waxelbaum  Jewish  .Advertising 
Service,  with  offices  at  110  West^  40th 
street,  New  York  City.  Mr.  Waxel¬ 
baum  has  been  identified  with  Jewish 
newspapers  and  advertising  for  the 
past  30  years. 

Smith  Visiting  Eastern  Cities 

T.  Tyler  Smith,  executive  of  the 
Millar  Advertising  Agency  in  Los 
.Angeles,  left  recently  on  a  three- week 
tour  of  eastern  business  centers  in  the 
interests  of  three  client  manufacturers. 
He  is  to  visit  Chicago,  New  York, 
Boston,  Cleveland,  Detroit.  Philadel¬ 
phia  and  Pittsburgh. 

Brearley  Service  Named 

Classified  Holdings  Company.  New 
York,  publisher  of  a  class  index  of  in¬ 
vestment  trust  stocks  and  bonds,  has 
appointed  Brearley  Service  Organiza¬ 
tion.  New  York  City,  to  handle  its  ad¬ 
vertising.  Newspapers  and  possibly 
magazines  will  be  used. 


Binney  Sc  Smith  Account  Placed 

Binney  &  Smith  Co.,  large  manufac¬ 
turers  and  distributors  of  carbon  black, 
have  placed  their  advertising  account 
with  Smith,  Sturgis  &  Moore,  Inc. 
Trade  papers  in  the  rubber,  paint  and 
ink  fields  will  be  used. 


New  Account  for  Tracy 

W.  I.  Tracy,  Inc.,  New  York  agency, 
has  been  appointed  advertising  agent  for 
New  England  Collapsible  Tube  Com¬ 
pany,  New  London,  Conn.,  makers  of 
Sheffield  Tubes. 


5,000  GAS  HEAT  UNITS 
SOLD  IN  5  WEEKS 

Aggrestive  Drive  By  Three  Firms  In 

Chicago  Area  Papers  Yields  Re¬ 
markable  Results — Lord  & 
Thomas  Placing  Copy 

After  a  five-week  aggressive  adver¬ 
tising  campaign,  principally  in  English 
and  foreign  language  papers  of  Chicago 
and  suburban  communities,  the  three 
major  gas  companies  operating  in  Chi¬ 
cago  report  a  large  increase  in  sales 
of  gas  heating  equipment. 

More  than  5,000  ^s  installations  were 
made  in  Chicago  district  homes  during 
the  first  five  weeks  of  the  campaign. 
Newspaper  advertisements  are  sch^ulfd 
for  an  unlimited  run  in  the  six  metro¬ 
politan  English  language  dailies  of  Chi¬ 
cago,  60  foreign  language  papers,  and 
50  suburban  papers. 

The  three  companies  participating  are 
the  Peoples  Gas  Light  and  Coke  Com¬ 
pany,  Public  Service  Company  of  North¬ 
ern  Illinois,  and  the  Western  United 
Gas  and  Electric  Company.  They  have 
had  270  salesmen  working  during  the 
campaign,  operating  under  55  heating 
engineers  who  check  the  requirements 
of  the  homes.  Employment  and  pay¬ 
rolls  have  benefitted  by  the  success  of 
the  drive,  according  to  Paul  A.  Jenkins, 
advertising  manager  of  the  campaign, 
which  is  designated  as  the  Space  Heat¬ 
ing  sales  campaign. 

“The  success  of  the  campaign  thus 
far  is  all  the  more  remarkable,”  Mr. 
Jenkins  d^lared,  “because  it  did  not 
have  the  impetus  of  an  existing  cam¬ 
paign  and  was  forced  to  overcome  the 
popular  conception  that  gas  heating  is 
more  expensive  than  any  other  type.  It 
public  opinion  in  this  attempt  to  change 
an  entire  community’s  concept  of 
heating.” 

Installations  are  now  being  made  at 
the  rate  of  200  a  day.  The  space  taken 
in  the  larger  papers  is  either  a  full 
or  three-quarter  page.  It  is  smaller  in 
the  foreign  language  and  suburban 
papers,  with  less  frequent  insertions 

Lord  &  Thomas,  Chicago,  is  handling 
the  advertising  for  the  campaign,  sup¬ 
plementing  the  use  of  newspapers  with 
billboard  and  radio  advertising.  Fred 
H.  Scheel  is  general  manager  of  the 
drive  for  the  utilities  participating. 


New  Post  for  Archer 

E.  M.  Archer,  formerly  with  drug 
concerns  at  Memphis,  has  joined  the 
McKesson-Lincoln  Company,  wholesale 
drugs,  Little  Rock,  Ark.,  as  vice-presi¬ 
dent  and  general  sales  mana^r,  it  was 
announced  Sept.  2  by  C.  IC  Lincoln, 
president.  At  Memphis.  Archer  was 
with  the  Hessig-Ellis  Drug  Company 
and  McKesson-Van  Vlett  Ellis  Cor- 
l>oration. 

Hanff -Metzger  Appointed 

Liebmann  Breweries,  Inc.,  of  Brook¬ 
lyn,  N.  Y.,  brewer  of  Rheingold  Beer, 
has  appointed  Hanff-Metzger.  Inc.,  of 
New  York,  as  its  advertising  coun- 


NEW  BEER  CAMPAIGN 

Aged  Product  of  Prime  Vats  Pr*. 
moted  In  Full  Page  Space 

Full-page  advertisements  in  all  Ct 
cago  newspapers  were  used  this  WKk 
by  Prima  Company  in  announcing  in 
new  dark  beer.  Additional  half  pj^ 
copy  will  appear  in  local  papers  nt® 
week  and  the  following. 

The  new  dark  beer  was  brewed  fon 
months  ago,  according  to  the  Prim, 
advertising  copy,  and  since  then  h® 
been  going  through  an  aging  procesi 
The  beer  is  being  sold  both  in  bottle 
and  on  draught. 

The  Prima  announcement  copy  ft#, 
ured  the  tall  Pilsner  type  glass,  witi^ 
a  silver  lined  top  and  black  base,  esptd 
ally  designed  by  the  Prima  Company. 

First  distribution  of  the  dark  bw 
will  be  made  in  the  Chicago  ara. 
Editor  &  Publisher  was  told.  Tb 
Chicago  office  of  Green,  Fulton  and 
Cunningham,  advertising  agency,  b 
handling  the  account. 

Edwin  Cox  Join*  K.  A  E. 

Edwin  Cox  is  a  new  member  of  the 
staff  of  Kenyon  &  Eckhardt,  Inc.,  24i 
Park  Avenue,  New  York.  Mr.  Cdi 
was  formerly  with  Young  &  Rubicaa 
Inc.,  and  recently  has  been  manager  of 
the  Detroit  office  of  that  firm.  He 
was  for  several  years  associated  witli 
Lennen  &  Mitchell  and  before  enter¬ 
ing  agency  work  he  had  been  adrer- 
rising  manager  of  the  Celotex  Com¬ 
pany.  He  has  worked  on  many  na¬ 
tional  accounts  including  Hupp  and 
Packard  Motors,  Parke  Davis  &  Co, 
P.  Lorillard,  Scripps-Howard  Newspa¬ 
pers  and  General  Electric. 

Hanovia  Company  Appoints 

The  Hanovia  Chemical  &  Manufac¬ 
turing  Company,  Newark,  N.  J,  has 
appointed  the  Lewis-Waetjen  Agenc). 
Inc.,  of  New  York,  to  handle  its  medi¬ 
cal  advertising,  effective  immediately 
Professional  journals  and  direct  nail 
will  be  used  to  advertise  the  complete 
line  of  therapeutic  lamps  and  apparatw 
made  by  the  company. 

Richardson  Join*  Agency 

E.  E.  Richardson  has  been  appointed 
general  manager  of  sales  promotion  for 
the  Southwestern  Advertising  Agency, 
Houston,  Tex.  For  the  past  seien 
years  he  has  been  advertising  and  pro¬ 
motion  manager  for  W.  C.  Munn  Com¬ 
pany,  operators  of  one  of  Houston  s 
largest  department  stores 

Conde  Na*t  Appoint* 

The  Conde  Nast  Publications,  pub 
lishers  of  Vogue,  Vanity  Fair,  Houit  o 
Garden  and  American  Golfer,  have  ap¬ 
pointed  Kimball,  Hubbard  &  Powdl. 
Inc.,  New  York,  to  place  their  new- 
fiaper  advertising  effective  immediately. 

Harry  Bishop  Resign* 

Harry  S.  Bishop,  formerly  accomt 
executive  handling  Pierce  Arrow  C^ 
pany  advertising,  has  resigned  ^ 
Roche,  Williams  and  Cunningham,  !»£-> 


sel. 


Chicago  agency. 


For  Dependable  Dry  Mats 
Try  Morley 

THEY  ARE  UNIFORM  AND 
GIVE  EXCELLENT  RESULTS 

Why  not  try  them? 


MORLEY  BUTTON  MFC.  COMPANY 

Portsmouth,  N.  H. 

46  E.  11th  Street,  New  York  City 
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AD-VENTURES 

By  ROBERT  S.  MANN 


1  on  the  subject  of  beer,”  it  seems 
from  the  advertising  pages,  is  Oscar 
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of  the  Waldorf. 
Teaser  advertise¬ 
ments  to  estab¬ 
lish  this  point 
were  followed 
recently  by  a 
seven-column  ad¬ 
vertisement  i  n 
which  Oscar  and 
the  Fidelio  Brew¬ 
ery,  Inc.,  both 
discoursed  on  the 
qualities  of  gcKxl 
beer. 

However,  one 
just  can’t  start  a 
discussion  in  pub¬ 
lic,  especially  on 
beer,  without  by¬ 
standers’  taking 
port.  As,  for  instance,  Trommer’s, 
which  four  days  later  took  space  to  an¬ 
nounce  that  the  Waldorf-Astoria,  after 
trsting  many  brands — could  it  be  that 
Oscar’s  own  tests  were  overlooked? — 
had  decided  upon  Trommer’s  as  the 
“one  and  only  draught  beer  served  at 
the  Waldorf-Astoria.” 


ADVERTISING  agency  employes 
‘A  will  note  with  interest  that  one 
of  the  newly  approved  substitutions  to 
be  made  in  the  President's  ‘‘blanket 
code”  calls  flatly  for  20  per  cent  wage 
increases  for  advertising  agency  em¬ 
ployes  of  all  sorts — the  only  restric¬ 
tions  being  that  the  place  of  employ¬ 
ment  is  a  town  of  less  than  2,500  popu¬ 
lation,  and  that  the  20  per  cent  increase 
shall  not  put  wages  above  $12  a  week. 

•After  the  comments  have  subsided,  it 
night  be  pointed  out  that  the  clause 
meaningless  as  to  advertising  agencies, 
is  taken  from  the  blanket  code  itself. 

♦  *  ♦ 

LIELP-WANTED  advertisements  in 
the  New  York  newspapers  con- 
j?**  to  run  ahead  of  the  number  pub- 
hsW  during  corresponding  weeks  of 
according  to  compilations  of 
Media  Records,  which  bring  down  to 
®te  the  tabulations  reported  in  Editor 
*  “t’BLisHER  of  Aug.  19  (page  36). 

All  through  August — and  for  that 
^ 

?™*“^of  such  advertisements,  exclud- 
mt  those  of  employment  agencies,  has 
?rrttsed  each  week.  In  the  week  end- 
®g  bept.  2,  the  number  was  5,453.  Be- 
the  August  gain  was  even  faster 
™^ear,  the  percentages  of  increase, 
®''*ver,  have  declined  somewhat. 

tJillf  percentage  of  gain  was 

»  *0  the  week  ending  Aug.  5. 

—  !  .  P*’'  cent  of  the  corresponding 
last  yar.  Weeks  since  then  have 
year:  Aug. 
per  cent;  Aug.  13-19,  132  per 

^  2,  115  per  cent. 


NTKW  edition  of  ‘‘.Advertising  .Agency 
'I  Compensation,"  popularly  known 
in  advertising  circles  as  the  “Young 
report,”  has  1/een  brought  out  by  the 
University  of  Chicago  Press  at  $2.50  a 
copy.  .A  “Sponsors  Edition”  at  $5  a 
copy  was  brought  out  last  spring  shortly 
after  the  Young  report  was  made  public, 
and  a  limited  number  of  copies  were  dis¬ 
tributed  to  advertisers,  agencies,  pub¬ 
lishers  and  others  most  interested.  The 
new  edition  is  issued  as  one  of  a  series 
on  “Materials  for  the  Study  of  Busi¬ 
ness.” 

The  report  whose  full  title  is  “Ad¬ 
vertising  .Agency  Comiiensation  in  Re¬ 
lation  to  the  Total  Cost  of  .Advertising,” 
was  written  by  James  W.  Young,  pro¬ 
fessor  of  business  history  and  advertis¬ 
ing  in  the  School  of  Business,  Univers¬ 
ity  of  Chicago.  It  aroused  intense 
interest  because  the  study  was  made  at 
the  request  of  a  committee  representing 
advertisers,  agents,  and  publishers,  fol¬ 
lowing  prolonged  controversy  over  the 
justification  for  the  advertising  agency 
commission  system — a  system  which  was 
upheld  in  the  main  by  Prof.  Young. 
Despite  its  application  to  this  point, 
however,  the  l«K)k  constitutes  a  gold 
mine  of  information  on  national  adver¬ 
tising  and  the  workings  of  advertising 
agencies. 

*  « 

Department  store  men  in  cities 
where  newsjwpers  make  engravings 
for  advertisers  without  extra  charge  are 
becoming  concerned  about  the  possi¬ 
bility  that  this  custom  might  be  put  to 
an  end  by  the  code  filed  by  the  photo¬ 
engraving  industry,  it  was  learned  this 
week. 

The  photo-engraving  code,  as  told  in 
Editor  &  Piblisher  for  Aug.  19  (page 
6)  is  worded  so  broadily  as  to  take  in 
photo-engraving  plants  of  newspapers. 
The  code  forbids  the  furnishing  of  plates 
without  charge. 

One  survey  in  behalf  of  department 
stores  showed  that  in  U  cities  out  of 
27  studied,  the  .stores  obtain  their  cuts 
without  special  charge.  In  these  11 
cities,  reports  indicated  that  about  $700,- 
(XX)  extra  would  have  to  be  paid  each 
year  if  all  plates  were  charged  at  com¬ 
mercial  rates.  This  total  included  only 
a  few  of  the  biggest  stores  in  each  city. 

Elisha  Hanson,  counsel  for  the  Amer¬ 
ican  Newspaper  Publishers’  Association, 
is  planning  to  apt^ar  at  the  hearing  on 
the  code,  according  to  reports  from 
Washington,  and  will  seek  to  have  news¬ 
papers  excluded  from  its  provisions. 
The  hearing  is  to  be  held  the  week  ol 
Sept.  18. 


SAMUEL  MESSER,  president  of 
Quaker  State  Oil  Refining  Company, 
who  this  week  announced  a  new  news¬ 
paper  advertising  campaign  to  reach 
every  state  in  the  Union,  paid  tribute 
not  only  to  the  sales  power  of  newspaper 
advertising,  but  to  the  improvement  In 
conditions  brought  about  by  the  NRA 
program.  The  campaign  is  an  addition 
to  the  regular  advertising  program  of 
the  company,  according  to  the  firm’s 
agency,  Kenyon  &  Eckhardt,  Inc.,  New 
York,  and  will  get  under  way  at  once. 

The  oil  industry’s  NRA  code,  in  Mr. 
Messer’s  opinion,  will  curtail  evils  of 
substitution  and  ijrice  cutting,  and  make 
a  quality  appeal  effective.  Opening  copy 
in  the  campaign,  featured  by  a  pointing 
hand,  emphasizes  that  Quaker  State 
oil  is  sold  in  cans  sealed  at  the  refinery. 

In  this  angle,  although  not  in  so  many 
words,  the  Quaker  State  advertising  ties 
in  with  the  recently  launched  newspaper 
campaign  of  the  Continental  Can  Com¬ 
pany,  which  urges  buying  of  motor  oil 
in  sealed  cans,  to  be  opened  with  a 
special  punch  in  full  view  of  the  motor¬ 
ist. 

A  number  of  oil  companies  use  the 
sealed  can  method,  and  Continental’s 
first  national  newspaper  campaign  ob¬ 
viously  seeks  to  develop  a  “consumer 
push”  against  other  companies. 


NEW  PAINT  CAMPAIGN 


Coast  Company  Using  60  Newspapers 
in  Ten-Week  Drive 

Newspapers  of  60  cities  in  California. 
Washington  and  Oregon  are  being  used 
by  the  Paraffine  Companies,  Inc.,  in  a 
campaign  devoted  to  one  of  their  prod¬ 
ucts,  Pabco  paints.  The  first  release 
appeared  Sept.  1,  with  a  10-week  drive 
outlined  by  Emil  Brisacher  and  Staff, 
advertising  agency. 

.A  new  twist  to  paint  advertising  has 
been  obtained  by  repetition  of  the  slogan, 
“get  a  modern  color  card  from  your 
Pabco  dealer,”  and  the  emphasizing  of 
“the  modern  colors  in  the  new  pastel 
shades,  primrose,  spring  green,  foam 
green,  orchid,  warm  cream,  canary  yel¬ 
low,  golden  buff  and  coral.” 

Significance  is  given  to  the  campaign 
by  the  fact  that  it  is  the  first  coast 
1/roadside  in  three  years,  and  follows  a 
successful  localized  13-week  newspaper 
drive  to  take  advantage  of  the  rebuild¬ 
ing  program  in  Southern  California  fol¬ 
lowing  the  earthquake  entering  at  Long 
Beach.  A  weekly  radio  feature  is  also 
being  used. 

A  magazine  and  trade  journal  cam¬ 
paign  telling  of  another  Paraffine  Com¬ 
panies’  product.  Mastipave,  a  heavy  duty 
flooring,  is  about  to  begin. 

S.  &  G.  Co.  to  Rotenberg 

The  S.  &  G.  Leather  Goods  Com¬ 
pany,  Inc.,  of  New  York  City,  maker 
of  the  Ta-Kup  Belt,  has  appointed  the 
-Arthur  Rosenberg  Company,  Inc.,  New 
York,  as  its  advertising  agency.  The 
opening  campaign  will  be  directed  to 
the  trade  and  will  be  followed  by  con¬ 
sumer  advertising. 

Opens  Financial  Agency 

Bernard  Krog,  formerly  vice-presi¬ 
dent  and  general  manager  of  Invest¬ 
ment  Advertising  Company,  Chicago, 
has  ojicned  offices  in  the  Board  of 
Trade  Building  of  that  city  to  conduct 
a  financial  advertising  business. 

Heads  Life  Advertisers 

Nelson  .A.  White  of  the  Provident 
Mutual  Company  has  been  nominated 
to  head  the  new  Life  Advertisers’  Asso¬ 
ciation  when  it  holds  its  organization 
meeting  at  the  Edgewater  Beach  Hotel, 
Chicago,  Sept.  25  to  27. 


Tattersfield  Takes  New  Job 

J.  T.  Tattersfield,  formerly  in  the 
m^ia  department  of  Erwin,  Wasey  & 
Co.,  has  joined  Lord  &  Thomas,  Chi¬ 
cago.  He  is  in  the  markets  and  media 
section. 


Has  Booth  Fisheries  Account 

The  Chicago  office  of  Erwin,  Wasey 
&  Co.,  has  been  appointed  to  handle 
the  advertising  program  of  Booth  Fish¬ 
eries  Co. 


Organizes  Agency  at  Muncie 

F.  L.  Van  Deventer,  former  Chicago 
newspaperman,  has  organized  an  adver¬ 
tising  agency  under  his  name  with  of¬ 
fices  at  Muncie.  Ind. 

Direct  Mail  Group  to  Meet 

The  Direct  Mail  .Advertising  Associa¬ 
tion  will  hold  its  annual  convention  at 
the  Hotel  Sherman,  Chicago,  Sept.  26 

to  29.  - 

Dorothy  Gray  to  Kenyon  &  Eckhardt 

The  Dorothy  Gray  division  of  Lehn 
&  Fink,  Inc.,  has  appointed  Kenyon  & 
Eckhardt,  Inc.,  to  direct  its  advertising. 


TEXAS 

Properly  to  cover  this  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (EyenlnB) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  busineas  institutioo 
in  Teaas. 

JOHN  B.  WOODWARD,  Inc. 

ATalMnai  RepreMiUolitN 
Kew  York  Chicago  Detroit  San  Francisco 


NBA-Memher 
Newspapers 
Give  Advertisers 


HOME 

Welcomed 

Circulation 

WHEN  a  smiling,  NBA- 
trained  newspaper  boy 
escorts  your  advertising  into 
the  homes  of  his  subscribers, 
it  is  assured  an  enthusiastic 
reception! 

This  new  type  of  carrier- 
boy  is  doubly  WELCOME 
at  every  front  door!  First, 
because  he  brings  an  invited 
newspaper  —  with  complete 
world  news,  fascinating  feat¬ 
ures  and  attractive  advertise¬ 
ments.  Second,  because  he 
renders  an  improved  ser¬ 
vice — punctual,  daily  arrival, 
door-knob  delivery,  and  a 
real  desire  to  satisfy  every 
subscriber,  as  well  as  to  ob¬ 
tain  new  readers  regularly. 

This  HOME-WEL¬ 
COMED  circulation  explains 
why  NBA-member  news¬ 
papers  are  producing  such 
profitable  results  for  their 
advertisers,  and  why  they 
will  do  the  same  for  you. 

NEWSPAPER  BOYS 
OF  AMERICA,  Inc. 
Indianapolis,  Ind. 

A  National  Carritr-Poy  Training 
Service  lltal  Enables  Newspapers  to  Build 
Sound  Home-Delivered  Circulation. 

Ltst~ of  NBA-member  papers  and 
details  of  NBA  Service,  gladly  sent 
upon  request. 
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MRS.  PATTERSON  DEAD 
IN  78TH  YEAR 

Matriarch  of  Chicago  Tribune  and 
New  York  News  Ownership 
Long  a  Power  in  Chicago 
and  Washington 

Chicago,  Sept.  6 — Mrs.  Elinor  Medill 
Patterson,  78,  mother  of  Capt.  Joseph 

M.  Patterson,  publisher  of  the  Nets 
York  News,  and  Mrs.  Eleanor  M.  Pat¬ 
terson,  editor  of  the  Washington  Herald, 
died  here  yesterday  in  her  suite  at  the 
Drake  Hotel. 

Mrs.  Patterson  was  the  daughter  of 
Joseph  W.  Medill,  founder  of  the  Chica~ 
go  Tribune,  and  the  widow  of  Robert 
W.  Patterson,  who  became  editor  of  the 
Tribune  at  Mr.  Medill’s  death.  Col. 
R.  R,  McCormick,  present  publisher  and 
editor  of  the  Tribune,  is  her  nephew. 

Mrs.  Patterson  was  bom  in  Cleveland, 
Jan.  30,  1855,  but  her  parents  moved  to 
Chicago  when  she  was  a  few  months 
old  and  she  had  lived  here  since.  Her 
father  was  Mayor  of  Chicago  at  the 
time  of  the  disastrous  fire  of  1871.  Her 
sister,  Mrs.  R.  R.  McCormick,  mother 
of  Col.  McCormick,  died  July  4  at  Ver¬ 
sailles,  France.  The  family  of  newspa¬ 
per  editors  and  publishers  united  here 
today  to  attend  the  funeral  tomorrow. 

Mrs.  Patterson  did  not  take  an  active 
part  in  any  of  the  family’s  newspaper 
ventures,  although  she  was  part  owner 
of  the  Tribune.  Her  father,  JosepJi 
Medill,  came  to  Chicago  in  1851  from 
Coshocton,  Ohio,  where  he  edited  the 
Republican. 

Mr.  Medill  established  two  Whig 
organs,  the  Cleveland  Forest  City  and, 
later,  the  Leader.  He  bought  the 
Chicago  Tribune  with  two  partners  in 
1856,  and  three  years  later  took  his  fam¬ 
ily  with  him  to  Chicago,  where  his 
daughter,  Elinor,  grew  up. 

As  a  girl  she  often  saw  Abraham 
Lincoln  when  he  visited  at  her  father’s 
house,  and  she  sometimes  stayed  at  the 
White  House  as  a  guest  of  President 
Grant’s  family.  In  1878  she  married 
Mr.  Patterson,  who  had  joined  the  staff 
of  the  Tribune  five  years  before.  Her 
husband  rose  steadily  in  the  paper’s 
ranks  and  became  editor  in  chief  upon 
the  death  of  Mr.  Medill. 

The  Pattersons  passed  a  good  deal  of 
their  time  in  Washington,  where  Mr. 
Patterson  built  for  his  wife  the  fa¬ 
mous  thirty-room  mansion  at  15  Du¬ 
pont  Circle,  now  owned  by  Mrs.  Patter¬ 
son’s  daughter,  Eleanor,  and  occupied 
for  a  time  in  1927  by  President  Cool- 
idge  and  his  official  family.  The  house 
was  designed  by  Stanford  White. 

Mr.  Patterson  died  in  1910.  His  wife 
figured  in  public  only  once  or  twice 
after  his  death.  In  1919  a  libel  suit 
was  brought  against  the  Tribune  by 
Henry  Ford,  and  the  paner  was  charged 
with  printing  pro-German  editorials. 
Mrs.  Patterson  was  called  upon  to  make 
a  de|X)sition  concerning  her  acquaint¬ 
ance  with  the  then  German  Ambassa¬ 
dor,  \’on  Bernstorff.  She  said  she  had 
terminated  the  .\mbassador’s  visits  to 
her  home  when  she  found  thev  inter¬ 
fered  with  the  visits  of  diplomats  from 
.\llied  nations. 

WILUAM  C.  POOLE 

William  C.  Poole,  Sr.,  77,  publisher 
of  the  Greenville  (Tex.)  Morning 
Herald,  died  at  his  home  in  Greenville 
Sept.  4.  His  wife  died  two  months 
ago.  Mr.  Poole  was  born  in  Inde¬ 
pendence,  Ala.  He  went  to  Green¬ 
ville  in  1883.  In  1904  he  purchased  the 
controlling  interest  in  the  Herald  and 
had  been  in  active  charge  of  it  until  ill 
health  confined  him  to  his  home. 

EDWARD  ALBRIGHT  SAILS 

Edward  Albright,  until  lately  pub¬ 
lisher  and  editor  of  the  Gallatin  (Tenn.) 
News,  and  for  many  years  a  friend  of 
Cordell  Hull,  Secretary  of  State,  sailed 
Sept.  6  from  New  York  on  the  United 
States  liner  President  Harding  to  as¬ 
sume  his  duties  as  Minister  to  Finland. 
He  said  he  had  never  been  abroad 
before.  “I’ll  perhaps  do  a  bit  of  writ¬ 
ing  for  the  paper,”  he  said. 


E.  PHOCIAN  HOWARD 

PuUisber  of  Racing  Weekly  Covered 
McKinley  AMassination 

E.  Phocian  Howard,  publisher  of  the 
New  York  Press,  racing  publication, 
and  well  known  newspaperman,  died  at 
his  summer  home  in  Saratoga  Springs, 

N.  V.,  Sept.  1.  He  was  64  years  old. 
He  shared  his  summer  home  witn 
Damon  Runyon,  Hearst  sports  writer, 
who  was  in  Chicago  at  the  time  of  Mr. 
Howard’s  death. 

Mr.  Howard  was  born  in  Danville, 
111.  His  father  was  a  Washington  news¬ 
paper  correspondent,  Mr.  Howard  be¬ 
came  a  newspaperman  early  in  his 
career  and  later  was  with  the  Washing¬ 
ton  bureau  of  the  New  York  World. 
He  and  Louis  Siebold  covered  the  as¬ 
sassination  of  President  McKinley  for 
the  World.  Mr.  Howard  later  joined 
the  New  York  Morning  Telegraph.  He 
established  the  New  York  Press,  which 
now  employs  50  men  and  has  an  inter¬ 
national  circulation,  in  1924, 

<Pbltuari| 

JOHN  R.  WATKINS,  65,  for  the 
past  12  years  publisher  of  the  Mans¬ 
field  (Ill.)  Express,  for  the  Hilligoss 
estate,  retired  since  last  January,  died 
Aug.  30  in  his  home  in  Mansfield.  He 
was  born  Oct.  20,  1867,  near  Newark, 
Ind.,  but  spent  his  youth  in  Danville, 
111.,  where  he  was  an  apprentice  in  Dan¬ 
ville  newspaper  offices  and  later  pub¬ 
lisher  of  the  Ogden  (Ill.)  Courier.  He 
married  Miss  Clyde  Hilligoss,  daughter 
of  the  Mansfield  publisher,  and  became 
associated  with  his  father-in-law  in  the 
business.  The  Express  was  sold  last 
January. 

William  Kalman,  46,  advertising 
manager,  Szabadsag,  Hungarian  daily 
newspaper  in  Cleveland,  died  Sept.  1. 
Mr.  Kalman  came  to  New  York  from 
Hungary  21  years  ago  and  for  four 
years,  before  going  to  Qeveland,  was 
on  the  staff  of  Nepszava,  Hungarian 
daily  of  New  York. 

James  Piggot,  89,  an  authority  on 
the  manufacture  of  printing  presses  and 
a  resident  of  Chicago,  died  last  week  in 
that  city.  In  1870,  he  assisted  in  the 
manuMcture  of  a  two-color  printing 
press  which  was  then  new  in  America. 
During  his  40  years’  experience  he 
worked  with  practically  every  type  of 
printing  machinery  known. 

Neil  John  Hollenbeck,  48,  for  nine 
years  a  foreman  at  the  Duplex  Printing 
Press  Company  plant  in  Battle  Cre^ 
Mich.,  died  at  his  home  in  that  city 
Aug.  27  following  a  long  illness. 

Mrs.  Regula  Hoffman,  82,  the 
mother  of  Carl  Hoffman,  editor  of  the 
Oakland  (Cal.)  Post-Enquired,  died 
Aug.  28  at  OaMand. 

Thomas  E.  Stull,  Jr.,  25,  Cincin¬ 
nati  Enquirer  reporter  and  a  former 
Ohio  State  basebMl  star,  was  killed  in 
an  automobile  accident  at  Port  Wash¬ 
ington,  O.,  Sept.  2.  In  the  same  acci¬ 
dent  Mull’s  wife,  Josephine,  was  in¬ 
jured  critically.  Stull  was  on  vacation 
when  the  accident  occurred.  He  and 
his  wife  were  returning  from  a  dance 
at  Uhrichsville,  O.,  when  the  automo¬ 
bile  in  which  they  were  riding  crashed 
into  a  culvert  and  overturned. 

Frederick  Kraft,  72,  who  20  years 
ago  was  manager  of  the  German  news¬ 
paper,  Volkzeitung,  New  York,  and 
candidate  for  governor  of  New  Jersey 
on  the  Socialist  ticket  in  1916,  died  Aug. 
31  in  Ridgewood,  N.  J. 

Mrs.  Susan  Hemphill  Caldwell 
Ford,  49,  of  Chester,  S.  C.,  sister  of 
W.  F.  Caldw’ell,  of  Atlanta,  southern 
division  news  editor  of  the  Associated 
Press,  died  Sept.  2  after  an  illness  of 
several  weeks. 

Mrs.  Jean  Gillies  Teall,  wife  of 
Edward  N.  Teall,  editorial  writer, 
Pittsburgh  Post  Gazette,  died  in  the 
Homeopathic  Hospital,  that  city,  on 
Aug.  29.  Beside  her  husband  four 
sons  survive. 

Arthur  M.  Thamm,  58,  for  25  years 
a  member  of  the  Bradford  (Pa.)  Star- 
Record  editorial  staff,  died  suddenly  in 
his  home  in  that  city  as  the  result  of  a 


heart  attack.  His  wife  and  a  son  sur¬ 
vive. 

Miss  Hallie  Thompson,  formerly 
with  the  Memphis  (Tenn.)  Commercial 
Appeal  circulation  department,  died 
Aug.  29  at  her  home  after  a  prolonged 
illness. 

ELBraT  E.  PuRSON,  29,  former  owner 
and  editor  of  the  Litchfield  (Ill.)  News- 
Herald,  died  Aug.  25  of  a  complication 
of  diseases.  He  held  positions  on  vari¬ 
ous  newspai^rs  during  his  life.  His 
last  was  with  the  Pelham  (N.  Y.) 
News. 

Dr.  James  Buckner  Lewis,  80,  for¬ 
mer  owner  and  editor,  Salem  (Ill.) 
Marion  County  Democrat,  a  weekly, 
died  following  a  lingering  illness. 

Wilbur  D.  Conover,  47,  former  secre¬ 
tary  and  treasurer  of  the  Sun  Adver¬ 
tising  Co.,  Toledo,  died  Aug.  27  in  a 
Tol^o  hospital  after  an  illness  of  nine 
weeks.  At  the  time  of  his  death  he 
was  sales  executive  of  the  Toledo  Sales 
Co.  His  wife,  two  sons  and  a  daughter 
survive. 

L.  E.  Corey,  publisher  of  the  Wag¬ 
ner  (S.  D.)  Post  and  a  leader  in  state 
Democratic  politics,  died  at  his  home 
last  week  after  suffering  a  stroke  while 
visiting  relatives  at  Yankton. 

Andre  Maubailly,  formerly  a  color¬ 
ful  French  editor  of  San  Francisco, 
committed  suicide  recently  in  Trouville, 
Normandy,  France,  according  to  word 
received  by  San  Francisco  friends  last 
week.  Maubailly  went  to  San  Francisco 
in  1901  and  founded  a  French  weekly 
newspaper,  Le  Reveil.  He  retired  from 
his  position  as  assistant  editor  of  the 
Courier  du  Pacifique  three  years  ago 
to  return  to  his  native  land. 

Mrs.  Mary  Ellen  Farnsworth, 
wife  of  Fred  L.  Farnsworth,  former 
part  owner  of  the  Chelsea  (Mass.) 
Gazette,  and  retired  writer  for  theRoj- 
ton  Globe,  died  at  her  home  in  Newton 
Center,  Mass.,  recently. 

Harry  W.  Helms,  44,  former  court 
reporter  for  Macfadden  Publications  in 
New  York  and  former  reporter  for 
Lebanon,  Pa.,  dailies,  died  in  Lebanon, 
Sept.  2.  He  recently  had  been  living  in 
Tarrytown,  N.  Y. 

Col.  William  L.  White,  72,  owner 
and  publisher  of  the  Walnut  Creek 
(Cal.)  Courier  for  many  years,  died 
last  week  and  was  buried  in  Oakland, 
Cal.,  Sept.  2. 

PUBUSHERS  DISCUSS  CODE 

Newspaper  publishers  of  Eastern 
North  Carolina  assemebled  in  Rocky 
Mount  last  week  to  discuss  application 
of  the  newspaper  code  and  were  guests 
of  J.  L.  Horne,  Jr.,  publisher  of  the 
Telegram,  who  served  as  host.  The 
group  heard  explanations  of  the  code 
from  Miss  Beatrice  Cobb,  publisher  of 
the  Morganton  News-Herald  and  secre¬ 
tary  of  the  North  Carolina  Press  Asso¬ 
ciation;  Lee  VV’eathers,  publisher  of  the 
Shelby  Star',  and  John  A.  Park,  publi¬ 
sher,  Raleigh  Times,  and  former  presi¬ 
dent  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association. 


PENELOPE  PERRILL 

Veteran  Ohio  Newspaper  Woinsa, 

72,  Dies  in  Dayton 

Mrs.  Gainor  Jennings,  who  wrote  m. 
ler  the  name  of  Penelope  Perrill,  Qhio’j 
oldest  newspaper  woman  in  point  of 
service,  died  in  Dayton,  O.,  Sept  4, 
She  was  72  years  old.  For  14  yean 
she  conducted  the  column  “From  the 
Window”  and  reviewed  books  for  the 
Dayton  Daily  News. 

She  began  her  career  on  the  Colum. 
bus  Dispatch  in  1901.  She  remained 
with  the  Dispatch  until  1916,  with  the 
exception  of  the  years  1907-08  which 
she  spent  in  Europe.  She  lived  a  year 
in  London  doing  free-lance  work  for  the 
Daily  News  and  other  papers.  Among 
the  notable  she  interviewed  were  Lotd 
Kitchener,  Lord  Roberts,  Sarah  Bern¬ 
hardt,  Lord  Asquith  (before  he  was 
knighted).  Sir  Phillip  Gibbs,  Sir  Henry 
Irving,  Sir  Beerbohm  Tree  and  Ellen 
Terry. 

She  is  said  to  be  the  first  American 
woman  to  make  a  flight  in  a  hydroplane. 

She  was  married  twice,  her  second 
husband  surviving  her. 

JAMES  L.  FRAZEE 

James  L.  Frazee,  legal  editor  of  the 
New  York  World  from  1907  to  1923, 
died  in  Starke,  Fla.,  Sept.  1.  He  was 
66  years  old.  Since  1923  he  has  prac¬ 
ticed  law  in  Starke. 

JAMES  O’PHELAN 

James  O’ Phelan,  sports  editor  of  the 
St.  Paul  Pioneer  Press,  died  in  St 
Paul,  Sept.  3,  after  several  months  oi 
illness  in  his  49th  year.  Known  as  an 
authority  on  baseball  and  hockey,  he 
was  sports  editor  of  the  Regina  Teh- 
gram  for  11  years. 

MRS.  WILLIAM  R.  CROWELL 

Mrs.  William  R.  Crowell,  wife  of  the 
city  editor  of  the  Cleveland  Press,  died 
in  Cleveland  Sept.  6  of  injuries  rec^ 
in  an  automobile  accident  in  Massillon. 

O.,  Mpt.  4. 

Goodrich 

Jiollers 

“  . Unaffected 

by  changes  of  tem¬ 
perature  or  humidity.” 

Write  for  a  list 
ef  prominent  users. 

NILES  &  NELSON,  INC. 

Exclusive  Distributors 
75  WEST  STREET,  NEW  YORK 
400  W,  MADISON  STm  CHICAGO 


STOP 


If  your  foundry  has  had  to  make  it  a  general  practice  to  discard  the 
first  one  or  two  plates  cast  from  each  mat  you  arc  not  only  losing 
time  but  adding  unnecessarily  to  the  cost  of  your  plate  making. 

With  Certifieds  on  the  job  it  is  seldom  necessary  to  discard  a  plate, 
and  as  a  general  rule  from  first  to  last  each  cast  is  a  good  printing  plate. 

Let  Ccitificds  show  you  how  you  can  stop  that  waste  of  precious 
time  and  produce  better  plates. 


*5  g'B  e-sra 
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SCHUTZ  GOES  BACK 
TO  1911  THEMES 


“Eaiyme  Control"  Copy  Carries 
Out  Two-Fisted  Policies  Which 
Roused  Competitors  22 
Years  Ago 

(Special  to  Editor  &  Publisher) 

Chicago,  Aug.  28 — With  additional 
newspapers  being  added  to  the  Schlitz 
lijer  schedules  and  further  insight  avail¬ 
able  into  the  company’s  “secrets”  cam¬ 
paign,  built  around  the  “enzyme  con- 
(rol"  of  brewing,  interested  observers 
are  beginning  to  see  that  Schlitz  is  not 
departing  from  its  former  two-fisted 
atttck  on  that  “skunky  taste”  in  be^r. 

Discussing  this  subject  with  Editor 
I  Publisher,  an  official  of  Stack- 
Goble  Advertising  Agency,  handling  the 
account,  pointed  out  the  similarity  be¬ 
tween  the  pre-prohibition  Schlitz  adver¬ 
tisements  and  the  current  copy. 

In  1911  Schlitz  first  launched  the 
brown  bottle,  he  commented.  The  head¬ 
lines  of  those  days  read  “Schlitz  in 
Brown  Bottles — No  ‘Skunky  Taste’,” 
“Beer  Keeps  Best  in  Brown  Bottles.” 
Then  followed  a  barrage  of  provocative 
copy.  . 

One  series  even  went  so  far  as 
to  reproduce  one  by  one  the  labels  of 
more  than  a  dozen  of  the  country’s  im¬ 
portant  brewers.  These  labels  all 
warned  the  user  to  “Keep  the  cover  on 
to  protect  the  beer  from  light.” 

There  was  nothing  blushing  or  back¬ 
ward  about  these  ads.  Schlitz  boldly 
printed  the  brewer’s  name,  adding, 
“This  brewer  tacitly  admits  in  big  type 
tkt  light  affects  the  quality  of  their 
beer,  and  that  the  light  bottle  is  in- 
safficient  protection.”  Today  the  widen¬ 
ing  use  of  brown  glass  for  beer  bottles 
might  seem  to  lessen  the  effectiveness 
of  Schlitz  argument.  But  if  any¬ 
thing,  this  theme  is  more  strongly  domi¬ 
nant  in  the  1933  Schlitz  advertising, 
which  recently  said:  “Now,  many 
p^inent  brewers  have  adopted  the 
Brown  Bottle,  thus  admitting  the  scien¬ 
tific  truth  and  compelling  force  of 
Schlitz  statements.” 

One  of  Schlitz’s  ads  of  pre-war  days 
aas  captioned  “Why  Trifle  with  Green 
Unripe  Drinks?  Schlitz  Is  Aged.” 
This  same  theme  is  translated  into 
modern  terms  as  “Schlitz — Brewed  to 
a  Split  Second.” 

Formerly  Schlitz  copy  laid  great 
stress  on  pure  culture  yeast.  This 
“yeast  from  a  mother  cell”  was  an  ad¬ 
vertised  theme  of  Schlitz  for  a  whole 
season.  Today  the  Schlitz  ads  attack 
the  yeast  factor  with  such  vigorous  head- 
liiies  as  “No  Wild  Yeast  in  Schlitz.” 


BASSETT  EXTOLS  PRESS 


Montreal  Gazette  Vice  •  PreBidenl 
Guett  Speaker  on  "Preaa  Day" 

(Special  to  Editor  &  Publisher) 

Toronto,  Sept.  4. — “Press  Day”  at 
the  Canadian  National  Exhibition  found 
tiewsiapermen  from  all  over  Canada  at 
the  directors’  luncheon,  with  an  Irish 
“uniigrant  boy  who  rose  to  vice-presi- 
•knt  of  one  of  Canada’s  greatest  daily 
newspapers  as  the  guest  sicker.  He 
^  John  Bassett,  vice-president  of  the 
Montreal  Gazette. 

Speaking  of  the  functions  of  the  press 
ind  its  part  in  the  daily  life  of  the  com- 
otmity,  Mr.  Bassett  declared  that  the 
peess  was  always  pre-eminent  in  move- 
eients  for  good. 

Wuded  among  those  at  the  head 
“We  wpe;  Col.  John  B.  MacLean; 
«ajOT  Hugh  M'acLean;  J.  F.  B.  Live- 
Unadian  Press ;  Harry  W.  Ander- 
Toronto  Globe;  W.  A.  Craick; 
m  ",  ^  Smith ;  Main  Johnson,  Star 
J-  C.  Kirkwood;  H.  Napier 
rT'’ Magazine;  M.  Mac- 
J.  J.  Butler;  B.  K.  Sandwell, 
‘^0  Saturday  Night;  Hubert  S. 

F.  K  G.  S.;  C.  O.  Knowles, 
^T^og  editor,  Toronto  Telegram; 
t  D  Toronto  M,ail  and  Empire: 
tJji  ,  Acton  Burrows;  H.  V. 

Lome  Ecdy;  Alec  MacLaren; 
^Bas^;  R.  E.  Knowles,  Toronb 
(w’ •**'0*'®  Lieutenant  Governor  o 
Dr.  Herbert  A.  Bruce. 


SOLVED  DEATH  MYSTERY 

Reporter  Established  Identity  of  Girl 
Whose  Skeleton  Wsis  Found 

The  presence  of  mind  of  Jack  K. 
Turcott,  reporter  for  the  County 
Bureau  of  the  Macy  newspapers  in 
Westchester  County,  N.  Y.,  was 
responsible  last  week  for  the  identifica¬ 
tion  of  Miss  Anna  McGovern  of  Prov¬ 
idence,  R.  I.,  whose  skeleton  was  found 
Aug.  22  in  a  drain  pipe  near  Playland 
at  Rye,  N.  Y. 

Shortly  after  the  skeleton  was  found 
by  boys  and  turned  over  to  the  police, 
with  no  clues  to  its  identity,  the  police 
revealed  that  a  woman’s  bag  had  been 
found  in  the  same  vicinity  May  3,  about 
the  time  when  the  person  whose  re¬ 
mains  were  found  should  have  died, 
according  to  the  coroner’s  estimates. 
In  the  bag  were  some  street  railway 
tokens  bearing  the  name.  United  Elec¬ 
tric  Railwavs. 

Turcott,  a  Providence  native  and 
former  member  of  the  Providence  Jour¬ 
nal  sports  staff,  recognized  the  name  of 
the  transit  company  as  a  Providence 
concern.  He  gave  the  tip  to  the  Jour¬ 
nal  and  notified  the  police  of  his  clue. 
Publicity  in  the  Providence  papers 
brought  the  matter  to  the  attention  of 
the  McGoverns.  Miss  Katherine  Mc¬ 
Govern,  sister  of  the  dead  girl,  hastened 
to  Rye  on  Aug.  25  and  made  the  identi¬ 
fication. 

The  girl  was  last  seen  by  her  family 
on  April  29  in  Providence  after  she 
had  failed  to  make  progress  in  her 
efforts  to  become  a  nun  in  a  New  York 
convent.  Members  of  the  family  told 
reporters  that  she  was  overcome  by  a 
sense  of  failure  and  threatened  in  a 
recent  letter  that  she  might  not  come 
back. 


DEALER  LISTS  REQUESTED 

Data  On  Sales  Asked  of  Newspapers 
By  Utah  Tax  Commission 

(Special  to  Editor  &  Publisher) 

Salt  Lake  City,  Utah,  Sept.  4— 
The  Utah  State  Tax  Commission  has 
requested  newspaper  publishers  through¬ 
out  the  state  to  forward  lists  of  their 
carriers  and  dealers  so  that  newspaper 
sales  may  be  taxed  as  fully  as  other 
commodities  affected  by  the  new  gen¬ 
eral  retail  sales  tax. 

The  tax  called  for  but  three-quarters 
of  one  per  cent  of  retail  sales  at  first, 
but  now  the  levy  is  2  per  cent.  So 
tai  newspapers  have  paid  only  on  their 
rounter  and  mail  order  sales.  Since 
they  are  classed  as  wholesalers  and 
manufacturers,  publishers  are  not 
liable  for  sales  through  carriers  or 
dealers. 

The  general  rule  of  retail  merchants 
01  the  state  is  to  collect  the  tax  from 
the  public  by  means  of  a  “bracket” 
system,  and  it  is  anticipated  that  some¬ 
thing  of  this  nature  will  be  worked 
out  for  the  carriers  and  news  dealers. 
In  addition  to  the  tax,  all  retailers 
must  pay  a  $2  license  fee,  and  it  ap¬ 
pears  from  the  statement  of  the  tax 
commissioner,  that  all  carriers  and 
news  dealers  must  pay  this  fee  along 
with  others  classed  as  merchants. 


TO  DIRECT  SANTA  FE  ADS 

C.  J.  Birchfield,  advertising  manager 
of  the  Santa  Fe  Railroad,  has  b^n 
appointed  general  advertising  manager 
of  all  lines  in  the  Santa  Fe  System. 
Mr.  Birchfield  has  been  associated  with 
the  road  since  1904  and  will  continue 
to  direct  advertising  from  his  Chicago 
office.  Stack-Goble  Advertising  Agen¬ 
cy,  Chicago,  will  continue  to  handle  the 
traffic  advertising  for  the  Santa  Fe  and 
Stewart-Davis  Advertising  Agency, 
Chicago,  will  place  the  colonization 
copy. 


NEW  AYER  ACCOUNT 

Hawaiian  Pineapple  Company.  Ltd.. 
215  Market  Street,  San  Francisco, 
packer  of  Dole  Pineapple  Juice,  canned 
pineapple,  etc.,  has  placed  its  advertis¬ 
ing  account  with  N.  W.  Ayer  &  Son, 
Inc.,  Philadelphia.  A  campaign  for 
Dole  pineapple  juice  breaks  this  month 
in  national  magazines,  with  half-pages 
in  the  New  York  Times. 


ON  VACATION  IN  VIRGINIA 


Jonathan  Daniels,  son  of  Josephns 
Daniels,  the  new  American  Ambassador 
to  Mexico,  as  he  appeared  with  his 
little  daughter  at  the  Cavalier,  Virginia 
Beach,  Va.,  where  they  have  been  en¬ 
joying  a  summer  outing.  Ambassador 
Daniels,  who  is  publisher  of  the 
Raleigh  (N.  C.)  News  and  Observer, 
was  Secretary  of  the  Navy  in  the  Wilson 
cabinet.  Jonathan  Daniels  is  editor 
of  the  papers. 


MADE  FORCED  LANDING 


De  Ganahl  of  White  Plains  Reporter 
and  Wife  Escaped  Injury 

Joe  De  Ganahl,  a  reporter  for  the 
White  Plains  (N.  Y.)  Daily  Reporter, 
piloting  an  airplane  to  Chicago,  was 
torced  on  Sept.  2  to  make  a  landing 
on  a  gulf  course  and  escaped  from 
possible  serious  injury. 

While  flying  over  Qeveland,  De 
Ganahl  discovered  the  plane  was  run¬ 
ning  out  of  fuel.  A  forced  landing 
in  the  city  streets  was  out  of  the  ques¬ 
tion  and  he  headed  for  the  open  coun¬ 
try  in  the  darkness  and  rain.  He  was 
about  to  give  warning  to  his  wife,  who 
was  riding  in  the  forward  cockpit, 
to  take  her  parachute,  when  he  spied 
a  300-yard  lighted  golf  driving  course, 
upon  which  he  landed  safely. 

They  continued  the  ride  to  Chicago 
on  the  following  day  and  returned 
home  on  Labor  Day. 

Mr.  De  Ganahl  was  a  member  of 
Byrd’s  Arctic  and  Antarctic  expedi¬ 
tions.  For  ten  years  he  has  been  a 
member  of  the  U.  S.  Naval  Reserve, 
holding  a  commission. 


JOINS  HUDSON  AGENCY 

Quentin  I.  Smith,  formerly  in  the 
research  and  more  recently  the  finan¬ 
cial  advertising  department  of  the  Nezv 
York  Evening  Post,  has  joined  the 
Hudson  Advertising  Company  of  75 
West  street.  New  York.  He  served 
with  the  New  York  Evening  Journal 
in  the  merchandising  and  research  di¬ 
vision  of  the  Rodney  Boone  organiza¬ 
tion  in  New  York  for  nearly  two  years. 


LOW  WANT  AD  COSTS 
IN  COAST  FARM  DRIVE 

Ellenaburg  (Wacb.)  Record  Cam¬ 
paign  Brought  4,000  Inquiriea 
at  Cost  of  28c  Each — Six 
Visitors  Daily 

From  three  to  six  farmers  arrive  at 
Ellensburg,  Wash.,  every  day  to  con¬ 
sider  the  possibility  of  making  their 
home  on  the  72,000  acre  Kittitas  irri¬ 
gation  project  which  is  opening  this 
year.  That  is  the  amazing  result  of  a 
$2,000  classified  advertising  campaign 
spread  thin  over  the  entire  west  by  the 
Ellensburg  Record  and  the  local  Cham¬ 
ber  of  Commerce. 

Taking  upon  itself  the  job  of  pushing 
settlement  in  this  mid-Washington  pro¬ 
ject,  the  Record  contributed  $1,000  and 
acted  in  an  advisory  capacity.  Two 
campaigns  of  $1,000  each  have  been 
used,  and  although  estimates  based  on 
the  experience  of  the  Milwaukee  Rail¬ 
way  in  similar  ventures  set  the  cost  per 
inquiry  from  want  ads  at  50  cents  each, 
the  Ellensburg  campaign  to  date  has 
nearly  halved  that  figure.  The  first  cam¬ 
paign  brought  nearly  4,000  inquiries 
from  all  over  the  West  at  a  cost  of 
28.4  cents  each. 

The  newspaper  expects  that  200  farm¬ 
ing  families  will  have  moved  into  the 
project  by  the  beginning  of  the  1934 
season — a  real  tribute  to  the  efficiency 
of  classified  ads,  which,  J.  C.  Kaynor, 
publisher  of  the  Record,  believes,  “have 
been  especially  effective  during  these 
hard  times.”  An  agent  loaned  by  the 
Milwaukee  Railway  colonization  depart¬ 
ment  has  told  Kaynor  that  hundreds  of 
live  prospects  will  visit  the  district  dur¬ 
ing  August,  September  and  October. 

When  the  Chamber  of  Commerce 
funds  ran  out,  the  Record  donated  an¬ 
other  campaign  in  newspapers  and 
magazines  of  over  12,000,000  in  circula¬ 
tion — using  only  classified  advertising. 
It  used  daily  papers  as  far  East  as  the 
Great  Lakes  and  supplemented  them 
with  national  farm  magazines. 


SALES  TAX  RUUNG 

The  State  Board  of  Equalization  in 
Sacramento  issued  a  ruling  Aug.  30 
that  newspaper  subscriptions  and  cir¬ 
culation,  including  street  sales,  and 
press  association  wire  service  of  news¬ 
papers,  were  exempt  from  provisions 
of  the  California  retail  sales  tax  of 
254%  which  became  effective  Aug.  1. 
The  board’s  ruling  was  predicated  upon 
the  theory  that  news  is  a  “service” 
rather  than  a  commodity.  “Job  print¬ 
ing,  however,”  said  Fred  E.  Stewart, 
board  member,  “is  subject  to  254% 
sales  tax,  regardless  of  whether  it  is 
produced  in  a  newspaper  plant  or  a 
commercial  shop.” 


A.  C.  SMITH  MEDIA  HEAD 

Among  the  additional  appointments 
announced  this  week  by  the  advertising 
agency  of  J.  M.  Mathes,  Inc.,  are  those 
of  Lester  J.  Loh  as  director  of  the  art 
department,  and  Richard  T.  Hunting- 
ton  as  manager  of  production.  Mr. 
Loh  was  with  N.  W.  Ayer  &  Son,  Inc., 
for  ten  years  and  prior  to  that  time 
conducted  his  own  business.  Mr.  Hun¬ 
tington  was  formerly  with  J.  Walter 
Thompson.  Arthur  C.  Smith,  formerly 
with  Benton  and  Bowles,  will  become 
manager  of  the  media  department  of 
the  Mathes  agency. 

ACCOUNT  TO  MATHES 


DEMURRER  SUSTAINED 

Declaring  the  complaint  is  ambiguous, 
and  asserting  that  nothing  in  a  photo¬ 
graph  of  an  airplane  about  to  crash 
or  the  story  accompanying  it  reflects 
upon  the  plaintiff,  attorneys  for  the 
Los  Angeles  E.vaminer  were  successful 
in  their  demurrer  to  a  suit  for  $50,000 
damages  recently  filed  against  the 
paper  by  Nicholas  Lentine.  The  de¬ 
murrer  was  sustained  in  Superior 
Court,  without  leave  to  amend.  The 
plaintiff  had  charged  libel.  A  similar 
action  against  the  San  Diego  Union, 
based  on  the  same  photograph,  still  is 
pending. 


William  Marcus,  Jr.,  president  of 
Marcus  &  Co.,  New  York  jewelers,  an¬ 
nounced  this  week  that  a  contract  to 
handle  all  advertising  for  his  firm  has 
been  given  to  J.  M.  Mathes,  Inc.,  New 
York.  Marcus  &  Co.  was  founded  by 
Herman  Marcus,  grandfather  of  the 
present  owners  of  the  company,  almost 
one  hundred  years  ago. 

HARPER  JOINS  BLACKMAN 

Marion  Harper  has  resigned  from  the 
General  Foods  Corporation,  where  he 
has  held  various  important  positions,  to 
become  a  partner  in  the  Blackman  Com¬ 
pany,  New  York  advertising  agency. 
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NEWSPRINT  CODE  OPPOSED 
BY  PUBUSHERS 

{Continued  from  page  5) 


can  contend  that  it  was  the  purpose 
of  Congress  to  ruin  one  great  busi¬ 
ness  for  the  benefit  of  another,  which 
over  a  period  of  more  than  two  decades 
has  demonstrated  its  utter  inability  to 
meet  the  requirements  of  the  consumers 
of  this  country.” 

Turning  to  the  trade  practice  provi¬ 
sions,  Mr.  Hanson  suggested  that  they 
be  eliminated  from  the  code  and  be  made 
the  subject  of  a  conference  between  the 
newsprint  industry  and  the  publishers. 
The  manufacturers,  however,  elected  to 
let  the  provisions  remain  in  the  code  to 
stand  or  fall  on  their  merits. 

The  chief  objection  to  the  trade  prac¬ 
tice  section  was  directed  at  paragraph  1, 
which  reads : 

“Newsprint  is  universally  recognized 
as  weighing  32  lbs.  to  500  sheets,  cut 
24x36  inches.  It  is  popularly  known  as 
white,  cream  white  or  blue  white.  Any 
of  these  or  mild  variations  of  them  are 
to  be  the  shades  in  which  newsprint  shall 
be  made  and  delivered.” 

And  paragraph  8,  which  reads: 

“The_  differential  for  the  customary 
light  tints  such  as  are  now  used  by 
newspapers  in  sporting  editions  and 
color  supplements  shall  be,  in  rolls,  a 
minimum  of  $5  per  ton  over  the  price  of 
white  newsprint  in  rolls.” 

“The  proponents  of  the  price  differ¬ 
ential  on  color^  newsprint  for  years 
have  sought  to  distinguish  colored  news¬ 
print  from  the  so-called  white  newsprint, 
but  have  failed,”  Mr.  Hanson  said. 

“If  the  differential  proposed  is  al¬ 
lowed,  it  will  be  more  than  adequate, 
of  itself,  to  pay  for  all  of  the  employes 
added  to  this  business.  There  is  and 
can  be  no  justification  for  the  proposal.” 

Mr.  Caldwell  said  he  endorsed  the 
statements  made  by  Mr.  Hanson.  He 
direct^  his  remarks  chiefly  at  the  two 
definitions.  He  said  much  of  the  news¬ 
print  used  by  the  Chicago  Tribune  and 
New_  York  Daily  News  would  not  be 
classified  as  newsprint  if  these  defini¬ 
tions  prevailed. 

“What  we  are  afraid  of  is  that  if  the 
code  becomes  effective  with  what  we 
feel  is  superfluous  language  in  the  defi¬ 
nitions,  the  manufacturers  will  apply  to 
the  President  for  tariff  relief  and  will 
base  their  appeal  on  the  language  of 
these  definitions,  which  is  incorrect," 
Mr.  Caldwell  said. 

C.  K.  Blandin,  president  of  Blandin 
Paper  Co.,  St.  Paul,  Minn.,  presented 
the  revised  code  for  the  Association  of 
Newsprint  Manufacturers.  He  said  it 
was  but  a  first  step  in  the  rehabilita¬ 
tion  of  the  industry  and  toward  elim¬ 
ination  of  price-cutting  and  other  de¬ 
structive  practices  which  have  wrought 
havoc  in  the  industry. 

“There  has  been  a  rapid  develop¬ 
ment  of  over-capacity,”  he  said,  “par¬ 
ticularly  since  removal  of  the  tariff. 
Over-capacity  has  resulted  in  destruc¬ 
tive  price  cutting,  and  the  industry  is 
in  an  exceedingly  serious  financial  con¬ 
dition.” 

He  ^id  the  code  was  incomplete  be¬ 
cause  it  did  not  reach  the  foreign  pro¬ 
ducers.  _  Imposition  of  undue  burdens 
on  United  States  mills  as  a  result  of 
the  code  he  said,  would  “complete 
the  removal  of  the  industry  to  Canada.” 
Even  if  Canadian  mills  joined  in  the 
c^e,  he  said,  it  would  not  solve  the 
difficulties  fac^  by  the  manufacturers, 
one  reason  being  that  “publishers  have 
their  own  difficulties.” 

_J.  H.  Slater,  general  manager  of 
Kscanaba  Paper  Co.,  Escanaba,  Mich., 
said  the  reduction  of  hours  proposed  in 
the  code  would  make  operations  “ex¬ 
ceedingly  difficult,”  especially  among 
among  the  smaller  mills.  He  said  the 
reduced  hours  would  result  in  a  10  per 
cent  increase  in  employment  in  the  in¬ 
dustry,  but  had  no  specific  figures. 
Later,  R.  S.  Kellogg,  secretary  of  the 
association,  said  about  684  employes 
would  be  added  to  the  payrolls. 

Answering  questions  by  Deputy  Pick¬ 
ard,  Mr.  Kellogg  said  he  estimated  that 
the  minimum  wages  proposed  would 
increase  the  aggregate  payrolls  of  the 
industry  about  four  per  cent. 


Appearing  for  the  International 
Brotherhood  of  Pulp,  Sulphite  and 
Paper  Mill  Workers,  John  P.  Burke 
urged  a  minimum  wage  of  42  cents  per 
hour  for  male  employes  and  38  cents 
per  hour  for  females,  with  maintenance 
of  existing  differentials  between  these 
minima  and  the  higher  scale  for  skilled 
workers. 

He  said  his  organization  would  not 
oppose  the  40-hour  week  at  this  time, 
but  declared  the  proposed  reduction 
would  not  add  as  much  as  five  per  cent 
to  the  number  of  employes  because  the 
industry  at  present  is  operating  on  an 
average  work-week  of  40  hours.  Un¬ 
less  his  proposed  minimum  wage  scale 
is  adopted,  Mr.  Burke  said,  the  code 
would  result  in  decreased  wages  for 
employes  in  some  mills  who  now  are 
working  48  hours  at  35  cents  an  hour. 
His  proposal,  he  said,  simply  would 
assure  these  workers  of  the  same 
amount  for  40  hours’  work. 

Mr.  Burke  said  his  organization 
realized  the  precarious  condition  of  the 
industry  and  was  prepared  to  “go  down 
the  line”  with  the  industry  in  its  effort 
to  get  tariff  relief. 

A.  R.  Graustein,  president  of  Inter¬ 
national  Paper  Co.,  appearing  for  that 
company,  suggested  insertion  of  an 
open  shop  clause  in  the  code.  The 
clause  he  proposed  is  the  same  as  that 
in  the  automobile  code  and  is  strongly 
opposed  by  labor. 

Deputy  Pickard  explained  that  no 
insertion  could  be  made  in  the  code 
without  the  consent  of  the  industry 
spokesmen.  William  A.  Whitcomb, 
chairman  of  the  industry  committee, 
said  the  subject  had  been  considered 
by  the  industry  and  that  his  committee 
had  unanimously  agreed  that  no  at¬ 
tempt  would  be  made  to  place  an  open 
shop  clause  in  the  code. 

J.  D.  Zellerbach,  of  the  Crown  Zeller- 
bach  Corporation  and  John  M.  Mar¬ 
shall,  assistant  manager  of  sales  of 
Great  Northern  Paper  Co.,  also  ap¬ 
peared  to  explain  certain  features  of  the 
code. 


REVISED  CODE  OFFERED 
BY  NEWSPRINT  INDUSTRY 

(Continued  from  page  5) 

3  Under  no  circumstances  shall  an  em- 
jloye  covered  by  this  .\rticle  be  employed  or 
l)e  permitted  to  work  for  more  than  one  mem¬ 
ber  of  the  industry  in  the  areregate  in  ex- 
ess  of  the  hours  prescribed  above. 

4  Employes  other  than  those  covered  by 
Section  1  above  shall  not  be  required  or  per¬ 
mitted  to  work  more  than  an  average  of  40 
hours  a  week  over  a  period  of  12  months. 

(a)  Such  limiutions  shall  not  apply  to  em- 
bloyes  regularly  engaged  in  an  executive  or 
supervisory  capacity,  office  or  salaried  em¬ 
ployes  receiving  $35.00  or  more  per  week. 
3r  to  outside  salesmen. 


ARTICLE  IV.  Wages 

1.  The  minimum  rate  of  wages  for  hourly 
paid  workers  covered  by  this  Code  shall  be 
as  follows: 

(a)  Male  35  cents  an  hour 

(b)  Female  30  cents  an  hour 

provided,  however,  that  where  a  State  law 
provides  a  higher  minimum  wage  than  is  pro¬ 
vided  in  this  Code,  no  such  person  employed 
within  that  State  shall  be  paid  a  wage  below 
that  required  by  such  State  law. 

2.  Piece  workers  shall  be  paid  at  rates 

which  will  yield  a  worker  of  average  skill 
for  an  hour’s  work  not  less  than  the  minimum 
rate  prescribed.  ,  „ 

3.  The  minimum  rates  of  wages  for  all 
other  employes  except  salesmen  shall  be  as 
follows:  not  less  than  $15  per  week  in  any 
city  of  over  500,000  population,  nor  less  than 
$14.50  per  week  in  any  eity  between  250,000 
and  500,000  population,  nor  less  than  $14  per 
week  in  any  city  between  2,500  and  250,000 
population,  nor  less  than  $12  per  week  in 
towns  of  less  than  2,500  population.  Provided 
however,  that  office  boys  or  girls  may  be  paid 
not  less  than  80  per  cent  of  such  minimum 
wage,  and  the  number  of  employes  classified 
as  office  boys  or  girls  shall  not  exceed  five 
(5)  per  cent  of  the  total  number  of  em¬ 
ployes  covered  by  the  provisions  of  this  sec¬ 
tion. 

4.  The  minimum  wages  herebv  prescribed 
shall  not  in  any  way  be  considered  as  a  dis¬ 
crimination  by  reason  of  sex  and  where,  in 
any  case,  women  do  substantially  the  same 
work  or  perform  substantially  the  same  duties 
as  men,  they  shall  receive  the  same  rate  of 
wages  as  men  receive  for  doing  such  work 
or  performing  such  duties. 

5.  The  wage  rates  of  all  employes  receiving 
more  than  the  minimum  rates  herein  pre¬ 
scribed  shall  be  reviewed  and  such  adiust- 
ments,  if  any,  made  therein  as  are  equitable 
in  the  light  of  all  the  circumstances,  and 
within  90  days  after  the  effective  date  hereof, 
the  Code  Authority  shall  report  to  the  Admin¬ 
istrator  the  action  taken  by  all  members  of 
the  industry  under  this  section. 

6.  Workers  who  are  physically  handicapped 
are  exempted  from  the  provisions  of  Sections 


1  and  3  hereof,  but  the  number  of  such  work¬ 
ers  in  any  class  shall  not  exceed  5  per  cent  of 
the  total  workers  in  such  class, 

ARTICLE  V.  General  Labor  Provisions 

1.  No  person  under  16  years  of  age  shall 
be  employed,  provided,  however,  that  where 
a  State  law  provides  a  higher  minimum  age, 
no  person  beiow  the  age  specified  by  such 
State  law  shall  be  employed  by  the  industry 
within  that  State. 

2.  Employes  shall  have  the  right  to  organ¬ 
ize  and  bargain  collectively  through  repre¬ 
sentatives  of  their  own  choosing,  and  shall 
be  free  from  the  interference,  restraint,  or 
coercion  of  employers  of  labor,  or  their  agents 
in  the  designation  of  such  representatives 
or  in  self-organization  or  in  other  concerted 
activities  for  the  purpose  of  collective  bar¬ 
gaining  or  other  mutual  aid  or  protection. 
No  employe  and  no  one  seeking  employment 
shall  be  required  as  a  condition  of  employ¬ 
ment  to  join  any  company  union  or  to  re¬ 
frain  from  joining,  organizing,  or  assisting 
a  labor  organization  of  his  own  choosing. 
Employers  shall  comply  with  the  maximum 
hours  of  la^r,  minimum  rates  of  pay,  and 
other  conditions  of  employment,  approved  or 
prescribed  by  the  President. 

3.  In  mills  where  labor  agreements  are 
now  in  effect,  except  for  wages  and  hours  of 
labor  recorded  herein,  all  other  conditions  and 
terms  in  these  agreements  shall  not  be  af¬ 
fected  by  the  provisions  of  this  Code. 

.ARTICLE  VI.  Accounting — Selling 

1.  The  Code  Authority  shall,  as  soon  as 
practicable  prescribe  a'  standard  method  of 
accounting  and  costing  for  the  industry  and 
submit  the  same  to  the  Administrator,  When 
it  shall  have  been  approved  by  the  Admin¬ 
istrator,  every  member  shall  use  an  account¬ 
ing  and  costing  system  which  conforms  to 
the  principles  of,  and  is  at  least  as  detailed 
and  complete  as,  such  standard  method. 

2.  The  Code  Authority  may  from  time  to 
time  present  to  the  Administrator  recommen¬ 
dations  based  on  conditions  in  the  industry 
which  will  tend  to  effectuate  the  operation 
of  this  Code  and  the  policy  of  the  Act  and 
in  particular  along  the  following  lines; 

(a)  For  the  establishment  of  rules  of  fair 
trade  practice  for  the  Industry  and  the  codi¬ 
fication  of  its  trade  customs,  and  the  en¬ 
forcement  thereof. 

(b)  For  the  establishment  of  a  standard 
method  for  determining  the  current  cost  of 
any  product  of  the  industry,  and  for  a  re¬ 
quirement  that  no  member  shall  sell  any 
such  product  below  such  cost. 

3.  Each  member  shall  file  with  the  Code 
Authority  complete  lists  or  schedules  of  prices 
and  terms  and  conditions  of  sale  (including 
all  differentials,  discounts,  trade  allowances 
and  special  charges)  of  all  products  of  the 
industry  offered  for  sale  by  such  member, 
and  shall  so,  file  all  subsequent  changes 
therein  or  revisions  thereof  at  least  24  hours 
prior  to  the  effective  date  of  any  such  changes 
or  revisions.  The  Code  Authority  shall  im¬ 
mediately  send  to  each  member  a  copy  of  such 
price  lists  or  schedules  and  terms  and  con¬ 
ditions  of  sale  and  of  all  changes  or  revisions 
thereof  as  so  filed  and  whenever  such  changes 
or  revisions  shall  have  been  filed  by  any 
manufacturer,  any  member  or  members  may 
thereupon  file,  if  they  so  desire,  revisions  of 
their  lists  or  schedules  or  prices  and  terms 
and  conditions  of  gale,  which  shall  become 
effective  upon  the  date  when  the  changes 
or  revisions  first  filed  shall  go  into  effect. 

4.  Except  in  fulfillment  of  bonafide  con¬ 
tacts  existing  on  the  effective  date  of  the 
•Act,  June  16,  1933,  no  member  of  the  in¬ 
dustry  shall  sell  any  such  products  at  a  price 
or  prices  lower  than,  or  upon  terms  and 
conditions  more  favorable  than  stated  in  his 
price  list,  published  as  hereinbefore  provided. 

5.  Bonafide  export  sales  shall  be  exempt 
from  the  provisions  of  Sections  2,  3  and  4 
of  this  Article  and  from  the  provisions  of  the 
Appendix  hereto  attached  under  Article  IX, 
Section  5. 

ARTICLE  VII.  Reports — Statistics 

1.  Each  member  shall  prepare  and  file 
with  the  Code  Authority  at  such  time  and 
in  such  manner  as  it  may  prescribe,  statistics 
of  plant  capacity,  production,  sales  in  units 
and  dollars,  stocks  on  hand,  number  of  em¬ 
ployes,  wage  rates,  emplove  earnings,  hours 
of  work  and  such  other  data  or  information 
as  the  Code  Authority  or  the  Administrator 
may  from  time  to  time  require. 

2.  Except  as  otherwise  provided  in  the 
Act,  all  statistics,  data  and  information  filed 
in  accordance  with  the  provisions  of  Section 
1  hereof  shall  be  confidential  and  the  statis¬ 
tics,  data  and  information  of  one  member 
shall  not  be  revealed  to  another  member. 
No  such  data  or  information  shall  be  pub¬ 
lished  except  in  combination  with  other  similar 
data  and  in  such  a  manner  as  to  avoid  the 
disclosure  of  confidential  information. 

3.  The  Code  Authority  shall  report  to 
members  such  statistics  as  it  may  deem  ad- 
visable. 

4.  The  Code  Authority  shall  make  and  file 
with  the  Administration  such  reports  as  the 
Administrator  may  from  time  to  time  require. 

ARTICLE  VIII.  Violations 

1.  The  failure  on  the  part  of  any  mem¬ 
ber  of  this  industry  to  comply  with  the 
provisions  of  this  Code  or  to  perform  any 
obligation  imptMcd  on  him  thereby  shall  con¬ 
stitute  a  violation  of  the  Code. 

2.  The  Code  Authority  shall  investigate 
alleged  violations  of  this  0>de  and  make  re¬ 
ports  thereon  to  the  Administrator. 

ARTICLE  IX.  General  Provisions 

1.  This  Code  may,  with  the  approval  of 
the  President,  be  amended  except  as  to  pro¬ 
visions  required  to  be  included  therein  by  the 
Act. 

2.  If  any  member  of  the  industry  is  also 
engaged  in  any  other  industry,  the  provisions 
of  this  Code  shall  apply  to  and  affect  only 


that  part  of  his  business  which  is  incliuL; 
in  the  industry. 

3.  The  Code  Authority  may  confer  *.1 
the  members  of  the  industry  and  the  cts 
sumers  of  its  product  in  respect  of  the  stsU. 
ization  of  the  industry  and  the  eliminstiB 
of  unfair  practices  and  destructive  competi 
tive  prices,  and  may  formulate  and  subnntti 
the  Administrator  its  recommendations  g 
that  end.  Such  recommendations  when  u- 
proved  by  the  Administrator  shall  have  ttt 
same  force  and  effect  as  any  other  provj. 
sions  of  this  Code. 

4.  The  Code  Authority  shall  secure  cti- 
rent  information  concerning  the  competitiai 
in  domestic  markets  of  imported  newsprint 
and  if  it  shall  find  that  such  newsprint  h 
being  imported  into  the  United  States  ■ 
substantial  quantities  or  increasing  ratio  n 
domestic  production  and  on  such  terms  « 
under  such  conditions  as  to  render  ineffecti* 
or  seriously  endanger  the  maintenance  ^  tkt 
Code  it  shall  complain  to  the  President  pni 
suant  to  the  provisions  of  Section  3  (e)  of  tk 
National  Industrial  Recovery  Act  and  petj. 
tion  for  suitable  restrictions  on  the  import], 
tion  of  such  newsprint. 

5.  The  trade  standards  and  customs  cot- 
ered  hy  the  appendix  hereto  attached,  m 
made  a  part  hereof,  and  any  deviation  (rot 
them  is  a  violation  of  the  Code. 

6.  This  Code  and  all  the  provisions  thereof 
are  expressly  made  subject  to  the  ritbt  si 
the  President,  in  accordance  with  the  prori. 
sions  of  Clause  10  (b)  of  the  National  Is 
dustrial  Recovery  .Act,  from  time  to  time  g 
cancel  or  modify  any  order,  approval,  license 
rule  or  regulation,  issued  under  said  Act,  ud' 
specifically  to  the  right  of  the  President  g 
cancel  or  modify  his  approval  of  this  Code 
or  any  conditions  imposed  by  him  upon  kh 
approval  thereof. 

7.  This  Code  shall  become  effective  on  the 
second  Monday  after  its  approval  by  the  Pren- 
dent. 

APPENDIX 


Trade  Customs  and  Trade  Practlcet 

1.  Newsprint  is  universally  recognized  u 
weighing  32  lbs.  to  500  sheets,  cut  24  x  g 
inches.  It  is  popularly  known  as  white, 
cream  white  or  blue  white.  Any  of  these  ei 
mild  variations  of  them  are  to  be  the  shade! 
in  which  newsprint  shall  be  made  and  de¬ 
livered. 

2.  Every  manufacturer  shall  deliver  a 
newsprint  paper,  as  nearly  as  practicahic 
paper  of  a  basis  weight  of  32  It».  and  h 
less.  Five  (5)  percent  over  or  under  speei 
fied  base  of  weight  shall  be  consider^  |ood 
delivery.  Orders  for  heavier  weight  hue 
(over  24  x  36 — 32  lbs.  to  500  sheets)  shil 
be  furnished  at  no  price  concession.  N'evi- 
print  shall  not  be  sold  on  a  production  basil 

3.  No  newsprint  shall  be  designated  u 
"culled”  and  sold  at  a  reduced  price. 

4.  The  billing  weight  of  roll  newspriai 
shall  be  the  gross  weight,  including  paper  nd 
wrappers,  less  only  the  weight  of  cores  H 
returnable  cores  are  used.  Gross  weight  wfll 
apply  if  non-returnable  cores  are  used.  Shist 
newsprint  shall  be  billed  at  the  ordered  wogt 
unless  there  is  a  shortage  in  excess  of  Vh 
percent,  in  which  event  paper  shall  be  hilW 
at  the  actual  scale  weight. 

5.  Terms — net  cash  L’nited  States  Fnnds 
30  days  from  date  of  shipment;  or  from  ditc 
of  withdrawal  from  warehouse  in  the  case  of 
water  shipments;  or  ISth  of  month  for  ship¬ 
ments  made  during  preceding  month  or  say 
other  mutually  agreeable  arrangement  which 
contemplates  an  approximate  thirty  day  cash 
settlement.  6%  interest  shall  be  paid  on  all 
amounts  remaining  unpaid  on  due  dates.  Thne 
of  payment  may  be  extended  beyond  thirty 
days,  provided  interest  at  the  rate  of  6%  per 
annum  is  charged  after  thirty  days  from  date 
of  shipment,  or  from  date  of  withdrawal  fro* 
warehouse  in  the  case  of  water  shipments. 

6.  Returnable  cores,  either  paper  or  iroi 
shall  be  charged  to  the  purchaser  at  2  cests 
per  running  inch  and  shall  be  retumd 
nromptly,  freight  prepaid,  to  the  manufst 
turer.  Cores  shall  be  credited  to  the  P* 
cha.ser  at  the  invoiced  price  when  a  pre^ 
bill  of  lading  showing  the  number  and  siw 
of  cores  returned  to  mill  of  manufacturer  h 
received  by  the  manufacturer.  Non-returnshic 
cores  shall  be  included  in  invoice  price  sf 
paper  and  shall  not  be  returnable. 

7.  No  allowance  shall  be  made  for  waste, 
damage  or  paper  left  on  cores.  In  ca<e  sf 
claim  of  any  nature  applying  on  any  shipmeu. 
the  manufacturer  shall  he  notified  immediile 
ly,  but  no  claim  shall  be  allowed  for  come 
quential  damage. 

8.  The  differential  for  the  customary  Ikk 
tints  such  as  are  now  used  by  newspapen 
in  sporting  editions  and  color  suopleineip 
shall  he,  in  rolls,  a  minimum  of  $5.00  per  »• 
over  the  price  of  white  newsprint  in  roHs. 

9.  Miscellaneous  Differentials: 

For  newsprint  in  sheets  the  differnitw’ 
shall  not  be  less  than  those  stated  in  •!* 
following  schedule: 

White  Colotel 


For  sheets  150  sq.  inches  and 

larger,  per  ton .  .  $5.00  $!#.•• 

For  sheets  72  sq.  inehes  to  149  , 

sq.  inches,  per  ton . .  10.00  15. w 

For  sheets  36  sq.  inches  to  71  „ 

sq.  inches,  per  ton .  15.00  20." 

These  differentials  shall  be  with  relatu*" 
the  price  of  white  newsprint  in  rolls.  ^ 
$2.00  per  ton  shall  ^  charged  fw 
l-oading  if  more  than  3.000  lbs.;  $3-00^^ 
on  quantities  from  3,000  lbs.  to  2.0M  W- 
and  $5.00  per  ton  for  quantities  of  2,000  » 
and  under. 

Press  trimming  shall  be  charged  for,  ok 
the  sheet  price,  as  follows: 

$1.00  per  ton  for  one  side 
$2.00  per  ton  for  two  sides 
$3.00  per  ton  for  either  three  or  four  "to 
If  sheet  news  is  packed  in  skeleton  ft*^ 
this  charge  shall  be  $5.00  per  too  ** 
sheet  price.  .  _ 

10.  The  foregoing  trade  customs  lo®  rr 
tices  with  respect  to  newsprint  slull  Jw  w 
plv  to  all  other  products  of  the  industry. 
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argues  secrecy  vital  to 

A.  B.  C.  AUDITS 

(Continued  from  page  7) 


3.  The  corner  boy  who  is  promised  a 
bonus  (provided  he  sells  a  stipulated 
number  of  copies  each  day)  and  finds 
that  the  “bonus”  payment,  if  made  by 
jheck,  needs  his  endorsement,  or  cash 
is  used  to  pay  for  the  papers  he  draws. 
oBtead  of  a  bonus  payment  to  him — 

4.  The  carrier,  who  is  given  fake 
orders,  starts  delivery  and  finds  he  can¬ 
not  collect,  receives  stop  orders  from 
his  customers  but  cannot  get  a  cut  (de¬ 
crease  his  order)  until  the  “office”  ac¬ 
cepts  the  stop  and  until_  the  manager 
can  try  to  get  a  cancellation  of  the  stop 
order  from  the  subscriber,  forcing  the 
carrier  to  pay  _  for  these  non-delivered 
and  unsold  copies  for  from  three  days 
to  one  month — 

,\re  probably  the  most  interested  of 
all  parties  concerned. 

They  are  helpless  unless  the  compet¬ 
ing  publisher’s  circulation  organization 
can  obtain  and  furnish  these  facts  to 
the  B.  C.  and  get  action  from  that 
source. 

Copies  printed,  sent  to  the  boys  and 
collected  for  (although  not  sold  to  read¬ 
er))  in  this  way  would  and  do  appear 
on  the  circulation  record  lxx>ks  as  net 
paid  along  with  the  actual  reader  sales, 
in  the  same  color  ink. 

The  auditor  must  accept  the  recoyd 
as  true,  without  outside  investigation. 
Outside  investigation  by  the  A.  B.  C. 
can  only  be  arranged  by  cooperation 
of  competing  publjcations  which  must 
reh’  on  the  foregoing  agents  for  infor¬ 
mation,  to  submit  to  the  B.  C.  to¬ 
gether  with  a  formal  request  for  an  out¬ 
side  investigation. 

The  Bureau  has  prepared  the  follow¬ 
ing  pamphlet  covering  the  service : 

A  publisher  member  desiring  the  Bu¬ 
reau  to  make  an  outside  investigation 
i  a  competitor’s  circulation, 

(a)  Will  file  with  the  Bureau  formal 
request  fbr  an  outside  investigation, 
other  of  the  whole  of  the  distribution 
jf  the  newspaper  or  any  part  of  it,  such 
IS  city  carriers,  retail  trading  territory 
rmers,  city  dealers,  retail  trading  ter- 
n'torv  dealers  or  “all  others”  dealers. 

(b)  Will  accompany  the  request  with 
one  tangible  evidence  upon  which  is 
Msed  the  belief  that  an  investigation 
ilwuld  be  made,  such  as  statements  or 
iffidavits  from  carrier  boys,  dealers  or 
others, 

(c)  Will  accompany  the  request  with 
t  guar^ty  that  if  the  inflation  sus- 
)«ted  is  not  proved  by  the  investiga- 
ion,  he  will  pay  the  entire  cost  of  the 
arestigation. 

(d)  Will  stipulate  the  amount  of  in- 
lition  suspected,  either  in  actual  copies 
•f  in  peremtage.  If  the  investigation 
requested  _  is  to  cover  only  a  certain 
ilassification,  the  percentage  of  inflation 
sapped  should  be  of  the  claimed  cir- 
alation  in  that  classification. 

^e  Bureau  will  undertake  to  supply 
“>e  petitioner  with  information  at  cqn- 
wient  stages  during  the  investigation. 
This  wfll  enable  the  petitioner  to  govern, 
•i  a  large^  degree,  the  amount  of  money 
^Ived  in  guaranteeing  the  expense, 
me  Bureau  will  first  examine  the  casc-s 
^h  are  filed  as  evidence.  If  it  is 
loond  that  the  evidence  does  not  stand 
under  impartial  investi.gation,  the 
Witioner  will  be  notified  and  given  the 
option  of  deciding  whether  or  not  the 
• - 
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investigation  is  to  go  further.  If  the 
l)etitioner  is  satisfied  that  the  partial  in¬ 
vestigation  is  suflficient  and  that  further 
investigation  would  not  substantiate  the 
suspected  inflation,  the  investigation  may 
be  stopped.  If,  however,  it  is  felt  that 
even  though  the  evidence  did  not  stand 
up,  further  investigation  would  disclose 
the  inflation  suspected,  the  Bureau  will 
then  go  further  and  report  findings,  so 
that  at  all  stages,  the  petitioner  is  able 
to  limit  the  expense  to  what  he  feels 
would  be  warranted. 

If  the  investigation  shows  that  the 
petitioner’s  suspicions  are  correct  apd 
the  inflation  equals  or  is  greater  than 
the  amount  stipulated,  the  petitioner 
will  be  free  from  all  expense  connected 
with  the  investigation  and  it  will  be 
charged  to  the  ne_^spaper  or  newspapers 
being  investigated. 

The  Biureau  will  notify  the  defen¬ 
dant  newspapers  of  the  results  of  the 
investigation  and  that  newspaper  will 
have  the  opjwrtunity  to  approve  the 
Bureau’s  findings  and  agree  that  the 
percentage  of  deduction  shall  be  applied 
to  the  total  circulation. 

If,  however,  the  defendant  newspaper 
should  be  unwilling  to  accept  tbe  re¬ 
sults  of  the  Bureau’s  investigation,  on 
the  ground  that  it  is  inadequate,  and 
that  the  cases  so  far  investigated  are 
isolated  and  do  not  fairly  represent  the 
operations  of  the  paper  generally,  it 
may  insist  on  a  further  investigation 
for  the  purpose  of  showing  that  a  more 
complete  investigation  will  show  tfiat 
the  operations  in  general  are  legitimate. 
The  defending  paper  thereby  assumes 
responsibility  for  the  cost  of  the  addi¬ 
tional  work.  In  case  its  beliefs  are  not 
realized  and  the  broader  investigation 
corroborates  the  preliminary  one,  the 
defending  paper  shall  be  charged  with 
the  cost  of  the  entire  investigation. 

In  case  the  more  extensive  investiga¬ 
tion  asked  for  by  the  defending  paper 
brings  the  deduction  below  the  amount 
stipulated  by  the  petitioning  paper,  the 
cost  of  the  additional  investigation  shall 
be  assessed  against  the  petitioner.  The 
preliminary  investigation  of  the  cases 
cited  by  the  petitioner  having  been  sub¬ 
stantiated,  the  defendant  must  pay  the 
cost  of  that  preliminary  check,  even 
though  absolved  from  payment  for  the 
additional  investigation. 

By  closely  reading  the  foregoing 
agreement  it  will  be  seen  that  the  peti* 
tioning  publisher  is  called  upon  to  stipu¬ 
late  the  amount  of  inflation  in  each  or 
any  division — which  is  an  impossible 
task  without  having  access  to  the  entire 
circulation  records — and  undertake  to 
pay  the  entire  expense  in  case  his  guess 
of  the  percentage  or  total  is  not  sub¬ 
stantiated. 

Paradoxically,  the  defendant  news¬ 
paper  will  be  notified  of  the  results 
and  have  the  opportunity  to  approve  and 
agree  to  the  percentage  of  deduction 
and  its  appliance  to  the  total  circulation 
and  pay  all  the  expense. 

Let  us  suppose  the  case  of  a  publisher 
who  learns,  through  the  contact  of  his 
own  circulation  organization  with  his 
competitor’s,  that  certain  practices  caus- 
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ing  inflation  in  his  competitor’s  figures 
are  in  effect. 

He  instructs  his  men  to  get  affidavits 
from  the  parties  who  practice,  or  upon 
whom  fraud  is  beinnr  practiced.  The 
period  of  audit  covers  365  days ;  his 
affidavits  come  in  scattering  over  this 
period. 

He  chances  to  get  a  check  issued  by 
his  competitor  to  a  dealer,  rebating  him 
for  some  unsold  non-returnable  papers 
(for  which  the  dealer  pays  when  re¬ 
mitting  for  his  draw)  and  possibly  he 
has  the  opportunity  to  cash  a  few  more 
such  checks  during  the  365  days. 

He  may  have  gathered  any  number 
of  affidavits  from  carriers  showing  they 
were  forced  to  carry  and  pay  for  copies 
they  had  no  reader  sale  for  during  the 
365  days. 

The  publisher  knows  that  junless  he 
imparts  his  information  to  the  Bureau 
the  auditor  would  have  to  rely  on  tbe 
circulation  records  for  his  audit  report 
to  the  advertisers. 

He  is  anxious  to  protect  his  interest 
against  this  fraud  but  he  cannot  qualify 
because  he  cannot  guess  the  percentage 
correctly. 

This  situation  tends  to  close  the  only 
sopree  of  information  available  which 
would  enable  the  Bureau  to  comply  with 
its  objective  as  set  forth  in  Article  I 
of  its  By-Laws. 

Would  any  advertiser  accept  any 
financial  audit  of  his  own  or  any  busi¬ 
ness  unless  he  knew  that  the  auditor 
had  counted  the  cash,  verified  the  bank 
balance,  and  actually  counted  and  listed 
other  assets  scheduled? 

With  all  due  respect  to  the  members 
who  were  banded  together  under  the 
slogan  “Spreadeagling  the  Publishers” 
and  felt  their  honesty  was  being  im¬ 
pugned  by  outside  investigation — do  they 
realize  that  they  have  dissipated  the 
work  of  19  years’  effort  and  the  heart 
and  soul  of  circulation  audit  value  and 
destroyed  the  protection  for  which  they 
joined  the  Bureau? 

What  is  an  audit? 

DAILY  INCORPORATES 

The  Greenville  (N'.  C.)  News-Leader 
has  filed  papers  of  incorporation  with 
the  secretary  of  state  at  Raleigh  and  is 
now  authorized  to  publish  one  or  more 
daily  newspapers.  Authorized  capital 
stock  is  $10,000,  of  which  $4,400  is  sub¬ 
scribed  by  W.  H.  Hoods,  Miss  Lina 
Hoods  and  Miss  Edwina  Hoods. _ 


REPLACEMENT 

Every  publisher  faces 
at  times  the  necessity 
of  filling  a  vital  position  in 
a  hurry. 


Whether  you  seek  youth 
or  maturity,  country  or  city 
experience,  the  type  you 
desire — and  only  the  type 
you  desire — will  be  recom¬ 
mended  to  you  quickly. 
Simply  write  or  wire  your 
specifications  to — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 


836  Exchange  Avenue,  Chicago 


KEYES  HEADS  PRESS  CLUB 

Harry  Keyes,  cartoonist  on  the  Col- 
umbus  (O.)  Citizen,  has  been  elected 
president  of  the  new  Columbus  Press 
Club.  Clyde  Moore,  Ohio  State  Jour¬ 
nal,  and  C.  S.  W’illiams,  Columbus 
Dispatch,  are  vice-presidents ;  R.  P. 
Cronin,  Associated  Press,  recording 
secretary;  Burl  Ely,  International  News 
Service,  corresponding  secretary,  and 
A.  E.  Redman,  Columbus  Dispatch, 
treasurer.  The  club  will  have  head¬ 
quarters  in  the  Deshler-Wallick  Hotel. 

LEE  TO  MEXICO  CITY 

C._  G.  Lee,  of  the  New  York  inter¬ 
continental  desk  of  Associated  Press, 
last  week  was  transferred  to  Mexico 
City  as  chief  of  bureau  succeeding  C. 
P.  Nutter,  who  has  been  shifted  to  the 
New  York  office.  Samuel  Blackman, 
acting  correspondent,  has  been  appointed 
correspondent  at  Trenton.  N.  J.,  suc¬ 
ceeding  Francis  Jamieson,  Pulitzer  prize 
winner,  who  some  time  ago  was  trans¬ 
ferred  tothe  New  York  office. 
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men  of  capacity  and  ability. 
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DAILY  FORCES  ACTION 
BY  BANK  DEPARTMENT 

Spokane  Spoketmar.-Review  Obtains 
Sanction  For  Polling  Depositors 
On  Question  of  Obtaining 
Federal  Loan 

(.Special  to  Editor  &  Publisher) 

Spokane,  Wash.,  Sept.  4 — The 
Spokesman-Review  won  an  importMt 
victorj’  Sept.  1  in  its  campaign  to 
obtain  a  substantial  dividend  for  depos¬ 
itors  of  the  closed  Spokane  Savings 
Bank,  a  $10,000,000  institution.  Judge 
Qiarles  H.  Lea\’y  of  the  superior  court 
issu^  an  order  authorizing  the  bank 
liquidator  to  apply  to  the  Reconstruction 
Finance  Corporation  for  a  loan  on  bank 
assets,  to  pay  at  least  a  30  per  cent 
dividend. 

The  Spokesman-Review  started  on 
June  23  to  stir  the  state  banking  depart¬ 
ment  into  action.  It  ran  articles  quot¬ 
ing  depositors  as  being  in  great  need  of 
a  portion  of  their  money ;  and  the  paper 
demanded  action  by  the  liquidator. 

Two  plans  for  obtaining  money  for 
depositors  were  suggested  by  the 
Spokesman-Review.  One  was  to  bor¬ 
row  from  the  R.  F.  C.  on  bank  assets. 
The  other  was  to  exchange  home  mort¬ 
gages  held  by  the  bank  for  bonds  of  the 
Federal  Home  Owners’  Loan  Corpora¬ 
tion.  which  could  be  cashed  and  the 
money  distributed.  The  two  plans  can 
be  combined,  and  probably  will  be. 

The  Spokesman-Review  met  resist¬ 
ance  from  the  state  banking  department, 
which  pointed  out  a  large  number  of 
difficulties  in  the  way  of  such  a  loan 
The  department  discouraged  the  plan, 
until  the  Spokesman-Review,  acting  as 
mouthpiece  for  most  of  the  20,000  de¬ 
positors.  convinced  state  officials  that 
the  depositors  would  not  take  no  for 
an  answer. 

The  paper  proposed  that  it  run  a  ques- 
tionaire  framed  by  the  state  banking 
department,  to  determine  the  views  of 
depositors  on  the  loan  proposition. 

By  continued  publicity  the  paper  in¬ 
duct  the  banking  department  to  put 
out  a  ballot;  but  the  department  de¬ 
cided  to  take  it  by  mail.  The  result 
of  this  ballot  was  overwhelmingly  in 
support  of  what  the  Spokesman-Review 
had  declared  to  be  the  position  of  de¬ 
positors.  They  want  money,  at  apy- 
reasonable  cost. 

The  vote  was  four  to  one  in  favor  of 
the  loan,  in  number  of  depositors;  and 
2.6  to  one  in  dollars  on  deposit. 

Faced  with  such  a  vote,  the  banking 
department  gave  its  wholehearted  sup¬ 
port,  and  after  overcoming  serious  legal 
obstacles,  obtained  the  superior  court 
order  authorizing  application  for  the 
loan.  The  banking  department  will  now 
go  ahead  with  the  appraisal  of  assets 
necessary  before  an  application  for  a 
loan  will  be  passed  on  by  the  R.  F.  C. 


DIRECTORY  USING  COLOR 

Color  advertising  has  made  its  appear¬ 
ance  in  the  San  Francisco  Telephone 
Directory. 
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NEW  PROMOTION  CAMPAIGN 

The  San  Francisco  Call-Bulletin  re¬ 
leased  last  week  the  first  page  in  a 
dominant  institutional  campaign  featur¬ 
ing  its  75  years  of  history,  personalities 
and  place  in  the  community.  The  first 
four  advertisements  are  without  illus¬ 
tration,  with  layout  leaving  ample 
white  space.  They  are  headed  “Read¬ 
ership.”  “Leadership,”  “Readership 
plus  Leadership”  and  “The  Human 
Factor.”  Staff  personalities,  ranging 
from  editorial  to  mechanical  depart¬ 
ments,  will  be  featured  in  other  pages. 
Copy  will  appear  each  Monday  and 
Wednesday,  with  reprints  mailed  the 
following  day  to  advertisers  and  adver¬ 
tising  agencies. 

DAILY  70  YEARS  OLD 

The  Fort  H’ayne  (Ind.)  J ournal-Ga- 
zette  celebrated  its  70th  anniversary 
this  week,  by  issuing  a  Progress  Edi¬ 
tion  in  tabloid  form  containing  28 
pages.  Lew  G.  Ellingham  is  publisher, 
and  A.  S.  Schaefer  is  advertising  di¬ 
rector. 

ON  NRA  BOARD 

Charles  F.  Coffman,  editor-in-chief  of 
the  Fond  du  Lm  (Wis.)  Common¬ 
wealth,  and  president  of  the  Wisconsin 
Daily  Newspaper  League,  has  b^n  ap¬ 
pointed  a  member  of  the  Wisconsin 
state  NR.'^  board  by  President  Roose¬ 
velt. 


FERUN  RETURNS  TO  N.  Y. 

Charles  R.  Ferlin,  until  recently  a 
member  of  the  New  York  Sun  foreign 
service,  returned  to  the  United  States 
Aug.  26  on  the  Berengaria.  He  served 
10  months  in  Moscow  and  also  was 
stationed  in  Paris  and  Berlin.  He 
covered  the  Geneva  disarmament  con¬ 
ference  and  the  London  economic  con¬ 
ference.  He  was  formerly  with  the 
New  York  Daily  News,  New  York 
Evening  Graphic,  and  Associated  Press. 
He  is  now  free  lancing. 

NEW  ITALIAN  DAILY 

La  Trilfuna,  a  tabloid  daily  printed 
in  Italian,  made  its  appearance  on  the 
news  stands  of  New  York  Sept.  6.  The 
new  paper,  according  to  its  sponsors, 
is  the  first  foreign-language  tabloid  in 
-America.  It  is  to  be  published,  it  was 
announced,  on  a  cooperative  basis.  Or¬ 
ganized  by  Vincent  Giordano,  formerly 
editor  and  publisher  of  Bollcttino  Della 
Sera,  the  offices  of  the  new  publication 
are  at  384-88  Lafayette  street. 

COVERED  BANKER’  ^«:ET 

Paul  C.  Smith,  financial  editor,  San 
Francisco  Chronicle,  and  Carl  C.  Wake¬ 
field,  financial  editor,  San  Francisco 
Examiner,  went  to  Chicago  to  cover  the 
.■\merican  Bankers’  Association  conven¬ 
tion  this  week  for  their  papers.  After¬ 
ward  Mr.  Smith  planned  to  continue  to 
New  York  to  study  economic  trends. 


“COMMUNISM”  banned 

Mention  of  communism  has  been  for 
bidden  in  the  press  of  Sao  Paulo  byth 
new  interventor,  General  Daltro  FiUw, 
in  a  new  set  of  rules  laid  down  for^ 
censorship  of  newspapers.  Anarchisi, 
and  bolshevism  also  may  not  be  dij. 
cussed  and  news  of  disorders  of  cob. 
munistic  origin  is  not  permitted  erq 
though  such  incidents  occur  in  a  for. 
eign  country.  Publication  of  the  net 
regulations  followed  a  telegrapWc  re 
quest  from  the  Brazilian  Press  Asso. 
ciation  asking  the  new  interventor  to 
state  his  attitude.  General  Dahro 
in  his  reply  stated  that  if  all  the  S* 
Paulo  papers  joined  unanimously  fg 
asking  for  lifting  of  the  censorship,  i 
would  be  lifted. 

NEWSPAPER  INCORPORATED 

The  Register  Publishing  Company, 
publisher  of  the  Danville  (Va.)  Rij. 
ister,  has  been  granted  a  charter  of 
incorporation  by  the  state.  The  au¬ 
thorized  capital  stock  is  500  share 
without  par  value.  H.  B.  Trundle  ii 
president. 

FIRE  DESTROYS  WEEKLY 

Fire  resulting  from  children  playiaj 
with  matches  and  gasoline  recentl; 
destroyed  the  plant  of  the  Junctm 
(Utah)  Piute  County  News.  Dam* 
to  the  building  was  placed  at  $5,0w 


Supplies  and  Equipment 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses. 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

i  Mu  OSc*  a  Ftctarr . PUntUM.  N.  J. 

I  Naw  T«rk  OSca . ZM  Waal  41a)  S)raal 


Stereotype  Room 
Elfficiency 

Means  quick  production  of  food 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Pacldng  Felt 
4  Thicknessee— No.  2S, 
No.  35,  No.  40,  No.  50 

Ea»y  to  tear,  quick  to  place 
New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A, 
Cdble  Address  NENSCO 
Worcester,  Mass. 


BIG  VALUES  in  used  presses 

Have  yon  a  press  that  you  know  yon  will  replace  sooner  or 
later?  ...  an  old  timer  which  will  eventually  have  to  make 
way  for  a  later,  faster  press? 

If  so,  you  can  make  the  change  today  at  surprisingly  low 
cost.  Used  presses  of  standard  makes  in  the  straight  line 
and  unit  types  offer  increased  capacity  and  the  advanuget 
of  more  modem  equipment  in  return  for  a  comparatively 
small  investment.  • 

These  presses  are  guaranteed  to  be  in  good  working  order, 
and  they  are  available  to  meet  a  wide  range  of  reqnirementi. 
Tell  us  what  you  might  use,  and  let  us  supply 
details  on  some  of  our  best  values.  ITrite  today. 

The  Goss  Printing  Press  Co. 
1535  Sonth  Paulina  Streat 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 
A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SLIP  GEAR  ALL  PUSH  BUTT« 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER  ELECTRIC  CONTRa 
ADJUSTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAILS 

IRVING  TRUST  COMPANY,  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &  CO.,  INC. 

GENERAL  OFFICES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SELL  YOURSELF 

through  a  Classified  Ad.  There  are  always  jobs  and  they 
are  available  to  the  men  who  seek  them  intelligently.  Con¬ 
sult  the  Classified  Service  of 

EDITOR  &  PUBLISHER 
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NEW  PLANT  DEDICATED 

30,000  Attend  Ceremony  at  New 
Home  of  Laconia  Citisen-Democrat 

Men  prominent  in  the  journalistic  and 
civic  life  of  New  Hampshire  gathered 
Aug.  28  to  unite  with  more  than  3,000 
of  the  townspeople  at  the  dedication  of 
the  new  home  of  the  Laconia  Evening 
Cilisen-Democrat, 

The  exercises  took  place  on  a  stand 
erected  just  north  of  the  new  publish¬ 
ing  bouse  on  Beacon  street. 

Miss  Alma  Gallagher,  daughter  of 
Editor  Edward  J.  Gallagher,  christened 
the  new  structure,  breaking  a  bottle  bt 
water  taken  from  Lake  Winnipesaukec. 
against  the  comer  of  the  building. 

Fernando  Hartford,  publisher,  Ports¬ 
mouth  Herald,  representing  the  New 
Hampshire  Publishers’  Association,  paid 
a  high  tribute  to  Edward  J.  Gallagher, 
publisher  of  the  Citizen-Democrat.  A 
letter  was  read  from  Gov.  Jphn  G. 
Winant,  who  expressed  his  regrets  for 
not  being  able  to  be  present ;  also  tele¬ 
grams  from  President  Roosevelt,  Post¬ 
master  General  James  A.  Farley,  Robert 
Jackson  and  others. 

COVERING  LAMSON  TRIAL 

The  Lamson  murder  trial,  which  be¬ 
gan  recently  in  San  Jose,  Cal.,  has 
brought  out  the  largest  battery  of  local 
“by-lines”  in  years.  Feature  writers 
covering  the  trial  for  San  Francisco  Bay 
papers  are:  San  Francisco  Examiner, 
Willis  O’Brien,  R.  \V.  Jimerson  and 
.Annie  Laurie;  San  Francisco  Chronicle, 
Royce  Brier,  Leo  Raridan,  Carolyn  An- 
spadier  and  Cartoonist  Wolo;  San 
Francisco  Call-Bulletin,  Ernestine  Ball, 
Henry  S.  Peters  and  Marie  Hicks 
Ihvidson;  San  Frattcisco  Neu-s,  Rich¬ 
ard  V.  Hyer,  Harvey  Wing  and  Betty 
Ballantine;  Oakland  Tribune,  Nancy 
Barr  Mavity. 


r  J.  D.  HOGATE  IMPROVING 

*  Slight  improvement  is  noted  in  the 
condition  of  Julian  D.  Hogate,  for  many 

*  years  editor  of  the  Danr'ille  (Ind.)  Re- 

*  tublicon  who  has  been  confined  to  his 

*  home  for  several  weeks.  His  sons,  Ken- 

^  neth  Hogate,  editor  of  the  York 

Wall  Street  Journal,  and  Donald  Ho- 
’’  gate,  advertising  man  of  Cleveland,  O., 

*•  have  returned  to  their  homes  after  be¬ 

ing  called  to  Danville. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 
S  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 
4  Times  —  SO  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
Ht  insertion  as  earned  by  frequency  of 
Bsertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
dsisify,  edit  or  reject  any  copy. 
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Brokers 


Attractive.  sobstantiBl,  proAtable  dallies 
and  weeklies.  Tell  me  what  section  of  the 
country  you  like;  how  much  you  want  to 
w  down.  Leave  the  rest  to  me.  Len 
relghner.  Nashville,  Michigan,  Eastern 
Mapoles,  Murphy’s 

Hotel,  Richmond.  Va. 

JjI'lff^'tO'Ooodness  Opportunity  to  procure 
TCekiy  and  semi-weekly  newspaper  in  Con- 
Jersey,  New  York,  Penn- 
Carolina.  Kentucky.  J.  B. 
mnlo,  Times  Building,  New  York. 


Capital  Wanted 


Advertising  Manag 
dally  oppo 

toliwi  complete  plant  1 

"ailed.  E-624,  Editor  &  Publisher. 


Ball  Player  Board 

Series  Base  Ball  Player  Board 
llow*‘ Sale.  Ord 
fcdifori  Corp.,  Ne 

_ _ Insurance 

atlcks  with  new 

KrJ^n  Write  Jkn 

Co..  ^  Loma  Mo®*”  L‘*e  It 


JOHN  MORRIS  TO  SHANGHAI 

Miles  Vaughan  to  Return  to  U.  S. — 
Other  U.  P.  Changes 

An  important  shift  in  the  United 
Press  foreign  bureau  personnel  was  an¬ 
nounced  by  the  U.P.  this  week.  John 
Morris,  bureau  chief  at  Mexico  City, 
will  be  transferred  to  Shanghai  soon 
and  Miles  Vaughn,  Far  Eastern  man¬ 
ager  stationed  at  Tokio,  will  return  to 
the  United  States  in  a  few  months. 

Ray  G.  Marshall,  now  in  charge  at 
Shanghai,  will  relieve  Mr.  Vaughn  at 
Tokio.  Jacques  D’Armand,  who  has 
had  wide  editorial  experience  in  Latin- 
.American  countries,  and  who  has  re¬ 
cently  been  with  the  U.P.  business  de¬ 
partment  in  New  York,  has  gone  to 
Mexico  City  to  replace  Mr.  Morris. 
Mr.  Morris  will  make  a  stop-over  in 
New  York  on  his  way  to  the  Orient. 


NEW  MISSISSIPPI  OFFICE 

More  than  300  persons  attended  the 
noonday  luncheon  in  the  Edwards 
Hotel,  Jackson,  Miss.,  which  marked 
the  opening  of  the  Mississippi  office 
of  the  Memphis  (Tenn.)  Commercial 
Appeal  in  that  building  recently.  Chief 
Justice  Sydney  Smitn,  Mississippi  Su¬ 
preme  Court,  was  master  of  the  cere¬ 
monies,  which  were  broadcast  over 
station  WJDA.  .Among  the  speakers 
were  Gov.  Conners ;  Sen.  Stephens. 
Lieut-Gov.  Murphree,  Mayor  Walter 
Scott,  Isadore  Lehman,  president.  Jack- 
son  (Tliamber  of  Commerce,  Fred  Sul- 
lens,  editor,  Jackson  Daily  News, 
James  Hammond,  publisher,  Commer¬ 
cial  .Appeal,  and  Charles  Cason,  assist¬ 
ant  to  the  publisher  of  the  Commercial 
.Appeal.  .A  teletype  service  from  Jack- 
son  to  the  Memphis  office  has  been  in¬ 
stalled.  The  Mississippi  office  staff  in¬ 
cludes:  Kenneth  Toler,  news;  J.  E. 
Williams,  circulation;  C.  B.  Foster, 
business  manager,  and  Eudora  Welty, 
society. 

HANDLING  NRA  ENROLLMENTS 

The  Chicago  Tribune  has  been  de¬ 
signated  as  a  station  for  tha  enrollment 
of  consumers  under  the  NRA.  Blue 
Eagle  consumer  stickers  and  cards  are 
available  at  the  Tribune  public  service 
office  in  the  loop. 


Premiums 


For  Exclusive  Premiums  to  build  circula¬ 
tion  contact  C.  R.  Bailey  (estab,  1888), 
Steneck  Bldg.,  Hoboken,  N.  J. 


Circulation  Promotion 


Promotion,  to  bring  "better  times.”  Hud¬ 
son  De  Priest  &  Associates  world’s  record 
circulation  builders,  246  6th  Ave.,  N.  Y.  C, 


Ask  for  affidavits  of  results  (both  In  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  clrculatlon-bulldlng 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENT.t.L  BUILDING.  INDIANAPO¬ 
LIS,  IND. 


Newspapers  For  Sale 


Two  Weekly  Newspapers  in  territory  bav* 
lirg  greatest  purchasing  power  In  New 
York  City’s  commuting  area.  Well  es¬ 
tablished  printing  business;  excellently 
equipped  plant  (with  or  without  building). 
Excellent  opportunity  for  "chain”  or 
"dally.”  Cleared  In  a  single  year,  more 
than  asking  price,  836,000.  E-678,  Editor 

&  Publisher, 


Exclusive  Weekly  and  job  plant  finest  city 
in  Rockies.  Wonderful  location,  delight¬ 
ful  climate,  immense  possibilities,  making 
good  money.  Craving  to  tell  you  about  It. 
Ten  thousand  cash  will  handle;  balance  to 
suit.  Len  Felghner,  Pythian  Bldg.,  Nash¬ 
ville,  Michigan.  Newspaper  Broker. 


Newspapers  Wanted 


Wanted — Dally  or  weekly  newspaper  In 
Connecticut  or  New  England.  All  corre¬ 
spondence  strictly  confidential.  E-615, 
Editor  &  Publisher. 


Am  Interested  In  purchase  of  one  or  more 
newspaper  properties  In  contiguous  loca¬ 
tions  which  can  be  merged  Into  small 
chain. 

Will  consider  outright  purchase  or  con¬ 
trolling  Interest  where  present  manager 
would  remain. 

Must  be  located  In  live  community  with 
P08.<ilbllltlea  of  development. 

Properties  must  be  on  paying  basis  and 
priced  to  sell  for  cash. 

Would  also  consider  purchase  of  In¬ 
terest  In  small  chain  In  Middle  West. 

In  reply  please  give  full  details  which 
will  be  held  In  strict  confidence.  Box 
E-625,  Editor  &  PubllF’’''r. 


_ Hulp  Wantud _ 

.Advertising  Representative,  experienced  for 
chain  of  six  weekly  class  papers  located 
in  New  York,  Pennsylvania,  D,  C.  and 
New  Jersey.  Must  have  best  references 
and  know  the  New  York  agency  space 
buyers.  Commission  only  but  good  leads 
and  selling  arguments.  Write  Box  E-608, 

Editor  &  Pub  Usher. _ 

Advertising  Sulieltor,  30  to  36,  for  highly 
successful  promotional  work  with  news¬ 
paper.  Must  have  car,  free  to  travel. 
Single  man  preferred.  Neat  appearing, 
high  class  salesman  only  considered. 
Communicate  with  J.  J.  Silverman. 
Knickerbocker  Press,  Albany,  New  York. 
Classlfled  Manager  for  Eastern  dally  of 
13,000  circulation.  State  fully  age,  ex¬ 
perience,  salary.  E-617,  Editor  &  Pub¬ 
lisher^^ _ 

Clusslfled  .Advertising  Salesman  wanted  for 
small  city  daily,  18,000  circulation;  must 
be  producer  with  proven  record;  oppor¬ 
tunity  to  become  classified  manager;  ref¬ 
erences  required;  state  experience  and 
salary  expected.  Reply  confidential.  £- 

613,  Editor  &  Publisher. _ 

Copy  and  l.ayaut  Man — Applicant  must 
have  ability  to  create  copy  Ideas,  write 
sales-producing  copy  and  make  own  lay¬ 
outs.  Man  with  newspaper  promotion 
preferred.  Send  samples  of  work  with 
application.  E-611.  Editor  &  Publisher. 
Local  Advertising  Salesman,  experienced, 
capable  of  directing  men,  creating  selling 
plans,  and  of  writing  and  selling  copy. 
Unusual  opportunity  in  medium  sized 
Eastern  city.  Must  have  experience  out¬ 
side  metropolitan  centers.  Give  complete 
details  In  first  letter,  covering  quallflca- 
Cions,  age,  married,  wage  expectations, 
past  and  present  employers.  Address  E- 
622.  Editor  &  Publisher. 


_ Situation  Wanted 

Advertising  Salesman — Fourteen  years’ 
experience  selling  and  writing  newspaper 
display  advertising.  Age  38,  married, 
best  references.  Will  go  anywhere  In  the 

East.  E-630,  Editor  &  Publisher. _ 

Advertising  Manager-Solicitor — 12  years’ 
experience,  interested  In  opportunity  fore¬ 
most.  Capable  of  assuming  charge  of  en¬ 
tire  department.  Convincing  references. 
Expert  copy  writer,  excellent  layout.  Col¬ 
lege  graduate.  Will  go  anywhere.  E-680, 

Editor  &  Publisher. _ 

Advertising — Experienced  man  desires 
connection  where  successful  efforts  will  be 
on  a  mutually  advantageous  basis.  Pleas¬ 
ant  personality,  plus  sales,  copy  writing 
and  layout  ability.  E-663,  Editor  &  Pub- 

llsher. _ 

Advertising — 

Local  Display  Manager,  trained  on  one  of 
America’s  outstanding  newspapers.  Deve¬ 
loped  from  cub  salesman  to  manager  of 
local  department.  Know  and  practice  good 
newspaper  procedure.  Have  sound,  salable 
Ideas  that  will  make  more  profit  and  get 
more  business  for  your  newspaper.  Will¬ 
ing  and  hard  worker.  20  years  of  selling 
experience.  Married;  age  33;  college  edu¬ 
cation.  Best  reference.  E-600,  Editor  Sc 

Publisher, _ 

Advertising  Salesman — 12  years’  experience 
display  and  classified;  copy  and  layout; 
age  33,  married;  wants  connection  that 
rewards  hard  work.  E-636,  Editor  &  Pub¬ 
lisher^ _ 

Advertising — .Able  woman  solicitor.  6  years 
editorial,  advertising,  general  newspaper 
experience,  university  graduate;  can  build 
business  for  midwest  or  southern  daily. 
E-607,  Editor  &  Publisher. 


.Advertising  and  Business  Manager — Han¬ 
dled  these  departments  on  paper  that  com¬ 
pletely  reversed  local  situation,  In  city  of 
over  100,000.  In  less  than  seven  years. 
Local  linage,  from  small  proportion  of 
total,  increased  to  over  60  per  cent  lead. 
National  linage,  from  like  proportion,  in¬ 
creased  to  over  100  per  cent  lead.  Total 
revenue  increased  over  600  per  cent.  Can 
furnish  definite  proof  of  exceptionally  low 
production  costs.  Fully  acquainted  with 
every  detail  of  business  department.  Can 
furnish  very  best  references.  Prefer  high¬ 
ly  competitive  situation.  E-603,  Editor  & 

Publisher. _ 

Advertising  Manager,  3  years  In  charge 
of  advertising  department  of  paper  in  city 
of  160,000,  wants  to  make  connection  with 
any  good  paper  as  assistant  to  publisher, 
advertising  manager,  or  solicitor.  12  years’ 
newspaper  and  agency  experience.  Excel¬ 
lent  copywriter  and  layout  man,  superb 
salesman  with  records  to  back  all  claims. 
Age  35.  married,  go  anywhere.  Write 
E-620,  Editor  &  Publisher. 


Circulation  and  Promotion  Manager — A 
young  married  man,  38,  16  years’  experi¬ 
ence  In  dally  and  Sunday  field.  Plans  and 
supervises  own  promotion  with  dealers, 
mail  and  street  boys.  A  salesman  who 
can  teach  your  carriers  to  sell  so  that 
you  can  maintain  and  increase  circula¬ 
tion  at  minimum  cost.  Will  relieve  you  of 
your  circulation  worries  and  do  so  at  a 
very  low  salary.  Available  by  Sept.  1st. 
Not  a  chair  warmer  but  one  who  will 
jump  right  In  and  make  your  department 
a  live  one.  Grant  me  an  Interview  In  New 
York  or  your  own  city  and  I  will  convince 
you  of  my  character  and  ability.  Will 
go  anywhere  but  prefer  second  paper  In 
Eastern  field.  E-664,  Editor  &  Publisher. 


_ Situationa  Wanted _ 

Circalatlon  Manager,  employed,  desires 
opportunity  where  production  will  be  re¬ 
warded.  Unusual  production  record  during 
depression.  Operate  economically.  Best 
references.  E-602.  Editor  Sc  Publisher. 
Circalatlon  Manager,  age  31,  10  years'  ex¬ 
perience  all  phases  of  circulation.  Write 

E-610.  Editor  Sc  Publisher. _ _ 

Compoaiag  Room  Foreman  with  record  of 
first  rank  on  largest  papers  In  country, 
will  go  anywhere  inducements  warrant; 
keen  exscutlve,  expert  In  modem  effi¬ 
ciency;  minimum  production  cost  guaraa- 
teed.  Address  E-681.  Editor  Sc  Publisher, 
ComiKksing  Room  Foreman — I  am  Inter¬ 
ested  In  securing  a  position  for  a  first  clsM 
Foreman.  An  active  Intelligent  all-round 
man,  one  who  has  operated  a  Composing 
Room  economically  and  produced  fine  re¬ 
sults.  He  Is  at  present  employed  as  Fore¬ 
man  In  a  City  over  100,000  population. 
Address  James  F.  Driscoll.  Newspaper 
Auditor.  Room  602  Times  Building,  New 

York  City. _ _ 

Copy  Reader,  rewrite  man,  editorial  writer; 
experienced,  accurate,  swift;  A1  makeup. 

E-621.  Editor  &  Publisher. _ 

Editor.  Writer,  18  years’  experience. 
Capable  news  executive  and  deskman. 
Knows  composing  room  routine  and  make¬ 
up.  References.  Address,  E-612.  Editor 
&  Publisher. _ 


Editorial — News  editor,  copy  reader,  sports 
writer,  reporter.  Any  desk.  11  years’  ex¬ 
perience.  Married.  References.  Go  any¬ 
where.  Walter  T.  Hanson,  203  First  Ave., 
N.  E.,  Oelweln.  Iowa. 


Foreman  wishes  to  open  negotiations  with 
publisher  desiring  economy  and  efficiency 
In  composing  room  operation.  References 
given.  Address  Joseph  W.  ParrotL  Box  4, 
Hepburn.  Ohio. 


Managing  Edltoi^-Clty  Editor— Pnblisher’s 
Assistant — University  graduate,  36,  mar¬ 
ried;  eight  years’  varied  edltoral  depart¬ 
ment  experience,  reportorlal  and  execu¬ 
tive,  cities  above  100,000;  expert  on  make¬ 
up  and  promotion.  For  last  five  years  as¬ 
sistant  advertising  manager  large  trans¬ 
portation  concern  recently  purchased  by 
competitor.  Quiet,  soft-spoken,  rather  re¬ 
tiring  In  disposition,  but  tireless  worker 
of  proved  capability.  Forceful  editorial 
writer;  contributor  to  national  magazines. 
Now  uncongenlally  employed  and  anxious 
to  return  to  news  field.  Go  anywhere, 
preferring  city  above  60,000.  Salary  sec¬ 
ondary  to  opportunity.  Specially  Interest¬ 
ed  In  paper  having  circulation  problem  or 
one  fighting  to  retain  prestige.  E-614. 
Editor  &  Publisher. 


News-Photographer — Fifteen  years’  New 
York  and  small  city  experience.  Own 
equipment.  Go  anywhere.  Permanent. 
E-583.  Editor  Sc  Publisher. 


Reporter — 5  years’  metropolitan  and  small 
city  experience;  college  graduate;  age  25; 
anywhere.  E-686,  Editor  A  Publisher. 


Reporter,  Desk  Man — 6  years’  metropoli¬ 
tan,  small  city  experience;  28.  college 
graduate,  married.  Alert  editor,  nlmblo 
reporter;  deft  on  features.  E-601,  Editor 
A  Publisher. 


Reporter,  with  metropolitan  training. 
Small  city  preferred  but  will  go  anywhere. 
21.  single.  Excellent  references.  E-618, 
Editor  A  Publisher. 


Woman,  SO,  journalistic  training,  M.  A. 
In  political  science  from  University  of 
Michigan,  seeke  position.  Write  E.  E. 
Whitney,  Carsonvllle,  Mich. 


Working  Foreman,  age  37.  to  take  charge 
of  pressroom.  First  class  all-round  me¬ 
chanic;  former  press  erector.  Open  shop. 
E-638.  Editor  A  Publisher. _ 


Mechanical  Equipment  for  Sale 


Complete  Plant,  small  dally;  32-page  press, 
stereotype,  five  machines.  Best  terms.  E- 
605,  Editor  A  Publisher. 


Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  West  Broadway,  N.  Y. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Buslnoee  Established  In  1899 

350  Madison  Ave.  New  York 


Only  One  Reply 

complained  an  advertiser,  and  later,  added:  “But  one 
was  enough — I  got  the  job.” 

Use  a  Classified  Ad  and  contact  employers  in  the 
newspaper  world. 


I 
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By  MARLEN  PEW 


WE  speak  of  “free  press”  as  one 
of  the  established  facts  of  modern 
life  in  America,  copper-riveted  in  the 
federal  constitution  and  the  constitutions 
of  the  states.  But  nothing  in  the  age¬ 
long  battle  for  human  freedom  is  as 
simple  as  that.  The  first  article  of  the 
bill  of  rights,  in  force  for  142  years, 
seems  plain  enough — “Congress  shall 
make  no  law. . .abridging  the  freedom 
of  speech  or  of  the  press” — but  now 
comes  Prof.  Lindsay  Rogers,  of  the 
“Brain  Trust,”  to  disturb  our  pleasant 
dream  by  asserting  that  the  free  press 
amendment  has  never  been  before  the 
Supreme  Court  “in  such  a  ma:iner  that 
a  comprehensive  consideration  of  its 
meaning  and  effect  has  been  entered 
upon."  Yea,  and  that’s  something  to 
worry  about  just  at  present,  for  the 
NRA  newspaper  code  is  in  the  particu¬ 
lar  custody  of  Prof.  Rogers,  who  is  one 
of  Gen.  Hugh  Johnson’s  deputies,  and 
there  remains  a  battle  to  be  fought  to 
decide  whether  the  free  press  clause  as 
written  into  the  code  by  the  American 
Newspaper  Publishers’  Association  com¬ 
mittee  shall  remain  in  the  final  draft  to 
be  accepted  by  the  President. 

*  *  * 

There  has  been  so  much  talk  during 
the  past  week  about  Prof.  Rogers’ 
theories  on  free  press  rights  that  we 
decided  to  look  up  his  writings.  We 
found  a  book  published  under  his  au¬ 
thorship  in  1916,  entitled  “The  Postal 
Power  of  Congress — A  study  in  Con¬ 
stitutional  Expansion,”  that  comments 
at  length  on  the  topic.  It  is  an  able 
research  and  the  conclusions  are  inter¬ 
esting.  For  the  benefit  of  the  Shop 
Talk  audience  I  can  do  no  better  than 
quote  from  Prof.  Rogers’  writings. 

“The  amendment  guaranteeing  the 
freedom  of  the  press,”  he  wrote,  “has 
never  been  before  the  Supreme  Court 
of  the  United  States  in  such  a  manner 
that  a  comprehensive  consideration  of  its 
meaning  and  effect  has  been  entered 
upon.  This  is  true  even  of  those  cases 
in  which  the  issue  w'as  as  to  the  con¬ 
stitutionality  of  laws  denying  newspapers 
the  use  of  the  mails  for  various  reasons. 
In  fact,  the  most  important  dictum  of 
the  Supreme  Court  occurs  in  a  case 
where  a  Federal  law  was  not  involved, 
the  Court  adopting  Blackstone’s  defini¬ 
tion  and  holding  that  ‘the  main  purpose 
of  such  constitutional  provisions  is  to 
prevent  all  such  previous  restraints  upon 
publications  as  had  been  practised  by 
other  governments,’  and  they  do  not 
prevent  subsequent  punishment  of  such 
as  may  be  deemed  contrary  to  the  pub¬ 
lic  welfare. 

“The  Supreme  Court,  however,  by  a 
narrow  line  of  reason,  sustain^  the 
statute,  the  opinion  showing  that  in 
order  to  receive  ‘entry’  as  second  class 
matter  and  get  the  benefit  of  low  rates, 
the  publication  must  answer  a  number  of 
questions  concerning  ownership,  editor¬ 
ial  supervision,  circulation,  sample 
copies,  and  advertising  discrimination. 
The  Court  considered  the  new  law  as 
simply  laying  down  additional  condi¬ 
tions,  compliance  with  which  would  en¬ 
able  the  publishers  to  continue  ‘to  enjoy 
great  privileges  and  advantage  at  the 
public  expense.’  The  Court  went  on  to 
say :  ‘This  being  true  the  attack  on  the 
provision  in  question  as  a  violation  of 
the  constitution  because  infringing  the 
freedom  of  the  press  and  depriving  of 
property  without  due  process  of  law, 
rests  only  upon  the  illegality  of  the  con¬ 
ditions  which  the  provision  exacts  in 
return  for  the  right  to  enjoy  the  priv¬ 
ileges  and  advantages  of  the  second  class 
mail  classification.  'The  question,  there¬ 
fore,  is  only  this;  Are  the  conditions 
which  were  exacted  incidental  to  the 
power  exerted  of  conferring  on  the 


publishers  of  newspapers,  periodicals, 
etc.,  the  privileges  of  the  second  class 
classification,  or  are  they  so  beyond  the 
scope  of  the  exercise  of  that  power  as 
to  cause  the  conditions  to  be  repugnant 
to  the  Constitution?  We  may  say  this 
is  the  question,  since  necessarily  if  the 
power  exists  to  legislate  by  discrimin¬ 
ating  in  favor  of  the  publishers,  the  right 
to  exercise  that  power  carries  with  it 
the  authority  to  do  those  things  which 
are  incidental  to  the  iKJwer  itself,  or 
which  are  plainly  necessary  to  make 
effective  the  principal  authority  when 
exerted.’ 

«  *  * 

“fl^H ETHER  this  reasoning  seems 
VV  convincing  or  not,”  Prof.  Rogers 
continued,  “it  must  nevertheless  be  con¬ 
ceded  that  legislation  to  the  same  effect, 
not  based  upon  the  power  of  Congress 
pver  the  mails,  would  be  unconstitutional, 
and  that  in  this  case.  Congress  has  been 
permitted  to  do  by  indirection  what 
it  has  not  the  power  directly  to  accom¬ 
plish.  The  step  is  a  short  one  to  re¬ 
quiring,  for  a  continuance  of  the  low 
second  class  rates,  that  newspapers  print, 
or  refrain  from  printing,  reading  matter 
of  a  specified  character.  The  decision, 
however,  lends  no  support  to  the  belief 
that  if  this  indirect  regulation  is  carried 
further,  or  if  there  is  a  real  interference 
with  the  freedom  of  the  press,  the 
Supreme  Court  will  not  intervene. 

“Such  are  the  incidents  in  which  the 
liberty  of  the  press  has  figured,  and  it 
is  difficult  to  see  how  it  has  ever  been 
abridged.  The  executive  order  of  Presi¬ 
dent  (Theodore)  Roosevelt  excluding 
La  Qwstione  Sociale  from  the  mails 
was  ultra  zires,  but,  as  Attorney  General 
Bonaparte  pointed  out,  the  injured  par¬ 
ties  had  slight  chance  of  a  remedy  at 
law.  Certain  it  is  that  the  paper  in 
question  was  so  seditious  that  under  a 
state  statute  publication  could  have 
been  stopped,  and  that  an  act  of  Con¬ 
gress,  forbidding  such  periodicals  the 
privilege  of  the  mails,  would  not  have 
been  in  violation  of  the  first  amendment. 

“The  decisions  of  the  Supreme  Court 
which  have  been  quoted  lead  to  no  con¬ 
clusion  other  than  that  any  attempt  on 
the  part  of  Congress  to  place  a  pre¬ 
vious  restraint  upon  the  press,  or  even 
to  deny  it  postal  facilities,  for  no  dis¬ 
cernible  reason,  would  receive  a  judicial 
veto... And  if  the  courts  should  permit 
such  extensions  of  federal  control,  enor¬ 
mous  powers  will,  by  judicial  construc¬ 
tion.  be  taken  from  the  states  and  given 
over  to  the  national  legislature.  For,  as 
it  is  hardly  necessary  to  remark,  the 
denial  of  postal  and  interstate  commerce 
facilities  would  be  almost  as  efficacious 
as  positive  legislation :  without  using  the 
mails  and  the  channels  of  trade  no  busi¬ 
ness  could  successfully  exist  If  congres¬ 
sional  control  may  be  thus  extended, 
every  business  and  every  individual 
needing  to  use  the  mails  would  become 
subject  to  federal  regulation  on  the 
vague  ground  of  public  policy.  The 
reserved  powers  of  the  states  would 
then  exist  only  by  the  sufferance  of 
Congress,  and  the  cardinal  theory  of  the 
.\merican  system — that  the  federal  gov¬ 
ernment  is  one  of  enumerated  powers — 
would  become  a  cynical  fiction.” 

Ralph  d.  blume*nfeld,  famous 

London  editor,  says  that  he  has 
investigated  some  of  the  flood  of  letters 
from  readers  appearing  in  the  English 
press  and  finds  them  to  have  been  written 
by  Hitler  propagandists.  They  usually 
start;  “I  have  just  returned  from 
Germany,”  and  then  proceed  to  depict 
life  there  through  rose-colored  glasses. 
Mr.  Blumenfeld  asserts  that  such  letters 
are  written  in  London  by  professionals 
and  represent  an  impudent  imposture  on 
London  newspapers.  We  do  not  doubt 


It.  The  open  forum  column  is  the  line 
oi  least  resistance  for  such  schemers. 
And  it  takes  a  clever  editor  to  detect 
such  frauds.  As  there  is  no  time  ele¬ 
ment  in  many  letters  it  is  a  good  idea 
to  check  back  on  the  author  and  see  if 
he  is  real  or  a  straw  man.  A  postal 
card  will  ordinarily  suffice. 

*  *  ♦ 

JOHN  MOORE  is  the  editor  of  a 
new  weekly  at  Cortland,  N.  Y.  The 
name  of  the  paper  is  the  New  Cort- 
lander  and  it  is  dedicated  to  the  mainte¬ 
nance  of  an  unceasing  vigilance  over 
the  rights  and  liberties  of  the  citizens 
of  Cortland  County.  In  reviewing  the 
premier  edition  we  noticed  that  the 
paper  was  owned  and  published  by 
“John  Moore,  Son  &  Co.”  John  did  not 
seem  to  be  old  enough  to  have  a  son  in 
the  profession,  or  business,  or  art,  or 
trade,  so  a  member  of  our  staff  asked; 
“Is  John  Moore  your  father?” 

A.  “No.  I  am  John  Moore.” 

Q.  “Have  you  a  son  in  the  busi¬ 
ness  ?” 

A.  “No.  I  am  unmarried.” 

Q.  “But  .  .  .  but”  .  .  . 

A.  “It  is  all  very  simple.  If  I  meet 
the  right  girl,  as  1  fully  expect  will 
eventuate,  I  shall  wed  her.  We  shall 
have  a  son.  I  wish  to  have  him  in¬ 
cluded  in  my  publishing  venture.  In 
fact,  I  have  started  the  Nezv  Cortlander 
as  much  in  the  interest  of  my  prospec¬ 
tive  son  as  in  my  own.  You  may 
think  this  visionary,  but  it  is  all  clear 
to  me,  and  one  of  the  cardinal  virtues 
of  a  newspaperman  is  an  ability  to  an¬ 
ticipate  the  future.” 

»  *  * 

ONE  of  the  most  difficult  problems 
conscientious  editors  in  the  South 
have  to  tackle,  now  and  then,  is  to  de¬ 
nounce  the  lynching  of  negroes,  espe¬ 
cially  when  there  has  been  a  crime 
against  women.  Some  editors,  feeling 
that  little  headway  can  be  made  against 
mob  rule  by  any  process  of  reasoning, 
simply  ignore  the  subject.  But  other 
Southern  editors  resist  lynch-law  con¬ 
sistently  and  without  fear.  One  of  the 
best  statements  on  the  subject  I  have 
read  in  any  newspaper  appeared  recently 
in  Birmingham  (Ala.)  Age-Herald.  In 
some  respects  its  technique  is  a  model. 
It  was  headed  “The  Heart  of  the  Mat¬ 
ter”  and  read  as  follows : 

“The  Age-Herald  has  received  several 
communications,  some  anonymous, 
others  not  intended  for  publication,  in 
which  the  point  is  made  that  this  paper 
has  overemphasized  the  offense  com¬ 
mitted  by  lynchers  by  failing  to  dwell 
upon  the  hideousness  of  the  crime  which 
brought  the  mob  into  action.  One  would 
have  imagined  that  condemnation  of 
rape  could  be  taken  for  granted  and 
that  no  decent  man  or  newspaper  is  un¬ 
der  the  necessity  of  denouncing  so  mon¬ 
strous  a  crime.  There  are  some  things, 
surely,  which  are  so  fundamentally  evil 
that  a  civilized  person’s  reaction  to  them 
must,  as  a  matter  of  course,  be  that  of 
immitigalHe  censure. 

“The  vice  in  the  thinking  of  our  critics 
is  that  they  do  not  get  beyond  the  nat¬ 
ural  revolt  against  such  an  atrocity. 
And  the  consequence  is  a  warping  of 
their  point  of  view  which  makes  it  dif¬ 
ficult  for  them  to  see  anything  else  in 
a  balanced  way.  What  follows?  They 
are  so  taken  up  with  the  one  enormity 
that  they  cannot  appraise  any  other. 
From  that  it  is  easy  for  them  to  become 
in  reality  apologists  for  attacks  upon 
the  law  which  are  as  deplorable  as  at¬ 
tacks  upon  women  and  in  the  opinion 
of  many  much  more  dangerous  in  their 
ultimate  social  effects. 

“‘We  are  against  lynching,  but...’ 
say  these  critics. 

“There  is  a  profound  significance  in 
that  ‘but.’ 

“What  they  are  implying  is  that 
they  can  conceive  of  justification 
for  lynching.  But  if  they  had 
their  values  straight,  they  would  not 
be  taking  such  a  position.  You 
can  explain  mob  passion,  you  can 
understand  that  a  primitive  outrage  can 
bring  a  primitive  response.  You  can 
mention  the  I.  L.  D.,  you  can  dilate  on 
the  delays  of  the  criminal  court,  you  can 
cry  out  against  the  stressing  of  techni¬ 
calities.  But  vou  can’t  therebv  excuse 
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any  resort  to  the  savagery  of  the  lyne^  I 
ing  bee.  That  is  always,  whatersM 
be  the  motives  of  participants,  an  inS 
fensible  blow  at  our  most  preciot* 
the  doing  of  justice  under  the  law"*^ 
*  *  * 

Every  so  often  Tom  Wallace,  ediw 
of  Louisville  Times,  takes  a  end 
at  “newspaper  incoherency.”  Here  a 
what  he  wrote  the  other  day  for  th 
official  bulletin  of  the  American  Soc^ 
of  Editors : 

“All  of  us  almost — there  are  a  ie« 
exceptions — are  doing  the  same 
and  if  there  should  be  any  departiK 
from  rules  now  governing  publicafid 
of  American  dailies  it  would  not  be  dat 
to  individual  opinion  but  would  k 
evolutionary.  But  newspapers  are  gisq 
sameness,  robbed  of  individuality,  rob¬ 
bed  of  space  for  news  by  the  1^ 
amount  of  syndicate  matter  they  pubKd. 

“We  city  slickers  used  to  laugh  g 
the  patent  insides  of  the  country  pre* 
We  are  publishing  patent  outsides  aid 
insides.  Much  of  the  material  we  art 
publishing  is  deemed  necessary  to  good 
business  upon  the  theory  that  our  read¬ 
ers  demand  fiddle  faddle  about  Broad¬ 
way  after  dark,  Hollywood  befon 
daylight,  Paris  after  absinthe  and 
Washington  from  the  backstairs. 

“Pick  up  a  daily  in  any  city  of  the 
Middle  West  and  you  are  likely  to  fiid 
the  same  syndicate  features  crowdi^ 
out  the  news.  The  same  features  ap- 
(lear  in  interlapping  circulations,  a^ 
similar  features,  one  created  to  maidi 
the  other,  in  competitive  local  papm, 
“I  believe  the  time  will  come-^ 
not  within  a  decade — when  the  prai 
will  return  to  the  older  ideals,  nm 
first  and  maintenance  of  independact 
and  individuality. 

“I  believe  the  torch  of  gad- 
ance  to  Ijetter  journalism  now  ii 
being  held  by  a  few  dailies  that  are  Mt 
published  on  the  principle  that  canaid 
features  are  more  important  than  aqy- 
thing. 

*  w  * 

OW  a  word  about  the  incoherency 
of  the  press  that  is  due  to  signal 
special  articles  of  opinion,”  Mr,  Wil- 
lace  went  on.  “Some  time  ago  I  askei 
in  Editor  &  Publisher,  whether 
opinion  articles  reflect  breadth  or  men 
mercantilism. 

“I  cited  the  fact  that  many  exp» 
enced  newspaper  men — saying  nothisi 
of  readers-^on’t  know  what  is  and 
what  isn’t  an  editorial,  inasim^  as 
many  of  them  refer  to  the  ‘edhorisT 
of  Walter  Lippmann  in  the  Henii 
Tribune  and  purchasing  papers. 

“I  asked  whether  a  newspaper  whid 
tells  its  readers  in  its  editonaJ  roliOTH 
that  one  of  two  political  parties  is  ri^ 
the  other  wrong,  and  pays  a  spedsl 
writer  for  articles  expressing  the  op¬ 
posite  view,  is  really  concerned  abost 
its  editorial  columns  affecting  public 
opinion  constructively,  or  merely  coa- 
cerned  about  selling  papers. 

“Was  the  Herald  'Tribune  trying  to 
aid  the  G.  O.  P.  by  its  editorials  when 
it  was  publishing  and  selling— ae^ 
the  continent — the  able  articles  of  Mr. 
Lippmann,  advocating  Mr.  Roosefdb 
or  was  it  working,  like  Macy’s,  tor 
itself  ? 

“Breadth?  Or  just  business? 
“Marlen  Pew  said  it  was  brea* 
purely.  Maybe  so.  But  if  so,  does^w 
public  know  whether  the  paper  ww 
makes  itself  the  vehicle  of  opuu* 
of  a  syndicated  writer,  in  polw^ 
intends  to  let  him  express  himiel 
merely,  or  to  sell — in  the  luncheon^ 
sense  of  the  term,  as  well  as  literaUf* 
that  writer’s  views? 

“Don’t  answer  too  quickly. 

“I  have  under  my  eye  at  the  moBW 
a  letter  from  one  of  the  most  pronrt* 
enlightened  ‘  citizens  of  the  U"* 
States — whose  name  I  cant^o* 
because  the  exhibit  is  conndcnoi|* 
thanking  the  editor  of  the  newspsl* 
‘for  gracious  reference  to  me  ffl  ^ 
columns  which  appeared  over  w  s^ 

ture  of  Mr.  - ’  and  refenrfflg  »• 

signed  syndicate  article.  .  ^ 

“Was  the  exceptioi^ly  mto^ff 
reader  thanking  the  editor  for  brss* 
or  for  service? 

“Why  didn’t  he  thank  the  syo«» 
man  only  ?” 


